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New Marketing Pattern 
Seen as GM Import Cars 
Dual with Buick, Pontiac 


By Robert M. Lienert 
Associate Editor 
pa MOTORS’ decision 
last week to start importing 
wo of its foreign-manufactured 
fies of autos into the U. S. was 
iterpreted by industry observers 
$a milestone in American auto- 
itive history and a move of vast 
in ace 
doubtless had many im- 
reasons for bringing in 
British-built Vauxhall Victor 
be sold by Pontiac dealers and 
German-built Opel Rekord to 
handled by Buick dealers, but 
ers drew the following 
lotig-range questions: 
‘1. Will GM’s importations insure 
hat foreign cars will become a per- 
sanent part of the U. S. scene? 


2. Does the move doom all 
chances for the development and 
sale of an American “small car?” 

a * * 
3 DOES the GM decision amount | 

* to a tacit admission that De- 
troit’s high-powered products do 


An article on foreign-car prices 
appears on Page 2. 


not appeal to all segments of the 
market? 

4. How much will Buick and Pon- 
tiac dealers cult into the market of 
Chevrolet dealers by handling the 
two foreign lines, which are ex- 
pected to sell at $2,000 or slightly | 
less? 

5. What will the dealer discount 





Area of Service Responsibility ine | 


NADA Maps New Plan 


For Dealer Security | 


W “AREA of service responsi-' 


bility plan” has been drawn up 
WADA to answer dealer com- 
feints on bootlegging and cross-| 
, Automotive News 
week. e 
manufacturers will be asked | 
pt the plan or something like 
ore the next session of Con- 
NADA has threatened to ask 
for Congressional relief un- 
‘voluntary action is forthcom- 


r the “area of service re- 


ty” plan proposed by 


Output Drops, 
At DeSoto, Buick 


and Buick were announced 
week as car production 
to a three-week low. 
to will take a two-week 
from today (Jume 24) 
July 8. Buick will be idle at 
July 3-15. 
odge will readjust schedules 
ard beginning July 8. 
week’s output of 118,515 cars 
with 124,946 the previous 
—a 5 percent drop. A strike 
extreme hot weather helped to 
the rate of outturn. 

“The decline, which saw all ex- 
General Motors fall below the 
ious week’s level in car output, 

expected to hold June assemblies 
approximately 500,000 units. It 

reviously had been estimated the 
ustry would turn out about 515,- 
cars during the month. 


rX LAST alte heitbiue GM 
Was up 0.6 percent, while Ford 
down 12 percent; Chrysler off 
percent; American Motors, off 
-percent, and Studebaker-Pack- 
off 27.9 percent. 
Ford Motor Co.’s. decline from 
(Continued on Page 61, Col. 3) 


learned | 


NADA, each manufacturer would | monthly at the outset, with imports) be introduced in the U. S. 


be required to: 

1. Increase the dealers’ cost by! 
about $100 per new car. 

2. Pay each dealer about $100 for 
each new car of his make sold in 
his trading area. This would be 
compensation for servicing it and| 
for maintaining proper service 
facilities. 

> * 

7 IMPLEMENT the plan, Fred- 
erick J. Bell NADA executive) 
vice-president, was ordered by the! 
NADA board of directors to write| 
the presidents of each of the five) 
auto manufacturers, asking that 
certain actions be taken to elim- 
inate bootlegging (selling out of 
territory to retailers) and cross-| 


* 


structure be on Opels and Vic- 
tors? 

In his announcement of GM’s de- | 
cision, President Harlow H. Cur- 


| tice said imports of the Victor and 


Rekord would begin in September, 


with distribution to be handled at), 


the division level by Pontiac (Vaux- 
hall) and Buick (Opel). 


= « = 
‘As of these divisions has de- 
4 veloped a basic plan of dis- 
tribution in keeping with the sales 


|}and service needs for marketing 


these products in the U. S.,” Curtice 
said, 

“This plan provides for offer- 
ing dealers franchises under a 
special selling agreement cover- 
ing the sale of foreign cars.” 
First shipment of the two lines 

will be made to the North Atlantic 
Coast area, he said. As the cars be- 
come more readily available, he 
added, distribution will be ex- 
tended next to the West Coast area, 
and later to the rest of the U. S. 


Although Curtice did not specify 
| planned volume, it was reliably re- 


| ported in Detroit that 1,000 cars of | 


each make would be imported. 


ered as Second Class Matter 
ay the Postoffice, Detroit, Mich. 


GM's New 


This issue includes the monthly 


ENGINEERING SECTION 


$8 Per Year, 25c Per Copy 


U. S. Entries 


Vauxhall Victor for Pontiac Dealers— 


The four-door, 


rated at 55 horsepower, 


four-cylinder Vauxhall Victor, 
dealers starting in September, is built in England by General Motors. 
has a 98-inch wheelbase and is 13 feet 10 inches long. 


to be sold in the U. S. by Pontiac 
The Victor, 


is about midway in size between Volkswagen and Rambler. 


Opel Rekord for Buick Dealers— 


A new version of this Opel Rekord, 
this fall by 


General Motors’ German-bvilt auto, will 
Buick dealers. The 45-horsepower Rekord 


to be boosted to 2,000 a month for! utilizes a 98-inch wheelbase and is 13 feet 10 inches long. Owners can expect to 
get about 30 miles per gallon in this two-door sedan. 


Continued on } Page 57, Col. 1) 








New-Car Sales Reach 3 Million 


EW-CAR registrations for the 
year will reach the three- 


| million mark next Thursday (June 


27), according to Automotive News| 
estimates based on reports from the 
field. 

This year’s milestone will come 
one day later than it did last | 
year, when the three-millionth 
new car was registered June 26. 


Cumulative totals for the year to! 


million registrations being added 
almost precisely every two 
months, 
When directly compared with last 
year’s performance, the rate of 
registrations for 1957 stacks up fa- 


| vorably. 


Dealers, however, may find some 


|cause for concern when they com- 
| pare registrations for the two years 


alongside production rates for 1957 


selling (selling out of territory to| date have dropped behind the 1956| and 1956. As compared with last 


consumers). 


| pace after running in front at the} 


year, dealers this year are gaining 


The directors urged Bell to make|end of the first quarter and the) little ground on the factories’ pro- 


it clear to the five president—GM’s 
Harlow Curtice; Ford’s Henry Ford 
Il, Chrysler’s L. L. Colbert, AMC’s 
George Romney and S-P’s Harold 
Churchill —that these two evils 
must be eliminated or the dealers 
will fight for the elimination of the 
evils. 

Said one NADA director: “We 
were amazed at the concern ex- 
pressed about bootlegging and 
cross-selling in all parts of thg, 
country. A lot of dealers are 
‘pretty hot’ about it. And many 
of the directors are getting a lot 
po to do something about 
it.’ 

To determine what the current 
feeling of dealers is concerning 
territorial security, each area direc- 
tor was directed to survey the lead- 
ing dealers in his area before 
arriving in Washington at the semi- 
annual meeting of the NADA board 
June 11-13. This survey of several 
hundred dealers showed 60 percent 
of the dealers in favor of territory 
security. 

+ . * 
yas directors agreed that NADA 
should embark on a program to 
educate the nation’s dealers on the 


need for a_ service-responsibility 
(Continued on Page 6, Col. 3) 


first four months. 

Slower selling rates in May and 
June of this year, as compared with 
those months of 1956, are respon- 
sible. 


* * > 


ara figures show the two- 
millionth registration this year 
came on May 1, the same day that 
it fell last year. 

The rate of new-car registra- 
tions has been exceptionally 
stable this year, with another 


Inside 
Auto News 


A look at tires of the 
future, Page 25. 

Prices listed for imported 
cars, Pages 2, 44. 

Slick auto thief keeps jump 
ahead of FBI, Page 4. 
EHzperts agree money isn’t 
“tight” after all, Page 9. 


duction rates. 
” * * 


N 1956, the two-millionth car was 

sold 18 days after it had been 
produced. But by the time the 
three-millionth registration was re- 
corded, the lag behind production 
had been narrowed to only eight 
days. 

In other words, the production- 
sales last year was re- 
duced by 10 days during the time 
it took to hike total registrations 
from two million to three million. 

This year, the two-millionth 
registration came 21 days after the 
corresponding assembly. But the 
three-millionth registration will 
trail by 19 days the three-millionth 
assembly. 

In hiking registrations from two 
million to three million this year, 
dealers have closed in on the pro- 
duction pace by only two days, as 
compared with last year’s 10-day 
gain. 

This, of course, heralds no good 
news for the fast-approaching 
cleanup season. 

. * . 


B* RUNNING second to 1956, 
sales so far this year, of course, 
are third-best when compared with 


| 1955. In that alltime record year, 
|the three-millionth sale was con- 
|} summated June 8. 

The estimated total registra- 
tions for the first half of this 
year are 3,063,340. This trails only 
two years: 1956, when the first- 
half count was 3,088,487, and 1955, 
when a husky 3,519,629 units were 
registered in the first six months. 
No other year in history has seen 
as many as three million new cars 
registered in the first half. 

Biggest first half among the also- 
(Continued on Page 4, Col, 1) 


Top Cars 

New-car registrations for four 
months, plus three states for 
May: 
1957 Pos. 

1— 504,368 
2— 471,936 
3— 206,040 
4— 154,010 
5— 139,933 
6— 116,098 
o. 

a. 

Sin 
1O— 


Make 
Ford 
Chev. 
Plym. 


1956 Pos. 
432,636— 2 
521,672— 1 

171,060— 4 
Buick 


Olds. 160,268— 5 
Pontiac 130,475— 6 
Mercury 9%4,525— 7 
13A57— 8 
49,072— 9 
35,597—11 
38,278—10 
24,286—13 
31,414—12 
14,270—14 
3,71644—18 
10,383—16 
1,437—19 
4,318—17 
11,896—15 
711—20 
49,052 Misc. 25,366 
Total All Makes 
2,045,180 2,036,879 
Further details on Page 44. 


2— 
14— 
14— 
ae 
16— 


18— 
19— 
20— 
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AUTOMOTIVE NEWS, JUNE 24, 1957 
Over 25 Models List Below $2,000 .. . 


Foreign Cars Run Price Gamut 





Something New in Showroom Styling— 


A new approach to the architectural design of an avtomobile showroom, exposing 
the structural steel for its functional and aesthetic values, has been demonstrated 
with the opening of a neighborhood sales branch by James F. Waters, Inc. (DeSoto- 
Plymouth), in San Francisco. The design features exposed steel beams set in a 
diamond-shaped overhead pattern with pipe columns forming the wall support 
members. The design permits the use of floor-to-ceiling glass on all sides of the 
pavilion and a large skylight over the turntable display. 


What Dealers Want on ’58 Models 


AILURE of 1957 models to sell 

as well as had been forecast has 
become a topic of growing interest 
within the industry in recent weeks. 

Factory officials and econo- 
mists are inclined to discuss the 
problem in such abstract terms 
as credit availability, taste ma- 
nipulation, expendable income, 
market persuasion and the health 
of the national economy. 

Dealers, who sell ’em one at a 
time and are therefore pretty close 
to the situation, are sometimes at 
a loss to explain why a given model 
can’t get off the ground. 

> - * 
HOWEVER, they are vocal 
enough when asked what 
they would like to see in 
next year’s models. 
unconsciously, 


Consciously or 

desired changes in upcoming 
models correspond closely 
to points of sales resistance en- 


Business 
Barometer 


Auto Production—141,016 cars, 
trucks in week vs. 126,718 year before. 
Business Failures — 265 in week 
vs. 286 year before. 
Stere Sales — Un- 
changed from corresponding week 
yeor before. 


Freight Loadings — 733,477 cars 
in week, down 53,598 cars from year 
before. 

Gasoline $t oc k s—193,565,000 
barrels, a decline of 1,720,000 barrels 
in week. 

Jobless Ciaims—218,100 in week 
vs. 211,300 year before. 

New-Car 2,045,- 
180 in 1957 to date vs. 2,036,879 
year ago. 

New-Truck Registrations—284,- 
414 in 1957 to date vs. 306,590 year 
ago. 

Olf Stocks—268 451,000 barrels, a 
decline ef 673,000 barrels in week. 

Steel Output — 87.5 percent of 
estimated capacity vs. 86.5 percent 
week earlier. 

Used-car Prices — $902 average 
in June to date vs. $900 in May. 

Wholesale Prices—117.5 percent 
of 1947-49 index, unchanged from 





countered in moving the current 
crop of new cars. 

What do dealers want in the line 
of major changes in 1958 models? 
. > > 

ANSWER to an AvToMoTivE 

News survey, four points heav- 
ily outweigh all others. For 1958, 
dealers want their factories to do 
something about: 

1. High prices. 

2. Sloppy construction. 

8. Design. 

4. Gasoline thirst. 

Only one dealer contacted in the 
survey admitted that he liked the 
car just the way it is. (This, of 
course, should not surprise any 
factory man.) 

Dealers were particularly critical 
of price and design. Those who 
failed to put in a plea for lower 
prices asked that, please, couldn’t 
the factories hold the line? 


[BSG wise, criticism was 
split into two camps. In the 
first group were dealers handling 
lines with warmed-over styling this 
year. They demanded an all-new 
look for 1958. 

In the second group were dealers 
handling lines that are due for 
face-lifts on the new models. Deal- 
ers in the latter group expressed 
fear that their factories might be 
too conservative on face-lifting, and 
that the pendulum of styling lead- 
ership might swing too far in the 
other direction next year. 

A Texas dealer handling a Chrys- 
ler Corp. product showed an aware- 
ness of the factory's problem in the 
matter of face-lifting cost when he 
requested “slight change in profile 
to mark them as new models.” 

A Ford dealer asked for “more 


@ car 
keep the rain outside. 
The biggest complaint on quality 
centers around the fact that dealers 
are spending what they consider 
too much money to make the car 
ready for delivery. 
o * = 


"[SERE were plenty of beefs on 
gasoline economy—with the ma- 


Midland Had Profit, 
Not Loss, in ’56 





Co., Cleve- 
land. Actually, the company 
showed earnings of $2,842,057. 


Automotive News regrets this 
error which occurred in “The 
Current Financial Position of 
Automotive Companies” on page 
99 of the Almanac. 





{ee who buy foreign 
cars have varying tastes and 
varying pocketbooks, They’re buy- 
ing in a market that has a far 
greater price spread than that 
among U, 8. cars. 

When shopping for a model 
built by a domestic manufacturer, 
the buyer may start with a Stude- 
baker Scotsman at $1,776 and 
move up, according to his tastes 
and his income, to the luxurious 
Cadillac Eldorado Brougham at 
$13,074. 

To the foreign-car fancier, both 
of those figures are pretty much in 
the medium-priced field. 

Such a buyer may look first at 
the German-made Isetta 300, a one- 
door model carrying a tag of $1,048. 
He may progress to the majestic 
Bentley and Rolls-Royce, premier 
offerings of the British auto in- 
dustry. Both are in the $20,000 
class. 

> > oa 
- BETWEEN those figures, he'll 
find upwards of 25 models in 
the under-$2,000 class, most of them 
two-door and four-door sedans plus 
a few station wagons, Only nine 


jority coming from dealers han- 
dling one medium-priced line. 

“Forget about horsepower and 
just give us some gas economy,” 
said one Cornbelt operator. 

“Better mileage and lower prices” 
wraps up the 1958 dream of a 
dealer in the Northwest. 

Said a leading dealer in the East, 
“I would like a smaller car, better 
operating economy, less ginger- 
bread.” 

Several dealers said they would 
like factories to “hold their horse- 
power.” One said he wanted bet- 
ter economy even if it meant a 
smaller engine. 

Other changes mentioned in- 
cluded more comfortable seats, 
shorter length, wider doors, more 
vision, and small-size models to 
compete with foreign offerings. 

Significantly, only one dealer said 

(Continued on Page 60, Col. 1) 


U. S. cars are listed at less than 
$2,000. 

In the higher brackets are con- 
vertibles, roadsters and more 
sedans. Hardtops are rare in the 
foreign-car field. 

This Automotive News complia- 
tion is based on the export models 
of 18 overseas auto makers whose 
products constitute the bulk of 
the U. S, foreign-car market, 

Prices are New York port-of- 
entry figures. They include ocean 
freight, U. S. excise tax and import 





Foreign-car price table is on 
Page 44. 





duty. They do not include U. S. 
freight, state and local taxes or 
optional equipment. 

* > * 


CCORDING to automotive im- 

port officials, ocean freight, U. 
S. excise and import duty account 
for about $390 of the price of a 
$1,500 car and about $550 of the 
price of a $3,000 model. 

A look at registration figures 
of recent years indicates the in- 
creasingly important role of the 
foreign car in the U. S. market. 

totalled 25,385 in 

1954, and doubled the following 

year to hit 51,658. 

Another spurt last year hiked the 
figure to 91,042 and it is estimated 
that the 1957 total will top 150,000. 
That would be 2.5 percent of the 
market in a six-million-car year. 

However, any estimate of regis- 
trations must carry the footnote, 
“if shipping space is available.” In 
the words of the importers, “If we 
can get ’em in, we can sell ’em.” 

> > 


(maar beetle-shaped Volks- 
wagen dominates the foreign- 
ear field. It accounted for 50,011 of 
last year’s 91,042 registrations and 
is shooting for 100,000 in 1957. 
Volkswagen sends seven models 
to the U. S.. headed by the popular 
two-door, which has a port-of-entry 


price of $1,495. 

The British auto industry like- 
wise finds the U. S, an excellent 
market for its products. The 
British Automobile Manufacturers 
Assn. said its U. S, registrations 
for the first four months of 1957 


Ohio Used-Car Dealers Win 
Fight to Sell New Autos 


By Sanford Markey 
Staff Correspondent 

CLEVELAND.—Used-car dealers 
won a major victory when attorneys 
for the State of Ohio changed their 
minds and decided not to take their 
“Rule 9” fight to the State Supreme 
Court. 

Rule 9 of the motor vehicle 
code, which prohibited sale of new 
cars by anyone but franchised 
dealers, was held unconstitutional 
by the Eighth District Court of 
Appeals here. 

The case arose out of charges 
against Memphis Auto Sales. 

Judges Joy Seth Hurd and Julius 
Kovachy said the rule was an “un- 
lawful prohibition upon the rights 
of a person to follow a iawful 
industrial pursuit.” Judge Lee Skeel 
wrote a dissenting opinion. 

State attorneys at first planned 
to appeal to the Supreme Court and 
Seymour Terell, attorney for Mem- 
phis, was notified of the decision. 

Later, the state decided to cancel 
the appeal. The Dealers’ and Sales- 
men’s Licensing Board also had 
decided against the appeal. The 
board reminded dealers that only 
one sub-paragraph of the sales 
regulations had been voided and 
that the remainder of the regula- 
tions would be enforced as in the 
past. 

The Cleveland Independent Auto- 
mobile Dealers Assn. was making 
plans for the Supreme Court action 
when the appeal was cancelled. The 
Cleveland Automobile Dealers Assn. 
and Ohio Automobile Dealers Assn. 
reportedly were preparing to enter 
the case as “friends of the court.” 

When plans for the appeal were 
dropped, Terrell said, “This is a 
day for rejoicing for all legitimate 
automobile dealers, both new and 
used, who are no longer bound 







by the fetters of franchise 
restrictive auto policies.” 

In effect, the court of appeals 
ruling makes it possible for any 
dealer with a license to sell vehicles 
to handle new cars. With dealers 
free to handle as many makes of 
new cars as they wish, there was 
talk of “automobile supermarkets” 
selling several makes. 

There were also reports of efforts 
to obtain new legislation, limiting 
the sale of new cars to franchised 
dealers. 


totalled 17,300, an increase of 1% 
percent over the year-ago period 
Pacing the gain, the associatig 
said, are small sedans like A: 
English Ford, Hillman, Mo 


Metropolitan (marketed by Amer. ff 


can Motors) and Sunbeam Rapier 
The four-month increase in the» 
lines was put at 174 percent. 
* > * 

AINING 105 percent, the ay 

sociation said, were sports cay 
led by Jaguar, MG, Austin-Healey 
and Triumph. 

Austin has a two-door sedaj 
which carries a New York price ¢ 
$1,553; Ford’s price leader is the 
Anglia two-door at $1,539, and the 
lowest-priced Morris model iga 
Tourer Sedan at $1,638. 


The Hillman Husky is the 
lowest-priced station wagon at 
$1,535. 

Sports-car fans can pick up an 
MG roadster for $2,389, a Triumph 
TR-3 for $2,625, an Austin-Healey 
for $2,919 or a Jaguar for $4,475. 

Ford markets 10 models in the 
U. S., ranging from the Anglia to 
the Zodiac convertible at $2,910, 
The company hopes to sell upwards 
of 20,000 British Fords in the U. § 
this year. 

” +. > 
T PRESENT, Ford is the only 
one of the American Big Three 
which sells its foreign-made prod- 
ucts in this country, but that wil 
change this fall when General Mo- 
tors begins importing some Ger. 
man Opels and British Vauxhalls. 

Buick dealers will handle a 
special model of the Opel Rekord, 
and a version of the new 

(Continued on Page 60, Col. 1) 


U. S. Drops Fight 
To Restore FTC 
Tire Sale Order 


WASHINGTON. — A court de 
cision killing a Federal Trade Com- 
mission order limiting discounts on 
tire purchases to single-carload 
orders will not be appealed by the 
Department of Justice. 

George J. Burger, vice-president 
of the National Federation of Inde- 
pendent Business, who had sup 
ported the appeal, learned of the 
Justice Department’s plans in & 
letter from Victor R. Hansen, as 
sistant attorney general in charge 
of the antitrust division. 

The FTC ruling was set aside by 
the Federal Court of Appeals here. 
It provided that no greater discount 
could be given than that on a 
order for 20,000 pounds, or the 
weight of a carload, of tires and 
tubes, natural or synthetic. 

Major tire manufacturers argued 
that the FTC order was “arbitrary 
and capricious.” 

Burger said his group would now 
push for passage of a bill pending 
in Congress which would prohibit 
tire manufacturers from operating 
in the retail field. 





Mayflower Replica Presented to Plymouth— 
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A symbol of the crossing of the Mayflower I! and of the original voyage of 1620 i 
which brought the Pilgrims to New England is presented to John P. Mansfield, right, 


Plymouth president. In ceremonies which took place aboard the recreated Pilgrim | 
vessel in Plymouth Harbor, Mass., the fully rigged, three-foot replica was presen 


to Mansfield by Commander Alan Villiers, left, skipper of the Mayflower II, on behalf 


of the Plimoth Plantation, of which Harry Hornblower II, center, is president. 
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W-CAR dealers spend more 

than $200 millon a year on 
used-car advertising, an average of 
about $20 a car. This is no criticism 
of the amount spent. Perhaps it is 
not enough. There is a question, 
however, as to whether we as a 
trade use this expenditure in a 
manner that brings maximum 
results. 

Some dealers do an outstanding 
job in used-car advertising. Too 
many of us, however, do not give 
it the attention it deserves, We 
do not plan ahead. We are not 
careful of the selection of the 
mediums, We neglect the im- 
portance of timing. We are too 
hurried when it comes to the 
preparation of copy. 

Too many times it is overly in- 
fluenced by the advertising solici- 
tor. We should not object to an 
energetic advertising solicitor. He 
has something to sell and he usually 
has good ideas. 


But used-car advertising deserves 
a lot of attention. It reaches the 
buyers who constitute our greatest 
market. The program should be 
treated accordingly. 


Someone should be assigned to 
see that the expenditure is ap- 
propriated according to seasons, 
that mediums are selected which 
reach the greatest potential and 
that the copy has believability and 
pulling power. It should. be copy 
that builds prestige for the future 
as well as a sales punch for the 


present. 
~ > * 


Price Isn’t Enough 
Most of this expenditure goes 
into the classified section of 
newspapers, This is a relic of tra- 
dition. It is too late to do anything 
about it now because the classified 
columns have become the market- 
place of this trade. 

In early years the owners sold 
their used cars, and the classified 
section was the normal place for 
them to go. When dealers started 


people in the market today, 
While the display sections are .seen 
all readers. The tradition of us- 

the classified section has de- 
to the point where it is 
price advertising, and price is 
fifth item down in the scale of 


‘buying motives. 


Price or terms appeal breeds 


Suspicion of the merchandise and 
attracts the kind of prospects whom 
MO one can sell profitably. Price 
advertising is merely an attempt to 
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Registrations, Cars, Trucks 
Salesmen—Case Histories 


See ee meee weer eee eeee 
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snag a sale from a competitor, I 
doubt if it sells one additional car. 
= + * 


Must Build Confidence 


E, AS a trade, need used-car 

advertising to expand the used- 
car market... to build more public 
acceptance for their real worth. This 
can be done only by surrounding 
our advertising with confidence and 
responsibility. 

It is only when we devote some 
of our promotion to the general 
idea of what valuable merchan- 
dise the used car really is that we 
build a market. We must convince 
many more buyers of the value 
in used cars. 

We must sell the intrinsic value 
of the used car to the young per- 
sons who are just coming into the 
market, We must reach people who 
do not now own cars and who, if 
they realized the economic worth of 
them, would come into the market. 

In other words, our used-car ad- 
vertising, to be fully effective, must 
not tend to develop shoppers who 
go from place to place, but people 
who are thoroughly sold on a used 
car. 

Did you ever stop to think how 
exclusive your ads would be if you 
limited your appeal to the wonder- 
ful value offered in used cars in 
general, the quality of your mer- 
chandise and the safety with which 
used cars can be purchased from 
you? 

But until we can get the 
amount of price advertising re- 
duced, there are many things you 
can do to overcome the hazard 
of price when a customer arrives 
at your lot or salesroom. 

First, make sure you price your 
cars in line with the current market. 
If you and you salesmen are con- 
vinced your price is right, you 
eliminate fear. Fear is the weakest 
point in selling. If you evidence 
confidence, your customer will re- 
spect you. . 

* 


Used-Car Sales Tips 


aoe you are the only 
one in the town showing that 
particular car, Persuade the cus- 
tomer to recognize this fact, Most 
customers are reasonable. 

When your price is questioned, 
find out tactfully if the customer 
is bluffing. See if the lower price 
isn’t just a figment of his imagi- 
nation. We all know that many a 
competitive price named by the 

(Continued on Page 60, Col. 2) 


Illinois House OK’s 
Dealer-Backed 
Sunday Closing 


CHICAGO, — Due in part to 
efforts of Chicago-area dealers who 
contacted their representatives in 
Springfield, a Sunday closing bill 
has passed the Illinois House by a 
110 to 36 vote. 

The Chicago Automobile Trade 
Assn. has been urging its members 
to contact their representatives 
for passage of the bill, and when 
action on the bill was postponed 
“for lack of support,” the CATA 
sent telegrams to dealers in dis- 
tricts of representatives who did 
not vote. 

The wires asked the dealers to 
contact their representative and 
request his vote for passage. 

While the Chicago dealers were 
being asked to contact Chicago 
senators who are members of the 
committee now considering the bill, 
the Illinois chapter of the Ameri- 
can Civil Liberties Union was urg- 
ing the committee to vote against 


the law, contending it is an uncon- 
stitutional invasion of the guaran- 
tee of freedom of religion. 


Also being watched by Chicago 


dealers are a “Model Bill,” regulat- 
ing installment sales of motor ve- 
hicles and a bill amending the 
use tax law to exclude tradeins. 
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Dealers tell me 


By John 0. Munn 





Addresses Ore. Dealers - - - 





Oregon Dealers Elect Officers— 

New officers of the Oregon Automobile Dealers Assn., elected at close of a two- 
day convention attended by some 100 deolers are, from left, Charles S. Wilson, 
Corvallis, second vice-president; Ben Collard, Eugene, first vice-president; Lyman W. 
Slack, Portland, president; W. E. Hamilton, Forest Grove, secretary-treasurer; and 
Douglas D. Moore, Portland, immediate post president. 

* = = 


Highway Deaths Hurt 
Sales, Chaffin Says 


PORTLAND, Ore. — “The killing 
of people on the highways of the 
nation” is hurting auto sales, ac- 
cording to Dean Chaffin, NADA 
first vice-president. 

Addressing the Oregon Automo- 
bile Dealers Assn. here, Chaffin 
noted that thousands of motorists 
are staying off the highways on 
weekends and on holidays to 
avoid accidents. 

“Every automobile dealer should 
be interested in traffic safety,” he 
said. 

Urging dealers to stop discount- 
ing and unethical practices to in- 
crease sales volume, Chaffin said, 
“Any manufacturer who suggests 
you cut prices to get volume is 
preying on your stupidity. You 
don’t see the factories cutting 
prices.” 

Chaffin, a Bozeman (Mont.) 
‘dealer, reminded the dealers that 
fixed overhead in a dealership 
amounts to 14 percent of sales and 
that selling a car at $100 over in- 
voice is a “loss” sale. 

He added that unless the auto 
retail industry clears up the 
it will 


Turning to the field of legislation, 
Chaffin said the “good-faith” law 
passed last year has resulted in an 
“improved climate” in factory- 
dealer relationships. He also coun- 
seled the dealers against demanding 
more legislation at this time, or 
suggesting any changes in current 
laws . 


Del Wakeman, of Del Wakeman 
Advertising, said, y answer to 


vertising has been regarded by its 
practitioners as a magic mixture of 
bear grease and snake oil, con- 
cocted to dupe the people out of 
their dollars. But, advertising does 
not take the place of good manage- 
ment, good service, good customer 
policies or good cost controls.” 
The following new directors of 
the Oregon association were 
elected: Wayne Hadley, Salem; 
Charies B. Wilson, Corvallis; 
Julian Eccles, Klamath Falls; 
Robert Thomas, Bend; George B. 
Wallace, Portland; S. W. Fraser, 
Portland; W. L. Anderson, Leb- 
anon, and Ben Collard, Eugene. 
The new officers are Lyman W. 


- 








Slack, president; Collard first vice-| 
president; Wilson, second vice-pres- 
ident, and W. E. Hamilton, secre- 
tary-treasurer. The outgoing presi- 
dent is Douglas D. Moore. 

Association dues for dealers were 
increased from $25 to a sliding scale 
of up to $100 a year for dealers 
selling 300 cars or more. 

Slack said the increased income 
will make possible the employment 
of an assistant manager whose 
primary function will be to make 
dealer contacts. 


mented on the action in the 
Oregon legislature which affected 
dealers. 


finance 


Chester A. McRobert, a Gresham | 
Ford dealer, is the new NADA di-| 
rector from Oregon. He succeeds | 


the critics of advertising is first to) George B. Wallace who has been 


clean up the sales and pricing prac-| a, Oregon NADA 


director for 12 


tices from which the crazy adver- years. 


tising stems, and advertising will 
follow along. 
“Advertising is the function of 


He said the most important ele- 
ment in advertising is the “copy,” 
which can make the advertising as 
much as 90 percent less efficient. 

“Too often,” he continued, “ad- 


Chicago Pontiae Dealers 


Elect Kole President 


CHICAGO. — Lou Kole, Kole 
Motors, Inc., has been elected presi- 
dent of the Pontiac Dealers of Met- 
ropolitan Chicago. 

Also elected at the group’s annual 
meeting were William Mougey, 
Chieftain Pontiac, Inc. Winnetka, 
vice-president; Wend Johnson, 
Hendrickson Pontiac, Inc. Chicago, 
secretary, and Charles Beranek, 
Charles J. Beranek Motors, Ber- 
wyn, treasurer. 


Fire at Marquand’s 
MATTOON, Ill.—A fire, apparently 
caused by lightning, caused $25,000 
to $30,000 in damage at Marquand 
Motor Co. (Studebaker-Packard) 
here. Eight cars and the showroom 
were badly damaged. 


Fire at Donahue 
ALBANY, Ore.—Fire caused by 





Licensing Bill 
Nears Approval 


In California 


Nebraska Puts Teeth 
Into Coercion Law 


Py ates appeared ready 
Thursday to join the ranks of 
states with dealers’ and salesmens’ 
licensing bills. 

Expected momentarily in Sacra- 
mento was the governor's signature 
of two bills passed overwhelmingly 
by the Golden State’s legislature. 

The bills would provide for the 
licensing and regulation of deal- 
ership personnel and would aim 
at restricting the operations of 
curbstoners, It is tailored after 
the San Francisco City licensing 
ordinance and requires $5,000 
dealer bonds. 

The Assembly sent the bills to 
the Senate by votes of 68 to 0. 
Only one senator dissented as the 
bills went to the governor’s desk. 

Dealer associations backed the 
California bills vigorously. 

In other state action involving 
dealer regulation, Nebraska put an 
amendment stiffening its anti- 
coercion law into immediate effect. 

The Nebraska bill was signed by 
Gov. Victor E. Anderson after it 
won approval of the unicerameral 
legislature with an emergency 
clause giving it immediate effect. 


The board has four dealer mem- 
bers—one from each Nebraska Con- 
gressional district. No member can 
have been a dealer for less than 
five years. 

The bill was supported by the 
Nebraska New Car Dealers Assn. 
and reportedly was opposed by 
General Motors. 


Georgia Dealers 
Meet Aug. 18-19 


SAVANNAH, Ga.—The 2ist an- 
nual convention of the Georgia 
Automotive Dealers Assn. will be 
held Aug. 18-19 in the General 
Oglethorpe Hotel here. 

Speakers will include Frederick 
M. Sutter, NADA president; Ivan 
L. Wiles, GM executive vice-presi- 
dent in charge of dealer relations; 
Joseph E. Bayne, member of the 
Ford Motor Co, dealer policy board, 
and Dr. William H. Alexander, 
Oklahoma City. 


Moran Heads Dealers 


In Chicago Joint Appeal 


CHICAGO.—Jim Moran, president 
of Courtesy Motor Sales, Inc. 
(Ford), has been named chairman 
of the automobile and truck dealers 





explosion of a blow torch at Dona-| group for Chicago's first joint ap- 
hue Motors (Studebaker) caused! peal for the Community Fund and 
an estimated damage of $50,000. the Red Cross next October. 


On the House... 


In Detroit last week, NASCAR President Bill 
France said he is confident that Daytona Beach 
(Fla.) voters will decide favorably next September 
on a bond issue to build the long-awaited 2%-mile 
racetrack for Daytona’s annual speed week. France 
reiterated his belief that the auto makers’ ban on 
speed racing will actually help the “little fellows” 
of auto racing. He foresees no alteration in the 
Daytona events or the regular NASCAR races con- 
ducted throughout the nation . . . 

Slim Barnard reports that W. H. Wilson, assist- 






















outh, gave Coast dealers a “rock ’em, sock ’em” 
salesmanship talk reminiscent of Dick Grant, Bill Holler and Harry 
Moock ... New trend in press luncheons: Both Alcoa and Stewart- 
Warner spaced their selling talks betwizt the social hour and the 
food in meetings in Detroit last week .. . 

Cecil Elder succeeds O. H. Sullivan, resigned, as Texas association 
director . . . Les Carlson, who recently retired as Oldsmobile’s mer- 










chan: chief, has purchased a home in San Francisco bay area 
. .. Be sure to make sure a young buyer is 21, or else you may find 
him returning the car and demanding refund of purchase price, which 






&. 





—Prre Wemuorr, Editor, 
Automotive News 
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19 Days Behind Output... 
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Sales Reach 3 Million 
Day Behind °56 Pace 


(Continued from Page 1) 


rans was 1953, when 2,880,025 units 
were registered, 

On the basis of the first half, 
new-car registrations for the entire 
12 months of 1957 must be given 
a good chance of reaching six mil- 


lion. 
* * = 


ROJECTING the average per- 

formance of the past six years 
—when 51.50 percent of the year’s 
total registrations were recorded in 
the first half—would give 1957 an 
eventual total of 5,949,204. 

However, the industry is look- 
ing forward to an exceptional 
fourth quarter this year—a quar- 
ter whose better-than-par per- 
formance would close the gap on 
six million. 

If the year should close with a 
sales rush—as did 1955, when 49.09 
percent of registrations came in the 
first half—this year’s total could 
reach 6,241,271. 

(Other first-half percentages of 
year’s total registrations were: 
1956—51.86; 1954—50.89; 1953—50.18; 
1952—51.46, and 1951—55.50.) 

+ > = 
HE used-car market continues 
strong at the wholesale level, 





Edsel Receives 
4,619 Applications 


For Franchises 


DETROIT.—A total of 4,619 in- 
quiries for Edsel franchises had 
been received up to May 31, ac- 
cording to Henry G. Baker, division 
planning and programming man- 
ager. 

Only 1,200 to 1,500 of these will 
be designated as Edsel dealerships 
by introduction day early in Sep- 
tember, he said. Of these, 10 to 15 
percent will be dualled, he added. 

The “first wave” of Edsel dealers 
will include about half of the di- 
vision’s projected total of outlets 
selling about 80 percent of pro- 
jected volume, Baker said. 

He made the disclosures in an 
address before the American 
Marketing Assn. conference here. 


Book Lists All 
On Station Wagons 


DETROIT.— The average owner 
of a station wagon probably doesn’t 
know that Milwaukee breweries 
dish up free samples for visitors. 

He'll find that out—along with 
thousands of other tips for making 
his vacation more enjoyable—when 
he reads “Ford Treasury of Station 
Wagon Living.” 

The slick, well-illustrated pocket- 
sized book crams 252 pages with 
information on station-wagon pack- 
ing, special accessories, maps of 
campgrounds in every state and 
other points of interest such as the 
aforementioned tip on what to do 
while your wagon is parked in 
Milwaukee. 

The book is published by Simon 
and Schuster and was prepared 
under the direction of William D. 
Kennedy, director of publications 
for Ford Motor Co. 





Buick Sales Lag Eases 
Cash Contest Rules 


DETROIT.—Buick has liberal- 
ized the terms of its May-June 
sales contest for dealers and 
salesmen because only a relatively 
few were in a position to cash in 
on the contest under the original 
rules. 

The factory has announced that 
dealers will collect $150 and 
salesmen will receive $50 for 





with average prices last week rising 
again on Automotive News’ index. 


The gain of $5 pushed the aver- 
age to $902, after it had dropped 
below the $900 level for two 
weeks, 

The only model to show a decline 
last week was '57—which dropped 
$8 to $2,203. The price of ’53s, at 
$563, and of ’50s, at $193, held un- 
changed from the previous week. 

All other averages advanced, as 
follows: ’56s, up $23 to $1,582; ’54s, 
up $10 to $862; ’55s, up $6 to $1,184; 
51s, up $6 to $257, and ’52s, up $5 
to $372. 

—Rosert M. Lignerr. 
aa . > 
4. Canadian Provinces 


Show Sales Gains 


OTTAWA, — Although new-car 
sales for all Canada were down ap- 
proximately 8 percent in April, 
compared with last year, gains 
were registered in four provinces. 

Best showing was in Saskatche- 
wan, where April sales soared 42.6 
percent above the 1956 month. 


Other gains were 19.2 percent in| ° 
14 percent in Alberta 


Manitoba, 
and 6 percent in Quebec. 

Losses amounted to 1.2 percent 
in Prince Edward Island, 5.1 per- 


cent in British Columbia, 20.3 per-| | 
in|” 
Nova Scotia, 31.6 percent in New 


cent in Ontario, 26.4 percent 


Brunswick and 46.3 percent in New- 
foundland. 


Lakin Heads Up 


Sales at Moraine 


DAYTON, O.—J. Robert Lakin 
has been appointed general sales 
manager of Moraine Products, suc- 
ceeding Robert O. Yost, who is 
retiring. 

Lakin has been assistant general 
|sales manager of Delco Products. 
He has 24 years’ experience with 
Delco Products since joining the 
GM division as a trainee in 1934. 

Yost is leaving after 31 years of 
GM service. He joined Delco Prod- 
ucts after graduation from Ohio 
State University. 
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Certificate of Tithe of « Meter Vehicle or Tratler 
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Holleran Title vs. Genuine Title— 


How Anthony Holleran forges Michigan titles to help in selling stolen cars is 
shown above. At left is a genuine Michigan Chevrolet title. Note that “Chevrolet” is 
written “Chev” and that engine and serial numbers appear in center block. Holleran 
title, at right, has word “Chevrolet” written out and lists numbers on right side of 
center block, which should be blank. Holleran's typewriter printed larger than numbers 
printed by Michigan department of state and erasure marks show through. The 
forged title was accepted by Arizona dealer with a stolen '55 Chevrolet. 


Master 


Thief Still Active, 


Western Dealers Warned 


DETROIT.— Anthony Holleran, 
considered the No. 1 car thief of 
recent years, is still at large. 

Holleran’s 1956-57 record of car 
thefts and sales to southwestern 
dealers has risen 
to 11, even after 
national circulari- 
zation by law-en- 
forcement agen- 
cies and an ac- 
count of his 
activities in the 
Apr. 1 issue of 
AUTOMOTIVE NEws. 

The fast-mov- 

ing 53-year-old 
fugitive also has 
Anthony Holleran been linked to a 
sale of a tradedown in Indian- 
apolis—one of the few instances 
in which Holleran’s tradedown 
car has been traced. 

Holleran thefts and resales in 
March and April, however, followed 
a pattern which amazingly has kept 
the suspect out of the clutches of 
the FBI or law-enforcement 
agencies in Detroit and many other 
cities and states. 

In February or March, he bought 
a Michigan title for a ’40 Chevrolet. 
He obtained a ’57 Michigan license 
plate for the ’40 and promptly 
ditched the car. He stole a ’55 
Chevrolet in Livonia, Mich., on 
March 12, altered the '40 Chevrolet 





Used-Car Bulletin from Detroit .. . 
Latest Auction Prices 


(Copyright, 1957, by Automotive News) 


June 19 


(Seid 167 cars out of 280 consign- 
ments.) 

BUICK — ‘57 Super Hardtop, $2,700*° 
(ps). °56 Special Hardtop, $1,750*, 
$1,480° (ps); 2-dr., $1,385*. °55 Spe- 
cial sedan, $1,400*, $1,370*; Hardtop, 
$1,325*; RM sedan, $1,200*; Century 
sedan, $1,275* (ps). "54 Super Hard- 
top, $1,165*; sedan, $1,050°; Century 
sedan, $1,065*; Special 2-dr., $820*. 
‘53 Super sedan, $610°; Special sedan, 


‘47 2-dr., $170; sedan, 


wagon, $1,900. ‘56 Bel Air (8) conv., 
$1,720*; Hardtop, $1,690°, $1,555*, 
$1,525°; 2-dr., $1,525*, $1,400; sedan, 
$1,400; Two-ten (8) station wagon, 
$1,640; Hardtop, $1,450. '55 Bel Air 
(8) Hardtop, $1,350* (ps), $1,310*; 
sedan, $1,190, $1,100*, $1,035, $1,- 
080; 2-dr.. $980; Bel Air (6) 2-dr., 
$1,200*; Two-ten (8) Hardtop, $1,- 
250; 2-dr., $1,010*, $775; Two-ten 
(6) station wagon, $1,300* (ps); 2- 
dr., $1,020°, $700; sedan, $810. '54 
Bel Air Hardtop, $840* (ps); Two-ten 
2-dr., $920°. ’53 Bel Air 2-dr., $570; 
2-dr., $460; conv., $460; Two-ten 2- 
dr., $515. °52 sedan, $425. 
CHRYSLER—’'55 NY Deluxe Hardtop, 
$1,685* (ps); sedan, $1,545* (ps). 
DeSOTO—’'56 Fireflite Hardtop, $1,950* 
(ps). °52 Custom sedan, $150. 
DODGE—’55 Royal (8) Lancer, $1,315* 
Custom Royal sedan, $1,100* (ps); 
; Coronet Hardtop, $1,020. '53 
Coronet sedan, $510; Hardtop, $415; 
2-dr., $175. '52 Wayfarer 2-dr., $200. 
FORD—’57 Thunderbird Hardtop, §2,- 
860; Country Squire station . 
$2,350* (ps), $2,070; Fairlane (8) 
sedan, $2,015* (ps). '56 Thunderbird 
conv., $2,060; Country Squire station 
, $1,765*; Fairlane (8) conv., 


J $ ‘agon, $1,450; Custom 
(8) 2-dr., $1,250, $1,175, $1,170. ’55 
Fairlane (8) Victoria, 2 at $1,260°, 2 
at $1,200*; conv., $1,160; Ranch 
Wagon, $1,160, $990; Custom (8) 2- 
dr., $890, $850; sedan, $955, $875, 


(Aptco Auto Auction. Sales every Wednesday and Friday.) 


$870. "54 Country sedan, $860°; Main 
(8) 2-dr., $560. ‘53 Crest (8) Hard- 
top, $710, $650, $485; sedan, $515; 
conv., $510; Custom (8) sedan, $380. 
‘52 station wagon, $500; Custom (8) 
sedan, $380; Main (8) 2-dr., 

$275. "51 conv., $165. °50 2-dr.. 

MERCURY—’'56 Custom conv., $1,670; 
Montclair Hardtop, $1,315* (ps): 
Monterey Hardtop, $1,255* (ps). '55 
Montclair Hardtop, $1,380, $1,280; 
Monterey sedan, $1,150; Custom 2-dr., 
$960, $915, $875. ‘54 Custom Hard- 
top, $705; 2-dr.. $650, $640*. ‘53 
Custom 2-dr., $705; Hardtop, $630. 

NASH—’'55 station wagon, $1,205. °54 
Rambler station wagon, $910; States- 
man , $325. 

OLDSMOBILE—’57 (88) Super Hard- 
top, $2,900* (ps); (88) 2-dr., $2,300°. 
"56 (88) Super Hardtop, $1,850*; (98) 
Holiday, $1,740* (ps). "55 (88) Holl- 
day, $1,790*° (ps), $1,580* (ps); (88) 
Super sedan, $1,640; (98) Holiday, 
$1,760° (ps), $1,600* (ps). ’54 (98) 
Holiday, $1,325*; sedan, $1,200*; (88) 
sedan, $1,025*. ‘52 Hardtop, 
$510°. 

PACKARD—’56 Clipper Hardtop, $1,- 
650°. ‘53 Clipper sedan, $420*; Hard- 
top $390°. 

PLYMOUTH—’57 Belvedere (8) sedan, 
$2,110*; Plaza (6) 2-dr., $1,685*. '56 
Belvedere (8) Hardtop, $1,460*; Cus- 
tom (8) station wagon, $1,455*, $1,- 
330. "55 Belvedere (8) Hardtop, $1,- 
135; Plaza (6) station wagon, $980, 
$930; sedan, $830; Savoy sedan, $655. 
'54 Belvedere sedan, $575*; Savoy 
sedan, $555*. °53 Cranbrook sedan, 
$280,. $175. °52 Cranbrook sedan, 


PONTIAC—’'56 Chieftain (8) sedan, $1,- 
510°. ‘55 Star Chief Hardtop, $1,- 
370* (ps), $1,350* (ps); sedan, $1,- 
300* (ps); Hardtop, $1,045; Chieftain 
2-dr., $1,050*, $760; sedan, $915. °53 
Catalina Hardtop, $520* 

Catalina Hardtop, $400. 
$240°. 

STUDEBAKER—’53 sedan, $135. 

MISCELLANEOUS—’57 Hillman Husky, 
$1,310. '54 Dodge panel truck, $500; 
Ford %-ton pickup, $510. 


(98) 


*Indicates automatic transmission or overdrive and (ps), power steering. 


Other Auctions are on Pages 42, 46, 48, 49, 50 and 52 





title to conform with the ’55 and 
sold the ’55 to a dealer in Wicken- 
burg, Ariz., on March 19. He traded 
down the ’55 for a ’40 Chevrolet 
which he drove back to Michigan 
and ditched. 

Holleran then “bought” a ’38 
Plymouth, which carried with it a 
title. He forgot about the car 
after getting a ’57 plate for it and 
on Apr. 11 stole another ’55 Chev- 
rolet in Kalamazoo, Mich. He sold 
the ’55 and the altered title on 
Apr. 22 in Nogales, Ariz., where 
= a tradedown he got a ’50 Chrys- 

r. 

A forged title for a ’52 Chevrolet 
sold to an Indianapolis dealer in 
April also appears to resemble the 
work of Holleran. The ’52 Chevro- 
let information was written on a 
Michigan title which originally be- 
longed to a ’38 Chevrolet. 

Detroit police noted that Holleran 
invariably has made the same mis- 
takes on the Michigan titles he 
alters to match his stolen cars, 
which of late have been ’55 Chevro- 
lets. 

Holleran writes out the word 
“Chevrolet,” which on Michigan 
titles is always abbreviated to 
“Chev.” He retypes vehicle or 
engine numbers and the serial 
number on the right side of the 
titles in an area which should be 
completely blank. 

On the rear of the titles, Holleran 
fills in a ’55 license plate number, 
even though it is not necessary to 
show this. The '55 plate number 
lettered in by the fugitive is dis- 
tinctly different from the rubber 
stamp used by Michigan title 
offices. 

Type used by Holleran on the 
face of the titles often is distinctly 
larger than the electrotype used 
by the Michigan department of 
state in Lansing. 

Holleran has amazed law-en- 
forcement authorities by the suc- 
cess he has had in passing titles 
with these flaws, as well as with 
erasure marks and even holes 
where his eraser ran through the 
paper. 

To the knowledge of police, he 
has rarely changed his habits. His 
titles have carried the address of 
2007 Third Ave., Detroit, Mich., 
where he formerly lived, although 
police are certain he knows he is 
being sought. He invariably steals 
in Michigan and sells-in the South- 
west. 

Holleran’s description follows: 
White, 5’9”, ruddy complexion, me- 
dium build, dark brown hair which 


|} is receding and gray-streaked, blue 


eyes, with irregular scar on the 
right side of his forehead. 

The fact that his manner is mild 
is believed to have disarmed most 
of the dealers who have bought 
from Holleran. He is not known to 
be armed and started his new skein 
of violations after a jail sentence 
for car thefts which ended in 1955. 

Another disarming quality 
about Holleran’s approach to a 

dealer is that he insists on a 

tradedown, claiming he lost all 

his money gambling in Las Vegas 
and needs “transportation back 
east.” 

He was accompanied by a woman 
on one occasion where the title 
carried a joint ownership, but the 
dealer allowed Holleran to sign 
both his and his “wife’s” name. 












High Court OK’s 
Curb on Pickets 
For Organizing 


States Given Right 
To Outlaw Coercion 
By No-Contract Unions 


By Joseph M. Callahan 
Staff Writer 

7 U. S. Supreme Court 2 

swered an important questi; 
for auto dealers last week when j 
ruled that state courts and legi 
latures may prohibit organizatio 
picketing. 

In a 5-3 decision the Suprem 
Court upheld a Wis 
consin state cour 
injunction forbid. 
ding a picket lin 
that harmed an em 
ployer with whon 
the union had no dispute. 

The Wisconsin court had inferred 
that Local 695 of the Teamsten 
was attempting to induce the work. 
ers of Vogt, Inc., operator of a 
gravel pit in Oconomowoc, Wis., tp 
joint the union. Such coercion iss 
violation of state law. 

The Teamsters have frequently 
used the organizational picket 
line against dealers in an effort 
to sign up their employes. The 
Teamsters have conducted or- 
ganizational picketing against li 
dealers in Galesburg, IIL. for the 
past 13 months. 

Labor lawyers said that since the 
interstate commerce issue had not 
been raised, the immediate effects 
of the decision would be limited to 
cases involving firms which do not 
do enough business to place them 
under the jurisdiction of the Na 
tional Labor Relations Board. 
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LABOR 
FRONT 


U. S. Bars Coercion 


EALERSHIPS whose volume 

places them under NLRB juris 
diction are subject to Federal law 
which forbids coercion to cause 4 
person to join or refrain from join- 
ing a union. 

Admitting that state courts and 
legislatures cannot ban all pick- 
eting, the court ruled that the 
states do have police power t& 
prohibit picketing in many cases, 
after an investigation in the pick- 
eting’s conduct and purposes. 

Justice Felix Frankfurter said 
the decision was merely a restate 
ment of “principles governing this 
type of case.” Voting with him wer 
Justices Harold H. Burton, Tom 
Clark, John Harlan and William J 
Brennan jr. 

Frankfurter cited a long serie 
of labor cases which he contended 
“Established a broad field in whid 
a state, in enforcing some public 
policy would constitutionally enjoin 
peaceful picketing.” 

7: - 


Discretion Permitted 


H= ADDED that these cases give 
states wide discretion in th 


formulation of policy regarding 
(Continued on Page 60, Col. 4) 


Nixon Lauds.Gab. Drivers— 


Taxicab drivers are probably the bes! 
drivers in the world, according to Vie 
President Richard M, Nixon. Nixon, left, 
made this statement to 30 of the nation's 
outstanding cab drivers who were brough! 
to Washington as guests of Plymouth and 
Fargo divisions of Chrysler Corp. as pot 
of the activities in the annual Four-Sie 
Drivers awards. Here; Nixon congratuia 
Harry Schweitzer, a cab driver fre 
Brooklyn, N. Y. 
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'OLDSMOBILE 


FIRST WITH THE 





FEATURES WITH NEW SALES APPEAL 





INSTRUMENT PANEL 





The key to 


A brand new concept in instrument panel design, 
Oldsmobile’s new Strut-Mounted Instrument 
Panel keynotes a host of exclusive new interior 
features. And for Olds dealers it’s the key to 
bigger results from the seat that sells . . . for 
Oldsmobile’s unique Strut-Mounted Panel is 
the first big difference every Olds prospect sees 
when he gets behind the wheel. 


OLDSMOBILE - 


Strut-mounting, in itself, is a masterpiece of 
creative engineering. The instrument panel 
becomes a structural member, giving the body 
added strength and rigidity. The free air space 
between the panel and windshield improves 
circulation, completely eliminates. pockets of 
hot or cold air under the dash. What’s more, 


with the radio speaker now located behind the 


DIVISION OF GENERAL MOTORS CORPORATION - 


panel, sound follows the curved windshield 
and is evenly distributed throughout the car. 
It’s a demonstration natural! Right in front of 
every prospect’s eyes are such extra-value fea- 
tures as the exclusive Dual-Range Power Heater, 
new 27-inch glove compartment and Safety- 
Recessed Controls. Just one more reason why 
it’s great to be with Olds! 


LANSING, MICHIGAN 
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Delaware Dealers Name Officers— 


Officers and directors of the Delaware Automobile Dealers Assn., elected at the 
group's seventh annual convention in Rehoboth Beach, Del., are, from left, Paul J. 
Roney, Wilmington, executive secretary; John R. Fader, NADA director; Frederick 
Schermerhorn, Wilmington, director; Howard S. Abbott, Seaford, third vice-president; 
Theodore Burton II!, Georgetown, president; Lovis Burton, Georgetown, director; 
Isadore Keil, Wilmington, treasurer; Ebe Townsend, Dover, director, and Joseph Webb, 
Milford, first vice-president. Not pictured are Nelson Quillen, New Castle, second 
vice-president, and John F. Porter jr., Wilmington, immediate past president, who 
remains as director. 


‘Area of Service Responsibility .. .’ 


~ - ~ NADA Maps New Plan 
if " t '4\For Dealer Security 


(Continued from Page 1) 


plan. It was recalled that a 1956 
survey by the Monroney Committee 
showed that 45 percent of the deal- 
ers favored territorial security, 40 
percent opposed it and 15 percent 
had no opinion. 

Text of the NADA plan follows: 

“It is the intention of this plan 
that the dealers’ cost per new 
unit be increased by a certain 
sum (a minimum of $100 a car is 
suggested). 

“The manufacturer in return will 
pay each dealer this certain sum 
per unit sold in his trading area, 
regardless of whether sold or deliv- 
ered by him, on consideration of 
adequate and proper facilities, parts 
and personnel as required by the 
selling agreement and for guaran- 
teeing performance of proper war- 
ranty and after-delivery service on 
all new cars of his make sold or 











delivered within his trading area.” 
* = + 
— opposition to territory 
security is well known and, 
within the past two weeks, Curtice 
and Charles L. Jacobson, vice-presi- 
dent of dealer relations for Chrys- 
ler Corp., have re-stated publicly 
their opposition to it. 
On June 12, in the middle of the 
NADA directors meeting, Bell met 
with the dealer relations vice-presi- 


Scotsman Brings $1,510 
At Mason City Auction 


MASON CITY, Ia.—A ’57 two- 
door Studebaker Scotsman sold 
at wholesale auction here last 
week for $1,510. 

The car was sold at Central 
States Auto Auction. 











Meeting the big change in cars with the big change in bearings: 


TIMKEN and The Moto-Mated Way 


save up to 15% 


Get a better bearing and 








ONGER, lower, sleeker, faster, more 
powerful cars are revolutionizing the 
automobile industry. And the new cars 
coming off the production line (above), 
place new and ter oom on com- 
nent parts. Meeting the big change in 
sary” = big change in bearings —Timken 
and the Moto-Mated a tsa — 
new concept in bearing design, manufac- 
ture and supply—mated to the needs of 
the dynamic automotive industry. 


From the Moto-Mated Way comes a 
new breed of Timken® tapered roller bear- 
ings in 13 standardized sizes. New, lighter 
bearings to reduce unsprung weight. Smaller 
bearings that save space—permit more 
compact design. Bearings that are capacity 

ed to take the increasing loads of 
iving today’s powerful cars. 

And because they are produced by 


machinery and methods revolutionary in 
the bearing industry, the new bearings 
cost less. They ive automakers an area 
of economy in their otherwise spiraling 
manufacturing cost. 


Carmakers have already saved 14.6% in 
bearing costs for millions of front wheels 
on 1987 cars. And savings up to 15% are 

ible as designs are adapted to make 
use of Timken Moto-Mated bearings in 
rear wheels, pinions and differentials. As 
your use of the new bearings grows, we 
can pass still further manufacturing sav- 
ings along to you. 

Whether you're designers, production 
engineers or purchasing men, now, more 
than ever, Timken bearings are your 
No. 1 value. The Timken Roller Bearing 
Co y, Canton 6, O. Canadian plant: 
St. Thomas, Ontario. Cable: ““Tumrosco”’. 


QUALITY 


sy 


TAPERED ROLLER BEARINGS 


¥ 


SERVICE PUB 
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dents of the manufacturers jy 
Washington. Among those present 
was GM’s Ivan Wiles, Ford; 
Walker Williams, Chrysler’s Jacob. 
son and AMC’s William McGaughey, 

An NADA director said: “Half. 
way through the presentation, 

they told Bell to put it all in , 
letter to their presidents.” 

Many of the directors felt tha 
the opposition of the U. S. Justigs 
Department would largely be elim. 
inated by the new plan, since Jug. 
tice officials have unofficially sajq 
that a dealer can be paid extra if 
the dealer provides an extra service. 

In the directors’ discussion of 
bootlegging and cross-selling, which 
took up about 90 percent of the 
three-day NADA meeting, it wag 
reported that bootlegged cars are 
now coming mostly from 10 s 
and that Texas is probably the lead. 
ing source of bootlegged units. De. 
troit had been considered the top 
source. 

. = a 
ee on by dealers in their 
areas, many directors favored 
an immediate effort to secure legis. 
lation that would halt bootlegging 
and cross-selling. 

But, after discussing the matter 
with Postmaster General Arthur 
Summerfield, a former Chevrolet 
dealer, and Senator Charles E. Pot. 
ter, Michigan Republican, it was 
concluded that passage of any suit- 
able law was impossible at this 
session, and further action was de. 
layed until next January. 

According to an NADA director, 
Potter himself was willing to intro. 
duce such legislation. 

Antitrust officials at the Depart- 
ment of Justice were not immedi- 
ately available for comment, but 
an FTC attorney said the NADA 
plan was of “doubtful legality” be- 
cause it might tend to restrict com- 
petition on the open market. 

> . * 


Factory-Dealer Relations 


Better, Says Ford Aide 


DETROIT. — Relations between 
dealers and factories were described 
Thursday as being in “an era of 
good feeling,” with dealer-factory 
cooperation on the upswing. Walker 
A. Williams, vice-chairman of the 
Ford dealer policy board, made the 
statement in a speech to the Ameri- 
can Marketing Assn. conference 
here. 

Williams said a survey of 
Ford dealers and 200 dealers fors 
competing make indicated a large 
majority are “well satisfied” with 
solutions of problems that were 
causing friction a year ago. 


$8 Million Placed 
In Chrysler’s 
Thrift-Stock Plan 


DETROIT.—More than $8 million 
have been invested in the Chrysler 
Corp. thrift-stock program for sal 
aried employes in its first nine 
months, the company reported. 

Participating employes have in- 
vested $5.8 million. Of this amount 
60 percent, or $3.5 million, was in 
vested in U. S. savings bonds and 
40 percent, or $2.3 million, was in 
vested in Chrysler Corp. common 
stock. 

As provided in the program, 
company has matched the employe 
stock investment of $2.3 million, 
bringing the total assets held by 
the trustee to $8.1 million. 

Participants are currently saving 
over 8 percent of their base salaries. 
Savings of a typical participant will 
amount to about $575 per year. To 
this the company adds $230, making 
a total of more than $800 when the 
corporation’s contributions are fully 
earned out. 

In addition, dividends and inter 
est are accumulating to the credit 
of each account. 


Cleveland Dealers Split 
On Evening Closings 


CLEVELAND.—A move to re- 
duce hours of Cleveland new and 
used-car dealers is running into 
stiff opposition from the inde- | 
pendent operators. 

The Cleveland Independent Auto 
Dealers Assn., in board meeting, 
voted not to cut back nighttime 
hours from the present Monday- 
Wednesday-Friday opening until 
9 p.m, The move initiated by the 
Cleveland Auto Dealers Assn., is 
being supported by new-car 
dealers. 











The Detroit News 
circulation is HIGHEST 


of all Michigan Newspapers! 


irst 


ein total circulation! 








ein trading area circulation! 
- in weekday circulation! 
in Sunday circulation! 


Because The Detroit NEWS tells its readers more 
about what’s going on in the world than any other 
Detroit newspaper, it is bought by more people every 
day. 


3 Latest ABC circulation figures for the 6-months ending March 
— s: 31st show that The Detroit NEWS delivers 469,389 weekdays 

Z and 585,667 Sundays. This is the highest circulation of all 
Michigan newspapers, and the highest in Detroit News’ 
history! 


Of particular importance to Detroit advertisers is the 
heavy concentration of this circulation in the 6-county 
Detroit retail trading area, where 98% of Detroit’s 
retail business originates. That’s why no other Detroit 
newspaper approaches The NEWS for effectiveness! 


This is substantiated by the overwhelming advertising 
leadership of The NEWS, which carries 51% of all 
Detroit newspaper advertising. The other two news- 
papers divide the balance. 





Detroit News 


469,389 weekdays — 585,667 Sundays 


an., is Eastern Office ...260 Madison Ave., New York Chicago Office ...435 N. Michigan Ave., Tribune Tower 
Pacific Office ....785 Market St., San Francisco Miami Beach ....The Leonard Co., 311 Lincoln Road 
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‘Cleanup’ Under Way 
At Dealership Level 


By John K. Teahen dr. 
Staff Writer 
At THE dealership level, the 
cleanup has begun. 

Dealers aren’t using the word 
“cleanup” in their advertising, but 
there’s little doubt that they’ve 
started their annual drive to “get 
out from under” on the current- 
year models. 

Price ads minate. There 
are a few gimmick and giveaway 

presentations, but most retailers 
are screaming, “Save, save, save.” 

Some have urged buyers to beat 
the 1958 price hike, but many are 
avoiding that line at present. 
“Maybe they’re afraid to use it,” an 
observer commented last week. 
“Last year’s hike was so stiff that 
maybe they don’t want to tempt 
fate by even talking about ‘58 
prices.” 

The 1957 price increase averaged 
7 percent. That was in addition to a 
5 percent boost in 1956. 


CLEVELAND, 36 Chrysler 

Corp. dealers combined to an- 
nounce the second annual “World’s 
Largest Auto Sale.” 

It was billed as a $15 million 
operation, and the ads declared, 
“5,621 cars of tomorrow will be 
sold ... all models, all colors... 
will save you millions of dollars.” 


Chrysler 

top with automatic transmission, 
power steering, power brakes, 
radio and other extras for $3,295. 

The suggested price of a model 
so equipped would be about $3,700, 
plus freight and state taxes. 

Dick Bohn Ford, New Orleans, 
advertised a “new '57 Ford” for $1,- 
589. No model was mentioned, but 
Bohn's price was well under the 
lowest suggested price ($1,878) for a 
1957 Ford. 

. . 
MILWAUKEE, Arndorfer 
DeSoto-Plymouth offered “dis- 
counts” of $334 to $667 from what 
it called “Milwaukee's suggested list 


Senate Action 
Blocks ‘Raid’ on 
Highway Funds 


with the House in appropriating 
$365,000 from the fund for the so- 
licitor’s office of the Department of 
Labor. 

In reporting out HR-6287, the 
committee deleted the Highway 
Trust Fund provision, but recom- 
mended an increase of $170,000 for 
the solicitor’s office from general 
funds. 


In its report on its action, the 
committee said: 

“The committee recommends the 
deletion of the proviso to make 
available $365,000 by transfer from 
the Highway Trust Fund for the 
administrative expenses of the so- 
licitor in making wage determina- 
tions in accordance with the Davis- 
Bacon Act as provided in the Fed- 
eral-Aid Highway Act of 1956. 

“It is the sense of the committee 
that the legislative history and in- 
tent in the enactment of the High- 
way Revenue Act of 1956 did not 
contemplate the use of the Highway 
Trust Fund for this purpose. The 
question was submitted to the office 
of the legislative counsel of the 
Senate for an informal opinion, and 
the committee was advised that 
‘such an appropriation from the 
trust fund is not authorized.’” 


Dealer’s Daughter Reigns 

MONTEREY, Calif. — Camille 
Maria Stahl. reigned over the 
“Merienda” celebration which 
marked the 187th anniversary of 
the city’s founding. She is the 
daughter of Auto Dealer Bill Stahl, 
who is secretary and a director 
of the Northern California Motor 
Car Dealers Assn. 











| prices on 1957 DeSotos and Plym- 


ouths.” 

Orand Buick Co., Dallas, listed 
a Special two-door sedan for $2,- 
224 and a Special four-door sedan 
with heater for $2,355. Suggested 
Prices: $2,595 and $2,750, respec- 
tively. 

“The convertible buy of the sea- 
son” was announced by Lex Mayers 
Chevrolet, Columbus, O. The dealer- 
ship said it had 65 such models at 
$2,199 plus tax, title and optional 
equipment, a saving of $312. 

It was a “warehouse clearance” 
at Glover Motors, Inc. (Chrysler- 
DeSoto-Plymouth), Asheville, N. C. 
The sale involved 75 cars. 


* * * 


LOVER declared: “All cars to be 

sold at our absolute cost... 
We cannot quote prices in this ad 
because of manufacturer’s regula- 
tions, but the prices we sell these 
cars at are the lowest ever offered 
in the history of the automobile} 
business.” 

Savings on demonstrators and 
executive cars continue to be the 
subject of many ads. In Dallas, 
Morris Robinson (Dodge-Plym- 
outh), said, “You can save up to 
$1,200.” 

At Martin Chevrolet, Richmond, 





Va., it was $625 off on Bel Air hard- 
tops driven by company executives, 
and Norfolk Motor Co., Inc. 
(Oldsmobile - Cadillac), advertised, 
“Save $742 to $1,500” on company 
cars. 

A 40th anniversary sale at Bruce 

(Continued on Page 62, Col. 1) 
* * * 
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‘$15 Million Sale'— 


The “World's Largest Auto Sale” was 
advertised by 36 Chrysler Corp. dealers 
in the Cleveland area. The sale was billed 
as a $15 million operation, and the first 
page of three-page ads declared that 
“5,621 cars of tomorrow will be sold.” 


“COLD” TO “COMFORT” COMPARISON. |U.S. Safety Code 
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AVERAGE CITY BLOCKS 


‘Minit Heat’ Compared with Regular Heater— 


This chart shows the distance driven before the temperature reaches a comfortable 
level inside a car, comparing a regular heater and one equipped with a “Minit Heat" 


unit, according to Stewart-Warner Corp. When it's 10 degrees outside, 


“Minit Heat” 


is shown to do the job in eight blocks, while a car's regular heater does it in 33 biocks. 


Booster for Auto Heaters 
Offered by Stewart-Warner 


INDIANAPOLIS.—A car-heating 
device, which is said to cut sharply 
the time needed to heat a coolant 
to desired temperature, is being in- 
troduced by South Wind division, 
Stewart-Warner Corp. 

Called “Minit Heat,” the device 
fits cars of 1949 and subsequent 
model years. It will retail for 
$69.95 and average installation 
will take about an hour, the com- 
pany said, 

The unit operates in conjunction 
with the hot water heater. The 
company lists as other advantages 
of the device: quick defrosting, fuel 
economy through better carbure- 
tion and short periods of choke ac- 
tion, quick engine block and oil 
warmup to provide better lubrica- 
tion and reduce oil contamination 
due to excessive condensation. 


The company will start produc- 
tion in August and is aiming at 
production of 10,000 units a month 
for the first few months. Expected 
sales in the first year are from! 
100,000 "to 150,000 units. 


The company is prepared to make 
5,000 to 6,000 units a day, if demand 


Heat is a combustion- | 
type heater which goes into oper- 
ation when the engine > coasted 
and is said to be capable $i 
ing the coolant system ab thous 


When the coolant is brought to 
the desired level of 160 degrees, 
Minit Heat shuts off automatically. 
However, if the coolant tempera- 
ture subsequently sags below the 


winds or temperature, the device 
switches into service automatically 
and again “boosts” the coolant 
temperature to 160. 


Minit Heat consists of an atomiz- 
ing type burner, stainless steel heat 
exchanger, fuel valve, spark plug, 
built-in thermostat and coolant in- 
let and outlet, Separately mounted 
are a combustion-air blower and 
an ignition unit. 

An electric switch, mounted on 
the instrument panel, provides 
manual actuations; a second con- 
trol is connected through the regu- 


lar thermostat of the coolant sys-|.: 


tem, assuring the burner being in 
operation only when the coolant 
falls below required temperature. 


i 
: 
: 
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Minit Heat can be used for many 
years, it is said, even though the 
owner may change vehicles. Due 
to flexibility of installation, it will 
fit future cars using present style 
engines, it is claimed. 


Fire at Davis Pontiac 
BUCYRUS, O—Loss was esti- 
mated at $6,000 in a fire at Davis| 1958 
Pontiac Garage. One new car was 


comfort level, due to slow driving| destroyed and several others were 


in congested traffic, or to severe 


damaged by smoke. 


Bohn Sells Its Diamond T Shares 


DETROIT. — Bohn Aluminum & 
Brass Corp. has disposed of its 
stock in Diamond T Motor Car Co., 
and the purchasers say they do not 
plan to resell the shares and have 
no plans for a merger. 

The 


sive holding setup through their 
New York partnership known as 


Mailman Brothers and 
{Mailman 


through 
Corp. of Canada, Mont- 


Bohn’s sale of the Diamond T 
shares confirmed a three-week-old 
rumor, The Detroit firm owned 
137,480 of Diamond T’s 421,259 out- 
standing shares and received $25 a 
share for it. Bohn’s purchase price 
in 1954-55 averaged about $22. 

Simon D. Den Uyl, Bohn presi- 
dent, said the stock sale was de- 
cided upon after the company failed 


in earlier efforts to merge Diamond 
T and Reo Motors, Inc. Bohn sold 
Reo to White Motor Co. late in 
May. 

“Since Reo and Diamond T never 
were put together, we decided 
dispose of our interests in both,” 


Dan Uyl explained: 

In 1955, Bohn blocked an at- 
tempt by White to buy Diamond 
T for $8,622,781. Bohn claimed 

T’s assets were worth 
more than the White offer. 

Den Uyl said he has tendered his 
resignation as a director of Dia- 
mond T, effective when he is re- 
placed next month. His replace- 
ment is expected to be Joe Mail- 
man. 

Last month, White’s purchase of 
Reo — coupled with reports of 
Bohn’s sale of its Diamond T stock 
—stirred reporfs that White was 
negotiating for Diamond T. This 
was denied by J. N. Bauman, White 
president. 

The announcement that the Mail- 
mans have purchased the Bohn 
interest did not end the rumors com- 
pletely. Although the brothers in- 
sist that there are no merger plans 


afoot, they admit they have a “sub- 
stantial investment” in White and 
also own shares in Mack Trucks, 
Inc. 

Again denying the White- 


to| Diamond T talk was Z. C. R. Han- 


sen, Diamond T president. 


pany.” 
White reportedly owns about 
30,000 shares of Diamond T. 

A key figure in the Diamond T 
picture is C. Russell Feldmann, who 
——— is trying to negotiate the 
sale of an estimated 100,000 Dia- 
mond T shares that he controls. 
He is said to have purchased the 
stock held by the estate of the late 
C. A. Tilt, who had been chairman 
of Diamond T. 

Feldmann is president of Henney 
Motor Co., Inc. In 1954, Henney held 
a contract to purchase Reo’s assets. 
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Urged for Cars 


Plea for Standards 
Voiced at Hearing 


By William Ullman 
Washington Correspondent 


ASHINGTON, — The House 

Traffic Safety Committee lag 
week heard a plea for Federal pro. 
mulgation of minimum safety 
standards for new cars used ip 
interstate commerce. 

The testimony came from Rep, 
Charles Bennett, Florida Demo- 
crat, who is author of a bill di- 
recting the Secretary of Com- 
merce to prescribe standards 
relating to such matters as speed 
capacity, safety padding, steering 
and other controls, bumpers 
fenders and other shock-absorb- 
ing equipment, lights, brakes and 
tires, 


Violators of the standards could 
be fined a maximum of $1,00 
and/or imprisoned for a year. 

+ * > 


ENNETT said it had been dem. 

onstrated that a “conscious 
effort” to make cars safer pays off 
in fewer deaths and injuries, citing 
Cornell Medical School studies 
which he said showed that chest 
injuries were cut in half by the 
safety steering wheel. 

“These studies further show,” 
he said, “that if all cars, new 
and old, had certain recom- 
mended safety features, each year 
a half million persons would 
escape injury and many of those 
now being killed would escape 
with only injuries.” 

Bennett admitted that including 
a governor among mandatory 
safety devices is a “controversial” 
matter, but said he was personally 
convinced that regulation of auto 
speed is important to safety. 

Rep. Paul Schenck, Ohio Repub- 
lican, commented that he once 
rode in a vehicle with a governor 
and found the experience “terrify- 
ing.” 

> > > 

pmowrr said Federal prescrip- 

tion of safety standards is 
necessary because competition 
makes ft “totally unrealistic” to ex- 
pect self-regulation in this field, 
“despite the obvious desire of most 
manufacturers to make their prod- 
ucts safe.” 

“The hard cold fact is that 
automobile manufacturers and 
franchise holders are engaged in 
perhaps the most competitive field 

(Continued on Page 62, Col. 1) 


Antiques, Edsels 
To Add Contrast 
To Chicago Show 


CHICAGO.—The old and the new 

ee aa, 2 See et a 

Automobile Show, 
with the showing of both antique 
autos and the Edsel, newest of the 
new, 

Representatives of 20 makes of 
cars have drawn for exhibit space 
at the “Golden Anniversary” Show 
Jan, 4-12. The representatives con- 
tracted for approximately 140,000 
Square feet of display area in the 
exposition hall of the International 
Amphitheatre, where the entire 
show again will be held on one 
floor, with two-a-day stage shows 
in the central arena. 

Ford had first choice in this 
year’s drawing and was followed 
by Chevrolet, Buick, Plymouth, 
Oldsmobile, Pontiac, Mercury, 
Dodge, Cadillac, ito, Chrysler, 
Lincoln, Rambler, Imperial, Stude- 
baker, ‘Packard, Nash, Hudson, 
Continental and Edsel. 

Drawings for truck and acces- 
sory displays will be held at @ 
later date, with the use of the 
newly constructed Donovan 
extension of the amphitheatre being 
considered for the truck and com- 
mercial exhibits. 

Cc, J. McCorkle, chairman of the 
show’s executive committee, an- 
nounced that all space assigned 
to passenger cars had been spoken 
for. 

He said plans already are under 
way for an elaborate stage presen- 
tation. Show manager Edward L. 


Bohn acquired Reo by taking over| Cleary and CATA President Don 
C. Mullery assisted in the drawings 


the Henney contract. 
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Isn't “Tight 


AUTOMOTIVE WASHINGTON 


Experts Agree Money 


After All 


By William Ullman 


Correspondent 


all about tight money. There 


isn’t any such thing anymore. The other day William A. 
McDonnell, who heads the finance committee of the U. S. 


Chamber of Commerce, said this is really a period of “sound 
money,” with plenty of credit available for consumers and 


D use Washington 

e last 

> Pro- a cate aa aan can forget 

ety 

eds in 

Rep. 

>mo- 

‘out 4 the routine operations of busi- 

ards | ness and agriculture. 

peed | The new era of “sound 
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Martin 


plenty of loose 
currency floating 


he added, has 
reached an inten- 
sity unmatched 
since the Cali- 
fornia gold rush 
of 1849. 


Throughout 
his speech to 
bankers, the 
FRB chairman made it clear he is 
fighting a new kind of economic 
war today. Not so long ago, Fed- 
eral Reserve’s chief objective was 
to keep the economy stable. But 


William Uliman 
, now, in spite of dips in construc- 
tion, auto sales and inventory ac- 
cumulation, Martin is concentrat- 
ing on the battle with inflation. 
Evidently, trouble in one or two 
from taking broad action to re- 
strain credit. He pointed out that 
some people claimed the drop in 


industries will not deter- Martin 


auto demand would lead to eco- 
nomic collapse. 

Others thought the decline in 
building would bring disaster, Still 
more said the drop in textile sales 
meant serious trouble. Each of 
these myths has been destroyed, 
he said. 

“We have tended to underesti- 
mate the strength of our economy 
and ability to make adjustments,” 
the FRB chief concluded. 

In its outlook conference for-the 
second half of 1957, the U. S. Cham- 
ber of Commerce had no argument 
with Martin’s tough stand against 
inflation. McDonnell suggested that 
it might be time to level off all 
capital expansion until savings can 
catch up. 

“Our number one problem to- 
day,” he told a press conference, 
“is how to preserve prosperity 
without inflation.” 

Underlining the growing concern 
over rising costs is the expected 
increase in steel prices due next 
month. If other commodities reflect 

the new increase as they did last 
year, automobiles will go up an- 
other 4 percent; appliances, 6 to 7 
percent, and nuts, bolts and screws, 
10 percent. 
rance rates, freight costs and 

Service business charges also may 
rise this year, adding little by little 
to the price of just about every- 
thing. 

Each increase, needless to say, 
will be righteously defended by the 
industry that makes it. And the 
dollar, now worth about 48 cents, 
will shrink some more. 

The Federal Reserve Board is 


Duluth U. C. Dealer 


Guilty in Tax Case 


DULUTH, Minn. — A Federal 
Court jury returned a verdict of 
guilty against William A. Hutchin- 
Son, a used-car dealer accused of 
Violating the income tax law. 

Hutchinson, who faces a maxi- 
mum penalty of five years’ impris- 
onment and a $10,000 fine, was con- 
vited of falsifying an income tax 
return to the extent of $15,000 on 
which he owed nearly $8,000 in 
taxes. Judge Dennis Donovan de- 
ferred sentence pending a proba- 
tion report. 


around. The de-| 
mand for credit, | 


OO 
frankly worried about these pend- 


ing price jumps, though it has made 
no definite plans to raise the re- 
discount rate again. But it will 
probably come sooner or later this 
year, since there seems to be no end 
in sight to the rising pay-price 
spiral. 
* * * 


‘Hottest Probe Starts 


will add more fuel to the hot- 
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test congressional probe of the year. 


The Senate Finance Committee’s 
full-scale investigation of the na- 
tion’s financial and monetary opera- 
tions was opened last Tuesday by 
Chairman Harry F. Byrd, Virginia 
Democrat. Without doubt, it will be 
political dynamite. 

As the hearing opened with the 
appearance of Secretary of the 
Treasury George Humphrey, Byrd 
warned he will “let the chips fall 
where they may.” 

The background of this investi- 
gation is particularly interesting. 
Byrd recovered the ball after the 
House rejected the idea of a simi- 
lar inquiry by its own Banking 
and Currency Committee. 

The Senate Banking Committee 
then made a futile move to plan 
for a probe of its own, but Byrd 
was too fast. The probe—and the 
resulting headlines and political 
capital—will belong to the 70-year- 
old Virginian. 

As outlined in the resolution 
unanimously adopted by the Fi- 
nance Committee, the investigation 
will cover: 

1. Revenues, bond indebtedness 
and interest rates on all public obli- 


C= concern over inflation | gations. 


2. Policies and procedures em- 





New Car in Tulsa 
Goes Underground 


TULSA, Okla—Those who are 
irked when they have to wait a 
few weeks for special orders will 
be cheered by the news that the 
winner of an auto in Tulsa will 
have to wait 50 years. 

A 1957 auto has been buried on 
the courthouse lawn as a part 
of the semi-centennial celebra- 
tion. The car or its remains will 
be presented to the person, or 
heirs, who comes closest to guess- 
ing what Tulsa’s population will 
be in half a century. 





ployed in the management of the 
public debt and their effect on 
credit, interest rates and the na- 
tion’s economy. 

3. Factors which influence the 
availability and distribution of 
credit and the interest rates on 
this credit as they apply to public 
and private debt. 

+. 


* * 


Pessimists Fear Optimism 
pa enough, the 


9 


tion come from those who fear 
business may get too optimistic. 
But business is optimistic, and 
there’s nothing to be done about 
it. 

The consensus at the Chamber 
of Commerce symposium was that 
1957 will be the “best” year in our 
history, at least in terms of dollar 
totals. It was predicted that dollar 
sales by retailers would run 4 to 
5 percent ahead of the second half 
of 1956, though stores were warned 
to spend plenty on promotion. 

The big increase in retail sales 

would be in nondurables, how- 
ever. Chamber spokesmen said 
clothing and food would get the 
biggest play. Increases in clothing 
sales have been long overdue. 

New-car sales were still the ma- 
jor soft spot in the sales picture, 
the speakers said, with no spring 
buying surge for the second con- 
secutive year. Production for the 
year was forecast at 5.8 million 
new autos. 

Most important trends so far, a 
retailer said, are the willingness of 
customers to “trade up,” the growth 
of consumer credit, and the use of 
supermarket techniques by nonfood 


most pessimistic views on infla-| stores. 


YOU CAN BECOME A “JET EXPERT”... 


2 


ae 


See 


There’s a 
GM Training Center 
near you! 


WRITE TODAY for full details on the free Rochester Training 
Program: Service Department, United Motors Service Division, 
General Motors Corporation, Detroit 2, Michigan. 





Jets are no joke when your customer’s in a hurry! Rochester 
training helps you keep him happy with faster, better carburetor 
repair jobs. From the basic principles of carburetion to on- 
the-car adjustments, you get the real inside story from UMS 
experts . . . get the benefits of the world’s finest facilities at 
GM Training Centers. You can up your efficiency as much as 


40% . 


. . make your time worth more money. That’s not all 


. .- Rochester parts kits are made to make your job easier, 
with just the parts and gaskets you need for each job. And 
Rochesters are easier to work on. They're simpler, have fewer 
parts. Quality? Rochester Carburetors are standard equipment 
on Cadillac, Buick, Oldsmobile, Pontiac and Chevrolet. 










ESTER 
BURETORS 


ROCHESTER PRODUCTS DIVISION OF 
GENERAL MOTORS CORP., ROCHESTER, WN. Y. 
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THis summer America’s consumers will 
fill their shopping baskets fuller than any 
summer in their history. And they will fill 
them with the products they know best— 
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, tae the brands they see on television. 
MN Last summer they spent nearly 10 per cent 
WZ a more than they did the previous winter— 
7 H Hy cf Lif 7 per cent more for food; 12 per cent more 
a... ft 
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for household appliances; 15 per cent more 
in department stores and nearly 8 per cent 
more on installment purchases. 
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For the television advertiser, each summer 
becomes more inviting than the last. 
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Each summer the average family spends 
more time watching television. 


Each day 8,000 new families join the vast 
television audience, and by July the number 
of television homes in the country will 

total 40,300,000 — nearly 3'2 million more 
than last July. 
































And each summer CBS Television brings 
to its advertisers bigger audiences than 
the summer before and larger than any 
other network. 












CBS Television advertisers are better 
prepared for the big summer sales push 









oe than ever—in fact, this summer 14 per cent 
aa more of our winter advertisers will be on 
<= 3 the air than a year ago. 
These are compelling facts for an advertiser 





who is debating when or where to launch 
his new advertising campaign. 


Ben Okc Clearly the time to start is now; the place... 


CBS TELEVISION 
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Capsule Comment 


NADA’s directors have called on auto makers to join 
dealers in taking “immediate action” to curb cross-selling, 
bootlegging and deceptive advertising. 

These evils are destroying the franchise system, “which 
we all know to be in the public interest,” declared Presi- 
dent Fred Sutter. 

e - . 

While new-car stocks in dealer hands. were reaching a 
1957 high in June, inventories of used cars held by new-car 
dealers were —s pruned to the year’s lowest level, AuTo- 
MOTIVE News fin 

pean wentetes Saws exe goed. 


Bill France, president of NASCAR, says the auto makers’ 
withdrawal from and events “will have little 
effect” on 1957 events and help the “little fellows” of 
racing. 

As well as a lot of — fous.” 


a ia inlaiils nor a eral business decline is 
indicated in the months pean rer ahead, the Federal 
Reserve Bank of Chicago declares. 

Stability is a greater asset than boom or bust. 
* * a 

Despite a sharp increase in vehicles on the road, sales of 
heavy-duty brake fluid declined last year, it is revealed by a 
manufacturers’ survey. 

, Indicating that more sub-standard, death-dealing brake 

fluid is being sold to unsuspecting motorists. 

oe * a7 

Due to conflicting dates with Chicago’s show, auto manu- 
facturers have cancelled their plans for a national auto show 
in New York this year but hope to resume the event in the 
fall of 1958. 

We hate to see the much-needed show dropped and are 
glad the cancellation is not permanent. 





Events 


Dealer Conventions 


June 27-30—Michigan Automobile Dealers 
Assn., Mackinac Island. 


Aug. 18-19—Geor ia Automobile Dealers 
Assn., General Oglethorpe Hotel, 
Savannah. 


Aug. 21-22 — Federation of Automobile 
Dealer Assns. of Canada, Toronto, 
7, 25-27—Automobile Dealers Assn. of 
est Virginia, Greenbrier Hotel, White 
Sulphur Springs, 
Sept. 6-8 — Maine Automobile Dealers 
+ Inc., Samoset Hotel, Rockland, 
e. 


Sept. 8-10—New York. State Automobile 
Dealers, Inc., The Concord, Kiamesha 
Lake, . 

Sept. 8-10—Automotive Trade Assn. of 
Virginia, Hotel Roanoke, Roanoke. 

Sept. 8-10—Wyoming Automobile Dealers 
Assn., Sheridan, Wyo. 

Sept. 9 — New Hampshire Automobile 
Dealers Assn., Lake Tarleton Club, Pike, 


Sept. 11 — Vermont Automobile Dealers 
Assn., Rutland Country Club, Rutland, 
Sept. 15-l6é—Kentucky Automobile Dealers 
a. Sheraton Seelbach Hotel, Louis- 

ville. 

Sept. 15-17—Colorado Automobile Dealers 
Assn., Colorado Hotel, Glenwood 
Springs, Colo. 

Sept. 16-17 — 
Dealers Assn., 
apolis. 

Sept. 16-17—Wisconsin Automotive Trades 
Assn., Milwaukee. 

Sept. 19-21—Arkansas Automobile Dealers 
Assn., Marion Hotel, Little Rock, 


Oct. 1-3—New Jersey Automotive Trade 


Minnesota Automobile 
Nicollet Hotel, Minne- 


Cen. Chalfonte-Haddon Hall, Atlantic 

ity 

Oct. 2-4 — Texas Automotive Dealers 
Assn., Baker Hotel, Dallas. 


— 20-2i—Oklahoma Auto Dealers Assn., 

ulsa. 
Oct. 20-22—Florida 
Assn., Balmoral Hotel, 
Miami Beach, 

Nov. 3-5—Mississippi Automobile Dealers 
Assn., Buena Vista Hotel, Biloxi. 

Nov. 7—Connecticut Automotive Trades 
Assn., Hotel Statler, Hartford. 

Nov. 10-12 — Ohio Automobile Dealers 
Assn., The Neil House, Columbus. 
Nov. 24-26—National Independent Auto- 
mobile Dealers Assn., Washington, D. C. 

Dec. 3—Utah Automobile Dealers Assn., 
Hotel Utah, Salt Lake City. 

Jan. 11-15—National Automobile Dealers 
Assn., Miami Beach. 

Jae 


Auto Shows 


Oct. 16-26—42nd International Motor Show, 
Earls Court, London. 

Oct. 30-Nov. 10—Iinternational Automobile 
Show, Turin, !taly. 

Nov. 22-Dec. I—St. Louis Auto Show, The 
Arena, St. Louis, 

Nov. 27-Dec. I—St. pret Automobile Show, 
Auditorium, St. Paul. 

Dec. 1419 — Miami Automobile Show, 
Dinner Key Auditorium, Miami, 

Jan, 3-11 — Upper Midwest Auto Show, 
Municipal Auditorium, Minneapolis, 

Jan. 412 — Chicago Auto Show, 
national Amphitheatre, Chicago. 

Jan. &12 — St. pest Automobile Show, 
Auditorium, St, Paul. 

Jan. 18-25—Pittsburgh Automobile Show, 
Hunt National ward Armory, Pitts- 
burgh, Pa. 

Jan. 18-26—Cincinnati Auto Show, North 
and South Wings, Music Hall, Cincin- 
nati. 

Jan. 18-26—Detroit Auto Show, Artillery 
Armory, Detroit. 

Jan. 23-26—Tampa Auto Show, Fort Hes- 
terly Armory, Tampa. 

Jan. 25-Feb. 2—Houston Automobile Show, 
Houston. 

Feb. 1-8 — Louisville Automobile Show, 

State Fair Exposition Center, 


Automobile Dealers 
(Bal Harbour), 


Inter- 


Louisville. 

2 uso 

General 
Oct. 1416—Truck Body and Equipment 
Assn, 10th annual convention and ex- 


hibit, Atlanta Biltmore Hotel, Atlanta. 

Oct. 17-19 — Automotive Wholesalers of 
Texas Convention and inference, 
Hilton Hotel, San Antonio. 

Nov. 2-4—I3th Annual Convention, Texas 
Independent Automobile Dealers Assn., 
Inc,, Commodore Perry Hotel, Austin. 

Dec. -00-—Americen Institute of Chemi- 
cal Engineers, Annual Meeting, Conrad 
Hilton Hotel, Chicago. 


30 Years Ago... 


The Big 
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Letterbox 


‘One of the First ...... 


This is an open forum for the discussion of any subject of interest to our 

and your letters are welcomed. No attention is given to unsigned 
letters but you may sign your name with the assurance that it will not be 
Editor, Automotive News, Detroit 26, Mich. 


used, if you so request. Address 





Ad Rates ‘Protect’. Dealers 


I am a little bit disturbed about 
the story on the first page of 
Automotive News on June 3 in 
which the statement was made that 
“automobile dealers gain ad-rate 
victory” and, in the list of cities, 
Dallas appears. 

My concern in this matter is 
that I believe it gives automotive 
dealers the idea they can purchase 
advertising in Dallas newspapers 
at a rate comparable to department 
stores and other large users of 
retail space. This is not true. 

The Dallas Times Herald was 
one of the first metropolitan papers 
in the country to allow automobile 
dealers a local rate. This was 
during the last World War when 
practically all automobile dealers 
had nothing to sell but service. 

After automobiles became plenti- 
ful, we allowed franchised automo- 
bile dealers to place copy, which 
originated in their local place of 
business, at a local rate provided, 
of course, that only one dealer’s 
signature appeared in the advertise- 


Stories 


Retail sales of General Motors cars by the corporation’s dealers 
in May totalled 171,364, an increase of 29,713 cars, or more than 20 
percent, compared with May, 1926. It was a record for the month. 

a January, Chevrolet has exceeded production records each 
‘mon 


‘a peak in May with an output of 115,623, compared 


reaching 
with 74,617 units in May, 1926. Production for the first five months 
totalled 494,953 units, an increase of 60 percent over the corresponding 


period last year. 


There were 27,650,267 cars, buses and trucks in operation throughout 
the world at the beginning of 1927, compared with 24,473,629 at the 
beginning of 1926, an increase of 3,176,638. Of the total for 1927, the 
U. 8S. listed 22,137,334, or 80 percent of the world registration. 

Production of cars and trucks in the U. S. during May totalled 
396,441 units, compared with 417,211 for the same period in 1926. 


—From the files of Automotive News. 





Automotive Cartoon 


Of the Week 


“What do you mean, he's just looking? Help 
him find what he is looking for!" 
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ment. This practice is still in 
effect. 
On the other hand, if an ad 


vertisement originates locally but 
carries more than one dealer's 
name then the advertisers pay the 
general advertising rate. 

There is no automotive dealer 
in Dallas who has anything larger 
than a 10,000-line contract with this 
newspaper at .325c per line. Ob 
viously on this basis they could 
not earn a rate comparable to our 
department stores or other large 
retail operations, several of whom 
run over one million lines each 
year. 

It seems to me that automotive 
dealers making this crusade against % 
newspapers, in trying to get them 
to discard the alleged “discrimina- 
tory practice” of charging local 
dealers the general rate, are trying 
to destroy the very thing which is 
their protection. 

Should a department store decide 
to take on a new line of automo 
biles, it could go to the local news- 
papers and demand, because of 
the great amount of linage they 
place, that the newspaper bill them 
on their bulk contract and very 
frankly I do not think that any 
local automobile dealer could 
weather competition of this type. 

One may feel this is a little far 
fetched, However, it is not beyond 
the realm of possibility in these 
days of diversification that a de- 
partment store might try to secure 
a new-car franchise because of the 
profit angle.—Don L. ScHNEIDER, 
director of advertising, Dallas 
Times Herald, Dallas. 

a * * 


Good Information 

There’s a lot of good information 
in your Almanac, and I’m keeping 
it on my desk as an importan 
reference book.—Franx V. Brwos 
general sales manager, Pontiac. 





LOOKING TO THE FUTURE—PRODUCING FOR TODAY! 


Progress has been the keynote of the automotive industry. Today’s 
achievements are but challenges for the accomplishments of 
tomorrow. 

Over the years Bendix Products Division has contributed 
significantly to automotive progress. From four wheel brakes to 
power braking and power steering, Bendix has pioneered and 
developed many of the industry’s most notable advancements. 

And today Bendix Products Division is planning new and 
better products for the cars and trucks of tomorrow. 

That’s why the industry looks to Bendix* as a source of new 
ideas, as well as a volume manufacturer of automotive components. 
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Bendix Power Brokes Bendix Power Steering 


BRAKES + POWER STEERING + POWER BRAKING 
CONSTANT VELOCITY UNIVERSAL JOINTS « HYDRAULIC REMOTE CONTROLS 


Bendix tsxsr South Bend, wo. by. 
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Lawsuits Aff. ecting Dealers 
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Court Decisions 


By Leo T:. Parker 
Attorney at Law 

UITE frequently a higher court 

will simplify a complicated law- 

suit in the interest of fairness to 
all litigants. Thus future expensive 
litigations will be eliminated. 

For instance, in Ainscough v. 
O’Shaughnessey, . (2a) 
210, it was shown that one Ains- 

cough purchased 
an automobile 
from a dealer. 
The agreement 
provided that 
the purchaser 
should be allowed 
the sum of §1,- 
225.94 for a car 
that he turned in 
as part payment. 

In later litiga- 
tion, Ainscough 

L, T. Parker testified that a 
copy of the installment sales con- 
tract which he signed was not 
furnished to him. Later an allow- 
ance for the car as claimed by 

Ainscough of the sum of $1,225.94, 
entered in ink, was crossed out and 
a@ pencil notation made above it in- 
dicating that the allowance was 
$807.47. 

In other words, Ainscough 
contended that without his con- 
sent the automobile dealer had 
changed the tradein allowance 
from $1,225.94 to $807.47. On the 
basis of the facts, Ainscough 
asserted that the dealer was 
guilty of conduct constituting 
fraud and deceit. 

The testimony showed Ainscough 
had used the new automobile three 
months before filing his suit. Hence, 
the lower court rendered a de- 
decision the seller must return the 
tradein or pay Ainscough $1,000. 

The higher court approved the 
verdict, saying that any court may 
settle a dispute and legal contro- 
versy in a reasonable manner and 
that the litigants should accept the 
settlement in view of avoiding 
further court procedure and ex- 
penses of trial. 

oo * 7. 


Laws Determine Rights 


UITE obviously, state laws — 

whether ordinary or unusual— 
determine the legal rights of both 
the buyers and sellers of automo- 
biles. 

For example, in Stemmons v. 
Universal CIT Credit Corp., 301 Pac. 
(2d) 212 the testimony showed: 
McBee Motor Co, was an authorized 
Dodge-Plymouth automobile dealer. 
One Hollis was a licensed used-car 
dealer, At this same time Stem- 
mons, Inc. was a licensed used-car 
dealer and also Cliff Wilson was 
a licensed used-car dealer. 

A finance company loaned 
McBee $1,845.25, secured by a 
recorded floor-plan chattel mort- 
gage, on a new Plymouth auto- 
mobile. 


On Dec. 22, McBee sold this auto- 
mobile to Hollis, receiving $1,500 
cash and a 1949 Plymouth auto- 
mobile, giving Hollis a bill of sale 
and a signed, blank application for 
a Missouri certificate of title which 
showed the car had been purchased 
for resale only. 

Hollis applied for and received a 
certificate of title under his dealer’s 

Hollis sold 


higher court held that where an 
authorized automobile dealer sells 
a new car to a licensed used-car 
dealer for resale and such latter 
dealer had no knowledge of the 
new-car dealer’s financing arrange- 
ments with a finance company’s 
chattel mortgage on the vehicle, 
there was a sale in the “ordinary 
course of trade” and the finance 
company was not entitled to pos- 
session of the automobile, Thus, 
Wilson could keep possession of 
the automobile. 
* 


* a 
Tenn. High Court Upholds 
City’s $5 Auto Sticker 


CHATTANOOGA, Tenn. — The 
State Supreme Court has upheld 
for the second time this city’s $5 
automobile sticker in a unanimous 
decision. 

The result was enthusiastically 
received at the city hall, where it 
was acknowledged that the $340,000 
revenue from the measure would 


ALEMITE 


Whether you need a single fitting, or a complete 


bank of 


answer! 


Alemite equipment not only gives faster, 
longer-lasting service. It is backed by unmatched 
customer protection in writing. Only Alemite 
offers: (1) a 27-month “Sealed-in Air Motor” war- 


ranty.. 


be hard to replace, The key to the 
decision was that the ordinance is 
essentially a regulatory measure, 
within the police powers of the city, 
and not a tax. 


U.S. Establishes 
Agency to Handle 
Flood Insurance 


WASHINGTON. — The Federal 
Flood Indemnity Administration, 
which will sell flood-insurance poli- 
cies to property owners and busi- 
ness firms, has been set up and 
should start operating by late 
spring or early summer, NADA re- 
ported last week. 

NADA said rates have not been 
set, but it has been estimated that 
costs will range from $1 to $12 a 
year for each $100 worth of insur- 
ance. Costs will vary from one area 
to another and from one situation 
to another. 

Ceilings are $10,000 for private 
dwellings and $250,000 for business 
establishments. Private firms will 


(em 


Waltham (Mass.} Police Pick Chevrolet— 


Police Chief William Carmody, Waltham, Mass., is shown receiving keys to new 
issue the policies, and private ad-/| Chevrolet station wagon ambulance from N. K. Wilson, assistant sales manager, Wer 
justers will handle claims. The Gov-/| End Chevrolet, Waltham. This is one of a fleet of seven new police cars. This is the 
ernment will make contracts with| sixth consecutive year Bill Mitchell, owner of West End, has delivered new Chey. 
these firms and pay them fees. rolets to the Waltham Police Department. 


ALEmite 


Look 


You Can Depend On The Leader... 


for more service... 


protection and finer 
lubrication equipment 


and (3) a 12-month Warranty on High Pressure 
Hose! And Alemite maintains 414 lubrication 
service centers coast-to-coast, to give immediate, 
on-the-spot attention to any maintenance or re- 
pair problem. 

Save time, trouble, money! Let Alemite supply 
all your lubrication equipment needs— from one 
dependable manufacturing source! 


hose reels with pumps, Alemite’s your 


. (2) a 12-month Equipment Warranty ... 





AUTOMOTIVE NEWS, JUNE 24, 1957 


Auto Personnel 


John D. MacGuffin has been 
3 named sales manager of Briggs Fil- 
tration Co., Washington, succeed- 
3 ing H. K. Woodward who has been 
appointed administrator of the 
eastern region of Bowser, Inc., in 
New York City. Briggs is a subsidi- 
ary of Bowser. 
+ * = 
Ross Goes to Peoria 
Michigan Tool Co. announces the 
appointment of John IL. Ross jr. as 
gales and engineering representa- 
tive in central Illinois. Paul F. 
Yerkle, sales manager, said Ross 
will headquarter in 211 Commercial 
National Bank Bidg., Peoria, Ill. 
5 * + 


Binks Reassigns Five 
In Sales Territories 
Five new sales personnel appoint- 


ments have been announced by/ 


Binks Mfg. Co. 
William Quayle has been ap- 
pointed to the branch office in Long 


De Luxe Portable Equipment 
~Feather-touch portability, Beauti- 
ful, easy-to-clean matching cabinets. 
For 100- or 120-lb. refinery drums. 

msers for chassis lube, gear 
lube and A. T. fluid . . . and drain. 


“Super-H’’ High-Pressure Pump 
Powers both Wall Alemiters and 
Portable units. Faster lubrication 
with today’s long-lasting lubricants. 
t recovery—no pressure drop, 
no time lag. Patented Pressurtrol for 
tremendous reserve power. 


On-the-Car Electronic Wheel Balancer — Balances 
all wheel sizes including the new 14”! Never ob- 
soleted by wheel size changes! Nothing attached to 


Island to service the Buffalo and 
New York state area. He replaces 
George Sherwood, who will work 
the Columbus marketing area out 
of the Cleveland branch. 


Jerry Little has been added to 
the sales staff of the Dallas branch. 
He will assist Milo Scully, branch 
manager, in covering the Texas, 
Louisiana, and Arkansas areas, 

Ralph Kelly has been appointed 
to the sales staff of the Milwaukee 
branch, but will be located in St. 
Paul and will service adjacent ter- 
ritories. Charles Fawks has been 
named to the St. Louis office to 
service Iowa and surrounding areas. 

* . * 


Eaton Appoints Lindeman 


To Head Spring Division 

F. H. Mott, administrative vice- 
president of Eaton Mfg. Co., has 
announced the appointment of E. 
as general manager 
of Eaton’s Spring division. Linde- 
man, who previously was assistant 
general manager, succeeds F. L 


Visi-Drum Equipment—Displays 
your own lube brand on each unit, 
helps sell your service. Matched 
equipment clamps on 120-Ilb drums. 
Drain and dispensers for chassis 


lube, gear lube and A. T. fluid. 


Wall Alemiter— Delivers lubricants 
directly from 120-lb. drums to over- 
head reels. Finger-touch raising and 
lowering of cabinet assembly and 


pumps. Single air line. 


Goodrich, who was named staff as- 
sistant to Mott. 

Lindeman joined Perfection 
Spring Co, after he was graduated 
from Case Institute of Technology. 
When Eaton acquired Perfection 
Spring in the early 1930’s, he be- 
came associated with the Bumper 
division and later the Stamping 
division of Eaton. He rejoined the 
Spring division in 1933, 

= 


Sealed Power Picks Leder 


Appointment of Arnold E. Leder 
to manager of pricing and statistics 
for Sealed Power Corp has been 
announced, Leder joined Sealed 
Power in July, 1940. 

* * . 


Copp to Philadelphia 

Appointment of Robert J. Copp as 
Philadelphia district sales manager 
of Ford division is announced by 
Cc. R,. Beacham, general sales man- 
ager, Copp fills the post of Harrison 
Smith, who has been transferred 
to the Pittsburgh district as sales 
manager. Copp had served as Pitts- 
burgh district sales manager since 
August, 1954. 

* > 


Rusk Leaves Fasco 
Edward J. Rusk, engineer and 


new design! Sectionalized 


designer, has retired after 21 years 
with Fasco Industries, In 
Rochester, N. Y. He is credite 
with help develop the first elec- 
tric windshield wiper. 


Scholz to Head Sales 


For Landers; Davison Upped 


Charlies M, Scholz jr. has been 
named general sales manager of 
Landers Corp., Toledo, succeeding 
James L. Davison, who has been 
appointed to the 
newly created 
post of sales plan- 
ning and market 
analysis director. 

The company 
makes coated and 
processed fabrics 
for the automo- 
motive, furniture 
and glove indus- 
Be os tries. Scholz for- 

Gap merly was gen- 

C. M. Scholz jr. eral manager of 
Thermoid Corp.’s rubber division, 
Trenton, N. J. Davison joined Lan- 
ders in 1946 and had been sales 
chief since 1954. 


> * * 
Deardorff Appointed 
Minnesota Rubber & Gasket Co., 
Minneapolis, has appointed C. E. 


Overhead Hose Reeis— Distinctive 


construc- 


tion permits installation of additional 
units. Reels are interchangeable for 
chassis lube, gear oil, motor oil and 


automatic transmission fluid. 


lubrication tools. Alemite 


Specialized Lubrication Tools .. . 
Hand Guns. . . Fittings and Acces- 
sories—A complete line of power- 
packed hand guns and specialized 


Red-Ball 


Fittings meet standard replacement 


requirements for all cars. 


wheel . . . nothing removed from vehicles. Elimin- 
ates both up-and-down (kinetic) and side-to-side f 


(dynamic) unbalance of all car, bus, truck and 


trailer wheels. 


ALEMITE 


REG. U. S. PAT. OFF 


Division of STEWART-WARNER CORPORATION 


1850 Diversey Parkway, Chicago 14, Illinois 


For free catalogs and information, 
write Alemite, Dept. AP-67 


A 
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Deardorff as manager of its new 
California sales office at 18633 Ven- 
tura Blvd., Tarzana, Calif, He was 
formerly chief hydraulic engineer 
for Bendix Aviation Corp.’s Pacific 
division. 


* * * 


Skilliter Heads Acme 


Robert T. Skilliter has been 
elected president and treasurer of 
Acme Specialty Mfg. Co, Formerly 
vice-president and general manager, 
Swilliter succeeds the late Adolph 
Schlett, who was the founder, pres- 
ident and treasurer of the company. 

* * a 


Grace Heads Heintz Board 


As Lloyd Becomes President 


Heintz Mfg. Co. Philadelphia 
metalworking firm, has named 
Reese B. Lioyd president, succeed- 
ing Charles B. Grace, who became 
board chairman and retained his 
duties as treasurer. 

William J, Meinel, former chair- 
man, will continue to serve as a 
director and consultant, 

* * aa 


Socony Promotes Regestein 

Socony Mobili Oil Co. Inc., has 
appointed Quentin W. Regestein as- 
sistant manager of its 16-state cen- 
tral region. Regestein has been 
associated with Socony Mobil since 
1930. 

. > 7 


Chevrolet Appoints Westcott 


Assistant Truck Sales Chief 


Damon L. Westcott, an engineer- 
ing specialist, has been named as- 
sistant national manager of truck 
sales by Chevro- 
let. He has been 
with the company 
19 years, 

He will serve as 
liaison representa- 
tive between 
Chevrolet en- 
gineering and the 
truck department. 
He attended the 
University of Buf- 
falo and joined the 

D. L. Westeott company in 1938 
at the Tonawanda engine plant. 


AMC Promotes Nicholas 
To Department Manager 
Promotion of Edward L. Nicholas 
to manager of the automotive mar- 
keting and analysis department of 
American Motors 
Corp. has been 
announced. 
He replaces 


age, who has been 
named executive 
assistant to Roy 
Abernethy, auto- 
motive distribu- 
tion and market- 
ing vice-president. 
Nicholas was as- = 
sistant manager E. I. Nicholas 
of the department for three years 
before being named assistant na- 
tional business management man- 
ager seven months ago. 

- = a 


Mercury Picks Burke 


Appointment of J, Basil Burke as 
Chicago district sales manager for 
Mercury has been announced. 
Burke succeeds D. R. and 
formerly was Mercury district sales 
manager at Washington, He joined 
Ford Motor Co, in 1952. 

. * 


Campbell, Borman Named 
Sales Managers by Clark 

Two product sales managers have 
been named by the industrial truck 
division, Clark Equipment Co. 

Phillip E. was appointed 
sales manager of the gas truck 
section. John Borman was named 
sales manager of the attachments 
section. 


- 


Baker Promoted 

Formerly assistant zone manager 
at Milwaukee, W. E. Baker has 
been promoted to Chevrolet north 
side city manager in Chicago, re- 
placing E. E. Fross, recently ap- 
pointed zone manager at Fargo, 
N. D. 

















Meet the worlds 
greatest sales force! 


The POST #f INFLUENTIAL 


A dynamic, decisive, extra sales power 


that should be working for you 


Surprise! Good news! The Post 

Influential is more than one man... 

one woman. There are millions of 
Post-Influentials. People of any age and every 
income bracket. But here’s what makes them 
such special customers as well as a special 
sales force for you. They’re people who are 
so influenced by ideas they find in The Satur- 
day Evening Post that they enthusiastically 
pass them along to others. 

So by example they start acceptance trends 
for ideas. And by word of mouth they set 
success patterns for products. There are mil- 
lions of these Post-Influentials...8 out of 10 
of all the readers of the Post. This is the 
decisive extra sales force working for prod- 
ucts advertised in the Post. 


New Politz study found them... 

and proved them! 
A leading research organization, Alfred Politz 
Media Studies, proved the Influential’s ex- 
istence in a new study on The Saturday 
Eyening Post. Among other things, this study 
shows that 8 out of 10 Post readers recom- 
mend or talk about things they’ve seen on 
its pages. That means 1 out of every 9 people 
in the United States ten years and older is a 
Post-Influential. 

Think what this means to you! A vast 
mass of Post-Influentials live right in your 
sales area—buying the products, starting the 
trends and passing the word for anything 
you sell that’s advertised in the pages of The 
Saturday Evening Post. 


he Satur« 


POST 
4 } 


A CURTIS MAGAZINE 


Sells the posTff INFLUENTIAL 


-the mass market of active influence 
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Decline Reported 


In Book Value of 


Dealer Inventory 


WASHINGTON.—The book value 
of inventories of automotive dealers 
slipped in April, compared with 
April, 1956, while the figure for all 
manufacturing and trade inven- 
tories went up, the Office of Busi- 
ness Economics, U. 8S. Department 
of Commerce, has reported. 

Auto dealers’ inventories were 
estimated at $4,690,000,000 for April, 
down $50 million from the April, 
1956, figure of $4,740,000,000. The 
March, 1957, estimate was even 
lower—$4,620,000,000. Seasonally ad- 


AUTOMOTIVE NEWS, JUNE 24, 1957 
justed figures, however, show a| How Nation's Salesmen Mee? ... 


Practical Problems of Selling 


consistent dropoff in the value of 
auto dealers’ inventories for three 
months. The adjusted figures place 
the total value at $4,380,000,000 for 
last February, $4,350,000,000 for 
March and $4,290,000,000 for April. 
The value of all inventories was 
estimated at $90.1 billion for April, 
an increase of $44 billion over 
April, 1956. The office said that 


higher replacement costs accounted 
for a substantial part of the 
increase. 

The estimate for April was iden- 
tical with that for March. 


More than 150,000 persons read AUTO- 
MOTIVE NEWS every week! 


SALESMAN ought to learn 

something every time he sells 
a car, and he ought to learn 
something when he loses a sale, 
too. 


Here’s the story of a Missour- 
ian who lost a sale he thought 
he had all wrapped up. He lost 
it because—but let 
him tell it: 

This prospect 
was a casual ac- 
quaintance. He told 
me he wanted a 


Sales 
Case 
Histories 


car and would let me know when 
he was ready—with the under- 
standing that I wouldn’t pester 
him. 

He had been talking about a 
good used car, but when the new 
models arrived, I saw him and 
his wife looking them over. We 
talked about some of the features 
on the new jobs, and I told him 
we had a bunch of used cars 
coming soon and I was sure he’d 
find something he liked. They 


dropped in just once after that 
just as I was closing, and took 
another look at the highest-priceg 
new car in the line. 

Well, it had been one of those 
days when nothing went right 
My wife and kids were waiting 
outside to drive me home, so I 
just told him that the used cars 
we had been discussing had not 
arrived and that I had some 
66 demonstrators with less than 
10,000 miles that I could make 
a good deal on. 


A month later I ran into him 
and asked how the car deal way 
coming along, He grinned ang 
said he had bought a new ’57 of 
a competitive and slightly higher. 
priced make with full power and 
trimmings. 

“My wife and I decided we 
Were as much entitled to wear 
the newness off as anyone else” 
he said. Then he added: “I'd like 
to tell you something if it won't 
make you mad.” 

+ * = 


“q*O AHEAD,” I said. “I don't 
get mad easily.” 

“People like to be sold,” he 

= | told me, “and they like to think 
that you’re trying to get them to 
buy. 

“When my wife and I came in 
that last time, I was so sure 
you’d make a sales pitch that I 
had a check in my pocket for 
twice the normal downpayment. 

“You mentioned only used 
cars and never even asked us 

to ride in the car we were 
looking at—much less buy it— 
so I took my check to another 
dealer who welcomed me like a 
long-lost brother.” 

“But I thought you said you 
didn’t want to be bothered until 
you got ready to buy,” I said. 

“I got ready a few months after 
I talked to you,” he replied. 
had to. have a new car for busi- 
ness and I wanted to keep my 
present one for my wife to use 
when I was out of town. 

> * = 


“ THOUGHT that afters 

month or two that you should 
begin making some moves if you 
wanted the business, but I de- 
cided to wait for the new models 
and surprise you by buying one 
of them instead of a used car. 

“I sell, too,” he continued. 
“Not cars, of course, but a lot 
of selling is alike. m I see 
someone looking at my best 
product, I'm going to try to 
sell him. 


“The trouble with a lot of you 
auto dealers is that you think 
too many of your customers who 
are looking at ’57 models ought 
to buy a ’51. 

“You don’t know anything about 
that. I’m sorry you lost the sale 
because I wanted you to have it. 
But you didn’t try to get it, did 

u ” 

I had to admit he was right. 


o 
Auto Corporations 
eo ~ 
Pay $9.9 Million 
* a 
In May Dividends 

WASHINGTON. — Cash dividend 
payments by automobile corpora 
tions amounted to $9.9 million dur 
ing May, which is typically a month 
of light disbursements, according 
to the Office of Business Econom- 
ics of the U. S. Department of 
Commerce, 

Total dividend payments by all 
types of corporations issuing pub- 
lic reports amounted to $300 mil 
lion during the month, the Federal 
agency said. The total was 4 per 
cent above the $288.9 million re 
ported for the same month of 1956. 

For the five-month period, total 
cash dividends were $3,869.9 million 
in 1957 and $3,735.4 million in 1956 

Automobile corporations, for the 
same period, paid out $196.7 million 
in 1957 and $194.7 million in 1% 
In May a year ago, automobl 
dividends amounted to $9.7 milliot 


Marvel Patent Sold 


CLINTON, Mo.—Alva Allen 
dustries has purchased pate 
' rights of the Marvel milling attac 
. : a 3 ment for lathes from the design 
; SO P ee Michael Hanna, Earlington, Ky. 
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The opportunity to sell cars for low monthly payments is just one of the * 
ns many sales advantages that are building volume sales for Rambler dealers. It’s true! You ean sell a Rambler Deluxe 4-Door Sedan, at the full suggested 
Consider some of the many other appeals that mean more business—more  ‘#¢tory delivered price, equipped with Directional Signals, Reclining Seats, 


Is profit: Twin Travel Beds and White Sidewall Tires—including finance charges at 
ee ae caryy and beelang eng, 700m and comfort with a sycourse, ees nat ichude eit, nuranes sate and local tne 
‘due e@ Rambler costs less to buy . . . less to operate . . . has top resale value. NOW-MORE THAN EVER- 

me * Sees ete ae ie rong constantly, Visitors to recent, to It Pays to Be An 





were asked — | | | AMERICAN MOTORS DEALER! 


Q. If you plan to buy a low-priced car this year, what make will you 
consider? 


A. One out of every five interviewed said—RAMBLER! MAIL COUPON TODAY! 


All this adds up to one very significant fact . Rambler is the car to sell 
now and to grow with. Why don’t you get the full Rambler story. Just fill 
in coupon and mail today. Your inquiry will be treated in confidence. 













DIRECTOR OF DEALER DEVELOPMENT 
AMERICAN MOTORS CORPORATION 
DETROIT 32, MICHIGAN 


Gentlemen: Will you please provide me with more complete information about 
the Rambler franchise. | understand that | am under no obligation and my 
inquiry will be held in strictest confidence. 








We Have the Market... 
We Have the Product... 


YOU HAVE THE OPPORTUNITY! 


Nees Gene eee came cae Gan Ge ene ane Gelb aoe Gus eae uw eu come 
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Sales Conditions in Various Areas... 





Auto Market Reports 


Trenton, Ill. 


New-car demand is reported firm, 
although slightly below normal for 
the season. 

Used cars are selling well, par- 
ticularly ’52s to ’55s, which creates 
high inventories in other models. 


The economy here is chiefly agri- 
culture and the farmers are cheer- 
ful and expect to have good crops. 

Repossessions are normal and 
open account collections are good.— 
(L. H. Houck.) 


* * > 


Cincinnati 


Motor vehicle sales in Hamilton 
County (Cincinnati), O., in the week 
ended June 6, increased approxi- 
mately 14 percent over the previous 
week. 

The 1,879 units sold represented 
an increase of 235 over the previous 
week and an increase of 7 percent 
over sales in the like week of 1956. 

During the week a total of 736 
new cars and 52 new trucks were 
registered, compared with the 689 
new cars and 58 new trucks in 
the week ended May 30. 

A total of 1,041 used cars and 50 
used trucks changed hands during 
the period, compared with 857 used 
cars and 40 used trucks in the pre- 
vious week. 

Repossessions during the week 
totalled 53, compared with 38 in the 
week ended May 23 and 34 in the 
like week of last year. In May, 276 
repossessions were reported, as 
against 167 for May, 1956.—(Frank 
Kappel.) 


Detroit 


New-car sales in Wayne County 
(Detroit) rose only slightly in May 
to total 13,581, compared with 13,487 
in April. In May a year ago the 
total was 12,055. 

Five Edsels were registered in 
May, bringing the year’s total to 
seven. 

Truck registrations, at 300, were 
above the 796 recorded in April 
but below the 1,012 counted in the 
year-ago month. 

New-car registrations (with per- 
cent of the total market in paren- 
theses) were as follows during the 
month: 

Ford, 3,864 
2,592 (19.07); 


(28.44); Chevrolet, 
Plymouth, 2,087 
(15.00); Dodge, 1,001 (7.37); Mer- 
cury, 893 (6.58); Oldsmobile, 619 
(4.56); Buick, 578 (4.26); Pontiac, 
468 (3.45); Cadillac, 386 (2.84); De- 
Soto, 328 (2.42); Chrysler, 237 (1.75); 
Rambler, 145 (1.07); Lincoln, 94 
(0.69); Imperial, 90 (0.66); Stude- 
baker, 45 (0.33); Nash, 17 (0.13); 
Hudson, 9 (0.07); Willys, 6 (0.04); 
Edsel, 5 (0.04); Packard, 5 (0.04); 
Continental, 1 (0.01), and miscel- 
laneous, 161 (1.18). 

New-truck registrations and pen- 
etrations were: Ford, 399 (49.87); 
Chevrolet, 196 (24.49); Dodge, 97 
(12.12); GMC, 36 (4.50); Mack, 27 
(3.38); International, 19 (2.38); Au- 
tocar, 9 (1.13); Diamond T, 4, (0.50); 
Reo, 2 (0.25); Willys, 1 (0.13), and 
miscellaneous, 10 (1.25).—(Robert 
M, Lienert.) 


Dallas 


A total of 3,653 new cars and 524 
new trucks were registered in 
Dallas during May. 

Car registrations by make 
were: Chevrolet, 1,124; Ford, 918; 
Plymouth, 394; Oldsmobile, 279; 


Buick, 106; Fentine, 187; Dodge, 
126; , 108; Cadillac, 65; 
DeSoto, 56; Chrysler, 39; Ram- 
ber, 36; Volkswagen, 30; Nash, 

14; Studebeker, 14; 


ma, 8; 6; Willys, 5; 
English Ford, 4; oe 4; Lin- 
coln, 4; ; Morris, 3; 
Packard, 2; H ; Metro- 


rations were: 
Chevrolet, 186; Ford, 140; Inter- 
national, 75; White, 42; GMC, 41; 
Dodge, 19; Mack, 10; Volkswagen, 
5; Reo, 3; Diamond T 2, and Stude- 
baker, 1.—(Ruby Fenoglio.) 


Bedford, Ind. 


New-car sales are reported about 
the same as last year at this time. 
An aluminum extrusion plant here 
has slowed down, creating some 
unemployment. Otherwise, general 





business conditions in the area are 
good, 

Used cars have slowed up, Inven- 
tories are reported above normal 
but there is no distressed merchan- 
dise, 

Repossessions are normal with 
the few that are evident apparently 
confined to the low-price used cars, 
—(L, H. Houck.) 

* 


Cleveland 


New-car registrations in Cuya- 
hoga County (Cleveland) slipped a 
bit in May, totalling 7,740, compared 
with 7,825 in the previous month, 

Used-car sales, however, jumped 
from 7,287 in April to 8,941 in May. 

A total of 586 new trucks were 
registered in May, compared with 
524 in April. 

May new-car registrations by 
make were: Ford, 1,839; Chevro- 
let, 1,762; Plymouth, 856; Oldsmo- 
bile, 507; Dodge, 483; Buick, 467; 





Mercury, 466; Pontiac, 374; De- 
Soto, 202; Chrysler, 196; Cadillac, 
171; Rambler, 82; Lincoln, 57; 
Studebaker, 46; Imperial, 4; 
Volkswagen, 39; Metropol: Lsaitt, 225 
Volvo, 20; Morris, 17; Checker, 
16; MG, 13; Nash, 13; Hillman, 
9; Packard, 9; English Ford, 6; 
Renault, 6; Hudson, 3; Conti- 
nental, 2, and miscellaneous, 12. 
New-truck registrations were: 

Ford, 190; Chevrolet, 139; GMC, 88; 
International, 56; White, 48; Dodge, 
27; Willys, 13; Mack, 9; Diveo 5; 
Reo, 5; Volkswagen, 3; Studebaker, 
2, and Lloyd, 1—(Sanford Markey.) 


* x * 


Longview, Wash. 


The 15 quality automobile dealers 
in Longview, Wash., have kept up 
a united sales front for the first 
quarter of 1957, but not on a par 
with the same period of 1956. 

On new cars, ’56 showed 479 
units of all makes sold, whereas 


during the same period of ’57 there|11; Dodge, 10; Mack, 5; White, 5; 


were 434. It was noted, however, 
that two auto concerns ‘had relin- 
quished franchises, 

The principal reason for the de- 
cline was the extra-slow business 
in the logging and plywood indus- 
try that the section is dependent 
upon, and tight money.—(F, K. 
Haskell.) 


* * * 


San Antonio 


Motor-vehicle registrations in 
San Antonio and Bexar County 
showed a slight decrease in May, 
totalling 1,766 vehicles, compared 
with 1,783 in the previous month 
and 1,958 in March. 


New-car registrations were 
1,579 in May and were divided as 
follows: Chevrolet, 490; Ford, 385; 
Plymouth, 192; Mercury, 83; 
Buick, 80; Oldsmobile, 78; Pon- 
tiac, 75; Dodge, 69; Cadillac 25; 
Rambler, 25; Chrysler, 22; DeSoto, 
11; Imperial, 6; MG, 6; Stude- 
baker, 6; Austin-Healey, 4; Jag- 
uar,. 3; Lincoln, 3; Metropolitan, 
3; Morris, 3; Renault, 3; Hudson, 
1; Packard, 1; Willys, 1, and mis- 
cellaneous, 4. 

The 187 truck registrations were 
shared as follows: Chevrolet, 67: 
Ford, 65; International, 22; GMC, 


















































Volkswagen, a, and Willys, la 


(J, H, Reed.) 
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Dayton, O. 


Total new-car registrations ip 
Montgomery County (Dayton) 0 
during May was 1,727, according to 
the clerk of courts. 

Ford led with 417, Following 
were Chevrolet, 398; Plymouth, 
186; Mercury, 120; Buick, 116; 
Oldsmobile, 109, and Pontiac, 102, 
New-truck registrations listed 

Ford with 61; Chevrolet with 4 
and Dodge, with 15. 

There were 197 repossessions 

during the month.—(Leslie Woods.) 
> + 7 


Montreal 

Montreal auto dealers say that 
car sales so far this year have been 
“satisfactory.” 

Deliveries are easy to make and 
the credit situation, thus far, hag 
not hampered sales. However, most 
dealers feel that the “hard season” 
is now at hand. 

Advertising and promotion is on 
the quiet side, with no gimmicks 
evident. 

Used-car demand is also reported 
satisfactory, although units have to 
be dressed up in order to move 
quickly.—(Jules Larochelle.) 
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Seeking Another Record 
“ a WE Ain’t Just a Braggin’ 
Neither!” was the large-let- 
tered caption of an ad in which 
Warlick-Jones Chevrolet Co., Car- 
tersville, Ga., advertised a special 
promotion of new and used cars 
and trucks. 

The ad said that in May the 
company sold more automobiles 
than in any previous month during 
the 31 years the firm has been in 
pusiness—“And during June We in- 
tend to break that record.” 

a2 * * 


25,753 Cars and Trucks 


oo. of a 1913 Chevrolet 
touring car and a 1957 Bel Air 
hardtop were featured in an ad- 
vertisement in which Norton Chev- 
rolet Co., Shawnee, Okla., declared: 

“95,753 cars and trucks — that’s 
Norton Chevrolet Co. since its 
founding in 1919. Same location— 
same owners, 

Copy continued: “We are proud 
to have had a part in Shawnee’s 


How They're Pushing Sales... 
SD 


Dealer Ad Ideas 
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steady growth ... (and we are) 
looking forward with confidence to 
an even brighter future for Shaw- 
nee and Oklahoma.” 

+ + * 


Circus Builds Traffic 


TWO-DAY circus boosted traf- 
fic for Bob Eddy Buick Co., 
Toledo. Parents were invited to 
bring their children to the event. 
A 28-foot circus ring was set up 
in the dealership parking area, and 
professional entertainers per- 
formed. There were clowns on 
hand, and the youngsters were of- 
fered free elephant rides. 
= 


+ * 
Perry’s 27-Year Story 
NNOUNCING its 27th anniver- 
sary, Perry Buick Co., Norfolk, 
Va., printed the NADA code of 
ethics and declared: “For 27 years, 
we have abided by this code and 
the Perry Buick Rules of In- 
tegrity.” 
The NADA code, familiar to all 
association members, includes 





pledges of fairness in pricing 

policies, proper service, adequate 

facilities and accurate advertising. 
+ > + 


Dealers Join Hands 


“PPARBERTON new-car dealers 
roll out the red carpet for 
you!” shouted a three-quarter-page 
ad placed in the Akron (0O.) 
Beacon-Journal by nine dealers in 
Barberton, O. 
The ad reminded readers that 


each of the dealers had plenty of | 


parking space and remained open 
three evenings a week. 

The ad was signed by Barberton 
Hudson; Barberton Motor Sales 
(Dodge); Falar Motors, Inc. (De- 
Soto-Plymouth); A. D. Kuntz, Inc. 
(Oldsmobile); Laughman Motors 
(Ford); Meech Pontiac, Inc.; Montz 
Chevrolet Co.; Richards Mercury, 
and Jack Weigand Buick. 

* > : 


Joint Effort in Toronto 
OURTEEN Chevrolet dealers in 
Toronto joined in a cooperative 

promotion which they labeled 

“Operation Hardtop.” Full-page 

newspaper advertisements billed it 

as “your chance of a lifetime” to 
get a good deal on a hardtop. 


And Now Glasses— 


Customers who visit Art Frost's DeSoto- 
Plymouth dealership in the Los Angeles 
area are receiving the latest in “Forward 
Look" cocktail glasses, courtesy of the 
dealer. Each glass is decorated with the 
Chrysler Corp. “Forward look" symbols 
and a 1957 automobile, as shown on 
the glass held by Jackie Garofono. Frost 
operates dealerships in Glendale, High- 
land Park, LaBrea and Culver City, Calif. 


Participating dealerships were:| rolet, North York, Central Chevro- 
Western Motors, Ltd.; Plaza Chev-| let, Dane Hill Motors, Ltd.; Rumble 


Air Conditioning? 
... Lhe News has more readers owning an 
air conditioning unit than the New York Times 





Air conditioning buyers are customers for 
comfort...with the spendable cash to match 
their taste. And in metropolitan New York, 
you reach the largest number of owners in the 
News... which delivers— 


and Herald Tribune combined...and more 
than any evening newspaper ! 


These buyers are your prime prospects for 
better home furnishings, upper price lines, all 
quality merchandise, the best national brands. 

The News also gives you more customers 
for new cars, more readers in families with 


70,000 more than the Times $10,000 and up incomes, more in the $5,000 
80,000 more than the plus bracket, more college trained, more home 
World-Telegram & Sun _ owners, more of everything else. 

100,000 more than the Post In the biggest and best market, The News 

120,000 more than the with 4,780,000 readers daily gives you more— 

Journal-American _ because it has more to give! The News merits 

120,000 more than the Mirror top choice for volume turnover and profit. 
140,000 more than the Herald Tribune Ask for the full facts. 
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ews, New York’s Picture Newspaper . . . 





with more than twice the circulation, daily and Sunday, of any other newspaper in America... 
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Chevrolet, Ltd.; Golden Mile Chev- 
rolet, West York Motors, Cragg 
Motors, Ltd.; Humberview Motors, 
Ltd.; Bruce Macdougall Motors, 
Ltd.; Delbookin Motors, Ltd.; 
Kramer Motors, Ltd., and Gorries 
Chevrolet. 
+ * 
Selling Via Airwaves 


SHOWROOM broadcast at San- 

zenbacher Motor Co. (Dodge), 
Warren, O., was credited by Glenn 
Sanzenbacher, general manager, for 
selling more cars than any other 
promotion in the firm’s 36-year his- 
tory. 
Sanzenbacher said the promotion 
resulted in seven on-the-spot sales, 
plus 24 others within a week which 
were attributed directly to the 
broadcast. 

Pulling the prospects was a 
combined newspaper and radio 
advertising campaign, highlighted 
by a six-hour remote broadcast 
from the showroom by Station 
WHHH. 


A team of WHHH broadcasters 
interviewed salesmen and custom- 
ers and featured a question-and- 
answer session with John Hanger, 
Dodge regional representative. 

> * + 


Dirt-Cheap Cars 


“WE HAVE the dirtiest new cars 
in the valley,” said Dave Fair, 
Inc. (Chrysler - Plymouth), Reseda, 
Calif., in newspaper ads. 
“We're not 
continued. 


plaining,” the ad 

“They're next door and 
tractors and cement trucks make 
it impossible to keep our new-car 
inventory as we would like to do. 

“To offset’ this disadvantage, 
we've slashed suggested retail 
prices.” 

The ad then listed special prices 
on . a _— and offered free car- 
was ckets with 
aut each car pur- 

H. H. McIntyre, general manager 
said the ad ran two days and re- 
sulted directly in six sales. 

- * 


Phone First, Please 


JNCREASING new-car service 

demands has made it necessary 
for Bank Motors (Plymouth), Los 
Angeles, to conduct such business 
on an appointment basis. 

In an effort to reduce customer 
unhappiness, Nate Brenner, service 
manager, has a small sticker at- 
tached to the lower left corner of 
the windshield as part of the new- 
car make-ready. 

The sticker reads: “New-car 
service by appointment onl y.” 
The sticker carries the phone 
number of the service depart- 
ment. 

Bank plans to build a new service 
center to ease the squeeze on its 
present facilities. 

> 


nor com- 


‘Wild Men? Not Here’ 


pontiac MASTER AUTO 
SERVICE chose its 20th anni- 
versary to express its thoughts on 
the auto retailing business for resi- 
dents of Augusta, Ga. 

The.ad read: “We want you to 
know that no one here periodically 
‘goes wild’ over the size of our in- 
ventory or indulges in any other 
form of insanity. 


anyhow? : 

“Most certainly, you don’t have 
to be bribed or gimmicked to buy 
our fine 1957 Pontiac. Dollar for 
dollar, you can’t beat it. 

“Old fashioned? Maybe, but we 
firmly believe we can continue 


now and in the future.” 


2 GM Stockholders Sue 
Du Pont for $126 Million 
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In Parts and Accessory Distribution 








Fiats Arrive on West Coast— 


The Halian-built Fiat made its debut on the West Coast with full-page advertise- 
ments calling attention to a “floating garage With 1,000 frisky Fiats for California.” 
A port of entry price of $1,330 was bannered with a price list of the entire Fiat line 
elsewhere on the page. Top price is $2,498 for a Sportsman roadster. Seven hundred 
Fiats were unloaded in Los Angeles for the 15 dealers serviced by Hoffman Motors, 
importer for California, Nevada and Arizona. Another 300 were shipped fo San 
Francisco. Here, the cars are being loaded aboard a ship in Savona, Italy, for the 
trip to Los Angeles. 


RTC 


FULL 1 YEAR 


GUARANTEE 


Here’s the low cost used car warranty 
plan that keeps your profits growing . . . 
Growing . . . GROWING! 


Service Group Disbands; 


Says Work Is Finished 


CHICAGO. — Declaring that the 
purposes for which it was created 
have been accomplished, the Auto- 
motive Service Industries Commit- 
tee has decided to disband. It said 
the completion of four tasks 
marked the end of its work. 

The four jobs were: The comple- 
tion of a University of Michigan 
study of parts distribution methods, 
the publication of a 955-page book 
on the study, the publication of 
charts and graphs summarizing 
parts of the survey and a Wash- 
ington dinner at which the book, 
charts and graphs were presented 
to congressmen and other Govern- 
ment officials. 

= > 


Rodolphs Incorporate 


CARLSBAD, N. M.—Auto Parts 
Co., Carlsbad, became Automotive 


and Industrial Supply Co. upon 
granting of incorporation to Mr. 
and Mrs. O, H, Rodolph and their 
son, B. L.. Rodolph. 

* 


Jobber-Maker Meeting 


Draws 100 in St. Louis 


ST. LOUIS. — Approximately 100 
persons attended a jobber-manufac- 
turing meeting here staged by the 
St. Louis Group of Automotive 
Affiliated Representatives. 

Speakers included Harry G. 
Kitchin, international AAR treas- 
urer; Lee Thomas, sales promotion 
manager of Bear Equipment Co.; 
Irv Larner, of Southwest Auto Parts 
Co.; Charles Carter, International 
Booster president, and Corky Cor- 
coran, president of the Midwest 


Automotive Show. 
<a + + 


Parker Names Norman 
CLEVELAND. — Parker Appli- 


Lowest Cost \ 
VNU, 7 


Tee SY Oa 





Yes, it’s true! Nationwide warranty 
companies have increased their rates on all 
used cars with one BIG exception... 


When you can assure a used car pros- 
pect of a full year’s protection against 
major mechanical failures — you've got a 


Registered-Tested Cars. Your competitor 
with a comparable warranty plan MUST 
sell his cars at a higher price or cut his 
profits. Here’s the extra advantage you 


powerful sales clincher. When you can 
undersell a competitor without reducing 
profits—you've got the RTC warranty plan. 


Remember! The RTC guarantee still 


covers 100% parts and labor costs on motor, 
clutch, rear axle, steering, brakes, standard and 
automatic transmissions . . . valid throughout 
the U.S.A., no mileage restrictions. Write today 
for full information on America’s lowest priced 
auto warranty plan. 


RREGISTERED-TESTED CARs, INC. 


The Nationwide Auto Warranty Service 
HOME OFFICE: 
122° BRIGHTON AVE., EAST ORANGE, N. J.. 
PHONE ORANGE 2-4000 





need to surge ahead in used car sales 


with America’s 
warranty company. 


RTC PLAN BACKED 


fastest 


growing auto 


BY A NATIONALLY 


KNOWN INSURANCE COMPANY 


wane 


Registered-Tested Cars, Inc. 


Gentlemen: 


Dealer 
Title 


Address 


City & State 


122 Brighton Avenue, East Orange, New Jersey é- 


Without obligation, kindly forward full details about the 
low cost RTC Auto Dealer Franchise Plan. 














COUPON TODAY! 


ance Co. has appointed Norman 
Engineering Co., 2115 W. Marquette 
Chicago, distributor of its rubber 
o-rings for sealing applications ang 
of its industrial hydraulic accumu. 
lators. 


NSPA Manual 
Covers All Angles 
Of Wholesaling 


CHICAGO.—An 84-page manual 
on all phases of store and shop 
operation has been prepared for 
automotive wholesaler members of 
the National Standards Parts Assn, 

Included are discussions of store 
and shop requirements, store loca. 
tion, customer parking, fast counter 
service, maximum use of manpower 
and space, efficient handling of in. 
ventory and store and shop layout 

The association said the manual 
contains material on “how efficient 
management combines good ap. 
pearance with efficiency to make 
the place of business an invitation 
for customers to do business with 
the firm.” 

The manual also has a section 
devoted to machine shops, discuss. 
ing efficient work flow and equip- 
ment requirements, 


Oil Probers Get 
Ohio Complaints 


WASHINGTON.—The House sub- 
committee headed by Rep. James 
Roosevelt, California Democrat, 
which has been investigating rela- 
tions between oil companies and 
service stations, has received in- 
formation that “price discrimina- 
tion and other forms of alleged 
coercion are prevalent in the Cleve. 
land area.” 

The subcommittee issued a state- 
ment’ saying the information would 
be studied but that no hearing on 
the matter was planned at this 
time. 

The subcommittee also said that 
it is now studying records of hear- 
ings already held and has formed 
no recommendations as yet. 


Pacific Show 
Drew 24,169, 
Sponsors Report 


LOS ANGELES.—Sponsors of the 
Pacific Automotive Show, staged 
last March in Seattle, announced 
that the four-day event drew 24,169 
persons from 11 western states plus 
Canada, Mexico and Alaska. Auto- 
motive wholesaler sponsorship 
totalled 621 main-stores, 

The group also announced the 
officers for the 1958 show to be held 
Feb. 20-23 in Los Angeles. 

Heading the 1958 exposition will 
be P. T. Johnston, president, Los 
Angeles; Robert D. Wootten, first 
vice-president, Berkeley, Calif.; 
Walter Olson, second vice-president, 
Havre, Mont.; J, K. Wilkinson, sec- 
retary, Pomona, Calif.. and Andrew 
D. Shaw, treasurer, Los Angeles. 

. - * 
Wanger’s Essay Wins 

CHICAGO.—Richard Wanger, as- 
sistant manager of National Auto 
Parts Co., Vallejo, Calif. has been 
named winner of an essay contest 
conducted by the Young Executives 
Club of the National Standard 
Parts Assn. He received an all- 
expense trip to the sixth annual 
wholesale management course at 
Ohio State University. 

x + 


U. S. Prints Summary 
Of MEWA Cost Study 


WASHINGTON.—The U. S. De- 
partment of Commerce has printed 
a@ summary of a March, 1957, revi- 
sion of the Motor and Equipment 
Wholesalers Assn. study of the cost 
of doing business in automotive 
wholesaling in 1955. 

Dealers were shown to have & 
gross margin of 26.8 percent in 
1955. Total payroll absorbed 166 
percent and 9.1 percent went for 
overhead expenses, leaving a net 
profit of 1.1 percent. 
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THOUSANDS OF DEALERS NOW AGREE THAT NEW AND IMPROVED 


UHLELAINILE 


IS MORE PROFITABLE THAN EVER 


— 


THE VERDICT IS IN! 


new and improved Porcelainize cuts buffing time in half with 


same outstanding results. 


IT’S FAST 


the first choice of millions of motorists. Easier to sell because of 


the word-of-mouth recommendations of satisfied car 


IT’S FAMOUS 


Stands alone as a safe paint treatment, not a coating. 


IT’S YEARS AHEAD 


prospects to New Car Dealers. 


acrylic lacquers by car manufacturers. 


Porcelainize goes beyond making you more money than you beli 


eve possible. 


It builds confidence and trust in your dealership. Because Porcelainize beauty protection 


stands behind your recommendation by standing up 3 to 5 times longer. 


GIVE YOUR CUSTOMERS THE BEST 


AND YOU'LL HAVE THE BEST CUSTOMERS 


PORCELAINIZE 


owners and because of exclusive national advertising directing 


This is why Porcelainize is approved for immediate use on 


“a 





he Utd Mderd for Foe Aalonobile Appearance 


FREEMAN & FREEMAN, INC. 


DENVER 3, COLORADO 
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Highways 


Douglas G. Macpherson, presi- 
dent, Royal Automobile Club of 


Canada, has called for Government | 


action to organize provincial acci- 
dent-prevention bureaus as the 
soundest means of halting the 
growing traffic toll. 


He told the Canadian Automobile | 
in Montreal that | 


Assn. meeting 
there must be immediate action to 
ascertain the real causes of acci- 
dents and to find remedial mea- 
sures through practical research. 
“Facts are needed,” Macpherson 
said, “and these must be established 
through investigation, 
and study by trained personnel.” 
He urged the Government to or- 


ganize the program and appropriate | 
funds for it. The provincial acci- | 


dent-prevention bureaus should 
consist of the heads of various 
Government departments, he said. 

The seriousness of the highway- 


death-and-injury situation was| 


brought out by CAA President H. 
R,. Chauncey, Calgary, Alta., who 
said that at the present rate, 5,300 


tabulation | 
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& Safety 


|Canadians will be killed in traffic | 


jin 1966. 


diction by the U. S. National Safety 
|Council that there will be more 
than eight million cars on Canadian 
roads by 1966. 

* 


| 
* * 


Georgia Boosts Coverage 


Increased requirements on auto- 
mobile liability have gone into effect 
in Georgia. The previous $5,000- 
| $10,000 requirement has been boost- 
ed to $10,000-$20,000. The $1,000 


been changed. 
+ 


* * 
Michigan Names Road Aide 
Sidney H, Woolner will be Michi- 
gan deputy state highway commis- 
| sioner in charge of administration 
| beginning July 1. Woolner is cur- 
rently deputy secretary of state. 
| > > * 


Accolade for Augusta 


| Augusta, Ga. has been awarded 
the National Safety Council’s Cer- 





He based his estimate on a pre- | 


property damage clause hag not | 


tificate of Achievement for excel- 
lence in the maintenance of traffic 
accident records. The records are 
kept by Lt, G. O. Robinson, head of 
the police record bureau. Copies of 
accident statistics are sent to coun- 
cil headquarters. 

* 


‘Law to Punish Road Racing 
Is Softened in N. C. Senate 


}an auto used in a “pre-arranged” 
race on the highway has been pass- 
ed by the North Carolina House but 
has been amended by a Senate 
committee. 

One amendment made confisca- 
tion impossible until after the driver 
has been convicted, unless he is 
seen in the act of racing by a 
policeman, A mandatory jail sen- 


| an option on imposing the sentence. 
+ « 


+ 
130 Young Detroiters 
Get Citizenship Awards 
A luncheon ceremony at the Vet- 
erans Memorial initiated the citi- 


which was established by the De- 





parochial 


1. 75-foot continuous treatment strip machine, left, and auto- 
matic Spra Bonderite, right, in Parker’s new customer service lab. 


Now, for the first time in the industry, Parker Rust 
Proof Company brings you a way to test surface treatment 
of metals on a production line basis, before you install 
surface treatment equipment in your plant. 

You can save time, trouble and money by making use of 


the extensive research facilities of Parker’s unique new 
customer service laboratory. It’s a research lab with pro- 


2. Tons 


machine. 


duction line equipment, run like a production line. 

This automated lab can treat sample stock by the ton. 
It is equipped to prepare samples and conduct tests involv- 
ing all of Parker’s varied and outstanding surface treatments 


of metals. 


If you have a metal surface treatment problem, you are 
cordially invited to maké use of this new testing service. 
Just contact your nearest Parker representative, or write 
or call Parker Rust Proof Company. 


PARKER. 


RUST PROOF COMPANY 


2164 E. MILWAUKEE, DETROIT 11, MICHIGAN 


Since 


1914—leader in the field 


A law providing confiscation of | 


tence was changed, giving judges | 


zenship Youth Award program,| 


troit Police Department in coopera- | 
tion with the Detroit public and! 
schools and Chrysler} 
Corp. Police Commissioner Edward! 
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| Chrysler Corp. Delivers Army 


gy. 


Missile— 


A heavily padded Army Redstone missile is placed aboard an Air Force G 
master cargo plane at an Air Force base in Michigan for its flight from C 
Corporation missile operations plant to the test site in Florida. 





S. Piggins presented award certifi- 
cates to the 130 boys and girls who 
were chosen by their fellow stu- 
dents and teachers as outstanding 
citizens in the senior classes of the 


of steel in coils await treat- 
ment in the strip and sheet treating 


3. Bonderlube is applied over Bond- 
erite treatment for cold forming sample. 
Roller coating section-at end .of strip 
machine isinterchangeable. 


city’s 80 public and parockh 
schools. William C. Newberg, G 
sler automotive group vice-p 
dent, presented plaques to 
schools. 
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Highway Signs Can Save 
Lives, Some Experts Say 


Highway signs can save li 
according to a story in the J 
issue of Poputar Science maga 
The magazine reports that so 
experts believe signs can 
“highway hypnosis” or “highw 
hallucination,” which are bla 
for many mysterious crashes. 

The authorities assert that hig 
way hypnosis is caused by lo 
monotonous stretches of roa 
the purr of the engine, the w 
of traffic and the almost effo 
less operation of a modern 
They say these factors may ca 
the motorist to “see” emergencies 
that do not exist, but that sig 
bearing dramatic warnings wo 
keep him alert. 


Traffic Deaths Rise 


There were 500 traffic fatali 
in Southern California during 
first quarter of 1957, compared wi 
481 in the first three months & 
1956, according to the Automob 
|Club of Southern California. 
Angeles County accounted for 
deaths, 106 of them in the City 
Los Angeles. - 

o > > / 


Urban Expressways Seen 


Exceeding $15 Billion 


Only about 6,000 miles of t 
41,000-mile interstate highway 
tem will be inside cities, but th 
will consume more than 50 perce! 
of the funds available and 
cause the severest planning heag@® 
aches, according to Prof. Jol 
Kohl, director of the University @ 
Michigan Transportation Institut 

He said construction of expre 
ways within cities will require 
to $25 billion and that 40 acres ¢ 
land are needed to build a mile 
urban expressway and its 
proaches. He urged full cooperatio 
between governmental groups 
help solve the problems involve 
in the acquisition of the land. 

> ” 


‘Slow Down’ Drive 


Gets Under Way 


The most massive traffic safetj 
drive in the history of the automo 
bile started May 29, with drive 
from the Arctic Circle to th 
Tropic Zone being urged to “Slo 
Down and Live.” 

Pledges of support for the M 
morial Day through Labor D 
safety campaign have poured inte 
“Slow Down and Live” headqua 
ters in New York. “Slow Down 
and Live,” now. sponsored by th 
National Assn. of State Safety Co 
ordinators, originated in 1953 in 1 
northeastern states and has steadi 
increased its area of operation. 

The drive is aimed at reducin 
the traffic violations responsible fo 
more than 90 percent of summe 
time traffic fatalities—those viola‘ 
tions associated with “in-a-hurry 
driving. 





* * 7 
Safety Commission OK’d 
The Texas Legislature has passé 
a bill establishing a State ' ff 
Safety Commission. The meas 
was’ sent to Gov. Price Daniel, 
had recommended such action. 
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ALUMINUM BUMPERS, durability proved on 


cross-country buses for years, are getting 
close attention today for passenger car ap- 
plications. Why? Because aluminum bump- 
ers last longer—will not rust. Because they 
cut weight—give brakes less load to stop. 
Because they can be clear or color anodized 
with the “look of sterling” or the “‘gleam of 
gold”’ or other colors. Because they cut tool- 
ing costs—can be fabricated economically. 
For example, in an aluminum bumper ex- 
trusion, reinforcing members can be designed 
integral with the bumper itself. And it is 
also easy to extrude a groove for inserting a 
rubber or plastic bumper face. 

Aluminum bumpers are only one applica- 
tion where the automotive industry can cut 
costs, reduce weight, increase beauty by 
using aluminum. Grilles, instrument panels, 
wheel covers, emblems—all types of decora- 
tive trim inside and out—as well as count- 


less motor parts, are proved applications for 
this modern metal. And for lighter, brighter 
tomorrows, aluminum roof panels, rear 
decks and hoods are already stimulating the 
imagination of the forward looking automo- 
tive industry. 

For aluminum mill products or for fabri- 
cated aluminum parts and trim, Reynolds 
Aluminum Specialists will be glad to work 
with you to help you get the very most from 
the aluminum you use. For details, call the 
Reynolds Office listed under “Aluminum” 
in your classified telephone directory. Or 
write Reynolds Metals Company, Fisher 
Building, Detroit 2, Michigan or P.O. Box 
1800-MV, Louisville 1, Kentucky. 


NOTE: Before you buy any part—heve it priced in aluminum. Basic material costs 
do not determine part costs. New techniques and processes—applicable only 
to aluminum—can give you a better product at a lower final cost. 


See “CIRCUS BOY", Reynolds dromotic series, Sundays on NBC-TV 


Reynolds Aluminum 
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Will ‘Power’ De-Emphasis 

~ Make ‘Economy’ Fashionable? 
£ OW that an industry agreement 
é has cleared the way for a re- 


sturn to sanity on the horsepower 
, question, some people are hopeful 


"that the word “economy” may be-| 
the} 


come fashionable. Actually, 
"economy advocates have been with 
= all the time. They've just been 
™ .ding their time in the background, 
' while “power and speed” proponents 
have been in the driver's seat. 
The big question now is whether 
interest in economy of operation 
will mount as emphasis on perform- 
*" ance wanes. Some segments of the 
) industry believe it will. They con- 
"send that the motoring public is 
not so impressed with the virtues 


. 
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Elimination of Spare Predicted .. . 


New Tires Stress Safety, Style 


By John T. Benedict 


Engineering Editor 


nee CITY.—Combining ideas championed by two 


leading tire companies, it appears that the passenger- | 


car tire of the near future is to be a two-compartment, low- 


profile design. 
Goodyear Tire & Rubber 


ment design, it has the best 


answer to the problem of 
spare-tire elimination. 

United States Rubber Co. is 
equally certain that its low-profile 
design concept is the best way 
to meet styling demands for low 
tire cross-section while provid- 
ing adequate tire capabilities. 
| Since it is understood generally 
|that neither the low-profile idea 
|nor the two-compartment feature 
is patentable, some experts are of 
the opinion that these two design 
approaches may merge to evolve 
| the standard configuration for pas- 
senger-car tires. 

° * > 
| SUPPORTING this possibility are 
| several news developments re- 
vealed at a symposium on “tires for 


— of “performance” that they would| tomorrow's cars” held at the SAE 
/ mot welcome some relief on the | Summer meeting early this month. 


» “economy” factor too. 


My 


to be de-emphasized in automo- 


‘Continued on Page 38, Col, 1) 


| 1, Following through on the de- 
If it is true that horsepower is | sign principle introduced with its| 


| XP-140 premium tire and the El- 
‘dorado Brougham tire, U. S. Rub- 


| That’s First Step, Says Ford Aide... 


Quality Must Be Designed 


“N ACHIEVING satisfactory-qual- 
* ity control, adequate production 
Standards and inspection methods 
' are necessary and important; but 
' “quality can’t be built into a prod- 
uct unless it has been designed in,” 
warns W. Frank Lynn, Ford Motor 


_o 


? 


Speaking in Detroit at the 11th 
» annual convention of the Ameri- 
can Society for Quality Control, 
~* Lynn described -some techniques 
- that have been found useful in 
organizing manufacturing opera- 
tions for quality control. 

= Inspection, however, is “only part 
of the story,” he cautioned. The 
importance of “designed quality” is 
~ too often overlooked, he continued. 
+ 
» controls can be more efficient and 
" More effective when it is recognized 
» that “quality” actually must begin 
) on the designer's drafting board, 
> according to Lynn. 


' He believes that quality control 
proper design and that every effort 


Signer aware of the interdepend- 

ence of the two functions. 

' Lynn pointed out that a product 
*design (no matter how brilliantly 
_ wonceived) cannot be translated 

' fficiently into physical reality “un- 

less the designer has tdken into 

' consideration the limitations (on 

quality and costs), imposed by man- 

ufacturing processes and by com- 
petition. 
ok * of 


Ford quality control expert 
conceded that the present work- 


RAO SS it EA ce ec ae  NET 


es Oh ea 


for the most part, satisfactory. 
In Lynn’s opinion, “the tie be- 


Production and inspection quality | 


people do have a vital interest in| 
Should be made to make the de-| 


tween designed quality and manu- 


factured quality is growing stronger 


every year.” 
“You might say,” he continued, 


“that the engagement has been an-| 


nounced, but the marriage has not| 
yet been consummated. So it is a/| 
little early to tell just what issue) 
will come from this union.” 
Competent designers strive to | 
control quality, performance and 
life of a product by maintaining 


(Continued on Page 28, Col. 1) 


FRONT LOAD STRUT 


© 


Captive-Air, two-compart-°— 


2 
& 


Co. is confident that, in its 





ber is developing a full line of low- 
profile tires. 

2. Low-profile tires are in vari- 
ous stages of experimental de- 
velopment by a number of tire 

| makers, Some of these new tires 
| currently are under test by the 
| automobile companies for pos- 
| sible use on 1958 models, And 
| Firestone already has obtained 
approval of Cadillac engineers 
for its version of the Brougham 
tire. 

3. Goodyear has nearly completed 
development testing of a two-ply 
wire cover for the safety shield to 
protect the inner air chamber 
|against exceptionally long objects 
that pierce the outer tire. An- 
nouncement of this new premium 





igo requirement for extremely 
} low overall height no longer 
|stands as a barrier to the use of 
|interdependent torsion-bar suspen- 
sion on passenger cars. By install- 
jing long front-to-rear torsion bar 
| springs: inside the body sills, the 
jlatest Allison suspension system is 
|made compatible with the stylist’s 
|demands for low car height. 
In this article, 
William D. Alli- 
“> son, vice - presi- 
dent of Motor Re- 


ia Ee search Corp.,| 


makes the first 
public 
of this arrange- 
ment of his com- 
pound interde- 
pendent suspen- 
sion system. 

By locating the 
torsion bars in- 


frame side rails, 
* 


| 
| 


W. D. Allison 
side body sills or 
- 


* 


UPPER RADIUS ARM 


AND COMPENSATOR SPRING 


STABILIZER BAR AND 
VARIABLE RATE SPRING 


STABILIZER AND 
LOAD ARM 


STABILIZER 
AND LOAD LINK 


pa “Some may feel,” he stated, “that | 
' design matters have little to do} 
_ yith the quality control function.” | 
» This view is not shared by Lynn. | 





REAR LOAD ARM 


REAR LOAD STRUT— 
LOWER RADIUS ARM 


—— COMPE N SATOR 


disclosure | 


| product is expected before the end 
|of the year. 

4. In regard to tire stability as 
a factor in controlling vehicle ride 
motion, a Goodyear engineer said 
the two-compartment idea works 
even better” with a low-profile 
tire than one of conventional cross- 
| section. That’s because the present 
| safety shield (for inner air cham- 

ber) contour has a low profile, since 
| it does not rise very high along | 
the sidewall. 

| * 


* * 


\Tire Engineers Wary 

\Of Suspension Trends 
i possible influence of air-| 
suspension characteristics as a| 
factor in altering tire requirements | 
|}also came in for some discussion. | 
One speaker expressed an opinion | 
that present types of tires are, at 
best, “marginal” for stability when 
used with air suspension. 

He also admitted that the in- 
troduction of air springs has pro- | 
duced complications in terms of | 
| harshness and hardness as re- 
| vealed by tire spring rates. 
| On the other hand, another ex- 





Allison clears the way for use of 
interconnected front-and-rear sus- 
pension on modern “low-silhouet” 
cars without interference with the 
low floor or other essential com- 
ponents of conventional chassis 
| layouts. 
A possible safety advantage 
also is seen in this new design, 
since it may be assumed that such 
an “enclosed torsion bar” ar- 
rangement should increase struc- 
tural rigidity in resisting collision 
impacts from the sides or corners 
of the car. 
| The design is so arranged as to 
apply all vertical spring loads to 
the body and frame well within the 
wheelbase, or at points of maximum 
strength on the frame-body struc- 
ture. 
An obvious practical benefit 
gained by nesting the main torsion 
bars inside body sills is that the 


bars are protected from stone 
” - = 


“COMPENSATOR TORSIONAL SPRING 
CONTROL SWITCH 


LOAD COMPENSATOR POWER UNIT 


INTERDEPENDENT SUSPENSION 


TORSION 
—BODY SILL OR FRAME 
——— FRONT LOAD ARM 


BAR SPRINGS 


“FRONT WHEEL SUPPORT EXTENSION 


“— FRONT WHEEL SHOCK ABSORBER 


Torsion Bars Enclosed in Body Silis— 

Evolutionary design progress in the Allison interdependent torsion bar suspension system has brought three engineering in- 
ing relationship with engineers is,| novations: Location of front-to-rear torsion bars inside body sills; new type of automatic load compensator and @ variable-rate 
front stabilizer that acts as a “leader” spring. Arrangement of the main torsion bars now permits use of any desired geometry 


for front-wheel linkage. ° 


pert said he anticipates further 
development will show air springs 
to require no special design effort 
from tire engineers and that tires 
suitable for use with conventional 
suspensions will be satisfactory for 
cars with air suspension. 
He warned, however, 
situation 


that the 
is complicated by the 


|}number and variety of air springs 


under development. 


* Ed * 


a. RESPECT to compatibility 


with air-suspension systems, it 
was noted that the low-profile tire 
is at least on a par with conven- 
tional tires. 

One engineer said an important 
phase of tire development cur- 
rently is “continued investigation 
of the low-profile tire and air- 
spring combination, to provide a 
unit to satisfy the requirements of 
even softer ride with less hard- 
ness, which will be demanded for 
future design.” 

Program chairman Ralph H. 
Isbrandt, director of automotive 
engineering for American Motors, 
opened the session with a remark 


(Continued on Page 29, Col. 1) 


Torsion Bar Ready for Low Car | 


bruises and sand blasting that may 

occur when they are in an exposed 
position. 

- > > 4 

CCORDING to Allison, another {| 

novel feature of his latest sus- 


pension concept is the suitability | 


for using front-to-rear torsion bars 
( Continued on Page 26, Col. 1) 


Ford Pump House 
Follows Changes 
In Water Level 


ASHVILLE. — An unusual float- 

ing pump house is feeding 14 
million gallons of process water a 
day to the new Ford Motor Co. | 
glass plant near here. 

Ford engineers enlisted the aid 
of Dravo Corp., Pittsburgh, in 
building this facility. They pre- 
ferred a floating pump house to 
the conventional fixed structure 
usually employed, iH 

With the Dravo-built pump house, | 
intakes are maintained at a con- | 
stant immersion depth, regardless | 
of the river level. ) 

Pumps and intake screens are | 
mounted on a specially designed 
welded steel barge, moored to four | 
steel sheet pile cells. The 50 by 30 | 
foot barge is fitted with pneumatic- 
tired wheels at each of its four | 
corners. The wheels run in I-beam | 
tracks welded to the sides of the | 
four cells, which rise 60 feet above 7 
the normal water level. 

- om 7 | 
| ADDITION to serving as guides 

for the vessel’s up and down mo- * 

tion, the cells, which are filled with 
sand and gravel and capped with © 
concrete, help fend off floating logs } 
and debris. The two riverward cells } 
are 16 feet in diameter, the two | 
landward cells are 13 feet, 7 inches | 
in diameter. i 

Mounted atop the landward 
cells is a 16-foot-diameter steel 
hose reel, grooved to receive five 
12-inch diameter rubber hoses. 


Each hose is attached to an elbow 
(Continued on Page 36, Col. 5) 
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Low-Car Torsion Bars Set 


Compound Interdependent Suspension System 
Revealed by Motor Research Official 


(Continued from Page 25) 


while allowing the chassis engineer 
complete-freedom in specifying any 
desired geometry for the short-and- 
long-arm (SLA) front-wheel link- 
age. 

Spring loads may be applied to 
the front suspension or front wheels 
independent of the angle of front 
suspension arm pivots, antidive 
features or caster and camber ad- 
justments. 

Thus, in Allison’s opinion, the 
combination of enclosed torsion 
bars for interdependent suspen- 
sion and adaptability to individ- 
ual preferences in layout of SLA 
front suspensions, enables the de- 
signer to provide front-to-rear 
torsion bar springing without in- 
terfering with usable space re- 
quired for other chassis parts. 

Viewed as a whole, this arrange- 
ment is said to afford new freedom 
for chassis and suspension “space 
architecture”—and, in particular, to 


“allow more usable space around 
the engine.” 

A third major innovation claimed 
for the suspension system is a new 
type of automatic load compensator. 

The load compensator actually 
operates as a separate spring sys- 
tem and is suitable for use with a 
conventional rear axle with leaf, 
coil, torsion bar or other rear 
springs. The unit permits auto- 
matic levelling of the car with only 


one electrical switch. 
* * * 


Three Spring Systems 


oo complete new suspension is 
described as a compound, inter- 
dependent system. This term de- 
rives from the idea that spring 
rates at the wheels are determined 
by the cumulative actions of three 
separate and distinct spring sys- 
tems. 

1. The most‘important of these 
is, of course, the interdependent 


upholstery of | u Pont Nylon 


Upholstery fabrics woven with Du Pont nylon bring customers 
extra comfort . . . give you a big summer selling extra! You'll 
want to point out all these other advantages Du Pont nylon 
brings to upholstery, too... 


e longer wear 
e easier care 


system. Following a principle intro- 
duced to production on the 1955 
Packard, main torsion bars carry 
the bulk of load and apply simul- 
taneous loads to a front and rear 
wheel on each side of the vehicle. 

The main torsion bars have no 
torsional anchorage to the frame 
or body. They contribute a low 

wheel rate for individual wheel 
movement and a high rate when 
the wheels move simultaneously in 
the same direction, as in body roll 
or cornering. 

These bars induce no pitching 
of the vehicle and apply no tor- 

sional stresses to its structure. 
They are regarded by Allison as 
the key factor in providing high- 
speed stability combined with low 
effective spring rates for a good 
boulevard ride. 

2. Another distinct spring system 
is that of the automatic load com- 
pensator which keeps the car level 
despite static load variations. Its 
action adds to the spring rate im- 
posed on the rear wheels by the 
main torsion bars. The design is 
arranged to avoid transmitting 
spring rate or load from one rear 
wheel through the compensator 
mechanism to the other rear wheel. 

Because of the low construction 
of the car and enclosure of torsion 





New Process to Boost 
High-Octane Gas Supply 


PITTSBURGH.—A new hydro- 
isomerization which Gulf 
Research & Development Co. has 
played a leading role in develop- 
ing, will substantially increase 
the percentage of high-octane 
gasoline obtainable from a bar- 
rel of crude oil, the company 
reported. 

Hydroisomerization could make 
available a bulk supply of higher- 
octane fuel by upgrading a pos- 
sible 20 percent of the increased 
gasoline production which is an- 
ticipated by 1960, Gulf said. The 
process is said to achieve nearly 
100 percent yield of high-octane- 
number fuels from the low-quality 
charge. 


bars within the body sills, Allison 
says it seemed desirable to dispense 
with the center bearing on the 
main bar and also to locate the 
compensator. control switch in the 
| vicinity of the compensator motor 
|and gear unit under the rear seat 


(where space is available). 
+ * + 








itch from the node of the 





e greater trade-in value 
e attractive new colors, styles 


Use these sales appeals that Du Pont nylon brings to uphol- 
stery on your next prospect . . . see how they help close the sale. 
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main torsion bar, a small rod jx 
clamped to the main bar at the de. 
sired location. This rod extend 
rearward where a bearing is affixe, 
to the body sill and transmits top. 
sional movement from the node of 
the main torsion bar to the com. 
pensator control switch. 


Rear-axle braking and driving 
torque loads are resisted by two 
long radius arms pivoted below 
the axle and a quarter elliptic 
spring (which also serves as part 
of the compensator spring) on 
the right side above the axle. 


Upward inclination of this spring 
from its pivot on the frame to its 
pivot on the axle lifts on the frame 
during acceleration and pushes 
downward during braking. The lift 
on the right side of the frame algo 
counteracts engine torque and jg 
expected to aid in reducing “torque 
roll” during acceleration. 

Allison pointed out that the com. 
pensator “operates in either direc. 
tion.” Therefore, when the vehicle 
is unloaded, it holds the rear-end 
down—and when the vehicle is fully 
loaded, it assists in carrying the 


load. 
* * - 


T° CONTROL the compensator Simple Load Compensator 
sw 


Tos feature permits low spring 
rates from the compensator 
with a minimum use of spring steel, 
Further advantages cited by Alli- 
son include low current require 
ments on the electric motor, and 
ability to use a “small, inexpensive 
and reliable power unit” such as 
used in seat adjustment and win- 
dow lift operation. 

This power unit consists of a 
power-driven screw jack, one end 
of which is attached to the frame 
and the other end moves a lever 
attached to the midsection of a 
laminated torsion bar spring. 

The outer ends of the laminated 
torsion bars are fastened to a pair 
of quarter-elliptic springs that ap- 
ply vertical loads from the com- 
pensator torsion bars to the rear 
axle. 

The quarter-elliptic spring on 
the right side of the vehicle also 
serves as an upper radius arm on 
the rear axle. It is angled down 
toward the front, and, during ac- 
celeration, exerts a lift on the 
vehicle at its pivot point. 

3. The third spring-rate compo- 
nent in the compound spring sys 
tem is contributed by the front 
stabilizer, which acts as a “leader 
spring” to guide the car over major 
waves and dips. This unit produces 
two distinct rates on the front 
wheels, serving both as a normal 
antiroll stabilizer and a variable 
rate spring. 

Here’s how the stabilizer works: 
On each of the front wheel sup- 
ports, linked to the chassis by con- 
ventional long and short lower and 
upper suspension arms, an upper 
extension has been installed. This 
extension terminates in a ball joint 
to which is attached a forward ex- 
tending arm of the stabilizer as- 
sembly. 

The ball joints provide for steer- 
ing and vertical movement of the 
wheel support members. They also 
transmit spring load from the sus- 
pension system to the front wheel 
supports. The entire stabilizer as- 
sembly is located tranversely and 
longitudinally by ball joints. 

> > * 


INCE movement of these ball 
joints is controlled by the sus- 
pension arm geometry, the stabi- 
lizer body and links connecting it 
with the frame move as dictated 
by the position of the front wheels. 
The initial bend of the stabilizer 
creates an outward pressure against 
the ball joints resulting in the de- 
sired variable spring rate. The 
“rate” is low at center-wheel posi- 
tion and high when wheels are in 
extreme up or down positions. 

The combination of forces 
from the torsion bar and stabi- 
lizer permits the use of bearings 
(other than the two ball joints) 
which are capable of transmitting 
loads in only one direction—be- 
cause the push rod link is in 
compression and the link con- 
necting the stabilizer to the frame 
is in tension. 

The net result of having three 
spring systems (interdependent 
main torsion bars, automatic load 
compensator and front stabilizer or 
“leader” spring) is, in Allison’s 
opinion a compound suspension in 
which “three spring systems work 
together to provide spring rates 
and ride and handling characteris- 
tics that you could not get with 
simple springs at each corner of 
the car.” 
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The Stainless Steel trim on your new cars will help you sell! 


When you talk to your prospects about the 
new Mercury, be sure to mention Stainless 
Steel. Harder even than carbon steel, this 
rugged, gleaming brightwork won’t scratch 
or dent, resists pitting better than any other 
trim material. Stress its corrosion resistance, 
its strength and durability, its exceptional 
good looks. Emphasize that soap and water 
are all that’s needed to keep it shining bright, 








with no worry about detergent discoloration. 

Stainless Steel trim is typical of the extra 
value your customers get when they buy the 
new Mercury. Their familiarity with other 
Stainless products will make your job easier. 
Use these vital sales points. 
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Quality Must 


Ford Aide Says Value Can’t Be Built in Later; 
Planning, Production Interdependent 


Be Designed 


(Continued from Page 25) 


correct fit, alignment and clear- 
ance of parts. 

They also endeavor to make sure 
that parts and subassemblies are 
interchangeable, and provide a fac- 
tor of safety against the possible 
use of parts outside the specifica- 
tion limits, 

On the other hand, the designer 
knows that it costs money to hold 
close tolerances. Costs are higher 
all along the line; in preproduction 
planning, tool design and tool mak- 
ing. Close tolerances also raise costs 
for tool and machine setup, main- 
tenance and replacement, as well 
as for gages and inspection time. | 
Precision work also requires extra} 
operations and more highly trained | 
personnel. 


Lynn indicated that designers are| 
gaining in their understanding of | 
the importance of arriving at a 
proper compromise in the matter of 
tolerances, “so the producer of a 
part can make it in sufficient quan- 
tity and at a competitive price.” 


* * * 


H® NOTED with approval that 
the realization is growing 
among designers that where dimen- 


sions directly affect the product’s 
performance, the main criterion 
should be functional requirements. 
Conversely, where dimensions do 
not materially affect the function, 
the main criterion should be the 
production requirements, he ad- 
vised. 


“The roots of the tolerance prob- 
lem go deeper than just making the 
production or assembly job easier,” 
he asserted. 

“What we as quality control peo- 
ple need is not simply more realis- 
tic tolerances, but a more faithful 
observance of these tolerances. 

“It isn’t a matter of quality 
versus quantity, so much as it is 
getting the most of both by 
means of more efficient quality 
standards,” he continued. 

“We can’t get away from the fact 
that every time a tolerance is found 
by production or inspection to be 
unnecessarily close on a part where 
function is unaffected, there is less- 
ened respect for all other tolerances | 
specified. 

“On the other hand, when pro- 
duction or inspection departments | 
find that they have difficulty be-| 
cause a drawing tolerance was not) 
followed, the effectiveness of the 
other specified tolerances is in- 
creased.” 

To foster improved mutual un-| 
derstanding of problems of both | 
the designers and production peo- 
ple, Lynn recommended that de- 
signers should get together and 





THE FIRST 


“NEW LOOK” 


PENNANTS 
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define the relationship between 
manufacturing variations and prod- 
uct performance, and agree on the 
ideal fit for a given function. 


These basic data then should be 


presented “in such a way that their 


Alcoa Chooses Rural Site 


For New Research Center 

PITTSBURGH.—A rural area of 
Westmoreland County, 28 miles east 
of here, has been selected by Alu- 
minum Co. of America as the site 
of a new research and development 
center. 

James P. Haight, Alcoa engineer- 
ing and purchasing vice-president, 
said selection hinged on two major 
considerations—availability of near- 
ly 2,000 acres of land, and its prox- 
imity to the homes of more than 700 
persons employed at Alcoa’s re- 








search and development laboratories | 


in New Kensington, Pa. 
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colleagues in the plant can better | 


appreciate the designer’s point of 
view.” 
* * * 


H® ALSO advised production en-| 


gineers to agree on definitions | 


for the relationship between toler-| 7 


ance and production efficiency—and 
present to the designers reliable in- | 
formation as to just what is prac-| 
tical and economic from the pro-| 
duction standpoint. 

Quality control personnel can 
aid by making available to engi- 
neering such techniques as proc- | 
ess capability studies, root-mean- | 
square concept of tolerance-fixing, | 





and statistical methods of apply- | | 























ing acceptable quality-level stand- | i 


ards by mating part fits, 


“This is a job where everybody 
(including management) must vis- 
ualize the advantages of the end 
result,” Lynn asserted, “and ac- 
tively support the program to bring 
designed quality to its true place 
of importance alongside manufac- 
tured quality.” 

Wondering how new-car and truck pro- 
duction and sales are making out? AUTO-! 
MOTIVE NEWS gives you the entire story, 
plus many other pertinent facts concerning 
the automotive industry, every week 
throughout the year. 
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‘Hot’ Piston Ring— 


Specially trained mechanics remove a radioactive piston ring from an engine in 
one of several research projects with radioactive “tracers” at the new automotive 
products laboratory at the Gulf Oil Research Center, Harmarville, Pa. Tracers released 
from such radioactivated engine parts are giving far more rapid information thon 
ever before possible in investigations of wear, corrosion and product performance, 
Greater precision is also obtained. 
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New Tires Stress Safety, Style 


(Continued from Page 25) 

that the auto industry only now 
is coming into full awareness of 
the importance of the Captive- 
Air (two-compartment) principle. 

He commented (jokingly?) that 
this is especially true since stylists 
are squeezing the trunk down to a 
point where it is becoming a prob- 
lem to include both a spare tire 
and an overnight bag. 

With this sendoff, “possibilities 
for spare-tire elimination” were 


discussed by Philip W. Drew, man- | 
ager of special development proj- | 


ects at Goodyear, and the virtues of 
low-profile tire design were ex- 
pounded by J. G. Berry, manager 
of automotive tire engineering for 
U. §. Rubber. | +e 


Motorist Keeps Going 


With Punctured Tire 


DAY’S driving conditions, 
which place the motorist in 


many situations where it is either 
dangerous or impossible to stop 
for a tire change, were cited by 
Drew as the “impelling reasons” 
for development of a tire that will 
| enable the driver to keep going fol- 
lowing a tire failure. 

Last year Goodyear introduced its 
solution to this problem. It is a 
two-compartment tire asse mbly 
comprised of a standard nylon tire 
with a continuous inner liner and 
a safety shield of two rubberized 
plies of nylon. 

The nylon shield divides the 
tire into two independent pres- 
sure compartments, Air pressure 
in the inner compartment is con- 
trolled through the regular rim 
valve, while pressure in the outer 
compartment is regulated by air 
admitted through a new type of 
compression-sealed sidewall valve, 

Describing the Captive-Air tire, 
Drew explained that tire and shield 
are separate units, both during 
manufacture and while in use. 

The shield is inserted into the 








tire before mounting. Inflation of 
the shield (inner chamber) to 
recommended pressure is accom- 
plished first through the regular 
rim valve. The outer compartment 
then is inflated through the side- 
wall compression valve. 

* * * 

F THE standard outer tire is 

punctured so that air escapes 
from the outer compartment, the 
tire does not collapse. The inner 
tire or shield takes over and sup- 
ports the load, Driving allegedly 
can continue at normal speeds for 
100 miles, if necessary, to reach a 
place where it is convenient to have 
the tire repaired. 

It is claimed that this “keep- 
going” feature eliminates dangerous 
tire changes on turnpikes, express- 
ways, in tunnels and on bridges. 

As evidence of the capabilities 

of the two-compartment tire, 
Drew told of service experience 
accumulated by five taxicab fleets. 
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Two Air Chambers— 


In cross-section, Goodyear's two-com- 
partment tire consists of a standard tire 
with a continuous inner liner and a safety 
shield of two rubberized nylon plies. 

+ * * 
Records kept for 20 million tire 
miles permitted a comparison of 
regular tubeless tires with the 
new two-compartment unit. 

Results indicated only 0.64 road 
delays per million miles with 
Captive-Air tires, compared with 
55 road delays per million miles 
with tubeless tires. By comparison, 
the formerly used tube-type tires 
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averaged 190 road aieies per mil- 
lion miles. 


Drew said this comparison of tire 
performance was made in areas 
with “high tire puncturing fre- 
quency histories.” In other tests, of 
normal puncturing frequency, only 
one roadside tire delay was re- 
ported for each 2% million tire 
miles. 

* * * 

-- DREW, such performance 

capabilities mean that “we can 
safely assume the spare tire is on 
the way out.” In addition to the 
obvious safety and convenience 
features of a tire that can “keep 
going” after puncture, Drew noted 
that “long, low- slung silhouette” 
styling trends may be furthered 
through elimination of the spare 
tire. 

Commenting on another aspect of 
tire performance, Drew indicated 
that numerous ride and stability 
(and balance comparisons were 
made of tires with and without 
Captive-Air shields. He declared 
that no effects on these character- 
istics were found “within the limits 
of experimental error.” 

The two-compartment tire can 
be maintained at differential 
pressures, since it has two inde- 
pendent pressure systems, In 
Drew’s opinion, “This feature 
lends itself to possibilities of 
softer ride with very low pres- 
sure in the outer compartment 
and high pressure in the shield, 
which promotes stiffening of the 
tire sidewall and increases tire 
stability.” 

Future gains in stability by de- 
velopments in “shaped shields” 
also were viewed as a possibility. 

Drew noted that the shield shape 
can be adjusted by control of the 
cord angle. This means, he said, 
‘if the shape is designed to hug 
the sidewall as high as possible, 
maximum stability can be main- 
tained.” The two-pressure system 
“holds a great deal of promise for 
future ride improvement,” accord- 
ing to Drew. 
+ . . 


Steel Wire Protects 


Tire Inner Chamber 


,Raraane to a tire’s ability 
to keep going after puncture, 
Drew said: “We have some new 
developments which will overcome 
the hesitation of even the most 
|timid— who will hang onto the 
Spare as long as there is even a 
|remote possibility it may be 
| needed.” 
The usual tire puncture is caused 
|by tacks, small nails or sharp ob- 
jects such as pieces of glass, which 
puncture the tire only. What hap- 
pens in a rare instance where a 
long object pierces the tire and 
penetrates the shield as well? Then, 
of course, even the two-compart- 
|ment tire would go “flat.” 
“Although this is a one-in-a 
million chance,” Drew asserted, 
“we cannot ignore it, and we 
(Continued on Page 31, Col. 1) 
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Heald Internal Grinder Cuts 
Cycle Time 50 Percent 


A grinding machine which is said to be 
capable of heavier stock removal and 
faster grinding cycles than heretofore pos- 
sible has been announced by Heald Ma- 
chine Co., Dept. 190, Worcester 6, Mass. 

Designed with the wheelhead table in- 
clined at an angle of 30 degrees to the 
work, the machine is said to achieve solid 
wheel backup. Cycle time can be cut by 
up to 50 percent on work in the upper 
size ranges in both straight and taper 
bore grinding and in ball track grinding 
on work up to 3% inches OD. 

oe 





Clemco Wet Hone Machine 
Finishes, Polishes Surfaces 


The Clemco Wet Hone machine is 
designed to use water-borne abrasives to 
polish or finish surfaces and to be able 
to control this polishing or finishing oper- 
ation to produce the desired surface on 
parts having precise tolerances. 

The unit is said to offer excellent visi- 
bility with wide window and foot-con- 
trolled window washer; fast changeover of 
abrasive with drain, plus pump action 
that cleans the unit in minutes. Installa- 


tion consists of attaching a one-inch air 
line and -inch water line, plus 220-volt 
3 ph and 110-volt electrical connection. 
Clementina, Ut., 2277 Jerrold Ave., San 
Francisco 24, Calif. 











Heavy-Duty Transfer Cars 
Feature Pushbutton Controls 


A series of battery-powered transfer 
cars, designed for heavy duty industrial 
applications and featuring push button 
controls, has been introduced by Manv- 
facturers Equipment Co.,218 M adoira Ave., 
Dayton 4, O. The cars travel on rails and 
are capable of handling heavy loads. 
Other features are said to include two 
forward speeds and reverse, fingertip con- 
trol, positive acting foot and hand brakes, 
heavy electrical relays, the elimination of 
quick-wearing sliding contact, high 
torque D. C. motor and a selenium recti- 
fier~for battery charging. The cars are 
self-powered, requiring no trolley or other 
electrical connections. * 


GE Develops Small Motor 
With Rapid Acceleration 


A small but powerful DC motor, gaining 
up to 63 percent of its rated speed of 
5,500 1r.p.m. in .014 seconds from a 
standstill, has been developed for use 
with avtomatic machines requiring rapid 
acceleration and variable speed, by the 
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Specialty Motor Dept., General Electric Co., 
Schenectady 5, N. Y. 

Blower cooled, the 200-volt motor can 
produce 2.2 horsepower in its 5.16-inch 
diameter frame. It is 15.5 inches long. 
The unit delivers 2.65 pound-foot of 
torque throughout the shaft speed range 
from standstill to 4,500 r.p.m., according 
to GE engineers. Stalled torque is 10 


pound-foot when blower cooled. 
+ * * 





Vertical Electrospark Unit 
Announced by Ex-Cell-O 


Performing machining operations on 
carbide and other tough materials that 
cannot be machined by conventional 


methods is said to be achieved by ap-| 


plication of the Method X process to the 
Style 243-6 Verticle Electrospark ma- 
chine, announced by Ex-Cell-O Corp., 
1200 Oakman Bivd., Detroit 32, Mich. 
This machine will pierce, drill, trepon, 
tap or sink a cavity in any material that 
is an electrical conductor, it is claimed. Its 
prime function is for machining hard 
metals or forming special shapes that 
would be otherwise difficult to produce. 
Applying the electrosprak principle of 
machining to a mechanical unit, Ex-Cell-O's 
Style 243-6 Machine is capable of posi- 
tioning and holding the work, and feeding 


the tool to perform the desired operation. 
* > > 
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Photocopy Outfit Consists 
Of Two Versatile Units 


A photocopy outfit that is said to make 
photocopies up to 20 inches wide by any 
length is available from General Photo 
Products Co., Inc., General Photo Bidg., 
Chatham, N. J. 

Called the Genco Exact-Fax Duo, the 
equipment consists of an aviomatic con- 
tinvous printer with shutter-type light con- 
trol, and an automatic continuous pro- 
cessor. It is said to operate under normal 
office and factory light conditions, including 
fluorescent and incandescent lighting. Ca- 
pacity is 60 to 90 copies per hour. 

*- @ 7s 







Portable Welding Shield 
Self-Supporting, Flexible 


A line of portable welding shields, 
designed to confine the operation and to 
protect surrounding personnel from sparks, 
flash, flying chips and scale, has been 
announced by Industrial Products Co., 2766 
N. 4th St., Philadelphia 33, Pa. 

The units ore said to be self-supporting 
flexible for forming to the requirements of 
the job, and easily rolled up and carried. 
Durably constructed of flameproofed 
canvas over wire mesh frame, the shields 
are made in a wide range of sizes. 











Vacuum Cups Designed 
For Handling Products 


In another major step towards produc- 
tion automation, a vacuum cup for product 
handling has been placed on the market 
by Stilson Tool Co., 30233 Groesbeck 
Highway, Roseville, Mich. 

The cup is composed of pliable, molded 
neoprene vulcanized to an aluminum or 
cast iron plate. By attaching the cups to 
operating arms and _ installing 
lines, the cups can be used to pick up a 
wide variety of products, it is claimed. 


| The cups are stocked in two styles and 


four sizes, 3, 4, 5, and 6% inches with 
other sizes available upon application. 
= * ” 








Ball Bearing Life Increased 
By Design, Manufacture 


A concept in bearing design and manvu- 
facture, designed to increase the life and 
performance of standard metric series ball 
bearings, has been worked ovt by Split 
Balibearing Corp., Lebanon, N. H. 

Split's concept is called the “Fractured 
race Technique.” By fracturing the outer 
ring of the bearing at one point, it may 
be opened svfficiently to introduce a 


maximum complement of balls. This con- | 
per- | 


struction is said to increase overall 
formance. 





Automatic Marking Machine 
For Automated Production 


Numerical control of production parts 
in automated production-assembly lines 
is said to be possible with the develop- 
ment of an automatic marking machine by 
New Method Stee! Stamps, Inc., 149 Joseph 
Campav St., Detroit 7, Mich. 

Marking capacity of the machines can 
range from one digit to 10-digit numbers. 
Marking speed of the machines can also 
meet any automated production required, 
it.is claimed. Variable marking depths 
ranging from a kiss impression to as deep 
as 1/32-inch may be maintained and con- 
trolled within plus/minus 0.001-inch. 

eS 


General Electric Announces 


Redesigned Pinhole Detector 


A pirhole detector, capable of detecting 
holes down to one mil in diameter in 


opaque strip steel measuring .01" or less, | 


Engineering and Production 
New Products 


vacuum 








has been announced by the General Elec- 
tric Specialty Control Dept., Waynesboro, 
Va. 


The device functions at maximum sensi- 
tivity at strip speeds up to 2,000 feet per 
minute. Up to 20 times the light of earlier 
units is provided by a 2,500-watt mercury 
vapor lamp which operates on direct cur- 
rent to eliminate the possibility of “dead 
bands" in the strip. The increased lamp 
wattage makes possible greater sensitivity 
in detection of angular as well as vertical 
holes, it is claimed. 
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\Filing Machine Marketed 
By Newage Industries 


components, such as moldings, pressings 
and castings, the Rindis filing machine has 
been marketed by Newage Industries, Inc., 
Jenkintown, Pa. 

Discs and rings with various teeth ar- 
rangements are provided for use at differ- 
ent speeds on a variety of materials and 
finishes. The discs are said to cut without 
heat, abrasive or coolant, while also re- 
taining their shape without redressing. 

a. ee 








Small Precision Motors 
Lick Shock, Heat, Cold 


A series of circular miniature DC motors, 
known as Series 500, designed to resist 
shock, heat and cold, has been developed 
by Rowe Industries, Inc., Sag Harbor, N. Y. | 

Rowe produces six series (100 to 600) 
series) of small DC motors, with torque | 
ranges from .3 to 3% inches-ounces and 
speeds varying from 1,800 to 18,000) 
r.p.m., for three to 24-volt usage. The 500 
and 600 series motors are available with 
governors for constant speed applications. 
The motor utilizes parts molded of Plas- 
kon nylon to achieve good insulation, 
self-lubrication and durability. 

xe i & 


Specially designed for filing, trimming | 
and deburring a wide variety of small | 











Automatic Press Unloader 
Utilizes Vacuum to Grip 


An unusual concept in the automatic 
handling of sheet metal parts in stamping 
presses as well as parts in plastic molding 
machines has been introduced in a press 
unloader unit developed by Press Automa- 
tion Systems, Inc., 25418 Ryan Rd., Center- 
line, Mich. 

The gripping mechanism, which is called 
the Vac-Hand, can be mounted on stand- 
ard PAS straight-line press unloaders. It 
has a rubber suction cup on the end of 
an adjusted rod. Vacuum pressure is in- 
duced into the cup for securing a part, 
and is released to unload the part. The 
adjustable rod is pivot-mounted and is 
advanced and retracted by an air cylinder 
control. The unit operates on 45-psi line 
pressure. 








Portable Cooling System 


Prolongs Tool Life 


The Spray-Cooler, a low-cost, portable 
cooling system for metalworking machines, 
has been introduced by Triple-E Engineer. 
ing Co., Racine, Wis. 

Employing the spray cooling principle, 
whereby finely atomized particles of 
coolant are directed at the point of cu 
ting, the Triple-E unit is said to prolong 
tool life from 50 to 500 percent. The fad 
that heat is removed almost instantaneously 
means that tools stay sharp longer, re 
sulting in finer finishes and permitting 
increased operating speeds of metalwork. 
ing machines, it is claimed. The unit 
Operates on compressed air from the 
normal factory air source—any pressure 


from 50 to 125 psi. 
> > 





Tricycle Mounting Offered 
With Turbo-Vac Cleaner 


A second model in its Turbo-Vac line 
of cleaners for commercial, industrial and 
institutional uses is being offered by Kent 
Co., 873 Canal St., Rome, N. Y. 

Known as model 55, the unit features 
a tricycle mounting, two large wheels 
and a ball-bearing swivel caster. It is 
equipped with a removable head housing 
a one-horsepower bypass motor protected 


|} against dirt, dust and water. Filter has 


an area of 400 square inches, and ait 
volume is 135 cubic feet per minute. Tank 
is of heavy-gauge steel, plastisol-lined for 


rust prevention. 
* * 


Precision Finishing Machine 
Marketed by Hoern & Dilts 


A series of single station precision 
finishing machines has been designed and 
built by the Hoern & Dilts Division, New 
Britain Machine Co., Saginaw, Mich., te 
perform contour turning, boring, and fac- 
ing; straight boring; surface grinding; 
surface honing; |. D. grinding; O. D. 
grinding; contour milling, and horizontal 
or straight milling. 

The BL-1 series is available in single 
or double spindle models and with single, 
multiple or variable spindle speed drives 
Motor drives from three to 20 horsepower 
per spindle are available. Gross slide travel 
is five inches; longitudinal slide travel is 
6 inches. 
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believe we have found an an- 
swer.” Nearing completion of 
development testing is a new 
product, the Ny-Wire breaker 
shield, built with a two-ply wire 
preaker or cover “which bends 
the nail over and renders it harm- 
less.” 

This development allegedly is 
feasible be cause construction of 
the two-compartment tire is such 
that the inner shield “floats in 
space” with very little fiexing until 
put to work by failure of the outer 
tire. Hence, Drew says, a puncture- 
resistant layer can be put on the 
shield without the normal concern 
about flex resistance of the shield. 

* x = 

¢ E FIRMLY believe,” Drew 

stated, that if steel wire is to 
be used any place in a tire for 
puncture protection—that this lo- 
cation on the flexible shield is, by 
far, the best position for the wire. 
It affords maximum protection with 
the minimum of flexing, since the 
wire does not have to flex until the 
outside tire collapses.” 

With this design, it is believed) 
that the puncturing object does not} 
impact solidly against the wire 
shield. The long nail thus is de- 
flected and bent, instead of pene- 
trating the shield. 

It is anticipated that this “ar- | 
mored inner shield” in the form 
of a puncture-resistant improve- 
ment, will become a premium- 
priced item offered by Goodyear 
for extra safety and use in areas 
of high puncture-incidence. 

Drew concluded his remarks — 
& prediction that the two-compart- 
ment type of tire will become the} 
“standard of the industry.” He said 
Goodyear’s aim is to “effect econ- 
omies that will bring the cost of 





Plastics Society 


Elects Mahaney 
For 2-Year Term 


NEW YORK, — C. Russell Ma- 
haney has been elected president of 
the Society of the Plastics Industry, | 
Inc, for a two-year term. He is 
president of St. Regis Paper Co.,| 
New York. 

Vice-president is R. B. Gutsch,| 
president aaRBee Plastic Co. Los| 
Angeles. Reelected secretary-treas- | 
urer was William C. Bird, president, | 
Prolon division, Pro-phy-lac-tic 
Brush Co., Florence, Mass. 

Newly elected directors are Paul 
G. Roach, Mishawaka, Ind.; Joseph 
L. Sholkin Newton Highlands, 
Mass.; C W. Bentley, Hartford, 
Conn.; Elmer N. Huling, Monte- 
bello, Calif.; E. M. Osgood, Holyoke, 
Mass.; Robert T. Todd, London, 
Ont.; Larry Gering, Kenilworth, 
N. J.; Robert K. Mueller, Spring- 
field) Mass.; Carl H. Pottenger, 
Pittsburgh, and R, C. Weigel, Wil- 
mington, Del. 

Directors reelected are W. D. Mc- 
Kay, Chicago; Arthur Rosenthal, 
New York; Kenneth Perkins, 
Somerville, N. J.; Kenneth L, Ed- 
gar, Pottstown, Pa.; A. A. Hutch- 
ings, Philadelphia, Pa; Islyn 

as, Newark, N. J.; Ned H. 
Porte, Chicago; Clare E. Bacon, 
aw York, and C, R. Owen, Cleve- 

id 


Standards Assn. 
Slates Conference 


NEW YORK.—How to beat the 
cost-profit squeeze which is harass- 
ing business and industry will be 
the subject of the eighth National 
Conference on Standards scheduled 
for Nov, 13-15 at the St, Francis 
Hotel, San Francisco. 

It will be held in conjunction 
with the 39th annual meeting of 
the American Standards Assn. 

H. Thomas Hallowell jr., president 
of ASA and of Standard Pressed 
Steel Co, Jenkintown, Pa. will 
Open the conference, Chairman of 
the program committee is J. R. 
Townsend, Sandia Corp., Albuquer- 
que, N. M. 


End of Spare Predicted . . 


Safety, Style Stressed 
In New Tire Designs 


(Continued from Page 29) 
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rear seat leg room; 
. fender line.” 

With various designs under con- 
sideration by the auto industry, it 
is expected that the transfer for- 
ward of the car’s center of gravity 
may impose higher percentages of 
load on the front tires. 

At the same time, Berry said 
that load transfer will adversely 
influence the “transition roll” 
characteristic, “thereby introduc- 
ing a pronounced requirement 
for increased stability.” 

High speed vehicle performance 
poses further problems. Horse- 
power increases and better high- 
ways permitting higher sustained 
speeds already have made it diffi- 
cult for the tire manufacturers to 
maintain tire constructions and 


NOTHER view of the future materials up to standards for safe 
operation under today’s severe con- 


~™ tire is that offered by Berry of| gitions 
U. S. Rubber Co., who said, “If ; Ss wider and lower than a conventional tire. 
styling is to continue longer and A=. Since the horsepower con-| Section height of the new “elliptical” 
lower, a smaller tire diameter is sumed in the tire is a measure! shape (solid line) typically is 85 percent 
needed for rear deck clearance; for (Continued on Page 34, Col. 1) of its width. 


for lower 


THE LOW PROF! 


A NEW CONCEPT IN 


PASSENGER CAR TIRE DESIGT 


four Captive-Air tire assemblies 
down to the point where they will 
cost the car manufacturer no more 
than five conventional tire assem- 
blies.” 





‘Low-Profile’ Tire 


awe sar Piper Section Comparison— 


In cross-section, the low-profile tire is 








Many Climates 


In Chevrolet Lab 


DETROIT.—Climates of all cor- 
ners of the earth, and some that 
are unearthly, are concocted by the 
flick of a switch in an air-condi- 
tioned room at the new Chevrolet 
engineering test laboratory. 

Indoor climate makers devise 
combinations of dust, salt, rain, ice, 
wind, mud and sun in temperatures 
ranging from 60 below to 160 above 
zero for rigorous tests of automo- 
biles and auto parts. 

The laboratory where this re- 
search takes place contains more 
than 6,000 pieces of testing equip- 
ment and instrumentation worth 
several millions of dollars, It is a 
key part of the 640,000-square-foot 
Engineering Center completed re- 
cently in Warren, Mich., just north 
of Detroit. 



















How Holley Teams 
Carburetor — Governor — Distributor 
For a New Kind of 
Power Control System 


The Holley “team” of carburetor, governor, and the new rotovance 
distributor provides positive engine control under all load and operating 
conditions. Engineered and designed as a power control system, each 
unit is coordinated with the other so that all conditions of speed and 
load are measured throughout the entire operating range. The result: 
better economy, more power, and better engine regulation from cut-off 
to load point than with non-coordinated units. 


This new Holley “team” is only one of the many engineering advances INLET 


Holley has contributed to the automotive and truck industries. And it’s 2. SPARK 
one example of the many reasons why more and more car and truck orn 
manufacturers are “looking to Holley” for power control systems. 
3. GOVERNOR 
VACUUM 


HOW IT WORKS: The distributor centrifugal spark advance, determined by weights (1) is supple- 
mented for part throttle operation by vacuum measured at the carburetor throttle body (2) and connected 
to the spark advance diaphragm through inlet (2A). Vacuum for operating the governor diaphragm (3) 
is obtained from the carburetor at (4) and connected to the centrifugal control valve (5) through (4A). 
Clean air, drawn from the carburetor air horn (6) is taken into the distributor at (6A). Governing is ac- 
complished when engine speed causes the valve to close, which shuts off the air bleed and permits the 
vacuum from port (4) to develop a throttle closing force on the diaphragm. 
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This is the fifth in a series of Clearinghouse 
articles covering the activities and services 
of the Ford Merchandising School . . . 
celebrating its 10th Anniversary this year. 


Left: Charles J. Harris, president elect of 
the Great Lakes Region Alumni Association, 
receives the gavel from retiring president, 
Andrew L. Clark, at the recent regional 
reunion at Greenbrier. 


Center: Birkett L. Williams, banquet key- 


note speaker, discussing a point with James 
J. Nance, Vice-President — Marketing, 
Ford Motor Company. 


Right: William P. Brodhead and Edwin W. 
Vogler, Jr., waiting their play as James A. 
Auffenburg tees off at the Edgewater Gulf 
Hotel course, Biloxi, Mississippi. 
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FORD MERCHANDISING SCHOOL 


Alumni reunions 


... getting together for 
business and pleasure! 


One of the most interesting and unique aspects of the Ford 
Merchandising School is the annual regional reunion of 
graduates. 


Those of you who have attended these three-day meetings 
know that they’re a combination of work sessions and social 
activities that enable you to get better acquainted with one 
another. They allow for the personal exchange of mutually 
profitable ideas and proven business experiences. Just as 
important, they’re an opportunity for good “family” fun 
together. 

Merchandising School graduates are elected to serve as 
alumni officers for each sales region. They designate the 
time and place for their regional reunion, and prepare the 
schedule of business topics and social activities. 

Your wives receive an extra-special invitation to come and 
join the gathering. They’re asked to attend some of the busi- 
ness sessions. The ladies approve . . . they appreciate being 
let in on the inside story. 


At the reunion, mornings are devoted to business sessions 
covering a wide range of subjects relating to dealership oper- 
ations. Panel discussions, with graduates acting as moderators 
—and presentations, by both dealer graduates and Ford 
management executives, add to your fund of usable knowledge. 

These regional reunions of Ford Merchandising School 
graduates are helping to build a strong and friendly dealer 
organization . . . one that can work and plan together. We 
think it’s a great idea . . . and heartily encourage it! 

Another reason why it’s great to be a dealer in the Ford 
Family of Fine Cars. 


FORD MOTOR COMPANY 


THE AMERICAN ROAD, DEARBORN, MICHIGAN 


The Ford Family of Fine Cars 


FORD e THUNDERBIRD ¢e MERCURY #¢ LINCOLN e CONTINENTAL 
FORD TRUCKS ¢ TRACTORS e FARM IMPLEMENTS 
INDUSTRIAL ENGINES 


COMING SOON THE NEW EDSEL 
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End of Spare Predicted .. . 





Safety, Style Stressed 
In New Tire Designs 


(Continued from Page 31) 


(or limiting factor) of the tire’s 
ability to perform at high speeds, 
lower power consumption becomes 
a design goal for future tires. 

“In this connection,” Berry 
said, “we cannot forget the econ- 
omy aspect, since gasoline used 
to produce heat in a tire is ex- 
pensive fuel wastage.” 
Summarizing his opinions on de- 

sign criteria, Berry outlined these 
ideas that should be kept in mind 


GE Official Urges 


New Concept of 
Quality Control 


NEW YORK.—Business must look 
to new total quality control to meet 
the rising expectations of consumers 
for more value per dollar of price, 
according to Armand V_ Feigen- 
baum, manager of quality control 
for General Electric Co. 

Feigenbaum addressed the 12th 
annual conference of the Society for 
Advancement of Management and 
the American Society of Mechanical 
Engineers. 

He said today’s marketplace is 
fully as much an era of quality 
competition as it is of price compe- 
tition, and that recognition of and 
dealing with this fact is one of the 
great management problems of the 
day. 

Since quality costs are a major 
expense item, he said, business must 
improve quality practices as well 
as the quality of products. 

Such a program, Feigenbaum de- 
clared, must embrace the entire 
cycle from design through ship- 
ment. This, he said, contrasts 
sharply with the older inspection 
concept in which coverage was 
confined essentially to the shop 
floor. 






when designing tires for cars of 
the near future: 

1. For clearance, the tire must 
be smaller in diameter while pro- 
viding load-carrying capacity equal 
to that of present tires. 

2. For adequate brakes, rim di- 
ameter must not be reduced. 

3. For ride, inflation pressures 
should be equal to or less than 
those presently used. 

4. For handling ease, 
must be improved. 

5. For improved efficiency and 
economy, power consumption 
should be reduced. 

6. For safety, the tire must have 
durability necessary to meet de- 
mands of high speeds and possible 
abuse. 


stability 


* * * 


ALTHOUGH, from a design 
standpoint, some of these aims 
appear to be in conflict, Berry re- 
gards the “low-profile” approach as 
an effective compromise, The ge- 
neric term “low-profile” refers to a 
tire shape in which the ratio of 
section height to section width is 
less than unity. 

Indicative of the trend toward 


reduction of the tire’s loaded radius, | 


Berry cited the following figures: 
With the appearance (some years 
ago) of so-called “extra low pres- 
sure” tires in the 6.70-15 type, de- 
sign evolution had progressed from 
a circular tire cross-section to one 
of an approximately 94 to 96 per- 
cent ratio of section height to sec- 
tion width. 

When the 14-inch line was in- 
troduced, this ratio was dropped 
still lower to 90-92 percent. The 
forerunner of the present crop of 
low-profile tires was the Royal 
XP-140—a high-speed tire having 
an 85 percent ratio of section 
height to section width. 
Refinements in such ride charac- 

teristics as hardness and harshness 





\Testing Seats— 


A portable, all-steel car tester 
plays an important part in perfecting car 
seat comfort at Chrysler Corp.'s engineer- 
ing division. When the unit is “sitting 
down" Chrysler engineers are able to 
obtain precise measurements of the “give” 
in seat cushions. At the same time they 
can measure head room dimensions for 
drivers, as Jacob Scheeres, a technician, 
is doing here. The unit can be tilted back- 
ward or forward to “sit” in any position 
@ driver would and it can hold the posi- 
tion as long as necessary. 


seat 


through design modifications led to 
adoption of the XP-140 size 
8.20/8.40-15 in rayon construction as 
the widely publicized low-profile 
tire for original equipment on the 
Cadillac Eldorado Brougham. 


* * . 


Full Line Proposed 
In ‘Low-Profile’ Tires 
N=. Berry presented a chart 
showing the various sizes of 
tires that could be designed to 
carry a 1,255-pound load at 24 
pounds per square inch. Analysis 
of the comparison figures and speci- 
fications led him to the conclusion 
that the low-profile 15-inch replace- 
ment for the 7.60-15 offers internal 
and external dimension advantages, 
while meeting load and inflation 
standards. 
“On the basis of general dimen- 








|}heat factor for sustained 


sional advantages,” Berry re- 
ported, “a proposed line of low- 
profile tires has been set up.” It 
was further said that these have 
no (official) standing in the in- 
dustry, but have been used as a 
“basis for experimental tires eval- 
uated by certain automobile com- 
panies.” 

A tabulation of ride checks by 
various auto manufacturers re- 
portedly indicated that advantages 
of the low-profile concept outweigh 
the disadvantages. Principal short- 
comings of the new designs were 


found in bounce and harshness 
characteristics — but Berry said 
these difficulties “are not insur- 
mountable.” 


* * * 


HANGES which can be made in 

tread design and with materials 
compounding already are apparent. 
It is anticipated that these modi- 
fications also will improve “expan- 
sion joint slap.” 

“We are extremely encouraged 
by results of this first experi- 
mental group,” Berry said. “Cer- 
tainly,” he continued, “the im- 
provement made in response and 
stability (which are major val- 
ues), bears great promise for 
future design.” 

The reduction in noise and im- 
provement in ride softness were 
cited as ride factors which are “in 
the right direction.” 


Data gathered to date was said 
to prove conclusively that the low- 
profile tire is capable of operating 
at appreciably higher sustained 
speeds than the conventional tire. 
Graphs plotted with a consumption 
of 10 horsepower as the limiting 
speed 
showed the Brougham tire and the 
XP-140, respectively, to represent 
improvements of 9% and 21% miles 
per hour over the 100-m.p.h. sus- 
tained speed limitation of a conven- 
tional tire. 

a + * 
OMMENTING further on power 
consumption, Berry noted that 

the low-profile tire reduces brake 
horsepower consumption by about 
one-half horsepower in the cruising 
speed range of 40 to 60 miles per 
hour. Tests reportedly show an im- 
provement of about half a mile per 
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Tail-light Reflectors 





Window Frames 
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gallon in gasoline consumption at 
cruising speed. 

In conclusion, Berry said: “I 
believe that the low-profile tire 
in its present experimental stage 
offers very definite advantages 
for the design of tomorrow’s cars, 
“It provides the dimensional ad. 

vantage which is so necessary to 
styling and to maximum space 
usage. It offers the maximum rim 
diameter for a given outside diam- 
eter of tire, permitting use of large 
diameter brakes. Ride checks made 
to date indicate a great improve. 
ment in stability.” 

The Tire & Rim Assn. is reported 
to be working on standards which 
will provide the necessary reference 
and design guides for engineers 
who are developing low-profile tires, 


B-W Aide Urges 
Purchasing Agents 
To Get New Title 


ATLANTIC CITY.—The duties 
and responsibilities of the purchas- 
ing agent in the modern corpora- 
tion have grown so numerous and 
important that the title has become 
obsolete and inadequate, according 
to Robert W. Murphy, general 
counsel of Borg-Warner. 

Murphy, who spoke on the legal 
pitfalls of purchasing at a meeting 
of the National Assn. of Purchasing 
Agents, suggested that a title such 
as “contracting officer” would be 
more descriptive of the purchasing 
agent’s work. 

“A modern purchasing agent, I 
am told, performs some 30 or more 
functions,” he said. “You are not 
only part and parcel of the manage- 
ment team but you play a vital role 
in the very determination of the 
management philosophy of your 
great companies. 

“Buying carries with it responsi- 
bility for constructive planning; it 
affects quality control, specifica 
tions, routing, scheduling and in- 
ventory.” 

Murphy urged that purchasing 
and contracting transactions be 
conducted in direct and understand- 
able language. 
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Fle’s famous for fast, expert service! 


The ability to cultivate steady, satisfied customers is the secret of the Chevrolet 
dealer’s success in the parts and service end of his business. Sounds easy, but it takes 
a lot of doing. It takes carefully trained mechanics. It means keeping up with the 
latest service methods—information acquired through Chevrolet training films and 
literature. And, most important, it means Chevrolet dealers and Chevrolet working 
together, standing behind their products with good, reliable reputations as well as 
warranties. . . . Chevrolet Division of General Motors, Detroit 2, Michigan. 
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Chevrolet Dealers and Chevrolet 
THE FIRST TEAM IN THE AUTOMOBILE INDUSTRY 
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Engineering Briefs 


GM Trains Personnel 


In Radioactive Isotopes 

DETROIT. — Special General 
Motors personnel are undergoing 
intensive 10-week training pro- 
grams in the industrial uses of 
radioactive isotopes. 

Classes for the first group of six 
divisional engineers began at Gen- 
eral Motors Institute, Flint, where 
a two-week course in fundamentals 
are presented. The trainees attend 
a course of lectures and experi- 
ments at the GM Technical Center, 
Warren, Mich., where the physics 
and instrumentation department of 
research staff will be in charge of 
the program. 

* * + 


Standards Society 
NEW YORK.~—-Standardization— 
economy through application, will 
be the theme of the sixth annual 
meeting of the Standards Engineers 
Society, being held Sept. 23-25 at 
the Hotel Commodore, New York. 











How standards can be applied by 

management to solve many prob- 

lems of purchasing and production 

for greater economy and more prof- 

its will be emphasized in sessions. 
* * 


* 
Foundation Opens Office 
GRANVILLE, O.—The Malleable 
Research and Development Founda- 
tion has announced that it has 
opened its offices here, The founda- 
tion will promote the “general wel- 
fare of its member companies and 
of the malleable iron industry 
through research.” 


ASME Group.to Study 


Equipment Maintenance 


NEW YORK.—A new group to 
deal with the increasingly complex 
engineering problems encountered 
in keeping industrial equipment in 
operating condition has been 
formed by the American Society of 
Mechanical Engineers. 

The unit will cover such topics 
as modification of equipment and 





| facilities to reduce or eliminate 

maintenance problems and prescrib- 

ing corrective measures—including 
|the development and use of special 
| instruments—plus managerial activ- 
|ities such as organization, planning 
and keeping of records. Chairman 
of the group is Guerard Mackey, 
E, I, duPont de Nemours & Co. 

* * * 


Vapo-Therm Organized 
DETROIT. — Vapo-Therm Sys-| 
tems, Inc., has been organized to 
design and fabricate processing 
equipment involving heat transfer. 
The company will specialize in| 
equipment to be heated with Dow- 
therm and other heating media in 
their vapor phases. 
* * 


Phenol Capacity Doubled 


ST. LOUIS.—Monsanto Chemical 
Co. has doubled its production 
capacity here for bisphenol A, a 
resin intermediate used in the 
manufacture of epoxy resins and 
oil-soluble phenolic resins, 

+ * a 


Bosch Forms New Section 





tion of an advanced engineering 
section at the American Bosch 
division of American Bosch Arma 
Corp. has been announced by Har- 
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wheels that 
whisper tomorrow... 


| Steel Strapping Tool— 


Latest development in power tools for 
tensional strapping is this PNE Stretcher 
developed by Brainard steel division, 
Sharon Steel Corp., Warren, O. Weighing 
| less than four pounds, the tool is available 
for every tensional width, and may be 
| adjusted to all gauges in the width it 
handles. It comes equipped with eight feet 
of air hose and coupling. 








SPRINGFIELD, Mass. — Forma-| —— 
old R. Sennstrom, engineering vice- | 
president. The new section will be 
headed by Joseph C. Johnson, as- 


sistant chief engineer, Geotetenl | Georgia Florida. North and South 


|Carolina, Alabama, Mississippi, and 
| Tennessee. William J. Fisher, for- 





Wheels by Kelsey-Hayes play a vital part in the safer, 
smoother performance of today’s automobiles. Continuous 
research and engineering improvements, increased 
production skill—promise even finer wheels by 
Kelsey-Hayes tomorrow. 


Other automotive products by Kelsey-Hayes include: 
Wheels, Brakes, Hubs and Brake Drums, Power Brakes, 
Hydraulic Brakes, Transmission Bands, etc. 


KELSEY-HAYES 


Keilsey-Hayes Company, Detroit 32, Mich. « Major Supplier to the Automotive, Aviation and Agricultural Industries 


15 PLANTS / Automotive: Detroit and Jackson, Michigan; McKeesport, Pa.; Los Angeles, Calif.; Windsor, Ontario, 


Sanada 


Aviation: Jackson, Michigan; Springfield, Ohio—2 plants —(SPECO Aviation Division); Utica, New York — 4 plants 


— (Utica Drop Forge and Tool Division) 


Agricultural: Davenport, Iowa (French & Hecht Farm Implement and Wheel Division) 














engineering section, who has been 
appointed assistant manager-engi- 
neering in charge of the advanced 
engineering section. 

* * * 


Western Division Plant 


Is Opened by Weldaloy 


VAN DYKE, Mich. — Weldaloy 
Products Co. has opened its new 
facilities in Burbank, Calif. J. A, 
O’Grady, president, said the plant 
will be headquarters for Weldaloy’s 
new western division. 

O’Grady said the western division 
was established to serve customers 
in the automotive, aircraft, appli- 
ance and tube-and-pipe fabrication 
fields. 


* x + 


Society Chooses Leslie 


DETROIT.—R. L. Leslie, super- 
visor of hydraulic fluids research, 
Vickers Inc., has been appointed 
chairman of the Hydraulics and 
Hydraulic Machinery Committee of 
the American Society of Lubrica. 
tion Engineers. Leslie joined Vick. 
ers in 1956. 

* * 


Stokes Opens in Atlanta 


ATLANTA. F J, Stokes Corp, 
Philadelphia,. has opened a sales 
office here to serve customers in 


(Continued on Page 39, Col. 1) 





Floating Pump House— 


This barge floating pump house enables 
the Ford Motor Co. glass plant near Nash- 
ville to get its water from the Cumberland 
River despite changes in the river level. lt 
is shown just before it was launched by 
its builder, Dravo Corp., Pittsburgh. 


Ford Pump House 


Follows Changes 


In Water Level 


(Continued from Page 25) 


loading into the hollow 24-inch 
axle of the reel, so that the axle 
serves as a manifold for the dis- 
charge of all the hoses. 

To one end of the axle is con- 
nected a 24-inch diameter pipe 


| which leads along a steel grid walk- 


way to the shore and up the river 
bank to a water treatment plant, 
built by Dravo’s machinery division, 
The hoses extend some 40 feet to 


| discharge outlets on the five pumps. 


Controlling rotation of the hose 
reel are 1%-inch diameter steel 
cables wrapped around the flanges 
of the reel and leading directly 
down to the barge on the riverward 
side and _».ough a fixed sheave be- 
tween the cells up to the barge on 
the shore side. 

Thus, when the river rises, lifting 
the pump barge, the cables are 
pulled down, automatically reeling 
in the hoses, When the river falls, 
the hoses are paid out, In this way, 
the hoses always are properly 
spaced between barge and reel. 

. * * 

Aca of the five pumps on the 

barge has an individual] suction 
chamber protected with a screen 
opening. The opening is eight feet 
below water, Each of the four 
pumps, which are contained in a 
deckhouse on the barge, has a ca- 
pacity of 4,000 gallons per minute 
and are electrically-driven. 

The fifth, a 2,500-gallon-per- 

minute unit driven by a diesel 

motor, is used as a standby in 
the event of electric power failure. 

The four cells were constructed 
by Dravo’s contracting division. 
The company’s engineering works 
division built the barge and hose 
reel at its Neville Island shipyard, 
near Pittsburgh. 
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In Philadelphia, buying begins at home 





The Bulletin goes home...delivers more copies to more families 


every seven days in Greater Philadelphia than any other newspaper 


Huge automobile market in Greater Philadelphia. People 
spend $1,252,573,000 annually to buy cars and keep them run- 
ning. Good place to reach them is in the advertising columns 
of Philadelphia’s home newspaper—The Evening and Sunday 
Bulletin. And in this newspaper you can give your advertising 
the added impact and greater realism of R.O.P. spot and full 
COLOR —evening and Sunday—seven days a week! 


The Bulletin exerts a powerful influence on the buying 
habits of its readers. Philadelphians like The Bulletin. They 
buy it, read it, trust it and respond to the advertising in it. The 
Bulletin is Philadelphia’s home newspaper. 


Advertising Offices: Philadelphia, 30th and Market Streets New York, 
342 Madison Ave. * Chicago, 520 N. Michigan Ave. Representatives: Sawyer 
Ferguson Walker Co., Detroit * Atlanta * Los Angeles * San Francisco * Seattle 


In Philadelphia nearly everybody reads The Bulletin 
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(Continued from Page 25) 


bile merchandising pitches and 
that “power and speed have had 
their day,” some day this turn 
of events has been at least par- 
tially caused by the rising costs 
of operating a car. Two trends 
have contributed to the increase 
in “pennies per mile” figure, 
These are, of course, the gradual 
annual decrease in actual tank mile- 


age for the average owner and the| 


steady rise in gasoline costs, In 
other words, fewer miles per gallon 
coupled with more cents per gallon. 

It has been said that engineers 
have wanted to take advantage of 


technical progress to hold operating | 
economy at a reasonable level. But | 
(the story goes), with sales depart- 


ments dominant in the “economy 
versus performance question,” the 
voice of the engineering department 
seemingly has not been heard “up- 
stairs” where such policy decisions 
are made. 

At last, we may have a chance to 
see how clever the alleged economy- 
minded engineer shall be in pur- 





KNOW THE 7 en 












S A BIG DIFFERENCE IN BRIGHT TRIM 


suading management that he is 
ready with a replacement for 
“power” as an advertising theme. 
Certainly, there are ample indica- 
tions that economy arguments now 
may be launched in a receptive 
atmosphere. 


| * * 


Dual-Purpose Power Gained 
From Automatic Overdrive 


innovations designed to further 
operating economy, the industry 
may be in a mood to consider a 


ago by the local representative of 
a large gasoline company. 





Homer H, Dedo, automotive con- 
sultant, Standard Oil Co. 


|develop automatic transmission 
be labelled as either “power” 


“economy”—instead of the numeri- 
| cal identification now used. 





The driver then could have a 


suggestion made to us some time} 


(Ohio), | 
thinks it would be a good idea to} 


| controls and pushbuttons on which | 
the forward-drive positions would | 
or | 


freedom of choice. He could op- 
erate the car with controls ar- 
ranged for either maximum 
economy or peak performance 
capability, at his own discretion. 

To the engineer, it will, of course, 
be immediately obvious that certain 
technical work must be done to 
pave the way for effective use of 
such a “dual-purpose” automatic 
drive control setup. 

Design ingenuity of transmission 
and engine engineers is challenged 
by Dedo’s opinion that “more miles 
per gallon can be gained by taking 
advantage of power reserves pro- 
vided by present and future auto- 
mobile engines.” Those who may 
consider taking up this challenge 


F THE time is, indeed, ripe for| will find their thinking stimulated 
| by Dedo’s fundamental review of 


engine-transmission relationships. 

It is common knowledge that the 
vast power reserves in present-day 
engines are provided for the pur- 
pose of enhancing the car’s acceler- 
ation-performance capabilities. Dedo 
says: “Stored up in this vast power 
reserve are tremendous potential 
savings in gasoline, oil and main- 
tenance costs for the motoring 
public.” 

He points out that the opportu- 


|nity for such saving is created by 


the fact that, for a high percentage 
of driving miles, a car requires.only 
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Bender Cited— 

Arthur Bender jr., right, quality control 
engineer, Deico-Remy, was the first recipi- 
ent of the Adair Award presented by the 
American Society for Quality Control. 
Bender was given the honor in recogni- 
tion “of his loyal and outstanding service 
to the organization.” The presentation is 
made by Virgil Alexander on behalf of 
William Vissing, president of the society's 
Indianapolis chapter. 





a small fraction of the total power 
available. 

As a target for future design- 
practice, Dedo proposes that lower 
engine speeds and higher load 





be as out of style as last year’s hat. 


Shilowa Sh 


You have no inventory problem to worry about with 
stainless steel trim. No worries about finding space to 
stock a conglomeration of colors and finishes that may 


SIMPLIFIES YOUR 
PARTS INVENTORY 


Stainless trim is always in vogue. It’s the high-style, 
prestige metal. The best products are made of stain- 


less steel. 


Stainless trim is solid—no applied surfaces or colors 
to scratch off. Never any fading from sun or weather. 
It retains its lustrous beauty through long use. Stain- 
less requires no waxing, lacquering or electrochemical 
treatments to enhance its famed corrosion-resistance. 


These are definite advantages that only stainless 
steel brightwork can offer. Advantages that minimize 


REPUBLIC STEEL 


GENERAL OFFICES «+ CLEVELAND 1, OHIO 


parts inventory and help you sell new cars. Advan- 
tages that help you save on reconditioning costs when 
those cars come back to you as trade-ins. 


Know the facts. Then sell the competitive advan- 
tage only stainless steel trim gives you. 


————— 





INSIST UPON STAINLESS 





factors be ‘mposed on engines “for 
real fuel and oil economies with 
lower noise and vibration levels 
automatically accompanying these 


changes.” 
k * cd 


Full Throttle Advised 


Hew can the big power reserves 
be utilized additionally to con- 
serve on fuel, oil and maintenance 
costs, with added comfort tossed in 
as an extra benefit? 


According to Dedo, this may be 
done simply by designing the power 
transmission units to keep the en- 
gine operating near its peak power 
and best fuel economy abilities in 
the speed range that is used for 
cruising purposes. It is recognized 
generally in technical circles that 
such an arrangement takes a 
| smaller fuel and oil diet for a given 
job than is required when the en- 
gine is racing around under partial 
| loads. 


“Slowing the engine down and 
| increasing its load for a given 
| situation sidesteps numerous in- 

ternal inefficiencies in the light- 
load area throughout the speed 
range,” Dedo declared. 


| “The stage is all set,” he con- 
| tinued, “to improve the versatility 
of transmission performance and 
bring into play the use of reserve 
| power for real economy improve- 
| ments.” 


Overdrives in rear axles and 
multispeed transmissions have been 
|} used for years in the trucking in- 
dustry. Training of truck drivers 
is necessary to reap the maximum 
benefit from the best economy and 
| power ranges of the engine. 

Since automobile drivers cannot 
|be called upon to develop and use 
| Similar skills, Dedo advocates that 
this capability be designed into the 
automatic transmission. As he sees 
it, the job is to provide more speed 
| and load ranges in the transmission, 
| In his opinion, the secret of tapping 
the engine’s power reserves in this 
| manner lies in overdrives. 

Is such technical effort worth- 
while? Dedo says it is, since in the 
20 to 30 miles-per-hour range, 
| “present-day cars could be driven 
|in excess of 50 miles per gallon if 
the horsepower requirements were 
previded at lower engine speeds and 
throttle positions nearer the full- 
load range.” 


Instead, the power requirements 
| now are supplied at relatively high 
engine speeds and throttle positions 
| near the idle range. 

Summarizing his views, Dedo as- 
serted that a “more versatile” 
automatic transmission conceivably 
could provide: (1) today’s high- 
power performance when wanted; 
and (2) more miles per gallon for 
cruising conditions. 


He stated: “Our need is to pro- 
vide upshifting overdrives when we 
are cruising and driving in cities 
and urban areas. Cars equipped with 
dual-purpose power reserves — for 
performance and economy—should 
hit a harmonious note in America 
today,” he concluded 

* * 


Automatic Shut-Off 
For Hot Transmissions 


PIRITED discussion followed 
presentation of an unusually 
forthright SAE paper covering pro 
and con views reflecting the “mixed 
emotions” of truck operators as 
they comment on operating ex- 
perience with automatic transmis- 
sions. 

One gentleman who has responsi- 
bility for a large fleet of bakery 
trucks told how he plans to thwart 
drivers who get the vehicle stuck 
in mud and then burn up the auto- 
matic transmission while trying 
vainly to get out. 

He plans to install an automatic 
temperature-controlled switch 
that, in effect, will turn the ig- 
nition off when the fluid tempera- 
ture in the automatic transmis- 
sion exceeds a safe operating 
limit. 

The automatic shut-off switch will 
have an initial setting slightly above 
normal temperature of 200 degrees 
Fahrenheit. This should stymie the 
driver who tries to continue racing 
fhe engine and churning the trans- 
mission fluid under stall conditions. 
He'll find his churning interrupted 
frequently by cooling-off periods. 

In the audience, some who are 
keenly aware of temperature prob- 
lems in some passenger car auto- 
matic transmissions suggested that 
such a device might be useful in 
automobiles as well as on trucks. 
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(Continued from Page 36) 


merly in the Philadelphia district 
office, will be in charge. 
* * * 


Hunter Expands 


ST. LOUIS.—Hunter Engineering 
Co. here has completed an addition 
to its main plant that is said to 
more than double production facili- 
ties. Ground in the rear has been 
deared and graveled for employe 
parking. Hunter said plant layout 
has been redesigned for a smooth 
flow of production work with a 
minimum of handling time. 

* + * 


Kay Lab Renamed 


SAN DIEGO.—Kay Lab of San 
Diego, manufacturers of Kin Tel 
products, has revised its corporate 
structure and changed its name 
to Cohu Electronics, Inc. 

- * + 
2 Distributors Named 


DETROIT.--M, D. Brandwine, St. 
Louis, and William J. Boschert, 
Kansas City, both of Brandwine 
Equipment Co., have been named 
distributors for Michigan Oven Co., 
Detroit. 


* ? 


Engineering Conference 

NEW YORK.—The Western So-| 
ciet of Engineers will provide local | 
sponsorship in Chicago for a com-| 
prehensive conference Oct. 31-Nov. 
ion the status of higher education 
in relation to engineering, science 


and technology. 
= 7 = 





Four New Divisions 


Set Up by Vickers 


DETROIT.—Four additional op-| 
erating divisions have been created 
by Vickers, Inc. 

They are the mobile hydraulics, 
aero hydraulics, machinery hydrau-| 
lies and international divisions. 
Each has its own engineering, man- 
ufacturing, marketing and service 
facilities. u 

* . 


GE Forms New Unit 


DETROIT.—An applied mechan- 
ics engineering group, headed by 
H. J. Siekmann as newly-appointed 
manager, has been formed at Gen- 
eral Electric’s metallurgical prod- 
ucts department. 

7 - 7 
Vacuum Melting Firm 
Formed in Wooster, O. 


WOOSTER, O. — Vaculloy Corp. 
has been formed here and is en-| 
gaged in custom vacuum melting 
of titanium, steel and other alloys 
for research, laboratory and de-| 
velopment purposes. The company 





New Air Spring— 


This artist's conception of General Tire's 
Gir spring for passenger cars indicates po- 
sition and general function of the unit. 
The design is adaptable to other vehicles. 

+ * * 


General Tire’s 
Air Spring Held 
‘More Compact’ 


AKRON.—General Tire & Rubber 
Co. engineers have developed an air 
Spring for passenger cars which 
they said sharply reduced space 
requirements. 

The spring is a band-diaphragm 
type—an air cell retained by a 
metal band to form a rolling dia- 
phragm, The air cell is made of 
Nygen fabric and rubber. 

No auxiliary air compression 
chamber is needed, General Tire 
said. The spring rate ean be tailored 
to fit the curve desired by the sus- 
Pension engineer. 

General Tire said the spring can 
be adapted to other vehicles, 


uses its own refinement of the 
consumable electrode double melt- 
ing technique. 

Company officers are James H. 
Johnston, president and chairman; 
Edward R. Funk, vice-president 
and treasurer, and David A. Funk, 
secretary. Buford R. Riffee is plant 
manager. 

* = . 
Anchor Opens Branch 

DETROIT. Anchor Plastics 
Co., Inc., has opened an office here 
at 18303 Muirland. Jack Frank is 
in charge. 


* * * 
Mercury L. A. Plant Boasts 


Record-Size Fiberglas Roof 


LOS ANGELES. — Mercury’s 
new one-million-square-foot as- 
sembly plant here is topped by 
the largest Fiberglas roof ever 
installed by Owens-Corning 
Fiberglas Corp., Toledo. 

The roofing material is Perma- 
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Ply, @ porous asphalt impreg- 
nated fibrous glass mat. It was 
installed over a one-inch thick- 
ness of Fiberglass roof insula- 
tion. The plant also has Fiber- 
glas insulated wall panels and 
Kaylo pipe insulation. 

* * o 


Penn-Plastics Expands 


GLENSIDE, Pa.— Penn-Plastics 
Corp. has installed the first unit of 
a planned series of fully automatic 
compression molding facilities. The 
new facilities will be housed in a 
plant addition which was completed 
early this year. 

* 


* * 
Niagara Names Noland 


‘-BUFFALO.—Niagara Machine & 
Tool Works has appointed Noland 
Co, as its distributor in Georgia 
and Tennessee. Noland will handle 
Niagara’s entire line of presses, 
press brakes, shears and related 


machines and tools. 
* ca * 


AEC Enlarges Program 


For Private Engineers 


WASHINGTON. — The Atomic 
Energy Commission has announced 
an enlargement of its program 
whereby nuclear scientists and en- 
gineers in industry may obtain 








Radioisotopes Help 
Record Engine Wear 


PITTSBURGH. — Radioisotopes 
are the “first tool” by which engi- 
neers can record continuous 
changes in auto engine wear as 
they might occur in actual driv- 
ing, according to James J. Gum- 
bleton and Farno L. Green, Gen- 
eral Motors research staff. 


They told the American Nu- 
clear Society of using radioactive 
iron piston rings to measure wear 
under “transient conditions.” 
Among their findings was that 
under typical cold starting con- 
ditions, 75 percent of total wear 
during a two-hour run occurred 
during the first six minutes. 





specialized work experience in AEC 
labs and plants, 

Firms interested in the program 
should address inquiries to the 
commission’s field operations office 
having jurisdiction over the lab or 
plant in which work experience is 
desired. Inquiry also may be made, 
AEC said, to the director of the 
division of civilian applications, 
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Atomic Energy Commission, Wash- 
ington, D. C, 


* * * 


Borden Buys Lawrence 


NEW YORK.—Lawrence Process 
Co., Inc., North Andover, Mass., 
manufacturer and processor of ex- 
truded plastic products, has been 
acquired by Borden Co.’s chemical 
division, according to Augustine R. 
Marusi, Chemical Division presi- 
dent. It will operate as a wholly 
owned subsidiary of Borden. 


* * * 


Caster Reclaims Metal 


CARNEGIE, Pa.—Castor Engi- 
neering Co. here has announced a 
service to reclaim germanium, plati- 
num, gold, molybdenum, nickel and 
copper from processing scrap. Scrap 
material is sold, returned or de- 
stroyed, as the customer directs, 
Castor said. 

* = * 


Epoxy Adds Service 


IRVINGTON, N. J.—Epoxy Prod- 
ucts, Inc., a division of Jos. Wald- 
man & Sons, has made its com- 
pression and transfer techniques 
available for custom molding of 
electronic and chemical resistant 
products. 





P 





ORDINARY CLEAR GLASS WINDSHIELD. 
Sky glare alone, even without direct sunlight, causes 
squinting and fatigue. A light meter reading at the 
top of the windshield measured 140. 





E-Z-EYE 


SHADED WINDSHIELD. Under ex- 
actly the same natural light conditions, the light 
meter behind the transparent blue band at the top 
measured 60. Eyes shaded from glare are unstrained. 


~ HERE’S why 55% want “tinted glass”! 





GLASS 


This pair of pictures pretty well expresses why 55% of the 


people who answered a nationwide survey said they wanted 


“tinted glass” in their next car. That percentage will probably 


keep going up, too—because millions of people will be pre= 


sold by four-color, full-page E-Z-Eye ads in Saturday Evening 
Post, Look, Time and Holiday all during 1957. 





Wouldn’t it pay to order more of your cars with E-Z-Eye? 


E-Z-EYE 


SAFETY PLATE 


with the shaded windshield 


“Reduce Glare, Eyestrain, Sun Heat 


LIBBEY-OWENS- FORD GLASS COMPANY - 


TOLEDO 3, 


GLASS 
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STORAGE CABINET—A storage cabinet 
featuring adjustable shelves and rounded 
corners has been marketed by Avrora 
Steel Products Co., 114 Third St., Aurora, 
itl. Cabinets are made of heavy-gauge 
steel, finished in olive green, grey or 
other baked enamel colors. The units are 
available in standard sizes up to 36 inches 
wide by 24 inches deep by 78 inches 
high. 





PLASTIC REPAIR PANELS—A method of 
repairing automobile bodies by using 
plastic repair panels over steel has been 
announced by Simplex Plastic Products, 
P. O. Box 2101, Monroe Bivd. Station, 
Dearborn, Mich. Rocker and sill panels ore 
available for all makes and models of 
automobiles from ‘49 to ‘57, plus all body 
sections. Simple to install, the plastic 
repair panels ore said to be easy to prime 
and paint,«ond are unaffected by road 
salts, tar or other corrosive elements. 

+o. se 





AUTO RUG—Diamonds of contrasting 
colors distinguish the Custom Stylemaster 
Kar-Rugs being introduced by Wooster 
Rubber Co., Wooster, O. The auto floor 
mats are designed to match the interiors 
of modern cars, it is claimed. A new 
undersurface feature is said to hold the 
mats in place and topside design catches 
dirt and moisture while permitting easy 
cleaning. The mats core being produced 
in seven different colors, each trimmed in 
two additional colors. 





WING NUTS — “Economy Series" wing 
nuts of zinc alloy have been introduced 
by Gries Reproducer Gorp., 400 Beech- 
wood Ave., New Rochelle, N. Y. The 
fastener has a wing spread of from % 
of an inch to 1% inches. Thread sizes 
range from No. 6 to ¥% of an inch 
(NC-2 or NF-2), all made to Unified Thread 
Series specifications. The wing nuts may 
also be ordered with serrated bases, 16 
provide locking action when the nut is 
seated. The zinc alloy nuts are said 
to be corrosion resistant. . 

So a 


Flat White Spray Paint 
Eliminates Overspray 


A quick-drying interior spray 
paint that is said to eliminate the 
most common objection to spray 
painting — messy overspray — has 
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NEW PRODUCTS 


been introduced by Tropical Paint 
Co., Cleveland 2, O. 

Called Tropical Spray Mill White, 
this flat white coating dries so 
rapidly that overspray or fog dries 
in the air and falls harmlessly to 
the floor, it is claimed, These dry 
paint granules can be swept up 








from the floor or brushed off equip- 
ment. 





HAMMER FINISH —A line of aerosol 
spray finishes, said to dry odor-free in 
minutes with a hammered effect similar 
to baked factory finishes, has been an- 
nounced by Alumatone Corp., 1523 Grande 
Vista Ave., Los Angeles 23, Calif. Avail- 
able in five colors, the hammer finish is 
created by a chemical reaction resulting 
from air exposure, and forms a hard, 
high-gloss protective finish, it is claimed. 
The product is recommended for both 
exterior and interior applications. 

se 





OILER—A unique, precision-made oiler, 
designed like a fountain pen to deliver 
exact amounts of oil as small as a fraction 
of a drop, is now available from Dill 
Mfg. Co., 700 E. 82nd St., Cleveland, O. 
The unit operates in holes up to %-inch 
in depth and other out-of-the-way places 
ordinarily difficult to reach, it is claimed. 
The oiler con be used either vertically 
or horizontally for both holes and surface 
application. The oil supply is clearly vis- 


ible in the transparent reservoir. 
._ -~ @ 





DRiLi—Portable Electric Tools, Inc., 320 
W. Eighty-third St., Chicago 20, Iill., has 
marketed a heavy duty '-inch drill with 
adjustable (or removable) 4-position rear 
handle. The drill is built throughout for 
nonstop use, it is claimed. The armature 
has two ball bearings and the spindle has 
ball and needie bearings. The motor pulls 
a full 5 amps. In addition, the drill is 
equipped with gear-type chuck and key, 


10-foot rubber covered three-wire cord 
with molded strain relief, plug and 
adapter. 


BRAKE TOOL—A universal brake adjust- 
ing tool for all cars and trucks is being 
manufactured and marketed by Sutone 
Corp., 3001 E. Twelfth St., Los Angeles, 
Calif. Made of drop forged chrome alloy 
steel and heat treated to insure maximum 
strength, the Sutone brake tool is triple 
chrome plicated. lt is 7%~inches in length 
and is engineered to give maximum 
leverage and comfort to the user, it is 
claimed. 





VACUUM CLEANER — An air-operated 
vacuum cleaner with a handy auxiliary 
blow gun, developed specifically for the 
automotive industry, has been announced 
by U. S. Engineering & Mfg. Co., 3254 
Lincoln Ave., Chicago 13, Ill. The unit, 
called Vacu-Blo, model No. 101, can be 
coupled to any air outlet and by a pat- 
ented design the air pressure is con- 
verted and multiplied to an extremely 
high vacuum, it is claimed. It is said to 
operate at any pressure above 60 pounds. 
At 100 pounds air pressure over three 
inches of vacuum is developed, The unit 
weighs 24%, pounds. 
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CRANKSHAFT GRINDER —A crankshaft 
grinder, model 15C, that is said to pro- 
vide higher unit production through fast 
setup, rapid grinding wheel retraction, 
and double table traverse has been an- 
nounced by Storm-Vulcan, Inc., 2227 Bur- 
bank, Dallas, Tex. For easier movement 
of cronkshofts, the unit has two-speed 
control of the table traverse, which re- 
duces the floor space needed for opera- 
tion and requires each table to move only 
one-half the distance of a single-table 
machine, it is claimed. Complete grinding 
of a journal is performed without moving 
the rear table because the front table assem- 
bly moves 44 inches independently, it is 
said. Another feature of the unit is said to 


be its fast and positive taper adjustment. 
= . > 





EPOXY PLASTIC PASTE—Ren, an epoxy 
plastic material that is said to have ex- 
ceptional bonding qualities and holds fast 
to clean surfaces of any metal, wood, 
glass or other plastics, has been intro- 
duced by Ren Plastics, Inc., Box 9337, 
Lansing 9, Mich. The material is resistant 
to acids, greases, salt air and common 
solvents. It will not rot, rust, corrode or 
dry out, it is claimed. Ideal for auto 
body and general repair work, Ren spreads 
like putty, hardens like metal and holds 
its bond if applied as directed, it is said. 
Top photo shows body rot in fender after 
rough sanding.aieétom: Finish sanding and 
feathering wutomfiser Ren is applied to 
fender. 





Acrylic Polish 
A polish compounded especially 
for acrylic finishes on new-model 
automobiles has been introduced by 
Permatex Co., Inc, The company 
said it contains “feather touch” 


abrasives which “heal” tiny nicks 
and scratches and has no wax or 
oils to gum up the finish. 

* aa + 





IMPACT WRENCH—A hand-sized impact 
wrench that weighs 24% pounds and is 
5% inches long has been introduced by 
Chicago Pneumatic Tool Co., 6 E. 44th St., 
New York 17, N. Y. Instant, one-hand 
reversing is said to be obtained by a/| 
“butterfly” throttle, located on top of the| 
wrench. The throttle pivots on the tool 
centerline so that a slight pressure on the 
right or left side gives instant forward 
or reverse operation. The power rating of 
the wrench can be varied, and is con- 
trolled by a calibrated, dial-type regulator. 

« * . 








GAUGE PANEL—To augment the oil 


pressure and battery-generator warning 
light system in most makes of automobiles, 
the Instrument Division, Stewart-Warner 
Corp., 1826 Diversey Pkwy., Chicago 14, 
ill., has introduced a two-gauvge panel 
for under-dash mounting. The kit, con- 
taining an ammeter (60-0-60); a pressure 
gavge (80 pounds), and complete in- 
stallation instructions and wiring diagrams 
can be put into operation as a supple- 
ment to the warning light system or can 
be so wired as to replace that system 
entirely. 





Gilbreth 


SUPERSPEED 
worrewans 





WHITEWALL CLEANER—A liquid white- 
wall cleaner said to remove all road stains 
and discoloration thoroughly using a soft 
fibre brush has been announced by Gil- 
breth Co., 1211 Chestnut St., Philadelphia 
7, Pa. Product has a clinging action when 
sprayed on tire’ wall, and is not harmful 
to rubber or hands, it is claimed. Called 
Gilbreth “Superspeed" whitewall cleaner, 
product is packaged in a pint retail size 
featuring a stackable metal can having a 
1%-inch opening for easy refilling and 
sprayer, Also available in one, five, 30 
and 55-gallon containers. 


| high-alloy steel, 





BOX WRENCHES—Nine sizes have be 
added to the OTC line of heavy-duty t 
end wrenches. Wrenches are forged fr 
fully heat treated c 
machined for perfect size fit. Sizes of | 
entire OTC line range from %-inch op 
ing through 3 inches. All are availa 
in the straight handle series and w 
handle extensions—most are available 
the 15-degree offset or double off 
series. Owatonna Tool Co., 314 Cedar | 
Owatonna, Minn. 





FREE-WHEELING ATTACHMENT—Desi 
of a Proto “Rotahead"” free-wheeling | 
tachment, said to make any ‘-inch dri 
handle, attachment, extension, or torqi 
instantly reversible, has been introduc 
by Proto Tool Co., 2209 S. Sante 
Ave., los Angeles, Calif. The tool, ides 
fied as No. 5448, has a self-contain 


mechanism that provides free-wheeli 
action in either direction. The comps 
head is 1 1/16 inch; for use in | 


stricted areas. The unit is made of Prol 

loy steel and features rugged consin 

tion for extra long life, it is claimed. 
7 nn ae 





FENDER COVER—Acid test of on f 
job economy in fender covers is shot 
above in a comparison of the two cove 
held by the lab worker. Both covers | 
ceived identical treatment, it is claime 
The cloth at the right, made from ce 
ventional fibers, was damaged from « 
posure to battery acids and launderir 
The Dynel cloth, left, is made from aci 
resistant acrylic fiber produced by Uni 
Carbide and Carbon Corp., 30 E. 42nd § 
New York 17, N. Y. The Dynel cow 
reported to last up to 10 times the fi 
of previcus cloths, are of a single-wea' 
napped construction. They are designed 


fit the entire fender. 
* x * 


Wilkerson Offers Filter 
For Paint-Spray Equipment 


An air filter designed to prote 
paint-spray equipment from mo 
ture, oil, vapors, odors, dust, rv 
and other contaminating particl 
larger than three microns has be 
marketed by Wilkerson Corp., De; 
AN, 1611 W. Girard Ave,, Eng! 
wood, Colo. 

The unit, marketed as the Seri 
350 Super Clean, uses a textile f 
ter. 
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THE BEST DEALERS SELECT THE BEST 


efficiency ... positive air-power actuation plus automatic 
retraction helps men do faster, neater, better work. 


styling... clean, functional design commands customer con- 
fidence .. . transforms any lube room into a “service showcase.” 


dependability ... maintenance is the lowest ever recorded 
for similar equipment... installation is simple and easy. 


When you are ready to make your lubritorium a proven “Invitation 


to New Business,” contact your Lincoln Sales and Service Whole- 
saler. He will consider it a privilege to serve you. 


*Registered Trade Name 


.-». Says President A. P. WAGNER 
WAGNER OLDSMOBILE, INC., DETROIT, MICHIGAN 


‘**Customers are enthusiastic about our Lincoln-equipped 
lubrication department ...and this reaction seems to 
inspire our servicemen to more conscientious work.” 


Engineers and Manufacturers 


AUTOMATIC LUBRICATING EQUIPMENT 








8 ; 
° 7 3 
9 





% 

‘ 5 

4 7BHo 
= 
9 


, , ’ RM 4-dr., $150* 
"55 "6S "SS 56 "656 "66 57 "S66 °S7 "56 '57 "6 =°57 "56°57 56 «°57 ad . 
M June CADILLAC—’57 (62) sedan de Ville, $5,-. 
dune duly Aug. Sept. Oct. i, by Jan, Feb, March Apr. ay To Date 250° (ps); conv., $5,200* (ps): coupe, 
e . : ’ , N ber, 1956, $4,925* (ps), $4,685* (ps). "56 (62) coupe 
Prices of '56s added and "48s dropped in November, 1955. Prices of '57s added and ’49s dropped in Novem de Ville, $3,850° (ps); sedan de Ville, 
Figures alongside bars represent dollars. $3,500° (ps); coupe, $3,275° (ps). °55 


Market Trend 


The overall average price of 
used cars sold at wholesale auc- 
tion last week increased $5, ac- 
cording to Automotive News’ 
index. 

Only ’57s declined in price— 

$8. 

The average price of '53s and 
"50s remained unchanged, while 
other models increased, as fol- 
lows: 56s, up $23; 54s, up $10; 
ate $6; "51s, up $6, and °52s, 


At @ group of representative 


ALABAMA 








JOHNSON AUTO 
AUCTIONS 


Lawrenceburg, Tenn.—Tuesday 
Huntsville, Ala—Friday 
Free—i957 Mercury—Friday, June 28th 




















MID-WEST AUTO AUCTION 


1155 So. Platte River Dr. 
DENVER, COLORADO 


Sale every Tuesday at I! A.M. 
s Phone Sherman 4-3263 








DENVER AUTO AUCTION CO. 
(Denver's Oldest Auto Auction) 
@% S. Santa Fe Littleton, Colo. 
Ph. SU 1-6673 — Ed Smith or Mil Nace 


Auction Every Friday at 11:00 A.M. 
We Issue Auction Checks and Guarantee Titles 








CONNECTICUT 





NEW ENGLAND'S OLDEST AND BEST 
10 YEARS CONTINUOUS OPERATION 


Sele Every Wednesday at 11:00 
SOUTHERN AUTO SALES, INC. 
AUCTION 


Warehouse Pt., Conn. 
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Average Prices of Used Cars Sold at Auction a oe 
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$480. ’53 Cranbrook 4-dr., $290. '§ 
(Compiled by Automotive News from Auction Reports.) Cranbrook 4-dr.. $115. i 
1 PONTIAC—’56 Chieftain conv., $2,000°, 
0 $1,300°; 2-dr., 
4 1 9 $1,105*, °54 Chieftain station 

4 ; 7 9 

9 0 4 

i 9 


NN 


the sales ratio was 73.4 percent. 
A week earlier, the average con- 
signment was 170.9 units, of which 
69.5 percent were sold. 


Prices marked with an as- 
terisk indicate a wnit equipped 
with an automatic transmission 
or overdrive and (ps) indicates 
power steering. 

aa * Aa 


JENISON, MICH. 


(Grand Rapids Auction, Sale every Tues- 
day, Prices are for sale of June 11.) 

(Rain for part of sale made selling 
dificult. Sharp cars sold for a high dol- 
lar after the weather cleared, Sold 119 
out of 209.) 

BUICK—'56 Century conv., $2,055°; Spe- 
cial Riviera, $1,850°. "55 Century Rivi- 
era, $1,615°; Special 4-dr., $1,600° (ps), 





1OWA 





TOM FLETCHER'S 
DES MOINES AUTO AUCTION 


Sale Every Monday—ll_ AM. 
Guaranteed Titles and Checks 





MASSACHUSETTS 


PEABODY AUTO AUCTION, 


For Dealers Only 
Checks and Tities Guaranteed 
Auction Every Thursday at I! A.M. 
Newburyport Turnpike, U. S. Rt. |! 
West Peabody, Mass. Jefferson 1-7500 
Joseph Herbert Phillip Glick 








MICHIGAN 








Flint Auto Auction, Inc. 
3711 Western Rd. Flint, 


Exclusively for Dealers 








AUTOMOTIVE NEWS, JUNE 24, 1957 


"55 Chieftain Catalina, 
$1,250*, 
9 wagon, $1,000*; Star Chief Catalina, 
8 $950*. °53 Chieftain 2-dr., $600°; 4-dr,, 
i 9 $490, $390*. '51 (8) 2-dr., $350°. 
8 6 2 STUDEBAKER—’52 2-dr., $265. 
5 # 8 8 7 BE MISCELLANEOUS—’56 Volkswagen 2-dr,, 
7 is 7 8% ee $1,525, 
6 z 4 
e LOS ANGELES 
i oes (Harold Henry’s Los Angeles Auto Auc. 
es tion. Sale every Tuesday and Thursday, 
os Prices are for sale of June 4.) 
3 BUICK—’57 Super Riviera, $3,225* (ps); 
i Century Riviera, $2,850* (ps). '56 Super 
Riviera, $2, 130* (ps); Special Riviera, 
gE: $2,020* (ps). 55 Super Riviera, $1,635" 
es oe (ps); Special 2-dr., $1,300°. °54 Super 





(98) Holiday, $825*; (88) 2-dr., $775, 
$500*, °52 (98) 4-dr., $485*; (88) Super 
4-dr., $305. 






Savoy (8) 4-dr., $925, '54 Savoy 4-dr., 
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Riviera, $1,000°; Special 4-dr., $755. '50 


(62) coupe de Ville, $2,980* (ps); conv., 
$2,830° (ps); coupe, $2,775* (ps). 'S4 


$1,315*; 2-dr., $1,365*, $1,360*; Super; DODGE—’55 Custom Royal Hardtop, $1,- 

Riviera, $1,490* (ps), $1,385* (ps), $1,-| 300%; Laneer, $1,260* (ps); club coupe, ‘see = = Ming Oo (ps), $2,- 
285°; RM’ Riviera, ' $1,250* (ps). '54|  $1,205°. 31 980° (ps). 53" a oon ke 2708 
Super Riviera, $1,100%; Special 4-dr.,| FORD—’'57 Country sedan, $2,425* (ps); 4-ar $1 020°. °51 (62) coupe $875": 
$1,050*; RM Riviera, $990*° (ps); Cen- Fairlane (8) 500 Victoria, $2,350° (ps); coupe de Ville $850*: 4-dr. $740: (603 
tury 4-dr., $855°. ‘53 Super 2-dr., $530°;| conv., $2,295; Custom (8) 300 2-dr., $1,- 4-dr., $740* "50 (62) a<te” $455° 49 
Special 4-dr., $495. °51 4-dr., $165, °50 835; Custom (6) 4-dr., $1,605. '56 Cus- (62) coupe, $450°; (61) coupe, §390°. 


4-dr., $180. tom (8) 4-dr., $1,375; 2-dr., $1,315*, ) e p 
CADILLAC—'57 (62) 4-dr., $4,415* (ps).| $1,225. '55 Fairlane (8) conv., $1,415°; naee” (oa); Spent San an ceee oe Ae 
‘56 (60) 4-dr., $3,410° (ps). ’55 (62)| 2-dr., $1,355°, $850, $725; 4-dr. $1,160,| SEO), “Ran; SPO) Satan Se eee ee 


conv., $2,665* (ps); 4-dr., $2,450° (ps). $965; Custom (6) 4-dr., $860; Main (6) . 
"54 (62) 4-dr., $1,925° (ps). 2-dr.. $720. ‘54 Country sedan, ar } ME ge Ey eLeu" tee 
CHEVROLET—’57 Two-ten (8) 2-dr., $1,- Custom (8) 2-dr., $735; Custom ) 2 at $1,770*, $1.765*, 2 at $1.725*. $1. 


705. °56 One-fifty station wagon, $1,425. 4-dr., $715. ‘53 2-dr., $540. ‘52 club 670°: Sport’ a,” $1:750°, $1: ‘1308; 


’55 Bel Air (8) 2-dr., $1,350°, $1,300°, coupe, $555; 4-dr., $365. '50 . a 9 conv., $1,720°: Two-ten (8) ‘2-dr. $1. 


$1,260°, $1,205°, $1, 185*, $1,150, $1,065*; | MERCURY—’57 Monterey ae eas -, 565°: Utility sedan, $1,085, ‘55 Bel Air 


Two-ten (8) 4-dr., $1, 175°, $845; Delray, ‘55 Monterey 2-dr., $1,385°. 

$1,050*; Two-ten (6) 2-dr., $955, $910.| $800; 4-dr., $655*, 51 4-dr., $250; 2-dr., See ate a Sree | Sport a 
'54 One-fifty station wagon, $735; 4-dr.,| $100. 495°; 4-dr., $1,250°; Two-ten (8) spor 
$705, $650; Two-ten 2-dr., $640. '53 Bel} NASH — '55 Statesman 4-dr., $785. '54 , r., oi, ; ‘o-ten (8) Sport 


Air 2-dr., $675; conv., $650; Two-ten| Statesman 2-dr., $765. ’51 4-dr., $135. coupe, $1,465°; Delray coupe, $1,325*; 


, : 4-dr., $1,135; Two-ten (6) 4-dr.. $1,350; 
4-dr., $475°, $445*, $380; One-fifty 2-dr.,| OLDSMOBILE—’55 (88) Super 4-dr., $1,-| ‘ ; . ; 
$390. ’52 SL Deluxe conv., $315°. 765° (ps); Deluxe 2-dr., $1,705°, $1,105.| 2-¢r; S200. “St Bel Air oar ten ne; 

CHRYSLER—’54 NY 4-dr., $915* (ps). "54 (88) Super 4-dr., $1,230° (ps); 2- + 2-dr., $8 (Ps) ; ‘o-ten (8) 
DeSOTO—'54 4-dr., $750° (ps). dr., $1,165%; Deluxe 4-dr., $1,065*, ’53' (Continued on Page 46, Col, 1) 


MICHIGAN 








NEW YORK STATE'S OLDEST 
NATIONALLY KNOWN 


TIM ANSPACH 


Detroit's Barometer 
APTCO AUTO AUCTION 


8 Years Old 
Conveniently located Y% mile from Detroit City Limits 


TWO BIG AUCTIONS EACH WEEK... 
WEDNESDAY AND FRIDAY AT 12 NOON 


19241 DIX-TOLEDO HIGHWAY (U. S. ROUTE 25) 
MELVINDALE, MICHIGAN 


Checks and titles guaranteed Phone Dunkirk 3-0150 


Albany 5, N. Y. 
Monday — I! O'Clock 
80 car sale average 
All Titles and Checks Guaranteed 










NORTH CAROLINA 












RALEIGH — Mann’s Auto Auction 
Sale, Rt. 5. Ph. 3-1564, Titles & 
checks guaranteed. Mon. 10 A. M. 


































MICHIGAN MISSOURI OHIO 
cceeeereteasimeienaciememneanaenne ~~. MONTPELIER AUTO AUCTION CO. 
GRAND RAPIDS AUCTIONS, INC 6200 Independence HU 3-7470 MONTPEL! 
andvil Checks & Titles Guaranteed 2, CHO 
Cn MBI—Cne Hall atte west of Gr le,| Bob Ring, Owner — Fred Reed, Mgr. Sale Every Monday, 12:30 P.M. 
EVERY TUESDAY—CHECKS INSURED Gee Workman Phil Spurgeon “WE NEVER Miss” 
At 1:00 P.M. Sharp—Dealers Only Jack Erwin Jr. Whitman Your Good Will—Our Most Valuable Asset 
Sale every Friday: 10:30 a.m. On U. S. Route 20A Pt 58-9535 


Auctioneer: Col. W. E. “Bill” Nagy 
“Michigan's Best" 
Phone: ARdmore 6-4720 


An effective channel to buy and sell 














NEW YORK PENNSYLVANIA 


















NEW YORK CITY'S 
SKYLINE 


AUTO AUCTION 


EXCLUSIVELY FOR AUTO DEALERS 


You are 100% safe because ail titles 
and checks are insured 


EVERY TUESDAY 12:30 P.M. 
GREENPOINT AVE. & PROVOST ST. 
BROOKLYN 22, N. Y. 


Tel. EVergreen 3-4800 
Auctioneers—David B. Spielman 
John W. Becker 


MANHEIM AUTO AUCTION, INC. 
Manheim, Penn. 


On Route No. 72 
5 miles South of Pennsylvania Turnpike 
Sale Every Friday—i0:00 A.M. 
Checks and Titles Guaranteed 
Phone Manheim 5-240! 












ST. LOUIS AUTO 
AUCTION BARN, INC. 
3807 Easton Ave. 

St. Louis, Mo. 
Phone Franklin 1-3845 


SALES EACH TUESDAY 
AND FRIDAY 
Checks and Titles Guaranteed 
Owned and Operated by 
BILL McCRACKEN and 
ROY McMANAMA 


(Dealers Only) 
Operating Since 1946 


















WASHINGTON 













SOUTH SEATTLE AUTO AUCTION 
10644 E. Marginal Way Seattle 88, Wash. 
Phone Mohawk 6490 
SALE EVERY WED. 11 A.M. 

z “WE HAVE BUYERS!" 
LAFAYETTE—Syracuse Auto Suction, “Take Home a Guaranteed Auction Check” 


Center of ire State, 
eee one (Wed). Bill Johnson Bob McConkey 
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By next week New Yorkers —1in city and suburbs — 


onv., 


=| will have bought so far this year more than 


225,000 
NEW CARS 


more new cars than will have been sold 








hbk Mie 8h Peitieemmeedl bi 


in any other market in the country 






ut 

a [=] She New York Simes. = | Biggest salesman 

7 SSS . = | in your biggest market 

. Hs .-=| is The New York Times. 
| Are you using it 

i | as much and as often 

a | as you should? 

on oz | eit In aoe cor etvereaing in you 


AF | Represented in Detroit by Sawyer Ferguson Walker 


ie. 


Leni Feo > 


AUTOMOTIVE NEWS, JUNE 24, 1957 
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Convention Message— 


THE NADA CONVENTION 


SAN FRANCISCO— JAN. 26 - 30,1957 





Jt was nice to have 
you with us at 


ccnasnspecapnaness le 





Sas 3 


ON ADVERTISING INCORPORATED 


RIOR 


Miniature posters like this one, personalized with a photograph of the convention 


visitor, are being used by Outdoor Advertising, Inc., New York, 


in a number of 


selected conventions. The man in the miniature above is one of 400 dealers photo- 
graphed at OAI's exhibit booth at the recent NADA Convention, San Francisco. He 
is Foster W. Talbott, president, Talbott Motor Co., (Ford), Baltimore. Talbott is also 
@ NADA national director, and a former vice-president. 


AMC Signs 57 Dealers; 


235 Added in 


DETROIT. — American Motors 
Corp. added 57 new dealers in May, 
the highest total in 13 months, ac- 
cording to L, W. Stevens, director 
of automotive dealer development. 

This brings to 235 the total 
number of dealers signed up in 
the first five months of 1957, 
Stevens said. 

The new dealers are: Greer 
Motors, Memphis; Cole & Harwell 
Motors Co., Thomaston, Ga.; C & P 
Nash, Howell, Mich.; Battenfield 
Motor Co., Amarillo, Tex.; Connel 
Bros. Victoria, Tex.; Showalter 
Motor Co., Fairfield, Calif.; Crescent 
Motors for American Cars, Crescent 
City, Calif.; Millard Motor Co., 
Millard, Neb.; Huggins Garage, 
Hartford City, Ind., and Greenup 
Auto Mart, Lawndale, Calif. 

Kelly Motors, Newburgh, Ms wet 
White -Motors, Inc. Payette, Id.; 
Sonora Motors, Sonora, Calif.; 
Charlie Partlow Automobiles, Aus- 
tin, Tex.; Pence Motors, Inc., Home- 
stead, Fla.; A. C. Nelson Auto Sales, 
Inc,, Omaha; Hardy Sales Co., Black 
River Falls, Wis.; Bonner Motors, 
Sand Point, Id.; Cc. B. Helvey Co., 
Inc., Sheridan, Wyo.; Adkins Motor 
Co., White Hall, Iil.; Lowery Nash 
Co., Princeton, Ky., and Siffert 
Nash Sales Wadsworth, O. 

Odegard es & Service, Anoka, 
Minn.; Behlmer Motor Sales, Fre- 





following imported-car prices are 
figures at New York, They 


portation fees, ~ and local taxes or 


optional equipmen 
AUSTIN—A-35 ives 2-dr. sed., $1,553; 
A-55 deluxe 4-dr. sed., $2,127. (Heater 


standard. ) 

AUSTIN-HEALEY—conv., $2,919; deluxe 

conv., $3,195. (Heater standard. on deluxe.) 

BENTLEY—Series S—2-dr. or 4-dr. sed. 
(Mulliner), $19,316; conv., $20,383. Con- 
tinental—4-dr. sed. (Mulliner), $20,035. 
(Series S chassis, $9,160.) 

CITROEN—2CV 4-dr. sunroof sed., $1,- 
298. Panhard 4-dr. sed., $1,995; 4-dr. de- 
luxe sed., $2,195. DS-19 4-dr. sed., $3,495. 
(Overdrive standard on 2CV; heater stand- 
ard on Panhard deluxe; power brakes, 


steering and clutch stand- 
ard on DS8-19.) 
FORD (England)—. Sertes— Anglia 


wag., $1,629; Squire 
Series—— 


stat. wag., $1,739. Mark II 
Consul—4-dr. sed., $2,012; conv., $2,351; 
Zephyr 4-dr. sed., $2,193; canv.; $2,552; 

r. ., $2,365; conv., $2,910. 
HILLMAN—4-dr. sed., $1,849; conv., $2,- 
099; 2-dr. stat. wag. (Husky), $1, 


JAGUAR— Mark VII 4-dr, sed., $5,470. 
3.4 Liter sed., $4,420 (overdrive); $4,505 
(automatic transmission). XK-150 cpe., 
$4,475; XK-150 conv., $4,595. 

MERCEDES-BENZ—180 4-dr. sed., $3,- 
pO 190-D 4-dr. ee Kael on gi ne), 
$3,517; 190 4-dr sed le y ; 190-SL road 
ster, $5,020; 190-SL L chen» $5,232 (with 
removable hard or soft top, $5,416); 219 
4-dr sed., $3,823; 220-8 4-dr. sed., $4,283 


Port-of-Entry Prices 
On Imported Cars 


5 Months 


mont, O.; Ross Garage, Hamlin, W. 
Va.; Sladek Co., Chamberlain, s. aS 
Village Motors, Inc., Auburn 
Heights, Mich.; John Dodson & Son, 
North Wales, Pa.; Spirko’s Garage, 
McKees Rocks, Pa.; Bagbey-Crigler 
Nash Sales, Eldon, Mo.; Mayfair 
Nash Inc., Denver; Sam Malofsky 
Motor Co., Appleton, Wis.; Bob 
Lesko Auto Sales, Wayne Town- 
ship, N. J.; Wichman Sales, Inc., 
Farmington, Mo. and Mahlen 
Motors, Webster, Ss. D. 
Arnett Motor Co., Clayto 

M.; Parker Buick & Ram = 

Moses Lake, Wash.; Homer L. 

Johnson, Merrill, Mich.; Harbison 

Rambler, Morrisville, Pa.; Kem- 

merer Bloomsburg, Pa.; 

Elmer D. Mulford, Inc., Bridgeton, 

N. J.; Paulos Motor Co., Toole, 
Utah; St. George Service, Inc., St. 

George, Utah; L & D Motors, Inc., 

Shawano, Wis.; Ray’s Sales, 

Paris, Ii, and Menning Buieck- 

Rambler, Breokings, Ore. 

Cal Smouse, Inc., Canonsburg, 
Pa.; Sutter Motor Sales, Reed City, 
Mich.; Myers Motor Co, Lovington, 
N. M: Slaton Implement Co., Sla- 
ton, Tex.; Edde Motors, Falls City, 
Neb.; Anderson Motor Co., Xenia, 
O.; Bay City Motor Co., Inc., Bay- 
onne, N. J.; Johnny Cole Motor Co., 
Inc., Conway Ark. and Downer 
Garage, Inc., Milwaukee. 


220-S conv., $7,641; 300-C 4-dr. sed., $7,- 
559; 300-SL ecpe., $8,905; 300-SC conv. or 
roadster, $12,272. (Power brakes standard 
on 219 sed.; automatic transmission stand- 
ard on 300-C sed.) 

MG—MGA roadster (disc wheels), $2,- 
389; roadster (wire wheels), $2,473; cpe. 
(disc wheels), $2,684; cpe. (wire wheels), 
$2,774. Magnette 4-dr. sed., $2,663. (Heater 
standard on Magnette.) 

MORRIS—4-dr. sed., $1,743; 4-dr. deluxe 
sed., $1,809; 2-dr. sed., $1,656; 2-dr. de- 
luxe sed., $1,713; Tourer sed., $1,638; 
Tourer deluxe sed., $1,695; stat. wag., $1,- 
863; deluxe stat. wag., $1,918. (Heater 
standard on deluxe models.) 

RENAULT —4CV 4-dr. sed., $1,345; 
Dauphine 4-dr. sed., $1,645. (Heater stand- 
ard on both models. ) 

ROVER—90 4-dr. sed., $3,295; 1058 4- 
dr. sed., $3,625 (overdrive); 105R 4-dr. 
sed., $3,765 (automatic transmission and 
overdrive); 105R deluxe 4-dr. sed., $3,865 
(automatic transmission and overdrive). 
(Heater standard on all models.) 

ROLLS-ROYCE—Sliiver -dr. sed. 
and 2-dr. sed. (Mulliner), $19,630; conv., 
$20,657. Silver Wraith—touring lim. (Mull- 
iner), $20,858. (Silver Cloud chassis, $9,- 


SUNBEAM — Rapier 2-dr. ‘sed., $2,499. 
(Heater and overdrive standard.) 
TRIUMPH TR-3—=softtop, $2,625; hard- 


top, $2,790. 

VOLKSWAGEN—2-dr. sed., $1,495; 2-dr. 
sunroof, $1,575; conv., $1,995; Combi stat. 
wag., $1,995; deluxe stat. wag., $2,095; 
sunroof stat. wag., $2,235; Karmann-Ghia 
sport cpe., $2,395. (Heater standard on all 


models. ) 
VOLVO—2-dr. sed., $2,170; 2-dr. stat. 
— * 345. (Heater standard on both 





Current Prices on New Cars 





The following advertised - delivered 
prices include the suggested base fac- 
tory list prices, Federal excise tax 
amounts and suggested dealer delivery- 
and-handling charges. oy included are 
variable items passed to the retail 
buyer, such as State ont local taxes, 
transportation charges and optional 
equipment, 

BUICK — Special — 4-dr., sed., $2,659.83; 
2-dr, sed., $2,595.83; 4-dr. hardtop, $2,- 
779.83; 2-dr. hardtop, $2,703.83; conv., $2,- 
986.83; 4-dr. 2-seat stat. wag., $3,046.83; 
4-dr, 2-seat hardtop stat, wag., $3,166.83. 
Century—4-dr,. sed., $3,234; 4- dr, hardtop, 
$3,354; 2-dr. hardtop, $3,270; conv., $3,- 
598; 4-dr. 2-seat hardtop stat. wag., $3,- 
706. Super—4-dr. hardtop, “fa 2-dr. 
hardtop, $3,536; conv., $3,901. Roadmaster 
—4-dr, hardtop, $4,053.33; 2-dr. hardtop, 
$3,944.33; conv., $4,066. 066.33. iter 
“15""—4- ar. hardtop, $4,483.33; 2-dr. hard- 
top, $4,373.33. (Dynafiow standard on Cen- 
tury, Super, Roadmaster and Roadmaster 
"75." Power steering standard on Super, 
Roadmaster and Roadmaster ‘‘75.’’ Power 
brakes standard on Roadmaster ‘‘75.’’) 

CADILLAC — Series 62 — 4-dr. hardtop, 
$4,780.96; 2-dr. hardtop, $4,676.96; 4-dr. 


Sedan deVille hardtop, $5,255.96; 2-dr. 
Coupe deVille hardtop, $5,115.96; conv., 
$5,292.96; Eldorado Seville 2-dr. hard- 


top, $7,285.96; Eldorado Biarritz conv., 
$7,285.96; Eldorado Brougham 4-dr, hard- 
top, $13, 074. Sixty Special—4-dr. hardtop, 
$5,614.32, Series 75—8-pass, sed., $7,439.88; 
Imperial limousine, $7,677.88 (Hydra- 
Matic, power steering, power brakes stand- 
ard.) 

CHEVROLET — (Prices are for 6-cyl. 
models. For V-8s, add $100.) One-fifty— 
4-dr. sed., $2,048.32; 2-dr. sed., $1,996.32; 
util, sed., "$1,885.32; 2-dr. 2-seat stat. wag., 
$2,307. 32. Two-ten—4-dr. sed., $2,174.32; 
2-dr. sed., $2,122.32; club cpe., $2,162.32; 
4-dr, hardtop, $2,270.32; 2-dr. hardtop, 
$2,204.32; 2-dr. 2-seat ‘stat, wag., $2,- 
402.32; 4-dr. 2-seat stat. wag., $2,456.32; 
4-dr, 3-seat stat. wag., $2,563.32. Bel Air— 
4-dr. sed., $2,290.32; 2-dr, sed., $2,238.32; 
4-dr, hardtop, $2,364.32; 2-dr. hardtop, 
$2,299.32; conv., $2,511.32; 4-dr. 2-seat 
stat. wag., $2,580.32; 2-dr, 2-seat Nomad 
stat. wag., $2,757.32. Corvette—Hardtop 
cpe. or conv, (V-8 only), se eae 


CHRYSLER — Windsor — 4-dr. , $3,- 
088; 4-dr. hardtop, $3,217; 2-dr. ya 
$3,153; 4-dr, 2-seat stat. wag., $3,575; 

-dr. sed., $3,718; 4-dr. 
top, $3,832; 2-dr. hardtop, $3,754. New 
Yorker—4-dr. sed., $4,172.50; 4-dr. hard- 
top, $4,258.50; 2-dr. hardtop, $4,201.50; 
conv., $4,638; 4-dr. 2-seat stat. wag., $4,- 
745.50. 300-O—2-dr. hardtop, $4,929; conv., 
$5,359. (TorqueFlite, power steering stand- 
ard on Saratoga and New Yorker. Torque- 
Flite, power brakes standard on 300-C.) 


CONTINENTAL — 2-dr. hardtop, $9,- 


966. (Turbo-Drive, power steering, 
brakes standard.) 


DeSOTO — Firesweep — 4-dr. sed., $2,- 
777.25; 4-dr, hardtop, $2,911.75; 2-dr. " nard- 
top, $2,835. 75; 4-dr. 2-seat stat, wag., $3,- 
169.25; 4-dr. 3-seat stat. wag., $3,310.25. 
Firedome—4-dr. sed., $2,957.75; 4-dr. hard- 
top, $3,141.75; 2-dr. hardtop, $3,084.75; 
conv., $3,361.25. Firefilte—4-dr. sed., $3,- 
486.75; 4-dr. hardtop, $3,670.75; 2-dr. hard- 





power | Park 


top, $3,613.75; conv., $3,890.25; 4-dr. 2-seat 
stat, wag., $3,981.75; 4-dr. 3-seat stat. 
wag., $4,123.75. Adventurer—2-dr, hardtop, 
$3,996.75; conv., $4,272.25. (TorqueFlite 
standard on Fireflite and Adventurer. Power 
brakes standard on Adventurer.) 


DODGE—Coronet 6—4-dr. sed., $2,451; 
2-dr. sed., $2,370.25. Coronet V-8—4-dr. 
sed., $2,558.50; 2-dr. sed., $2,478; 4-dr. 
hardtop, $2,665; 2-dr. hardtop, $2,580; 
conv., $2,841.50, Royal V-8—4-dr. sed., $2,- 
711.50; 4-dr. hardtop, $2,818; 2-dr. hard- 
top, $2,768.50. Custom Royal V-8—4-dr. 
sed., $2,881; 4-dr. hardtop, $2,991; 2-dr. 
hardtop, $2,920; conv., $3,146. Station 
Wagons—2-dr. 2-seat Suburban, $2,861; 
4-dr. 2-seat Sierra, $2,946; 4-dr 3-seat 
Sierra, $3,073; 4-dr. 2-seat Custom Sierra, 
$3,087; 4-dr. 3-seat Custom Sierra, $3,215. 


FORD—(Prices are for 6-cyl. models. 
For V-8s, add $99.98.) Custem—4-dr. sed., 
$2,041.88; 2-dr. sed., $1,990.60; bus. 2-dr., 
$1,878.64. Custom 300 — 4-dr. sed., $2,- 
156.56; 2-dr. sed., $2,105.28 
4-dr. sed., $2,286.36; 2-dr. sed., $2,235.08; 
4-dr, hardtop, $2,357.44; 2-dr. r. hardtop $2,- 
292.80. Fairlane 500—4-dr. $2,332.68; 
2-dr. sed., $2,281.40; 4-dr. .o C7 $2,- 
403.76; 2-dr. hardtop, $2,339.12; conv., $2,- 
505.32; retractable hardtop cpe. (V-8 only), 
$2,942.05. Station Wagons — 2-dr. 2-seat 
Ranch Wagon, $2,300.72; 2-dr. 2-seat Del 
Rio Ranch Wagon, $2,397.32; 4-dr. 2-seat 
Country sedan, $2,451.32; 4-dr, 3-seat Coun- 
try sedan, $2,556.08; 4-dr. 3-seat Country 
Squire, $2,683.64. Thunderbird — hardtop 
cpe. (V-8 only), $3,408.12. 

HUDSON—Hornet Super V-8—4-dr. sed., 
$2,820.80; 2-dr. hardtop, $2,910.80. Hornet 
Custom V-8—4-dr. sed., $3,010.75; 2-dr. 
hardtop, $3,100.80. (Power brakes standard 
on Custom.) 


IMPERIAL — Imperial — 4-dr. sed., $4,- 
837.50; 4-dr. hardtop, $4,837.50; 2-dr. hard- 
top, $4,735.50. Crown—4-dr., sedan, $5,406; 
4-dr, hardtop, $5,406; 2-dr. hardtop, 
268.50; conv., $5,597.50. LeBaron—4-dr. 
sed., $5, 742. 50; 4-dr., hardtop, $5,742.50. 
Limousine prices not available. (Torque Flite, 
power steering, power brakes standard.) 

LINCOLN. -ar. sed., $4,794; 4- 
dr. hardtop, $4,794; 2-dr. hardtop, $4,649. 

-dr. sed., $5,293.50; 4-dr. hard- | 
top, $5,293.50; 2-dr. hardtop, $5,148.50; 
conv., $5,381. (Turbo-drive, power steering, 
power brakes standard.) 

MERCURY — Monterey — 4-dr. sed., $2,- 
644.80; 2-dr. sed., $2,575.80; 4-dr. hardtop, 
$2,762.80; 2-dr. hardtop, $2,692.80; conv., 
$3,004.80. Montclair—4-dr. sed., $3,187.80; 
4-dr. hardtop, $3,316.80; 2-dr. hardtop, $3,- 
235.80; conv., $3,429.80. Turnptke Cruiser— 
4-dr. hardtop, 32,848.80; 2-dr. a me $3.- 
757.80; Pace Car 

$2,- 


902.80; 4-dr. 2-seat, $2,972.80; 3- 
seat $3,069.80. Voyager 2-dr. 
$3,402.80; 4-dr. 3-seat $3,569.80. 
4-dr. 3-seat, $3,676.80. (Mere- 
O-Matic standard on Montclair, Turnpike 
Cruiser, Voyager and Colony Park. Power 
steering power brakes standard on 
Turnpike Cruiser.) 

METROPOLITAN — 2-dr. hardtop, $1,- 
527; conv., $1,551. 

NASH 


— Ambassacor Super V-8—4-dr. 
sed., $2,820.80; 2-dr. hardtop, $2,910.80. 
Ambassador Custom V-8—4-dr. sed., $3,- 


010.75; 2-dr. hardtop, $3,100.80, 
brakes standard on Custom.) 

OLDSMOBILE — Series 88 — 4-dr. sed, 
$2,798.47; 2-dr. sed., $2,733.47; 4-dr. hard. 
top, $2,932.47; 2-dr. hardtop, $2,854.47; 
conv., $3,182.47; 4-dr, 2-seat stat. w, 
$3,202.47; 4-dr. 2-seat hardtop, stat. wag, 
$3,313.47. Super 88—4-dr. sed., $3,030.47; 
2-dr. sed., $2,968.47; 4-dr. hardtop, $3,. 
257.47; 2-dr. hardtop, $3,180.47; conv., $3. 
447.47; 4-dr. 2-seat hardtop, ‘stat, wag, 
$3,541.47. Series 98—4-dr. sed., $3,740.55; 
4-dr. hardtop, $4,012.55; 2-dr, hardtop, $3,. 
936.55; conv., $4,216.55 (Jetaway Hydra. 
Matic, power ‘steering, power brakes stand. 
ard on Series 98.) 

PACKARD CLIPPER—4-dr. sed., $3,212; 
4-dr. 2-seat stat. wag., $3,384. (Flighte. 
matic standard.) 

PLYMOUTH—(Prices are for 6-cyl. 
| els. For V-8s, add $100.) Plaza—4-dr. sed, 
$2,054.75; 2-dr. sed., $2,008.50; bus. cpe., 
$1,898.75. Savoy—4- ar, sed., $2, 193.50; 2 
dr, sed., $2,147.25; 4-dr. hardtop, $2,317.25; 
2-dr. hardtop, $2, 229, Belvedere—4-dr. sed., 
$2,309.75; 2-dr. sed., $2,263.50; 4-dr. hard. 
top, $2,418.50; 2- dr, hardtop, $2,348.50; 
conv. (V-8 std. ), $2,638, Fury—2-dr, hard. 
top, $2,925.25. Station wagons—2-dr, 2-seat 
Deluxe, $2,330.25; 2-dr, 2-seat Custom, §2,. 
440; 4-dr, 2-seat Custom, $2,493.75; 4-dr. 
3-seat Custom, $2,648.75; 4-dr. 2-seat S 
$2,621.75; 4-dr. 3-seat Sport, $2,776.75. 


PONTIAC — Chieftain — 4-dr. sed., $2. 
527.39; 2-dr. sed., $2,463.39; 4-dr. hardtop, 
$2,614.39; 2-dr. hardtop, $2,529.39; 2-dr. 
2-seat stat. wag., $2,841.39; 4-dr. 3-seat 
stat. wag., $2,898.39. Super Chief—4-dr, 
sed., $2,664.39; 4-dr. hardtop, $2,793.39; 
2-dr. hardtop, ‘$2,735. 39; 4-dr. 2-seat stat. 
wag., $3,021.39. Star Chiet—4- dr. deluxe 
sed., $2,839.39; 4-dr. custom sed., $2,896.39; 
| 4-dr. hardtop, "$2,975. 39; 2-dr. hardtop, $2,- 
901.39; conv., $3,105.39; Bonneville conv. 


(Powe 





(fuel injection), $5,782.39; 2-dr. 2-seat 
Safari stat. wag., $3,481.39; 4-dr, 2-seat 
Safari stat. wag., $3,636.39. (Hydra-Matic, 


power steering, power brakes standard on 
Bonneville.) 

| RAMBLER — Deluxe Six —4-dr. sed, 
$1,961.45. Super Six—4-dr. sed., $2,122.65: 
4-dr, hardtop, $2,207.65; 4-dr. 2-seat stat. 
| wag., $2,409.65. Custom Six—4-dr. sed. 
$2,212.65; 4-dr. 2-seat stat. wag., $2,499.60, 
Super V-8—4-dr. sed., $2,252.60; 4-dr, 2. 
| Seat stat. wag., $2,539.65, Custem V-8—4- 
ie sed. $2,342.65; 4-dr, hardtop, $2,427.65; 





4-dr. 2-seat stat. wag., $2,629.65; 4-dr. 2- 
| Seat hardtop stat. wag., $2,714.60. Rebel V- 
8—4-dr. hardtop, $2, 785.90, 
STUDEBAKER—Scotsman 6—4-dr sed., 
| $1,826; 2-dr. sed., $1,776; 2-dr. 2-seat 
| stat. wag., $1,995. @—4-dr. cus- 
tom sed., $2,048.99; 4-dr. deluxe sed., §$2,- 
170.79; 2-dr. custom sed. $2,000.59; ' 2-dr, 
| deluxe sed., $2,123.09. Commander V-8— 
| 4-dr. custom sed. $2,173.29; 4-dr. deluxe 


t, | 20d.. $2,295.09; 2-dr. custom sed. , $2,123.59; 


~—. = sin ab 246.09, President V-4 
r 407.29; 2-dr. sed., $2,357.99, 
President Cimesic —4-dr. sed.,” $2,538.82. 
Station Wagons—2-dr., 2-seat’ Pelham 6, 
$2,381.59; 2-dr. 2-seat Parkview V-8, $2,- 
504.69; 4-dr. 2-seat Provincial V-8, $2560.72; 
4-dr. 2-seat Broadmoor V-8, $2,665.97. 
Hawks—Silver Hawk 6 cpe., $2,141.59; 
Silver Hawk V-8 cpe., $2,263.17: Goldea 
Hawk V-8 2-dr. hardtop, $3,181.82. (Over 
drive standard on Golden Hawk, Heater 
standard on Scotsman.) 





New Commercial Car Registrations, 
15 States for May, 1957-1956 










































































Truck registrations by states 
Sad eet ok ee 1 Stude- 
sentatives in state capitals. — baker | White | Willys | Misc. 
Connecticut 57) 3 249) 6} 55) 270) ss 123) 41) 5 2 17 } 
56 3} 2934 12| 79| 228) ——t22}_——*72 35 5 12} 39 | 8 ion 
Delaware ‘57| 58 1 16; 53 12! 59) is il ii 10 y 
56 60 | 20 50} 30) 27} 10 1| 9 s| ‘| 23 
District of Columbia "57 il) | 7 77| 16) 34) 4 1) ‘| 2) 5 ne | 
71 78| 17 78 19 48 i 4 1 48 9| 5) oe 
idaho 57| 260) 42; «188 74) 2 7 20 i] " 
56 18t} 36] —97|_——«S 53 19| 5 | % = 
Iilinois 57) | 1225) 35 184) 1248 215; «433 15) i 2 S| 7 
"56 1067 | 33} 213 988, 216, 512 19) 8 36 32) 2 2 oo 
Montana *57| 143) | 28} 190! 39) 160) 6) 7 5 . 
56 191 | | amo] tai} Sa} So} 
Nebraska 57] 293 3 35 313 67 105 7| l i * 13) 3) 
56! 200 2 38 170 59 15 | 5 7| 12 Ty 8 627 
North Carolina °57| 717 T 84,592 110 155 36 7 10) ; 
56 63! 26 151} 1026} 159 197) ai | 2 25| ial ae Wl sa 
. =i 2% ii) 2331 
North Dakota ‘57 27) 185) 24 114 2 2 | 3 4an 
56 146 | 3) __120|__33|_10 | s| 5 3| 444 
Utah 57) 197 3 35; 62) «32 4 8) 15 5e4 
56) | 147 oe a 94 44 52 ‘S 3| | at ot il al “| a 
Vermont "57 1 114 6) ‘107 35 55 - = 6 i 0 
56 3| 116 ‘i 2 88 39 sa 2| a | 33 “| 304 
Virginia ‘57 623) 649 20! 58 2 22 4 24 1858 
"56 | 611 3| is 5%} 20! 186 55 H 2I 32 it] 1889 
West Virginia ‘57 | 236 i 269) a 7s 3 4] 14) 8) 3 a 
56 264 250! 88 77 10} 13] 13] ‘a| 5 834 
Wisconsin "57 | 485) 6) 7 600) | +252) 15 2) 3 20 5 31; +169 
"56 | 552 | 151; 533} ~=—«173|—S 328! 13 5| 191 26 25| 1860 
Wyoming "57 19 1| 21 124 a3 % 8 i 7 16 23 2; 40! 
"56 109 2) 24 112 43 +4 | | s| | $3 2 368 
15 States Reported *S7| 4| 5015) 68|—«804) ~«5027| +~=S«983| +~«1988) ~~ ~—«232) 19; +t4i| 199| 431| 269) 15200 
To Date for May 56| 6| 4646 89} 1072} 4605) 1335} 2085) 217) 49} 189) =—-225 386 177) 1508! 
Year "57|+-213| +97995| 1252) 16738| 67773| 22746| 31448| 4464, 640|  2801| 4650) 7687| 5e07| 284414 
_To Date "56 343| 102901; 1457| 18899| 90290| 29849| 37535| 4442) 994) 3584] 5526] 7143] 3627) 30659 
~The information contained in this report has been compiled from official state documents. Every reasonable precaution has been 


ang to insure accuracy of this report = the extent of the registrations received and tabulated at the time the report is published. 


R. L. Polk & Co, cannot assume any liability by 


reason of inaccuracies or omissions.""—R, L. 


Polk & Co. 





New Passenger Car eee One State for May, 1957-1956 


Montana ‘57 82 * 
‘56 42| 
te ‘57 = 
To Date for May ‘56 
ear ‘57 25%! 3031 
To Date "56 23708 1420 





1 . “e- -at Oe 25| ml 182} 348 = 501 | 14| 
mn ae 6 30} 110) ~=—«198}—S 39 = | My 
i 1 6 10 3 162/48 
17 191 af ol 0 198 ll 
aa 4324| 35678 38768| 12019| 39131 o717 201415 ime rit 
4204| 10057| 39389] 37365] 3709] 34845 167651} 315622! fal iO 13888 


lormation contained in this report has been compiled from official state sei Every reasonable 
precaution has been exercised to insure accuracy of this report to the extent of the registrations received and 


tabulated at the time the 
inaccuracies or omissions." 

















G6. M.| Pack- | Stude- 

TOTAL] ard | baker 
94| 609| = 143 57| 499,13 2 31 33} 2066 
iol rH 188 46) KY 123 132 i al 54 67 AI 2325 
609; ——«143 57 ” 113 2 2,3! 33 77| 2066 
iol | 188 ‘ a. i123 13 a 67 4 2325 
= aa ee 150729 spar ks Teas 911468 aa 22812|  48312| 1999574 
156694| 127769|1039150| 11659] 30791} 42450) 25116|199102! 


oper fi published R. L. Polk & Co, cannot assume any liability by reason of 





eel 


Baek 


FPHRPBSEE 


im 
S¢ 


5 > | 
2 


zs 
#5 


a 
2 


Pus 


ASBER3 


F gRREIBSiksekese 


ESETHPRRE sv BtyBiee 


Ps ao” Fe at 
s38,g3 


e883 


| #8 


se 8% os vonel ll 
BES SS SK BE SKIS 


ee! 
2318 





| 
walteita 


| 


egigal 


=| 


= —=-_ 
Ss eeiese 





: 


shed. 





n of 








Stabilizer repa'r ah 


Ride the beam 
to better profits 
on front-end jobs 





FACTORY €E NGINEERED 


Replacement Kits 


with 





Upper pivot pin kit 
Sot ee aod lil 


Tae Shop Manual 





ordering job kits Factory Engineered Parts made to original-equip- 
all ment specifications tO fit right, line up right, and 


satisfactory service. 
from Your Buick Deale 


Save Parts Pickup Time by 
packed in separate Cartons. Each carton contains 


parts needed to complete any one of the most furnish 
common front-end service jobs. Buy Them 


Save Shop Time by using jo jscount. 


r—at your full 


b kits containing d 


ENGINEER APPROVED ACCESSORIES 













angled to neutralize braking force so that all stops 


r 
: Did You Know that Buick’s new front suspension is 
| perfectly level? 


appear 


BETTER WORK WITH 


EERED PARTS 
ORY ENGINEERED PARTS 


FACTORY ENGIN 
FACT 






e-Stop Source for Buick Parts 


UTHORIZED BUICK DEALER — Your On 


SEE YOUR A 
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(98) Holiday, $765* 


Used-Car Auction Prices 





$1,800* (ps), $1;760* (ps), $1,675*; De- 
luxe Holiday, $1,670*; 
$1,715* (ps), $1,700* 


"49 (88) 4-dr., 





(98) Holiday, 


1,675*. 53 
oe eae sates Model Breakdown 


( . ’52 (88) Super 4-dr., $550*, $325°*. * 
Bn (88) co. $450"; (98) 4-dr., $225°*. Of Auction Averages 
"50 (88) conv., $170*. 














$145* June, 1957 May, Apr., 
PACKARD — ‘55 ‘Patrician 4-dr., $1,590*| Model To Date 8 1907 1967 
(Continued from Page 42) (ps). 1957... $2,236 $2,301 
UTH—’ conv. = 
Delray coupe, $825; 2-dr., $790*; 4-dr.,| Squire, $1075*; 4-dr., $750* (ps); Ranch | PLYMOUTH. "57 Belvedere (8), cone, $°- 1576 = 1,598 
$730*, $695; One-fifty Utility sedan, $550. Wagon, $935*; Custom (8) 2-dr., $690; 56 ‘Savoy (8) club sedan, $1,180. °55 1,211 1,242 
"63 Two-ten 4-dr., $500, "52 SL Deluxe Victoria, $680° (ps); Main (8) 2-dr., Belvedere (8) Sport coupe, $1,360°; ’ 
club coupe, $470; 4-dr., $370. °51 SL $635. ’°53 Country sedan, $795; Victoria, Savoy (8) club sedan, $1,030°; 4-dr., 834 831 
Deluxe 4-dr., $260*, °50 SL Deluxe conv., $725*; Custom (8) 2-dr., $650°, $525; $955, $950, $825*, °54 Savoy club coupe, 571 
$500, $325; 2-dr.. $290*; club coupe, 4-dr., $625, $530; Main (8) 2-dr., $545°, $640*, 53. Cranbrook ‘Belvedere, $740*: 557 
$255*; conv., $155; FL Deluxe 4-dr., $350; Main (6) 2-dr., $450; Custom (6) Cambridge club sedan, $465; 4-dr., $425. 357 371 
$205*. °49 SL Deluxe conv., $225; 2-dr., 4-dr., $385. ‘52 Country Squire, $730; 52 Cranbrook 4-dr., $315; Cambridge 
— Crest (8) Victoria, $530, $525°, $495°: | ciub coupe, $220, ’51 Cranbrook 4-dr., 239 242 
CHRYSLER—’'55 NY 4-dr., $1,940° om, a aa Rees, yee Ge: tam $175. ° . 193 203 

1,705* (ps); Windsor 4-dr., $1,4 tom (8) 4-dr., \ : ain 1 
ta. ’53 NY club coupe, $785* (ps), (8) 2-dr., $285. ’51 Custom (8) club| PONTIAO — °57 Catetiate station a. 
ete OND. coupe, $820°; ‘conv. $275°; © Country| $7,000. aes 65, Chieftain ” Catalina, 

DeSOTO—’56 Firedome Seville, $1,835°. Squire, $255. "50 Custom (8) conv., $275; a Stee ha * $1,145*: Star Chief Cata- Average $ 902 $ 900 $ 927 
DODGE—’49 Coronet 4-dr., $140*. Custom (6) 2-dr., $175. °49 Custom (8) A $i 45°. be Star Chief (8) Cata- 
we (ot sueneenee, $3,365° (ge), 98. aaa $155, $130, $105, '48 club coupe, ine’ 3950° ‘(ps), $885*; Chieftain (8) 

5*, $3, *; Fairlane (8) 500 Hardtop, . ae o "ont : % ‘ ‘ a nel, 
$3,205* (ps); Town sedan, $2,375* (ps);| HUDSON—’55 Metropolitan coupe, $950. pa Tes: oan One ato. aon nal $385. *50 Chevrolet %-ton pa 
Gas (ped; Country sedan, $2,045" (pa), | NASER "61 4-Gr., $208, $186. dr., $395. °52 Chieftain’ (8) Catalina, 3 

al , ;| LINCOLN—’54 Capri coupe, $860* (ps). $480°*; 4-dr., $295*. (8) Catalina, 
$2,340°; Ranchero, $2,196; Fairlane (8) | "+53 Capri coupe, $875° (ps). '52 Cosmo-| §350°. '49 (8) conv., $145°. LITTLETON, COLO. 
830° (pa); Country sedan, $1,975° os, politan coupe, $650°. °47 Continental STUDEBAKER—’56 President (8) 4-dr., (Denver Auto Auction, Sale every Fri- 
$1,845°, $1,815°, §$1,790° (ps), $1,700°;| | Conv. $700. . | $1,645°. "55 Commander coupe, $1,240°./ day. Prices are for sale of June 7.) 
Fairlane (8) Victoria, —$1,678°; 4-dr.,| MERCURY 56 Monterey coupe, $1,009 | WILLYS—'50 station wagon, $295. BUICK —'56 Special 4-dr., $1,725*. '55 
$1,650 (ps); Ranch Wagon, '$1,570*,| (PS); station wagon, $1,835*, $1,490° | miscELLANEOUS—’56 Volkswagen 2-dr.,| Century coupe, $1,510° (ps). ’54 Special 
$1,550, $1,525; Custom (8) 4-dr., $1,415*;| (PS); Montclair coupe, $1,720°, $1,455 $1,600, $1,550, $1,530, $1,525, 2 at $1,-| coupe, $1,000*. '51 Super Riviera, $300°. 
Main (8) 2-dr., $1,320°, $1,185. 55 Thun-| (PS), $1,415°. °54 Monterey coupe, $1.-| 510, $1,500, $1,485; Volvo 2-dr., $1,500;| 50 RM coupe, $155°. 
derbird, 2 at $2,275*, $2,255, $2,210°| 900°, $970°. ’53 Monterey coupe, $795°.| sunbeam Rapier, $1,500. ’55 Dodge %- cap C—'56 Eldorado conv.. $4,015° 
(ps); Fairlane (8) Victoria, $1,525°, $1,-| (52 Custom 2-dr.. $385. "51 4-dr., $230.| ton pickup, $930; Ford %-ton pickup, | CADILDAC awe," 
465*, $1,450°, $1,435*; club sedan, $1,- 49 club coupe, $135. $910, $880; International %-ton pickup, ps). ) coupe, $1, ‘ 
310*, $1,230*; conv., $1,300%; Ranch| NASH—'55 Ambassador 4-dr., $1,300°. $815. °53 Ford %-ton pickup, $555; %-| CHEVROLET—’57 Bel Air (8) 4-dr., $2,- 
Wagon, $1,275, $1,250; 4-dr., $1,240*,| OLDSMOBILE — ’57 (88) Fiesta wagon, ton panel, $330; Hillman Minx station 250° (ps); One-fifty (6) 2-dr., 31,620. 
$1,195*; Custom (6) 2-dr., $935°; 4-dr., $3,125° (ps); Holiday, $2,875* (ps); 4- wagon, $455. °52 Chevrolet %-ton pick- 56 Two-ten (6) Delray, $1,380. °55 Bel 


$755; Main (8) 2-dr,, $845, $790. °54 dr., $2,875° (ps). °56 (98) Holiday, $2,- up, $535; MG roadster, $780. ’51 Chev- Air (8) 2-dr., $1,035° ; Two-ten (8) 2- 
Crest (8) Victoria, $1,090*; Country 250° (ps). °55 (88) Super Holiday, rolet %-ton carryall, $330; Dodge %-ton dr., $1,000°, $875. °54 Bel Air 4-dr., 


Here are 104 of the Enjay Butyl rubber parts contributing 
to the outstanding performance of the 1957 Pontiac cars. 


Enjay Butyl, the super-durable, all-weather rubber, has been Pontiac’s choice 
for important rubber parts for the past eleven years. This year, in more parts 
than ever before, Enjay Buty] rubber is adding strength, durability, and beauty 
for safer, more luxurious driving. 

Readily available in non-staining grades, Enjay Butyl rubber can be com- 
pounded into white and light-colored parts that combine beauty with top-notch 
performance. Low in cost, it out-performs and out-lasts all other rubbers formerly 
used, and may well be able to cut costs and improve performance in your product. 
For further information, and for expert technical assistance, contact the 
Enjay Company. 


Pioneer in Petrochemicals 


=f} ENJAY COMPANY, INC., 15 West 5ist Street, New York 19, N. Y. 
Akron « Boston « Chicago « Los Angeles «New Orleans + Tulsa 





BUTYL 


Enjay Buty] is the greatest rubber value 
in the world ... the super-durable rubber 
with outstanding resistance to aging « 
abrasion « tear « chipping « cracking « 
ozone and corona « chemicals « gases « 
heat « cold + sunlight « moisture. 


—_ 


$855*; 2-dr., $655*. "53 Two-ten 4-dr 
$280, °52 4-dr., $420; 2-dr., $420. 

CHRYSLER—’ 54 Windsor 4-dr., $825*, 9 
NY 4-dr., $660* (ps); Windsor 2-dr,, 
$540*. °50 Windsor 4-dr., $175*. 

DeSOTO—’'55 Firedome 4-dr., $1,300°, ' 
4-dr., $275*. 

DODGE—’57 Royal 4-dr., $2,925* (ps). "% 
Royal Hardtop, $1,610° (ps). "55 Custoy 
Royal 2-dr., $1,270* (ps). °54 Royal 4 
dr., $775*. °53 Coronet 4-dr., $310. ' 
4-dr., $200. 

FORD — ’57 Fairlane (8) 2-dr., $2,37% 
(ps); Ranch Wagon, $2,005*. "56 Map 
(8) 2-dr., $865. ‘55 Main (8) Rang 
Wagon, $1,255*; Fairlane (8) 4-cr., $1. 
150°, °54 Crest (8) 4-dr., $850°. '% 
Crest (8) Victoria, $680*, 52 Custom (f) 
4-dr., $375; 2-dr., $295. °51 Custom 
Victoria, $365*. ’50 2-dr., $200. 

HUDSON—’52 club coupe, $150. °51 coup 
$130°*. 

MERCURY — '54 Monterey coupe, $1,2% 
(ps). °52 Custom 2-dr., $375. '50 4-dr, 
$170; 2-dr., $150. 

NASH—’57 Rambler station wagon, §2. 
775. °53 Statesman 4-dr., $290*. 

OLDSMOBILE—’57 (88) Super Holiday, 
$2,645*. '54 (98) Holiday, $1,465° (ps): 
4-dr., $1,150° (ps). '53 (88) 4-dr., $785* 
(ps). 

PACKARD—’52 4-dr., $215. 

PLYMOUTH—’57 Plaza (8) 4-dr., $2,050, 
’55 Savoy (6) 2-dr., $665. °53 Cranbrook 
4-dr., $460. 

PONTIAC—' 57 Chieftain (8) station wag. 
on, $2,665*; Catalina, $2,445*. ‘55 Chief. 
tain (8) 2-dr., $930. °54 Star Chief Cats. 
lina, $1,000*, $830°, "52 4-dr., $320°, 

STUDEBAKER - °53 Champion 2-dr, 
$605*. °52 Commander sedan, $225. '§% 
Commander 4-dr., $115. 

WILLYS—’55 Jeep, $1,300. 

MISCELLANEOUS—’ 57 Renault 4-dr., $1, 
350. °56 Ford %-ton pickup, $975. % 
GMC %-ton pickup, $825. °54 Chevrolet 
%-ton pickup, $775, $600. "50 Thevrole 
%-ton pickup, $270; Ford %-ton pickug 
$180, °49 Chevrolet %-ton pickup $270, 


FARGO, N. D. 


(Tri-State Auction Co, Sale every Thurs 

day. Prices are for sale of June 6.) 

(Market holding strong. Sold 110 can 
out of 155 offerings.) 

BUICK—’56 Century Riviera, $2,050°. "h% 
Special 4-dr., $825. '52 RM 4-dr., $325* 

OHEVROLET—’'57 Two-ten (6) Handyman, 
$2,225; sedan, $1,840; Bel Air (8) coupe, 
$2,145. "56 Two-ten (8) station wagon, 
$1,820°; sedan, $1,900*; Two-ten (6) 4 
dr., $1,575, $1,415, 2 at $1,390, $1,385, 
$1,370; Hardtop, $1,665*; Bel Air (8) 
4-dr., $1,685. ‘55 Two-ten (6) station 
wagon, $1,440, $1,375; 4-dr., $1,140, $1, 
080; 2-dr., $990, $915; Bel Air (8) sedan, 
$1,320°. "54 Two-ten 2-dr., $800; Bel A® 
4-dr., $825°; One-fifty 4-dr., $620°. 
Bel Air sedan, $825; 2-dr., $465°; One 
fifty station wagon, $700. 

CHRYSLER — ‘52 Saratoga 4-dr., $340*. 
"49 NY 4-dr., $115. 

DeSOTO—'52 Firedome Hardtop, $1,195". 

DODGE—'55 Royal Lancer, $1,280°. ‘h 
Coronet 4-dr., $580. ‘53 Meadowbrook 
4-dr., $280°. 

FORD—'56 Thunderbird, $2,650°; Country 
sedan, $1,815, $1,640; Custom (8) 4-dr, 
$1,510°, $1,475, $1,465, $1,445, $1.43, 
2 at $1,425, $1,405; 2-dr., $1,370, $1,305, 
"55 Fairlane (8) Crown Victoria, $1, 
625°; Victoria, $1,550° $1,525*; 2-dr., 
$1,115; 4-dr., $1,220*; Custom (8) 4-dr., 
$1,220°, $1,115, $1,060; 2-dr. $1,095", 
$1,060, $1,040. °S4 Custom (8) 2-dr, 
$815°; 4-dr.. $790°; Main (8) 4-dr., 
$570. "53 Custom (8) 4-dr., $765*, $650°, 
$630. '51 Custom (8) Victoria, $310. 
2-dr., $150. "49 club coupe, $150. 

HUDSON—'55 Hornet 4-dr., $1,025. ‘R 
Hornet 4-dr., $190. 

MERCURY—'55S Montclair 4-dr., $1,600*; 
coupe, $1,690°. "52 Custom 4-dr., $450°. 

NASH—'52 Country club, $320. 51 station 
wagon, $200. 

OLDSMOBILE—'56 (88) Super 4-dr., $1L- 
940°, $1,925°; Deluxe 4-dr., $1,860°. "SS 
(88) Super Holiday, $1,670°. ‘S54 (88) 
Super 2-dr.. $1,050°. ‘53 (88) 4-dr., 
$910°. °"S1 (98) 4-dr., $360°. "SO (98) 
Holiday, $150°. 

PLYMOUTH — ‘SS Plaza 4-dr.. $860. "SS 
Cranbrook 4-dr., $315°. 

PONTIAC—'53 Chieftain 4-dr., $490* 

WILLYS—'50 Jeep station wagon, $325. 

MISCELLANEOUS—’56 Ford 2-ton truck, 
$1,385; 1%-ton truck, $1,300; %-te 
pickup, $1,035. "55 Ford i-ton pickup, 
$950. °52 GMC 2-ton truck, $575. ‘# 
Chevrolet 2-ton truck, $495. "48 Chevre 
let 2-ton truck, $405. ‘47 International 
truck, $260. 


DYER, IND. 


(Dyer Auto Auction. Sale every Friday. 
Prices are for sale of June 7.) 

(Market strong with about a $50 pe 
unit Increase. Seld 234 out of 297.) 
BUICK—’'57 Special Riviera, $2,600°. 'S 

Special 4-dr., $1,655°, $1,575°. '55 Supe 

Riviera, $1,380° (ps); Century Riviera, 

$1,315*; Special Riviera, $1,300*, $1,255". 

"54 Super 4-dr., $1,000*; Riviera, $950° 

(ps). °53 Super conv, $525*; Special > 


dr. $535. 

CADILLAC—'56 (62) 4-dr., $3,500* (ps); 
(62) coupe, $3,300* (ps). "55 (62) conv. 
$2,740° (ps). °54 (62) coupe, $2,105" 
(ps). '49 (61) 4-dr., $210°. 

CHEVROLET—'56 Bel Air (6) coupe, $1- 
515; Two-ten (8) station wagon, $1,475; 
2-dr., $1,335, $1,275, $1,180. °55 Two-ten 
(8) 4-dr., $1,075*, $945°, $910, $905", 
$860, $820°; One-fifty (6) station wagot, 
$1,365°; 2-dr., $820. ‘54 Bel Air 2-dr., 
$775, $710*, $610°*; Two-ten 2-dr., $610, 
$600°, §600, $580, $560; One-fifty 4-dr., 
$605. °53 Bel Air 4-dr., $535; Two-tes 
2-dr., $560, $510, $495, $480, $225; One 
fifty 2-dr., $325. '52 SL Deluxe 2-dr., 
$330*, $270. $240. 

CHRYSLER—’55 NY 4-dr., $1,660° (ps), 
$1,415* (ps). "53 Windsor 4-dr., 

(ps). "52 Windsor 4-dr., $310°. 

DODGE—'57 Royal Diplomat, $2,600°. "# 
(500) conv., $555*; Coronet 4-dr., $320°. 
"53 Coronet 4-dr., $175; conv., -$565°, ‘52 
Wayfarer 2-dr., $125. 

FORD — ’57 Fairlane (8) 2-dr., $1,785" 
(ps); Custom 300 Ranchero, $1,600; 
Thunderbird, $3,150* (ps). "56 Fairlane 
(8) 500 Victoria, $2,065*; Fairlane (8) 
Victoria, $1,450 (ps), $1,445° (ps); 
conv., $1,500° (ps); 4-dr., $1,405°, $1- 

" ,280; Custom (8) 2-dr., $1,085, 
$1,075, $645. '55 Fairlane (8) 4-dr.. $1 
095*, $930°; Custom (8) 2-dr., 0°, 
$860, $840, $810. ‘54 Custom (8) 4-dr., 
$640*, $640, $620. 

HUDSON —’'55 Hornet 4-dr., $725°. ‘52 
Wasp 4-dr., $180. 

KAISER—’53 4-dr., $225. °52 4-dr., $245", 
$225°. 

LINCOLN—’55 Capri 4-dr., $1,450° (ps). 
’51 Cosmopolitan 4-dr.. $210*, $105*. 

MERCURY — '57 Monterey Hardtop, $2,- 


(Continued on Page 48, Col. 1) 
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More Reliability 





for Auto Radios! 


DELCO RADIO’S TRANSISTOR QUTLASTS and OUTPERFORMS THE PARTS IT REPLACES 





PRINTED CIRCUITS INCREASE QUALITY AND DEPENDABILITY 
OF DELCO RADIOS 


No other auto radio makes such extensive use of these advanced 
techniques that increase quality and dependability. 


A General Motors Value by 






Delco Radio Transistor Offers’... 


t Greater Power Output = 








2. Broader Tonal Range 
3. Longer Service Life _ 
4. Greater Fidelity with— 





5. Less Battery Drain 


- _ + 


| 





The new transistor-powered Delco Auto Radio has more performance and 
sales advantages than any other make! Its transistor is so efficient it not only 
outlasts and outperforms the parts it replaces but also outperforms transistors 
in other auto radios as well. 


Delco Radio’s new transistor-powered auto radio is a rugged, reliable unit 
that retains its fidelity regardless of road and climatic conditions. It operates 
on much less battery current than conventional tube-type sets and requires 
neither vibrator nor rectifier. 


Electrical strains on all the radio’s parts are reduced, which lengthens their 
life and adds to their efficiency. And distracting background noises originating 
in the mechanical vibrator are eliminated. 


Delco Radio’s new transistor-powered auto radio has proved its worth by 
delivering long-lived, trouble-free performance in hundreds of thousands of 
Chevrolets and Pontiacs. It’s another Delco Radio development sure to 
bring more pleasure to your customers, sure to bring more profit to you. 


DELCO RADIO 


DIVISION OF GENERAL MOTORS, KOKOMO, INDIANA 


WORLD LEADER IN AUTO RADIO 











Used-Car Auction Prices 





(Continued from Page 46) 


WILLYS—’49 station wagon, $125. a 
MISCELLANEOUS—’ 53 Zephyr 4-dr., $650. 


ALBANY 


(Tim Anspach Auto Auction, Sale every 
Monday. Prices.are ‘for sale of June 10.) 

(The market -here today was a little 
on the soft side, Retail sales in this area 
are slow. Cars from new dealers are hard 
to buy to make a profit, Let them sweat 
it out, they are in up to their chins, Why 
pay more than they will bring? Prices 
have changed, Sold 149 cars out of 198.) 


350*. °56 Custom station wagon, $1,785*; 
Monterey coupe, $1,785*; Montclair 
coupe, $1,700* (ps). °55 Montclair coupe, 
$1,445* (ps); Monterey station wagon, 
$1,325*; coupe, $1,235*. 

NASH—’57 Rambler Cross Country, $2,- 
200*. '55 Rambler Country Club, $1,320°; 
station wagon, $790. '53 Statesman 4-dr., 
$250, $175*. '52 Statesman 4-dr., $200°. 

OLDSMOBILE — '57 (88) Super Holiday, 
$2,855* (ps); Deluxe 4-dr., $2,685*,.’56 
(88) Holiday, $2,000* (ps); Super 4-dr., 


$1,925* (ps). '55 (98) Holiday, $1,660°| BUICK —'56 Special 4-dr., $1,950* (ps), 

(ps); 4-dr., $1,580* (ps). '54 (88) 4-dr., $1,800*, °55 Super Riviera, $1,560* (ps); 

$1,100*, ‘53 (88) 4-dr., $700*, $580°, Century Riviera, $1,525*; Special conv., 

$560*, $550 $1,550; 4-dr., $1,400*; 2-dr., $1,030°. '54 
PACKARD—’55 coupe, $1,250*. °52 4-dr.,| Super Riviera, $1,050*; 4-dr., $1,000°. 

$195*. ’53 Super Riviera, $790*. ‘52 Special 4- 
PLYMOUTH—’57 Belvedere (8) Hardtop,|  “T., 2 at $360°. 


; ; CADILLAC—’57 (62) coupe, $4,650* (ps). 
$2,350*. 56 Suburban, $1,480. '55 Savoy "56 (62) conv., $3,625* (ps); coupe, $3,- 





(8) 4-dr., $880, $870, $860, $850, $845,) Gone (ns). '55 (62) coupe, $2,600° (ps). 
we Ry BO oe oe Goro. | "54 (62) coupe, $2,250° (ps); 4-dr., $1,- 
brook 4-dr., $420; Cambridge 4-dr., : 885* (ps), $1,860* (ps). °53 (62) coupe 
PONTIAC—'56 Star Chief conv., $1,910* de Ville $1,390* (ps), °51 (60) 4-dr., 
(ps); Catalina, $1,750* (ps). °55 Chief- $550*; (61) 4-dr., $460°*. 
tain 4-dr., $1;195*, '54 Chieftain 4-dr.,| CHEVROLET — ‘57 Two-ten (8) station 
$685*°. °53 Chieftain 4-dr., $640*, $455,/ wagon $2,300*. '56 Bel Air (8) 4-dr., 
$405*. '52 Chieftain 4-dr., $275*, $190, $1,610*; Two-ten (8) 4-dr., $1,300; Two- 
$180°, ’51 2-dr., $250°. ten (6) 2-dr., $1,200, $1,135; One-fifty 
STUDEBAKER — ‘55 Commander 2-dr., (6) 2-dr., $1,010, '55 Bel Air (8) conv., 
$895*, $745. '52 Commander 2-dr., $180*; $1,220*; Two-ten (6) station wagon, 


$1,100, $1,010; 2-dr., $1,100*, $950, $820; | 
4-dr., $940, "$925. °'54 Two-ten Delray, ' 


Champion 4-dr., $150*, 
mander 4-dr., $125*. 


$145*. '51 Com- 


“OLDSMOBILE—’'55 


$795. °53 Bel Air 4-dr., $660; Two-ten 
4-dr., $630*, '52 SL Deluxe 2-dr., $445, 
$350*; 4-dr., $430*; Sport coupe, $425. 
’51 SL Deluxe 2-dr., $425; 4-dr., $275*; 
FL Deluxe 4-dr., $275. '50 SL Deluxe 
2-dr., $180. 

CHRYSLER—’54 Windsor Newport, $910* 
(ps), $780*, '50 Windsor coupe, $140*. 
DeSOTO—’55 Firedome Sport coupe, $1,- 
3235*. °53 Custom station wagon, $690. 
52 Firedome 4-dr., $225* (ps). 
DODGE—’57 Custom club sedan, .$2,225; 
Coronet 2-dr., $2,100*. '54 Goromet sta- 
tion wagon, $800*, °51 Coronet 4-dr., 

$200*. 

FORD—’57 Fairlane (8) 500 2-dr., $2,075* 
(ps); Custom (8) 300 4-dr., $1,750; 2-dr., 
$1,700. '56 Fairlane (8) conv., $1,750*; 
Victoria, $1,650*; Ranch Wagon, $1,210; 
Main 8) 4-dr., $925. ‘55 Thunderbird, 
$1,885*; Fairlane (8) Victoria, $1,200; 
Custom (8) 4-dr., $1,110*, $880; Ranch 
Wagon, $1,250*, $1,135. '54 Country se- 
dan, $890*%; Main (8) 4-dr., $610. °53 
Custom (8) 2-dr., $660; Main (8) 4-dr., 
$510; Main (6) 2-dr., $465, $460. ‘52 
Crest (8) Victoria, $480°, $475*; conv., 
$530*; 4-dr., $350; 2-dr., $300, '51 Cus- 


tom (8) Victoria, $300; Custom (8) 2- 
dr., $260, $190. °50 Custom (8) 4-dr., 
$140. 


HUDSON—’51 Commodore 4-dr., $120. 
MERCURY—’57 Monterey 4-dr., $2,330*. 
’56 Montclair Sport coupe, $1,800*, $1,- 


650*, °53 Monterey Sport coupe, $700*; 
Custom 4-dr., $690*, $560*, '52 Custom 
coupe, $420*. ‘51 Custom club coupe, 
$135*. 


NASH—’56 Rambler station wagon, $1,- 
725°; Metropolitan coupe, $840. ‘53 Ram- 
bler conv., $560; Statesman 2-dr., $500*. 
’52 Rambler coupe, $240. °51 Rambler 


coupe, $160. 
Super 4-dr., $1,- 
Holiday, $1,350°; 
"51 (98) 4-dr., 
$140*. 


(88) 
(ps). °54 (98) 
Holiday, $1,110*. 
"50 (88) conv., 


310* 
(88) 
$240°. 


VALVOLINE TR 


EASURE CHEST 





offers a motor oil 
that auto engines 


thrive on... 





a reliable 33,000 
mile guaranty that 


honors claims promptly... 


| a satisiied customers 


who keep coming back... 


Here is the positive way to give your cus- free 


tomers 33,000 miles or 24 months of trouble- 


Write Valvoline today, Dept. AN-657, 
fully illustrated book which will give 
about the 33,000 Mile Guaranty. 


: VALVOLINE OIL 


(DIV. OF ASHLAND OIL & RE 
FREEDOM, PENNS 


NEW CAR 
—— 
“ “DEALERS 
1 


for the big new 36-page, 
you every fact and detail 













chassis and engine repair motoring, 
when Valvoline lubricated—at no cost to you. 





COMPANY 


FINING COMPANY) 
YLVANIA 


| WILLYS—’51 station wagon, $120. 
| MISCELLANEOUS 


| BUICK—’55 RM 4-dr., 


| 30 out of 95 offerings.) 
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—j 


4-dr., $465, $325. ’°52 Custom (8) 2-dr, 
$275*. °51 Custom (8) 4-dr., $160. '% 
Custom (8) 2-dr., $170. 
















siptiieniasiae a 

ee HUDSON—’53 Wasp 4-dr., $240*; Pace. 
BE THE FIRST IN maker 4-dr., $135. 

YOUR NEIGHBOR HOOD MERCURY—’55 Custom 4-dr., $900. '53 


Monterey 4-dr., $420* (ps); 2-dr., $400, 
’51 Monterey 4-dr., $235; Custom 4-dr, 
$210*, 

NASH—’55 Rambler 2-dr., $570. 


TO own on€ / 


Ne « OLDSMOBILE — ‘55 Holiday (98) clu 
| coupe $1,610* (ps). '54 Super (88) 2-dr, 
|, Y \\ y \ae $950* (ps), ’53 Super (88) 4-dr., $605* 
il , (ps); 2-dr., $450%; (98) 4-dr., $570+ 


‘52 Super (88) club coupe, $300*. "5 

(98) 4-dr., $100°, 
PACKARD—’52 Clipper 2-dr., 

Clipper 4-dr., $105. 
PLYMOUTH—’56 Belvedere (8) club coupe, 


$220. ’§1 


ee ea ig $1,540* (ps). '55 Savoy (8) 4-dr., $920*, 
he ee : $735. '54 Savoy 4-dr., $580. °53 Cran. 
brook 4-dr., station wagon, $460. ‘5 

neg a ee Special Deluxe club coupe, $230. 
ee ee = = PONTIAC—'57 Super Chief Catalina, $2, 
ak 365* (ps). °56 (860) 4-dr., $1,700*. ‘55 
= Star Chief 4-dr., $1,365* (ps); Chieftain 
. (870) Catalina, $1,175* (ps), $855*; 

ply (860) 2-dr., $1,080. 


STUDEBAKER — ‘57 Commander station 
wagon 2-dr., $2,250°*. 

MISCELLANEOUS—’56 Ford (8) %-ton 
pickup, $775. '54 Ford (8) %-ton pickup, 
$645*, °52 Chevrolet %-ton pickup, $235, 
*51 Chevrolet %-ton pickup, $170. 


CHICAGO 


(Arena Auto Auetion. Sale every 
day. Prices are for sale of June 11.) 
(Sold 286 cars out of 409 offerings.) 
BUICK—’57 Century Riviera, $2,625* (ps), 


“Leave it up a little longer... 
it’s only July.” 





PLYMOUTH—’57 Savoy (6) 4-dr., $2,285°*. 
’56 Plaza (8) station wagon, $1,600°, ’55 
Belvedere (8) 4-dr., $1,200*; conv., $1,- 
350*; Savoy (8) station wagon, $1,200*°; 


Tues- 


STUDEBAKER 


(6) 4-dr., $1,035*. °54 Plaza station 56 RM Riviera, $2,210* (ps), $2,115* 
wagon, $640. ’53 Cranbrook 4-dr., $390; (ps), $2,000* (ps). 55 Century Riviera, 
Cambridge 2-dr., $385. °52 Cranbrook) $1 455°; Special Riviera, $1,400° (ps); 
Belvedere, $360; Cambridge 2-dr., $130. conv. "$1 290°: Super iviera, $1 375° 
on — 2-dr., $280; Cranbrook (ps); RM Riviera $1,520° (ps). 54 RM 
4-dr., $190. ’ eo , - 
PONTIAC — °53 Chieftain (8) Catalina,| Fiviera, $1,185° (ps), $855° (ps); Special 


$900, $830* (ps); 2-dr., $570*. °52 Chief- 
tain (8) Catalina, $585*; 2-dr., $440°. 
"51 (8) 2-dr., $230°, $200°. 

"52 Commander Sport 
coupe, $170*. "51 Champion conv., $160°. 


‘57 Willys station 
wagon, $1,700. "56 Hillman Minx 4-dr., 
$960; Volkswagen 2-dr., $1,250. '55 Borg- 
ward 2-dr., $650; Hillman Minx coupe, 
$900. °53 Chevrolet %-ton panel, $310; 
Delivery sedan, $330. "52 Jaguar coupe, 
$885; Chevrolet 2-ton rack, $450; %-ton 
pickup, $300, '51 Chevrolet %-ton pickup, 
$420. ‘49 International %-ton pickup, 
$150; 


FT. WAYNE, IND. 


(Fort Wayne Auto Auction. Sale every 
Tuesday. Prices are for sale of June 11.) 
(Seld 30 cars out of 51 offerings.) 
"53 


$1,380° (ps). 
RM conv., $775*. 

CHEVROLET—'57 Two-ten (8) 4-dr., $1,- 
900°. "56 Bel Air (8) 4-dr., $1,685°, $1,- 
585°. $1.550°. ‘55 Bel Air (8) 2-dr., 
$1.275°, $1,250°. 

CHRYSLER—’'53 NY 4-dr., $540° (ps). °50 
Royal 4-dr., $240°. 

DeSOTO—'57 Firedome 4-dr., $2,185* (ps). 

DODGE—'50 Coronet 4-dr., $160°*. 

FORD—'57 Custom (8) 4-dr., $1,725°, °56 
Country sedan, $1,670°; Fairlane (8) 4- 
dr., $1,260; Custom (8) 4-dr., $1,160. 
"55 Country sedan, $1.460°; Custom (8) 
4-dr., $950, $855. ‘53 Ranch Wagon, 
$655. '52 Custom 4-dr. $440°. 

KAISER—’51 Deluxe 4-dr., $235. 

MERCURY—'55 Montclair 4-dr., $1,065°. 

OLDSMOBILE—’'55 (88) Holiday, $1,625*, 
$1,395*. ‘54 (88) Super conv., $1,200° 
(ps). "50 (88) 4-dr.. $260°. 

PLYMOUTH—'53 Cambridge 4-dr., $355. 

PONTIAC—'54 Chieftain 2-dr., $1,020°. 
"52 Chieftain 2-dr., $440. 


N. LITTLE ROCK, ARK. 


(Ark Auto Auction, Inc, Sale every Tues- 
day. Prices are for sale of June 11. Sold 


BUICK—'55 Special 4-dr., $1,220°. "52 Spe- 
cial 2-dr., $515° 


CADILLAC—'54 (62) 4-dr., $2,050°, $1,- 
950. 

CHEVROLET—’55 Bel Air (8) 4-dr., $1,- 
295, $1,115, $1,090. '54 Bel Air 2-dr., 


$725, $610. "53 Two-ten 2-dr.. $425, $150. 
"51 Bel Air Sport coupe, $425, .$215. °48 
Deluxe 4-dr., $195. 
CHRYSLER—'53 Royal 4-dr., $300°. 
FORD—'57 Fairlane (6) 2-dr., $1,800. "55 
Custom (6) 4-dr., $1,110. "54 Custom (6) 
4-dr.. $710, 2 at $500. "51 Custom (6) 
2-dr., $255. 
MERCURY—'55 Custom 2-dr., $1,330. 
OLDSMOBILE—'52 (88) 4-dr., $295. 
PLYMOUTH—’51 Cranbrook 4-dr., $145. 
PONTIAC—'53 Chieftain 2-dr., 
WILLYS—’'49 Jeepster 2-dr., $150. 
tion wagon, $150. 
MISCELLANEOUS—’53 Ford i-ton pickup, 
$470; %-ton pickup, $415. 


FLINT 


(Flint Auto Auction, Sale every Wednes- 

day. Prices are for sale of June 12.) 
(Clean and sharp cars still remain a 
searce item even though retail is slow in 
some sections. Prices and demand remain 
strong on the wholesale level. Sold 107 
out of 160 offerings.) 

BUICK—’'56 Century Riviera 2-dr., §$1,- 
930° (ps), $1,740*; Special Riviera 2-dr., 
$1,500. '55 Century Riviera 2-dr., $1,350°. 
’54 Super Riviera 2-dr., $1,180°; 4-dr., 
$970; Century Riviera 2-dr., $1,110*; 
Special 4-dr., $825*, "53 RM Riviera 2- 
dr., $575*; Super 4-dr., $535*. 

CADILLAC—'55 (62) 4-dr., $2,270* (ps). 

CHEVROLET—'56 Bel Air (8) club coupe, 
$1,615°; 4-dr.. $1,605*; Two-ten (6) sta- 
tion wagon, $1,475; hardtop, $1,415* (ps); 
(8) 2-dr., $1,215. '55 Bel Air (8) club 
coupe, $1,350°, $1,315*; conv., $1,220°; 
sport coupe, $1,345°; 4-dr., $1,275*, $1,- 
200*; Two-ten (6) 4-dr., $875; One-fifty 
(6) 4-dr., $870, $815; Delray (8) 2-dr., 
$860* (ps). '54 Two-ten 2-dr., $675; 4- 
dr., $665. °53 Bel Air club coupe, $600*; 
4-dr., $525, $475; Two-ten 4-dr., $550*°; 
sport coupe, $535. 52 FL Deluxe 2-dr., 
$365; SL Deluxe 4-dr., $330, $280; Special 
coupe, $275. '51 SL Deluxe 4-dr., $165*, 
+g $110*. '50 SL Deluxe club coupe, 

15. 

CHRYSLER—’52 Imperial 4-dr., $125* (ps). 

DODGE—’55 Custom Royal Lancer (8) 2- 
dr., $1,305*; hardtop, $950*, °51 Coronet 
4-dr., $115. 

FORD—’'57 Fairlane (8) 500 4-dr., $2,145°; 
2-dr., $2,095*; club coupe, $1,655*° (ps); 
4-dr., $1,375*. °'55 Victoria (8) 2-dr., 
.$1,305*, $1,250*; Fairlane (8) club sedan, 
$1,150; 2-dr., $810; (6) Ranch Wagon 
2-dr., $1,075*; Custom (8) 2-dr., $850. 
’54 (8) conv., $880*; Mainline (6) 2-dr., 

"53 Custom (8) 2-dr., $640°, $535; 


48 sta- 








CADILLAC—’'57 (62) conv., $4,810* 


CHEVROLET— 56" Bel 


DODGE—’'56 Coronet Lancer, 





conv., $1,180*%; Super Riviera, $1,140* 
(ps), $1,000*, $855°, $825*. 53 Special 4- 
dr., $695, $600*, $445*; Super Riviera, 
$660*, $490* (ps). '52 Special 4-dr., $370*; 
RM Riviera, $315*, $265* (ps). °51 Super 
Riviera, $350°. ‘50 Super conv., $200*. 
(ps); 
"56 (62) 

$3,630° 


sedan de Ville, $4,750° (ps). 
sedan de Ville, $3,700* (ps), 
(ps); coupe, $3,280° (ps). ‘55 (62) 
coupe, $2,420° (ps), $2,400° (ps), $2,- 
385° (ps). 54 (62) coupe, $2,255* (ps); 
4-dr., $2,070* (ps). '53 (62) coupe $1,- 
140° (ps); coupe de Ville, $1,075* (ps). 
"51 (62) 4-dr., 3 at $655°. '50 (60) 4-dr., 
$360° (ps). 49 (62) coupe, $335*: 4-dr., 
$215*. 

Air (8) 
$1,700* (ps), $1,635°; 4-dr., $1,595*; 2 
dr., $1,520°; Two-ten (8) Delray coupe, 
$1,495*; Two-ten (6) station wagon, $1,- 
450°; Delray, $1,150; One-fifty (6) 4-dr., 
$1,245; 2-dr., $1,225, $1,190, $1,075, 
$1,030. °55 Bel Air (8) conv., $1,395; 
hardtop, $1,350°, $1,175; 4-dr., $1,270*, 
$940; 2-dr., $1,105*; Bel Air (6) 4-dr., 
$850; Two-ten (6) station wagon, $1,- 
345°, $1,060; One-fifty (6) station wagon, 
$1,150; 2-dr., $710, $680, $635. "54 Bel 
Air 2-dr., $870°, $695°; Two-ten 2-dr., 
$780*, $695; business coupe, $305. ‘33 
Bel Air hardtop. $675*; Two-ten 4-dr., 


Hardtop, 


$575; 2-dr., $525. "51 SL Deluxe 2-dr., 
$315*, $285°. "50 SL Deluxe conv., $515. 

CHRYSLER — ‘55 Windsor 4-dr., $1,495* 
(ps), $1,325° (ps). °54 Windsor 4-dr., 
$770°. °S52 Imperial 4-dr., $355°. ‘Si 
Windsor 4-dr., $205°. 

DeSOTO — ‘56 Firedome Seville, $1,875* 
(ps), $1,750° (ps). ‘54 Firedome (8) 2 
dr., $850; Powermaster 2-dr., $350°. 


"52 Firedome (8) conv., $315° (ps). 

$1,595°. 'SS 
Royal Hardtop, $1,290*, $1,025*; 4-dr., 
$1,.225*; Coronet (8) 4-dr.. $750°. "S4 
Coronet (8) 4-dr.. $680°. ‘53 Coronet 
(6) 4-dr., $450°, $245; Meadowbrook 4- 
dr., $250. '51 Coronet 4-dr., $250*. 


FORD—'57 Fairlane (8) 4-dr., $2,000°. 
‘56 Fairlane (8) conv., $1,775*; Vic 
toria, $1,700* (ps), $1,600° (ps), $1- 
590°; conv., $1,440*; Town sedan $1,- 
200°. °55 Fairlane (8) Crown Victoria, 
$1,505*, $1,410°, $1,350°; Victoria, $1,- 
375*; club sedan, $1,045*; 2-dr., $890, 
$880; Country sedan, $1,050. '54 Custom 
(8) 4-dr.. $755°; Custom (6) 4-dr., 
$510*; Main (8) 4-dr., $495. ‘53 Crest 
(8) Victoria, $850°, $775°, $590°; conv., 
$545; Custom (8) 4-dr., $545°, $480, 
$430; Main (8) 2-dr., $305, $275. ‘52 
Country Squire, $525°. 

HUDSON—’'55 Rambler 4-dr., $1,130*. 


(Continued on Page 49, Col. 1) 


Rambler Winner— 


Sharlayne Ferraro, Portland, Ore., who 
was elected “Miss Exquisite Form” in a 
nationwide contest sponsored by the 
lingerie firm, takes delivery of her Rambler 


Cross Country station wagon from Went-. 


worth & Irwin (Nash), Portland. Presenting 
the car are C. W, Wentworth jr., center, 
dealership general manager, and Tom 
Jewett, American Motors assistant zone 


manager. 
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Used-Car Auction Prices 


AUTOMOTIVE NEWS, JUNE 24, 1957 


$425, 





’52 Catalina 2-dr., 





51 Chieftain 










up, $1,005, '51 Studebaker %-ton pickup, "56 4-dr., 





49 


’50 Custom (8) 4-dr., $205; 2-dr., $110;| $975*; Special 4-dr., $905*, ’53 Special 
4-dr., $180; 2-dr.. $170. (6) 2-dr., $115. ; "| a-dr., $600. i 
STUDEBAKER—’52 Champion 4-dr,, $210; | HUDSON—’53 Wasp (6) 4-dr., $425; Jet|CADILLAG —’5S7 coupe de Ville 100° 
2-dr., $200, *50 Champion 4-dr., $180. || 4-dr., $300. s e° 3, aD 
MISCELLANEOUS — °’57 Ford Ranchero| KAISER—’52 Virginian 4-dr., $160*. 4-dr., $220*. 
truck, $1,680, '55 Chevrolet 1%-ton pick- | MERCURY—’57 Monterey 2-dr., $2,210*, | CHEVROLET—’56 Two-ten (6) 2-dr., $1,- 
$1,650*. °54 Monterey 4-dr., 250, $1,215, $1,175; 4-dr., $1,325, $1,- 


(ps). ’56 (62) 4-dr., $3,060*. '49 (62) 


$205. '49 Ford %-ton pickup, $180. $1,100*, ’51 4-dr., $130. 240, $1,225, $1,210. '55 Two-ten (6) sta- 

(Continued from Page 48) NASH—’52 Statesman 2-dr., $280, tion wagon, $1,060; 2-dr., $965, 3 at $900, 

EBENSBURG, PA. OLDSMOBILE — '57 (88) 2-dr, Hardtop,| 2, 2t $875; 4-dr., $925, $915, $910, $900, 

LINCOLN-—-’56 Premiere Hardtop, $2,900* $395; 4-dr., $320; Bel Air 2-dr., $320; Ebe t $2,740*, '53 (88) 2-dr., $650. °51 (98) $865. 54 Two-ten 4-dr., $520*; One-fifty 
Special 2-dr., $275, ‘50 Deluxe 2-dr.,|,.‘Hbensburg Auto Auction, Sale every) 4dr $165*, '50 (88) 4-dr., $150*, 4-dr., $400. "63 Bel Air conv., $760"; 


) 

MERCURY — ’56 Custom station wagon, 
$1,405*; 2-dr., $1,375*; Medalist 2-dr., 
$1,250°. ’55 Montclair Hardtop, $1,325*; 
Custom 2-dr., $655*, '54 Monterey Hard- 
top, $940", '3905°*; Sun Valley, $895*; 
Custom 4-dr., $650*. '53 Monterey Hard- 
top, $670*; Custom 2-dr., $585*. °52 
Monterey Hardtop, $635°, 

NASH — ‘°54 Ambassador 4-dr., $815*; 
Rambler Hardtop, $790*; Metropolitan 
coupe, $750. °53 Statesman 4-dr., $390*. 
52 Rambler Country club, $310. 

OLDSMOBILE—’56 (98) Holiday, 2 at $2,- 
250* (ps); (88) Super Holiday, $2,155* 
(ps), $1,885° (ps); Deluxe Holiday, $2,- 
010* (ps), $2,000* (ps). ’55 (98) Holi- 
day, $1,700* (ps); (88) Super conv., $1,- 
600°; 4-dr., $1,395*. °54 (98) Holiday, 
$1,400* (ps); (88) Super 4-dr., $1,230° 
(ps), $1,170*, $1,165* (ps). °53 (98) 
Holiday, $905° (ps), $735* (ps); (88) 
Super 4-dr., $800*, $710*; 2-dr., $700; 
Holiday, $680* (ps); Deluxe 4-dr., $610, 
$590*, $585*. °52 (98) 4-dr., $515° (ps); 
(88) Super 4-dr., $395. 

PACKARD—’53 Clipper 4-dr., $465*°. °51 
(300) 4-dr., $305°*. 

PLYMOUTH — '57 Belvedere (8) Sport 
coupe, $2,300* (ps); Savoy (8) 2-dr., 
$1,675*. °56 Savoy (8) 4-dr., $1,035°. 
'55 Belvedere (8) 4-dr., $1,100°; 2-dr., 
$750*; Savoy (8) 2-dr., $840; Plaza (8) 
4-dr., $600; (6) 2-dr., $575. °53 Cran- 
brook 4-dr., $355*, $350, $305. 

PONTIAC — ‘56 Chieftain 2-dr., $1,420*, 
$1,335*. °55 Star Chief conv., $1,615* 
(ps); Catalina, $1,440° (ps), $1,435° 
(ps), $835°; Chieftain 4-dr., $1,060°. '54 
Star Chief 4-dr., $1,025° (ps), $845° 
(ps); conv., $995°; Catalina, $810°; 
Chieftain (8) 2-dr., $670°. "53 Chief- 
tain (8) Catalina, $850° (ps), $480° 
(ps). "52 Chieftain (8) Catalina, $315°. 

STUDEBAKER — ‘55 Commander 2-dr., 
$550°. °53 Commander 2-dr., $285°. 

WILLYS—'54 Aero 2-dr., $280°. 

MISCELLA NEOUS—'56 Volkswagen sedan, 
$1,495. "55 Volkswagen 2-dr., $1,250, $1,- 
200; Chevrolet %-ton panel, $745. 


LITTLETON, COLO. 


(Colorado Auto Auction. Sale every Mon- 
. Prices are for sale of June 10.) 

—'57 Special station wagon, $2,900° 
(ps). "56 Super Riviera, $1,925* (ps), 
$1,895* (ps). ‘55 Century Riviera, $1,- 
675* (ps), $1,220°; Super Riviera, $1,- 
435° (ps); Special 2-dr., $1,200°, °54 

4-dr., $1,185*° (ps); Special 4-dr., 
$910. "53 _—— 4-dr., $575°. "52 Special 
2-dr., $310. 

CADILLAC—’57 (62) 4-dr., $5,150° (ps), 
$4,600° (ps); coupe, $4,190° (ps), ’ 
(62) sedan de Ville, $4,000° (ps); conv., 
$3,650° (ps); (60) 4-dr., $3,655° (ps). 
"S4 (62) 4-dr., $2,170° (ps), $1,945* (ps). 

CHEVROLET — ‘57 Two-ten (8) station 

wagon, $2,425°; Bel Air (8) 4-dr. $2,- 

370° (ps), $2,300° 2 at $2,260°, $2,225°. 

"56 Bel Air (8) 4-dr., $1,745°, $1,695°; 

Two-ten (8) station ‘wagon, $1,605; 4- 

dr., $1,570, $1,495; One-fifty (8) 2-dr., 

$1,210. '55 Two-ten (6) station wagon, 

$1,375; Two-ten (8) 4-dr., $1,150°, ‘54 

Bel Air station wagon, ; Two-ten 

2-dr., $745. "52 SL Deluxe Bel Air, $550°. 

GHRYSLER—'S6 NY 4-dr., $2,195° (ps); 

Windsor Hardtop, $1,950° (ps). '55 NY 

Hardtop, $1,675* (ps). ‘54 NY Hardtop, 

$1,100* (ps). "52 Windsor Hardtop, $375 








(ps). 
Des0TO—'57 Firedome (8) 4-dr., $3,125° 
(ps); Firesweep (8) Hardtop, $2,750° 
(ps). 55 Firedome (8) 4-dr., $1,080°. 

DODGE—'56 Coronet 2-dr., $1,225. ’53 Cor- 

onet 4-dr., $435. 
FORD—'57 ‘Thunderbird, $3,125* (ps), $3,- 
100° (ps); Fairlane (8) 500 Victoria, 
$2,200°, $2,190°; Ranchero, $2,200° $1,- 
795; Custom (8) 4-dr., $1,840°; Custom 
(8) 300 2-dr., $1,755. '56 Ranch Wagon, 
, $1,595° (ps), $1,- 
$1,215. ‘55 Cus- 
"54 Crest (8) Vic- 
$950, $ "Main (8) 4-dr., $725°. 
"53 Crest (8) Victoria, $530. '52 Custom 

(8) 2. $280. 
°55 Hornet (8) 4-dr., $1,410*. 
"h Hornet (6) 4-dr., $600. ‘53 Hornet 
(6) 4-dr., $390. ‘52 Hornet (6) 4-dr., 

. 


















LN—'55 Capri 4-dr., $1,825* (ps); 





2-dr., $1,725° (ps). 
MERC 


URY—'56 Monterey station wagon, 
$2,395* (ps); Montclair Hardtop, $1,690° 
; 4-dr., $1,545° (ps), $1,425° (ps); 
Hardtop, $1,575*. °54 Monterey 

4-dr., $960°. '53 Monterey Hardtop, $775; 
Hardtop, So s225°. Custom 4-dr., 












Custom 
$300°. "51 4-dr., 
NasH— 


$255, 
‘57 Rambler station wagon, $1,915. 
\OBILE—'57 (88) Holiday, $2,800° 
, $2,545°. "56 (88) BSu- 
. "55 (98) Holi- 


. '53 (88) Super conv., $850° 
, $530°, "52 (98) 4-dr., $600° 


D—'51 4- dr., $185°. 









PLYMOUTH—’'57 Belvedere (8) Hardtop, 





$2,525*. °56 Belvedere (8) station wagon, 
$1,495*. °54 Belvedere 4-dr., $700. 53 
Cranbrook club coupe, $480. °50 Cran- 
brook 4-dr., $170. 

56 Chieftain Catalina, $1,660°, 
chi ‘55 Chieftain Catalina, $1,245°. 
53 Chieftain 4-dr., $400. ‘51 (8) 2-dr., 


— "57 Chevrolet %-ton 














1 consignments.) 
¥ K—’'55 Special 2-dr., $1,205, $1,170. 
52 Hardtop, $615, '51 Super 4-dr., $325, 
$225. °50 Super 4-dr., $330, $165; Spe- 
Clal 4-dr.. $95; 2-dr., $75; Roadmaster 





2-dr., $170. 
CaD § 


ILLAC—’55 (62) 4-dr., $2,655°. °53 
ly 4-dr., $1,405, ’48 Fleetwood 4-dr., 








CH 0 —’55 Bel Air (8) 2-dr., $1,- 





250. '54 Bel Air (8) 2-dr., $810; ‘4-ar., 
$705, $645. ’53 Bel Air (8) 4-dr., $750; 
Fwotes (6) 2-dr., $610, '52 Two-ten ° 
4-dr., $475; Deluxe 4-dr., $435, $430; 

Deluxe sedan, 2 at $295, °51 Deluxe t= 









Delray sedan, $180. ’51 Deluxe conv., 


7 , Thursday. Prices are for sale of June 13. 
SHE! fle» $OU$800. 98 ad DS | Nha ery sear, Thong oer ine: |PEXMOUTHE 36 savoy (ear, gu.ato.| Rinse fis 
CHRYSLER—'53 NY 4-dr., $705, ‘51 Ny| !8, more money each week, Sold 94 out | GP Tino (aa ee ar $790. | CHRYSLER — ‘53 NY 4-dr., $510*, ‘51 
2-dr., $205. fet e | °54’ Savoy (6) 4-dr., $515. °53 Cranb: Windsor 4-dr., $230°; NY 2-dr., $180°. 
, BUICK—’55 Special 2-dr., Hardtop, $1,295°*. y ranbrook 49 Wind 4-d 170*: NY 4-4 
DODGE—'’51 Meadowbrook 4-dr., $205. '49| '52 Special Riviera Hardtop, $185. 'Si| 4-dr-, $450, $440. °52 Cranbrook 4-dr., a s Pee 
Wayfarer 2-dr., $185. Super 4-dr., $170*; Special 2-dr. $120.| $195; Cambridge 2-dr., $160, ‘51 Cam- aoe 


FORD—’57 Fairlane (8) 500 2-dr., $2,130, *50 Super 2-dr. Hardtop, $245; ‘Special 
$1,975; Custom (8) 500 2-dr., $2,140. °56| 4-dr.. $150*, $110*, $105. $1 


bridge coupe, $125, °50 Deluxe 4-dr.,| DeSOTO—'52 Custom 4-dr., $320*, $290° 
50. 


(ps). 


Custom (8) 4-dr., $1,280; 2-dr., $1,255, | CADILLAC—'54 (62) 4-dr., $2,000* (ps). | PONTIAC—'53 Chieftain (6) 2-dr., $580, | DODGE—'5S4 Coronet 4-dr., $690*. '52 Way- 


$1,240; Fairlane (8) 2-dr., 2 at $1,575, 53 (62) 4-dr., $1,225* (ps). '49 (61) "50 (8) 2-dr., 


$1,305. °55 Victoria (8) 2-dr., $1,340; 4-dr., $300. $115°*. 


$100* °49 station wagon, sass 2-dr., $245. ’50 Diplomat Hardtop, 


Fairlane (8) 2-dr., $1,005; Custom (8) | CHEVROLET—’57 Bel Air (8) coupe, $2,- | STUDEBAKER—’52 Commander (8) Hard-| FORD—'56 Main (8) 2-dr., $970. '55 Fair- 


4-dr., $1,080, $910; 2-dr., $885, $755, °54 170*; 2-dr. Hardtop, $2,160*. '56 Two- top, $225. 


lane (8) 4-dr., $1,160°; 2-dr., $975, '54 


Custom (8) 2-dr., $780; coupe, $735;| ten (8) 4-dr., $1,280, $1,255. °55 One-| WILLYS—’50 station wagon 4-dr., $200. Main (8) 2-dr., $765; 4-dr., $570; Cus- 
4-dr., $695; Main’ (8) 2-dr., $580. °53| fifty (6) station wagon, $1,000. °'54| MISCELLANEOUS—’56 Chevrolet (6) %-| tom (6) 4-dr., $725, $560; 2-dr., $610°, 
Custom (8) 2-dr., $570; Crest (8) 2-dr.,| station wagon 4-dr., $925; Two-ten 2-dr.,| ton pickup, $1,150; Ford (8) %-ton pick-| $605. °53 Victoria Hardtop, $715*. ‘51 


$505. °52 Custom (8) 2-dr., $410, $395; $775*; One-fifty 2-dr., $655. °53 Two-ten up, $1,070. 


’54 Chevrolet %-ton pickup, Victoria Hardtop, $310. 


Victoria (8) 2-dr., $375. ’51 Crest (8)| 2-dr., $620. 52 SL club coupe, $365; SL| $700. ‘51 Studebaker %-ton cab and| HUDSON—’53 Wasp 4-dr., $305*. 
2-dr., $330; Custom (8) conv., $330;| 2-dr., $325*; Deluxe 4-dr., $250*, 51 Bel| chassis, $275. ‘50 International %-ton| /INCOLN—'S51 4-dr., $150*, '50 Cosmopoli- 


2-dr., $210, $205; 4-dr., $305, $265, $205. Air Hardtop, $320*; SL Deluxe 4-dr., pickup, $290. 


’50 station wagon, $340; Custom (8) 4- $220; FL Deluxe 2-dr., $170, $145*. '50 up, $215 
dr., $185; 2-dr., $105, °49 Custom (8) SL Deluxe 4-dr., $210*; 2-dr., $175. 


’49 Chevrolet W ™ tan 4-dr., $205*. 
*-ton pick-| wERCURY — 53 Custom 2-dr., $550, °52 


2-dr., $400. °51 Deluxe conv., $275*. 


2-dr., $140. CHRYSLER — °53 station wa 4-dr., ‘NASH—’53 Ambassador 4-dr., $415°. ’52 
MERCURY—’56 Medalist 2-dr., $1,555. °53| $775". '51 Windsor 4-dr., 5255", $190°, NEW YORK CITY Statesman 4-dr., $315°. 

Monterey 4-dr., $765, $455, $415. °52| $160°. (Skyline Auto Auction, Sale every Tues-| O-DSMOBILE—'52 Super Holiday, $520° 

Monterey 4-dr., $410. °51 conv., $160.| DODGE—’54 Coronet (8) 4-dr., $705, °53/ day. Prices are for sale of June 11.) (ps). 

'50 2-dr., $315. °47 4-dr.. $145. Coronet (8) 2-dr., $590; 4-dr. $580. (80 percent of all entries sold as mar- | PLYMOUTH — '55 Belvedere (8) station 


OLDSMOBILE—'55 (88) 4-dr., $1,465, °54| FORD—'57 Fairlane (8) ‘Victoria, $2,075*| ket was very strong in New York City wagon, $1,080°. '54 Belvedere (8) 4-dr., 


(88) 4-dr., $1,000; 2-dr. $405, "52 (88) (ps). ’56 Custom (8) 4-dr., $1,360°; 2-| this week, Definite shortage of good mer- 


$525. "51 conv., $145. "50 conv., $145. 


4-dr., $305. '51 (98) 4-dr., $255. °50 (88)| dr., $1,100; (6) 4-dr., $1,170. '55 Main| chandise had all dealers bidding very |PONTIAC—'56 Star Chief (8) Hardtop, 


2-dr., $220, (8) 2-dr., $720. ’54 Custom (8) Victoria| spiritedly, Sold 77 cars out of 96 con- $1,900° (ps). "54 Chieftain station wag- 
PLYMOUTH—’53 station wagon, $510. °51| 2-dr., $920°; 4-dr., $825. '52 Custom (8)| signments.) on, $925° (ps); 4-dr., $710. '53 Chieftain 

Cranbrook 2-dr., $215, '37 4-dr., $230. Victoria, $440*, $330. °51 Custom (8)|BUICK—'56 Century conv., $1,700*, °54| COMv., $680, '52 Star Chief conv., $200°. 
PONTIAC—’53 Chieftain 2-dr., $655, $555. 2-dr, Hardtop, $250°; (6) 4-dr., $130*°. Super Riviera, $1,050°; Century 4-dr., (Continued on Page 50, Col. 2) 





Can’t sell 


the farmers who 


can’t buy! 


Every smart salesman concentrates on 

customers with the dollars as well as the desires, 
the wherewithal as well as the wish. In the big 
industry of agriculture, the big buyers with 
money to spend are the top-incomed farmers 

... the 44% of all US farmers getting 

91% of the nation’s cash farm income. 


This choice group are big producers 
because they have the capital, technical 
knowledge, machinery and equipment, 
better lands—and take better care of 
their lands with commercial fertilizers. 

In this top group, SuccessFUL FARMING 
with selective circulation concentrates 


the majority of its 1,300,000 copies! 





SuccessruL Farmine farmers are big 
businessmen, operating substantial farms 
averaging 365.9 acres. They produce 
more than one-third of total US farm 
output and almost two-thirds of the 
livestock. With average cash farm income 
around $10,000 for the past decade, 
they can afford the best, are the big 
customers for anything which betters 
their business or their homes. 

Your advertisements in SuccessFuL 
FARMING get better reception because 
for more than a half century SF has 
built its reputation on service . . . helped 
the best farmers earn more, and farm 
families to live better...and has a degree 
and kind of influence that no general 
medium can match with this audience. 

And ask any SF office to tell you more! 











MEREDITH PUBLISHING Company, Des Moines... 
with offices in New York, Chicago, Detroit, Philadelphia, 
Cleveland, Atlanta, San Francisco, and Los Angeles. 
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Customer Claims 
His ‘New’ Auto 
Was a Used Car 


PITTSBURGH.—A former pri- 
vate detective has claimed that a 
car sold to him as new was really 
used. 

Charles H. Weise, Bellevue, Pa., 
made the charge against Andrew 
P. Tiglio, president of Chateau Mo- 
tor Sales Co., Inc, (Dodge-Plym- 
outh). After a hearing, Tiglio was 
held for court on charges of false 
pretense and violating the Motor 
Vehicle Sales Finance Act. 

Weise said he bought what he 
thought was a new car in Novem- 
ber, 1955, and didn’t find out until 
10 months later that it was used. 
He said, “Tiglio assured my wife 
and I that the car was new. The 
speedometer read 25 miles. He said 
we would not have the trouble we 
had with the other car.” 

A car bought earlier from Tiglio 
“completely fell apart,” Weise said. 

Weise said that after buying the 
second car he got into the used-car 
business “to learn how they oper- 
ate.” He has been working for 
Evergreen Auto Sales, Inc. 
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Used-Car Auction Prices 





(Continued from Page 49) 


’61 Chieftain 2-dr., $230°; 4-dr., $175*. 
*49 Chieftain 2-dr. , $195 
MISOELLANEOUS—'60 Hillman Minx 4- 
, $150. 


OMAHA 


(Richard Abel Auto Auction, Sale every 
Thursday. Prices are for sale of June 13.) 
BUICK—’56 Century Riviera, $1,845*° (ps). 

‘55 Super Riviera, $1,375*. °51 Super 

Riviera, $295°*. 

CADILLAC—’57 (62) coupe, $4,320* (ps). 
’56 (60) 4-dr., $3,850° (ps), "55 (62) 
coupe de Ville, $3,000* (ps). 

CHEVROLET—’57 Bel Air (8) conv., $2,- 


300*; Two-ten (8) station wagon, $2,- 
230*; Hardtop, $2,105*; Two-ten (6) 
2-dr., $1,635. "56 Two-ten (8) station 
wagon, $1,805; 2-dr., 2 at $1,345. ’55 Bel 
Air (8) Hardtop, $1,525*; 2-dr., $1,325°; 
Two-ten (8) Delray, $1,375*, $1,020*; 
4-dr., $1,080; Two-ten (6) 2-dr., $1,010, 
$900. '54 Bel Air Sport coupe, $1,020*; 
conv., $945*; Two-ten (6) 4-dr., $850*; 
2-dr., $540; Delray, $785. '52 Bel Air 
conv., $395. "51 SL Deluxe 4-dr., $260*. 
‘50 SL Deluxe Bel Air, $265. 
CHRYSLER—’54 Windsor 4-dr., $975°*. 
FORD—’57 Fairlane (8) Victoria, $2,225* 
(ps); comv., $2,220°; 4-dr., $2,135°*; 


Custom (8) 300 sedan, $1,950; 2-dr., 
(8) 


$1,- 
4-dr., $1,615°; 
$1,375. '55 Main (8) 

*53 Custom (8) 
$530*; Custom (6) 


880°. '56 Fairlane 
Custom (8) 2-dr., 
4-dr., $1,110; 2-dr. 
4-dr., $615; 2-dr., 









new concept in nylon filter 
produces low,ost, high efficiency tilttation 


2 


Me 








Complete is the word for the modern Danco Nylon filters. 
Corrosive-resistant Nylon screen is permanently injection- 
molded into the rugged, light-weight Nylon structural frame. 
The complete unit costs less . .. saves assembly time ... 

and delivers maximum filtration with greatest flow. 


Almost limitless variations in size, shape and type permit 
designing and engineering a Danco Nylon filter exactly to 
your requirements. For all the facts, fill out the coupon below. 


Danco Nylon filters for engines... aircraft... machinery... 


coolant and lube systems . . . process industries . . 


and a hundred other applications requiring low-cost, 
y filtration. 


high-efficienc 
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LINCOLN— 50 4-dr., $155*. 
MERCURY—’56 Montclair 4-dr., 
Phaeton Hardtop, $1,760*. 


$1,785°*; 
"54 4-dr., 


= 4 ’563 4-dr., $430. '52 Monterey 4- 
$390; Custom 4- dr., $275. ’51 conv., 
siso* 49 4-dr., 





NASH—’55 Ambassador 4-dr., $1,140° (ps). 
OLDSMOBILE—’56 (88) Hardtop, $1,900*; 
Holiday coupe, $1,800*. '55 (88) Holiday, 





eeeiee’ oa $1,225°. '54 (98) 4-dr., 

4-dr., $570; Business coupe, $425. ,210*, '52 (88) Super 4-dr., $410°, ’51 

MERCURY — '57 Monterey 4-dr., $2,700*| (88) 2-dr., $400°. 

(ps). °55 station wagon, $1,725* (ps). PLYMOUTH—’56 Custom station wagon, 
’54 4-dr., $800, '53 2-dr., $735. '52 2-dr., $1,790*; Belvedere (8) 4-dr., $1,550*. ’54 
$550, '51 2-dr., $330; 4-dr., $205. Savoy 4- dr., $620. '52 Cambridge 4-dr., 

NASH—’51 4-dr., $205. $315. 

OLDSMOBILE — °'56 (98) 4-dr., $2,050*| PONTIAC—’56 Chieftain Hardtop, $1,660*. 
(ps). °55 (98) Holiday, $1,825*° (ps); ’55 Chieftain 4-dr., $1,015*. '54 Chieftain 
(88) Super Holiday, $1,750° (ps); 4-dr., 4-dr., $760*°, '53 Chieftain Deluxe 4-dr., 
$1,460*; Deluxe Holiday, $1,675*. °54 $575. ’51 Chieftain 4-dr., $195. ’48 2-dr., 
(98) Holiday, $1,195* (ps). ’52 (98) 4- $200*. 
dr., $360*. ’51 (88) 4-dr., $450°; Super) STUDEBAKER—’53 2-dr., $270, '51 Com- 
4-dr., $345°. '50 4-dr., $175°. mander 4-dr., $180. { 

PLYMOUTH—’55 Savoy (6) 4-dr., $790*.| MISCELLANEOUS—’54 Ford %-ton pick- 
*54 Belvedere 4-dr., $560*. ‘53 Cambridge up, $650. °53 Dodge panel truck, $160. 
Suburban, $620; 4-dr., $350, $225. *52 International %-ton pickup, $230. 


PONTIAC—’56 Chieftain (8) Catalina, $1,- 
770*. °55 Chieftain (8) 4-dr., $895. 

MISCELLANEOUS — ’51 Chevrolet %-ton 
pickup, $640, °49 Ford %-ton pickup, 
$175. 


CHICAGO 


(Greater Chicago Auto Auction. Sale 
every Thursday. Prices are for sale of 





June 13.) i i consten. |Air Bellows After Test— 
WAREHOUSE POINT, CONN. ama, ee an aa Two Firestone Industrial Products C, 


(Southern Auto Sales, Inc, Sale every| BUICK—’57 Riviera, $2,850* (ps). '56 Su- 


officials 
















Wednesday. Prices are for sale of June 12.) per Riviera, $2,050* (ps); RM conv., $2,- look at the bellows of an air 
o-_ a out of = I e oa ier me as $1,975* (ps);| spring which had been in service for three 
BUICK—’ 57 Special 2-dr., ° By juper -dr., e : iviera, 1,660*; 2-dr., : 
Riviera, $1,560*; Special ‘Hardtop, $1,-| $1,625°. "55 RM conv., $1,650* (ps);| °°" Of @ bus. P. P. Crisp (left), pres | 
350°, °54 Century Riviera, $1,175* (ps);| Riviera, $1,340* (ps); | Super Riviera,| dent, and H. H. Deist, design engineer, 
RM Riviera, $1,115* (ps); Super 2-dr., $1,400* (ps); 4-dr., $1,300*; Century| said they could find almost no traces of 
$975* (ps). "53 RM Riviera, $710* (ps); Riviera, $1,375*; Special Riviera, $1,- wear after 619,000 mile 
Super conv., $660; Special 2-dr., $630, 325°; 2-dr., $1,180°. ’54 Super Riviera, “ —— 
$440*, "52 Super 4-dr., $365*, $340°. '51 $1,250*; 4-dr., $800°; Century Riviera, 
Super Riviera, $500*, $335, $270*, $200°.| $1,175*, $840°; Special conv., $1,140*;| $2,335°; Monterey coupe, $2,330*; Phae- 7 
’50 RM 4-dr., $255°. "49 Super 4-dr.,| RM 4-dr., $1,090* (ps). '53 RM 4-dr.,| tom, $2,300*. °55 Montclair conv., §i,- 
$165°. $700* (ps); Super Riviera coupe, $595*; 535° (ps). "54 Custom 2-dr., $530°, '53 
CADILLAC—’54 (62) 4-dr., $1,820* (ps).| Special 4-dr., $550*, $300. ‘52 Super| Monterey coupe, $810*, $730°, $560; Cus- 
’53 (62) 4-dr., $1,165*. "52 (62) 4-dr., Riviera coupe, $505*. tom 2-dr., $620. "52 Custom 4-dr., $400, 
$1,050*, °51 (62) conv., $740*; 4-dr.,| CADILLAC—’56 (62) coupe de Ville, $3,-| $350. 51 "Sport coupe, $280. F 
$485*, "50 (62) coupe, $535°, "48 (62)| 700° (ps), $3,650° (ps), $3,425* (ps);| NASH—’55 Rambler Suburban, $535. ' 
4-dr.. $240°*. sedan, $3,550° (ps); conv., $3,410* (ps); Custom station wagon, $780. °53 States 
CHEVROLET—’57 Bel Air Hardtop, $2,- 4-dr., $3,000° (ps). °55 (62) coupe de man Country club, $350; 4-dr., $345; 
115*. °56 Two-ten (6) 4-dr., $1,315, $1.-| Ville, $2,710* (ps), $2,645* (ps), $2,505*| 2-dr., $285°. °52 Statesman 4-dr., $330, c 
245, $1,225, $1,220, $1,170," $1,165, $1,-| (ps); 4-dr., $2,215* (ps), $2,170* (ps).| OLDSMOBILE—’56 (88) Super conv., §2,- 
150, °55 Nomad station wagon, $1,550° "54 (62) coupe de Ville, 2 at $2,250° 430° (ps); Holiday, $2,055* (ps), $2,025* 
(ps); Bel Air coupe, $1,300*, $1,235°,| (ps), $2,195* (ps), $2,080* (ps); 4-dr.,| (ps), $1,890* (ps); (88) 4-dr., $1,850*, j 
$1,195*, $1,060; Two-ten 4-dr., $1,065°, $2,000° (ps), $1,950° (ps), $1,870° (ps), $1,705*. °55 (98) Holiday, $1, 780°; 4-dr. 
$1,080, $950, $885. ‘54 Two-ten 4-dr., $1,695° (ps). "53 (62) 4-dr., $905*° (ps). $1,700* (ps), $1,690° (ps), $1, 500* (ps): 
$665, $530. °53 Two-ten 4-dr.. $725°; ow 4-dr., $330°. °48 (62) 4-dr., (88) Super Holiday, $1,595* (ps), $1,535* 
Bel ‘Air Hardtop, $725, $710, $655, °52 . (ps), $1,445°; (88) 4-dr., $1,475*, $1,220 
Deluxe 4-dr., $435, '51 Deluxe 4-dr.. 2) CHEVROLET—’57 Corvette, $2,880°; Bel nen, "54 (88) Holiday, $1,240*; ye 
at $255. "50 Deluxe 4-dr., $220, 2 at $200. Air (8) conv., $2,320° (ps), $2,230° (ps), $1,150*; (98) Holiday, $1,205° (ps), '53 
CHRYSLER—’52 Windsor 4-dr., $350*. "51| $2,125° (ps), $2,115*; Sport sedan, $2,-| (98) 4-dr., $915* (ps), $800° (ps); (88) 
Windsor 4-dr., $230°. 260° (ps); Bel Air (6) Sport coupe, $1,- 4-dr., $615*, $590° (ps), $570°, "52 (98) 
DODGE—’55 Royal 4-dr., $1,250*. "53 Cor- 915°; Two-ten (8) station wagon, $2,310°. 4-dr., $535°; Holiday, $350° (ps). ‘Si 
onet (6) 2-dr., $455°; Meadowbrook 2- "56 Corvette, | $2. 700; ‘tases (8) Sport (98) 4-dr., $320°, $300°. 
dr., $200. "52 Coronet 4-dr.. $200. 51} coupe, $1, (ps), $1, (ps); conv., r sal -dr., $1, 
Subeues conv., $170*. "50 Coronet 4-dr., $1,620°, $1,550°; 4-dr., $1,540°; Two-ten ge my han ye a 
$100. (8) station wagon, $1,625°; 2-dr., $1,130, Savoy (8) 2-dr., $1 295° $1,250; 4-dr., 
FORD—’57 Fairlane (500) Hardtop (8),| $1,115, $1,100; Two-ten (6) 2-dr., $1,-| $1,250 °55 Belvedere (8) conv., $1,195*, 
$2,110°. 56 Fairlane (8) Victoria, $1,-| 355, $1,100, $1,095. "55 Bel Air (8) Sport} 1'190*: Savoy (8) 4-dr., $955, $945, 
600°, $1,245; Main (6) 2-dr.. $770. '55| coupe, $1,465°, $1,395°, $1,220; 4-dr.,| $929 $910, $875, $700; Plaza station 
Custom (8) Country sedan, $1,450, $1,-| $1,245*, $950; Bel Air (6) Sport coupe,| wagon, $840. $800, "54 conv., $575; 
200°, $1,155; 4-dr., $1,010, $1,000, $935°,| $1.375*; 2-dr.,. $1.2500; One-fifty (8)| Savoy ‘a-dr., $570. 
925°; conv., $850°, $825; Fairlane (8) ion wagon, $1,160; Two-ten (8) 4-dr., , ‘ 
oar, $1.140%, $1,080. °S4 station wagon| $1,000, $910, $840°. “54 Bel-Air 4-dr.,| "OX TIAC™ 57 Catalina (8) oe 
(6), $700. '53 Main (8) Ranch Wagon, $835; Two-ten 4-dr., $760, $555; One- 855° (ps). $1,645* (ps); Chieftain 2-dr 
$695, $650; Custom (8) 2-dr., $550, $530, fifty 2-dr., $435. "53 Two-ten 4-dr., $720°, $1 420° 468 Star Chin Catalina $1 445°. 
2 at $485, $475°, $465, $430, $325. '52| $610°, $575° (ps), $370; 2-dr.| $375.) $5"i10*: Chieftain 2-dr. $1,010" $780. 
Custom (8) 4-dr., $385°, $245. "51 Cus- $355; Beil Air Sport coupe, $665; One- "54 Star Chief 4- dr., $875° (ps); Custom 
tom (8) 2-dr., $290, $265, 2 at $215, fifty 2-dr.. $305, $200. ‘52 conv., $270*. Catalina, $850°; 2-dr. $535, $490, 33 
$200, $165. $105 "51 Deluxe 2-dr., $245. e 3. : 
ON—'51 Pa $115. CHRYSLER — ‘56 NY St. Regis, $2,425° Catalina 2-dr. grab, G00"; £-ar., oar. 
KAISER—’'53 Manhattan 2-dr., ' $375°. (ps). "56 NY St. Regis, $1,740° (ps); STUDEBAKER — '57 Golden Hawk 2-dr 
MERCURY—'54 Monterey station wagon,| Windsor 4-dr., $1,265* (ps). '53 NY 4-| ¢9 450s (ps), °53 Regal coupe, $500°: 
$875°*, $750, $700. '53 Custom Hardtop,| _ “r., $525. Champion 4-dr., $255° ; ‘ 
$645°. '52 Custom 4-dr., $360, °51 4-dr.,| DeSOTO—'55 Fireflite (8) conv., $1.585°| wir ys 52 Aero Lark 2-dr.. $280 
$360, $210, $190, $135. "50 4-dr., $135. (ps); Firedome (8) Sport coupe, $1,345°. | miscELLANEOUS—'57 Volkswagen Kar- 
NASH—’53 Rambier station wagon, $635,| ‘54 Powermaster 4-dr., $570°. mann-Ghia, $2,445; 2-dr.. $1,875. '58 
$595; Ambassador 4-dr., $305°. ‘| DODGE—"'56 station wagon, $1,550°. °55/ ora (8) %-ton pickup, $650; Ford (6) 
OLDSMOBILE—'56 (88) ‘Hardtop, $1,930°| Coronet (8) 4-dr., $710°. "54 Coronet (8)| 1,""ton pickup, $565.” ; 
(ps), $1,685* (ps). "55 (88) 4-dr. $1,- soret. = we coronat, (8) See. $375°, . ‘ 
360°, $1,195°*. "54 (88) Hardto 1,330° . 
tes), Giaae>. "OO COOP aan, “Siaee, FORD—'si Thunderbird Hardtop, $3,050° PORTLAND, ORE. 
$650°. * sad es ‘ . » ° 
dr., Gane ey wtet eaten "05 102) (ps); 4-dr., $1,790°; Fairlane (6) 2-dr., (Portland Auto Auction. Sale every 
<-dr. $156° "49 (88) 2-4r.. $180°. $1,600; Ranch Wagon, $1,885, ’56 Thun- aonon? Prices are = sale of June 11.) 
PACKARD—'53 Clipper Hardtop, 650°. '51| derbird coupe, $2,695; ‘conv., $2,450; | BUICK — "56 Century 2-dr. Hardtop, $2,00° 
4-dr.. $240. , Parklane (8) station wagon, $1,735*; oe): 4 pecial 2-dr., $1,910*; 4-dr., $1,- 
PLYMOUTH—’56 Plaza 2-dr., $1,300°. °55 Ranch Wagon, $1,445; Fairlane (8) conv., hy Special conv., $1,550°; 4-dr., 
Plaza 2-dr., $895. 'S4 Beivedere 4-dr.,| $1.710°, $1,655; Country sedan, $1,600;} $1,250"; Century 2-dr. Hardtop, $1,540, 
$695°. "53 Plaza station wagon, $560, '50| ‘4. $1,420; 2-dr., $1,350°; Custom (8)/ 17 — = 
Special Deluxe 2-dr.. $125. , . 4-dr., $1,190°; 2-dr., $1,135, $1,095; : ardtop, $855° (ps); Super 4-dr., $665°. 
; :? Main (8) 4-dr., $870. '55 Main (8)| ‘52 Super 2-dr. Hardtop, $670°. °51 Super 
PONTIAC—'53 Chieftain (8) conv., $680, . ° 4-d ., +. RM 
$645°: Deluxe 2-dr.. $460, $425 $415.| Country sedan, $1,620° (ps); Main (6) = $300°. "50 Super 4-dr., $260°; 
"52 Chieftain (8) station wagon, $430°,| 2-4F-, $650; Fairlane (8) conv., $1,535*| _ fou, $100"; Special A-dr., $i300. 
$400°, $270. °51 Chieftain (8) conv (ps), $1,160°; Victoria, 2-dr., $1,340°,| ™"; ed eee, eae 
$330°. °50 Catalina, $210 |e Tar. ‘$016, $835. 2-ar., 4 (62) 4dr. $200." ee 
7 J . iu om ) 4-dr., : ; 2-dr., $860. eee — 
ar 3 Gaweme +02, ‘54 Crown (8) Victoria, '$755*; 4-dr.,| CHEVROLET—'57 Two-ten (8) 4-dr. Hard- 
} a ay . $650; Custom (8) 4-dr., $720; Main (8)| ‘P, $2,250°. ’56 Nomad (6) 2-dr. station 
WILLYS—'56 Dispatch. $710. °53 2-dr 2-dr., $745*. ’53 Main (8) station wagon,| W280, $2,070 -(Pe); Bel Air (8) 2-dr., 
i aie a gg Rg ef a 
4-dr., ‘ : "S ain (6) 
unm axmous—"00 feetabapes Me ston | 2-dr.. $205. '51 Custom (8) 2-dr., $255°,| $1,640°; 4-dr., $1,180; @) 2-dr., station 
up, $655. '53 Ford %-ton pickup, $500;| MEDOON 56 soenet soir $1,095". °54 100" $1,060; Bel Ait (8) 4-ar., “Fie 
° > uper Was: * , ; 
53 Volkswagen 2-dr. $710. '51 GMC %- LINCOLN’ 54 Capri 4-dr., $1,165°. (ps), $1,430*, $1,350°; 2-dr.,” $1,400"; 






ton express, $355. 
pickup, $270. 
up, $160. 


VALDOSTA, GA. 


(Tom Hewitt Auto Auction. Sale every 

Friday. Prices are for sale of June 14.) 

(This week’s sale was ‘‘Red Hot.’’ Soild 

85 percent of the cars registered. Weather 
was very hot.) 

BUICK—’56 Super 4-dr., $2,000 (ps); Hard- 
top, $1,800°; Special 4-dr., $1,775*, $1,- 
500°; Riviera 2-dr., $1,750*. '55 Century 

Special 4-dr., $1,310*. 


Hardtop, $1.575*; 
*54 Special 4-dr., $850*. ‘53 Super Hard- 


51 Chevrolet %-ton 


"49 Studebaker %-ton pick- MERCURY—’'57 Commuter station wagon, 


(Continued on Page 52, Col. 3) 
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Toe Tee eee 
















as 


top, $700*, '50 Super 4-dr., $355°; 2-dr., 
$300° 

CADILLAC—’56 (62) 4-dr., $3,460°. °53 
(62) 4-dr.. $975° (ps). 

CHEVRO) —'57 Bel Air (8) conv., $2,- 
195* (ps); Sport coupe, $1,800; Two-ten 







(8) Hardtop, $2,015*; 
ray (6) 2-dr., $1,650*. ‘56 Corvette, $2,- 
210°; Bel Air (8) 4-dr.. $1,340; Two-ten 
(6) 4-dr., $1,275. '55 Bel Air coupe, $1,- 
085; Delray (6) coupe, $945; Two-ten 
(6) 2-dr.. $925. '54 Bel Air coupe, $610. 
"53 Bel Air Hardtop, ; 4-dr., 
$650; Two-ten 4-dr., 


. 50 4-dr., $225. '49 2-dr., 


$200. 

CHRYSLER—’56 Windsor Hardtop, $2,180*. 
DODGE—’55 Coronet (8) Hardtop, $1,200°. 
FORD—’'57 Fairlane (8) 500 conv., $2,175*, 
$2,100*; 4-dr., $1,940°, °56 Fairlane (8) 
$1,700°; Victoria, $1, 
$1,525*; 4-dr., 
Custom 4-dr., $1,175; 2-dr.; 
$990; Main 4-dr., $1,050. "55 Thunder- 
bird, $2,325°; Ranch Wagon, $1,310*; 
Fairlane (8) conv., $1,280; 4-dr., a! el 

Custom 2-dr., $1,050 ; 4-dr., 
station wagon, $1, =" 
toria, 75°; Custom 
Main 4-dr., $350. ’51 Onset 2-dr,, ‘$350. 
‘60 station wagon, $190; Custom 4-dr., 


4-dr., $1,825; Del- 





Malt atl hg 











Mercury's Three Millionth— 


©. F. Marsal, left, Los Angeles Mercury plant manager, and George |. Boggs 
Mercury western regional sales manager, inspect the three millionth Mercury pro- 
duced since Mercury was introduced in Detroit on Oct. 8, 1938. The milestone car 
or was the 334,000th Mercury produced in the Los Angeles plant since it opened 
in 1948. 















RAYON TIRE CORD 


‘= INSURES SATISFIED CUSTOMERS 



















=e | That’s why 99.2% of the new 1957 cars feature Rayon Cord Tires as original equipment. 

O°, 'S3 

); Cus 

oe Rayon makes certain that car-conscious customers stay sold on Rayon Cord Tires. This is being 

‘8 | gone through the pages of Saturday Evening Post and Time with the eminently successful “Safety 

v., $2,- 

tae, | in Emergencies” campaign. 

a 

$1,220 

0 

; (88) 

2 (98) 

). “h 

1-198, | 
$515"; : 
he | 
£ | 
a eee These ads tell new-car prospects that— | 
| WiTTAAcl 
Kar r AWA _——— @ emergency vehicles—police cars, ambulances, airport crash 
a@ The Saturday Evening Ine toomens foes wae trucks—depend on Rayon Cord Tires for safety : 
a # OSs i Saewes Car Ge @ Rayon Tire Cord is, pound for pound, as strong as steel 

5 ae Mxy 1B, 10.9 — 70 of the Sooonis Ccranae - : ° 

a @ 9 out of 10 cars ride on Rayon Cord Tires 


@ Rayon Cord Tires deliver premium safety at no premium 
in price 


wees’ 


(ps). 

. ‘8 

Hand. @ Rayon—the world’s leading tire cord—is standard equipment 
ar on every car manufacturer’s new models. 


WE'RE KEEPING YOUR CUSTOMERS 
SOLD ON THE TIRES YOU SELL! 


American Rayon Institute, Inc., 
350 Fifth Avenue, New York 1, N.Y. 





For safety in emergencies... 






almost all taxicabs rely on Rayon Hi-Test Tire Cord 






run hotter at high road sperds. No wonder 9 out of 10 cars tide om 






Be sure you ride on Rayon—world’s leading tire cord 


cor 
pned 





Here is the latest ad in 
Rayon's dramatic eye-catching series. 
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Houston Post 





is first in Houston 
in daily 
automotive 
advertising 


linage 


* Media Records, 1956 


you need 


THE HOUSTON POST 


to cover the Houston market 





Represented Nationally by MOLONEY, REGAN & SCHMITT 














“GREAT” UMBRELLA HELPS SALES— 


The McFarland “GREAT” UMBRELLA (21-foot spread) and WHIRLABOUT—the “GREAT” 
UMBRELLA that turns will attract more customers to your lot and help your sales. See 
how other dealers from coast to coast are using the McFarland “GREAT” UMBRELLAS 
in their advertising and promotion . . . to make their lots more attractive. Call, wire 
or write today for full information, McFarland “GREAT” UMBRELLA Co., Division of 
McFarland Awning Corporation, 742 S.W. 8th St., Miami, Fia. Phone FR 4-8153. 


Regional Managers 


Aircraft Sales Management Field 


in the 





‘Flying Auto’ in Campus Parade— 


Among the many colorful floats in the annual Round-Up at the University of Texas 
in Austin, Tex., was this full size mockup of a “Flying Auto.” C. B. Smith of “CB” 
Smith Motors (Dodge-Plymouth), Austin, and Howard M. Simmons, Texas aeronautical 
engineering student, worked together to make the entry possible. 


Used-Car Auction Prices 


(Continued from Page 50) 


(6) 4-dr., $1,120. °53 Bel Air 2-dr. Hard- 
top, $990°; One-fifty 4-dr., $425. ‘52 SL 
Special coupe, $460; club coupe, $440; 
2-dr.. $460, ‘51 FL Deluxe 2-dr., $455; 
SL 2-dr., $300. ‘50 SL 2-dr., $300°; FL 
2-dr., $170. "49 FL 4-dr., $175. 

CHRYSLER—’55 Windsor 2-dr. Hardtop, 
$1,680*. "54 Windsor 4-dr., $1,150° (ps). 
'53 NY 2-dr. Hardtop, $750° (ps). ‘52 
Windsor 4-dr., $455°. °49 NY 4-dr., $160°. 

DeSOTO—’'55 Firedome 2-dr. Hardtop, $1,- 
610° (ps). "52 Custom 2-dr, Hardtop, 
$330°. '51 2-dr. Hardtop, $355°. '49 4-dr. 
Hardtop, $375°*. 

DODGE—’57 Coronet (8) 2-dr. Hardtop, 
$2,085. °54 Coronet (6) 2-dr. station 
wagon, $955; Coronet (8) 4-dr., $850. 53 
Meadowbrook (6) 2-dr. station wagon, 
$800; Coronet 4-dr., $450, ‘51 Meadow- 
brook 4-dr., $260. 

FORD—’57 Custom (8) 4-dr., $1,815. '56 
Fairlane (8) 4-dr., $1,680° (ps); 2-dr., 
$1,590°; Custom (8) 4-dr., $1,335. °55 
Crown Victoria, $1,560° (ps); Victoria, 
$1,525*, $1,480°; Custom (8) 4-dr. sta- 
tion wagon, $1,425; 2-dr., $1,000; Fair- 
lane (8) 2-dr., $1,315; 4-dr., $1,255°, 
$1,140°; Custom (6) 2-dr. Ranch Wagon, 
$1,250. '54 Custom (8) 2-dr., $835. ‘53 
Custom (8) Victoria, $850°; 2-dr., $680°; 
Main (6) 2-dr, station wagon, $810; 4- 
dr., $460. "52 Custom (8) 2-dr. $830°. 
‘51 Custom (8) club coupe, $520; 4-dr., 
$450, $300; Deluxe (8) 2-dr., $265. ‘50 
(8) 4-dr., $190. 

HUDSON—’51 Pacemaker 2-dr., $115. 

LINCOLN—’'55 Capri 4-dr., $1,845° (ps). 

MERCURY—’'56 Monterey 2-dr. Hardtop, 
$1,900°; 4-dr., $1,630. ‘55 Montclair 2- 
dr, Hardtop, $1,610*; Monterey 4-dr., 
$1,280°. "54 Monterey 2-dr., $1,250° (ps); 
4-dr., $1,080°, $1,075* (ps). "52 Monterey 
4-dr., $650°; Custom 4-dr., $620°. ‘51 
4-dr., $290, $220. ‘50 2-dr., $200, "49 
club coupe, $110. 

NASH—'55 Rambler Cross Country 4-dr., 
$1,425°; 2-dr., $820. "51 Rambler 2-dr. 
station wagon, $360; Ambassador 4-dr., 
195. 

OUDSMOBILE — ‘56 (88) 2-dr. Hardtop, 
$1,850. ‘55 (98) 4-dr. Hardtop, $2,000° 
(ps); 2-dr. Hardtop, $1,875* (ps); Super 
(88) 4-dr. Hardtop, $1,850° (ps); (88) 
4-dr. Hardtop, $1,785*; 2-dr. Hardtop, 
$1,690°. "54 (98) 4-dr., $1,500° (ps). "53 
(98) conv., $990° (ps). "52 Super (88) 
2-dr. Hardtop, $830°, $790°; (98) 2-dr. 
Hardtop, $760° (ps); 4-dr., $635°. ‘51 
Super (88) 2-dr. Hardtop, $565°; (88) 
2-dr., $275*, $205*; (98) 2-dr. Hardtop, 
$205°. ‘50 (88) 4-dr.. $170°. 

PLYMOUTH—'S5S Savoy (8) 2-dr., $1,040; 
4-dr., $1,020. "52 Cranbrook 4-dr., $425; 
2-dr., $395. *51 Cranbrook 4-dr., $190. 

PONTIAC—'S6 Star Chief 2-dr. Hardtop, 
$1,945°. "55 Star Chief 2-dr. Hardtop, 
$1,610° (ps). ‘54 Chieftain (8) 4-dr., 
$825*. ‘53 Chieftain (8) 4-dr, station 
wagon, $990°; 4-dr., $620°. ‘52 Chieftain 
Deluxe (8) 4-dr.. $480°; Chieftain (8) 
2-dr. Hardtop, $425*. '51 Chieftain 2-dr., 

. 


$290°. 
STUDEBAKER—'51 Champion coupe, $230; 
Commander (8) coupe, $160°. 


2-dr., $630. *b2 FL 2-dr., $440. ‘51 FL 
2-dr., $240. °50 SL Deluxe 4-dr., $350, 
$175. any station wagon, $280; 2-dr., 
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(ps). "52 NY 4-dr., $440°. '51 NY 4-dr., 
$300*. °50 Windsor 4-dr., $280°. 
DeSOTO —'55 Fire Dome 4-dr., $1,550° 
(ps). "52 Custom 2-dr., $220°. '51 Cus- 
tom 4-dr., $395*. '50 Deluxe 4-dr., $220°, 
$210°. 
DODGE—’56 Custom Royal 4-dr., $1,800*; 
Coronet 2-dr., $1,620*. '51 Coronet 4-dr., 
$205°*. 
FORD—'57 Thunderbird, $3,220* (ps). "56 
Victoria (6), $1,805* (ps); Custom (6) 
4-dr., $1,385, $1,380, $1,365; Main (6) 
2-dr., $1,095. °55 Custom (6) Ranch 
Wagon, $1,455*; Fairlane (6) 4-dr., $1,- 
355°; Custom (8) 4-dr., $1,030; (6) 4- 
dr., $920. ’54 Victoria (8), $1,205* (ps); 
Custom (6) 4-dr., $825*. "53 Custom (8) 
4-dr., $905°, $475; (6), $635°, $610; 
Ranch Wagon, $780. ‘52 Victoria (6), 
$640°. °51 Custom (8) 4-dr., $240; (6), 


Tests Seek Clue 
To Cutting Effect 
Of Smog on Tires 


WASHINGTON. —The Tire Re- 
treading Institute is road testing in 
the Los Angeles area a new chem- 
ical rubber compound applied to 
sidewalls of tires in an effort to 
prevent premature deterioration of 
rubber caused by its exposure to 
smog and chemicals in the air. 

The Los Angeles area was se- 
lected for the tests because the 
smog there has apparently acceler- 
ated the deterioration of sidewall 
rubber, W. W. Marsh, institute ex- 
ecutive secretary, said. 

He added, however, that the prob- 
lem of combatting deterioration of 
tire rubber is not confined to the 
West Coast. Tires wherever used 
are adversely affected by exposure 
to the elements, he said. 

Ozone and chemicals in the at- 
mosphere throughout the world, 
Marsh explained, eventually cause 
tiny cracks in rubber on sidewalls 
which shorten tire life. 

He said reports of laboratory 
tests and actual usage of “Hypalon” 
synthetic rubber, a basic chemical 
elastomer, over a three-year period 
indicate its “strong” resistance to 
“ozone cracking,” one of the major 
causes of rubber failure. 

Marsh said these reports also in- 
dicate good adhesion of “Hypalon” 
to synthetic and natural rubber, 
high degree of flexibility, color sta- 
bility, and resistance to heat, scuff- 
ing and abrasion. 


SSS 


eng, 


$265. °50 club coupe, $215; 2-dr., $195 
*49 4-dr., $115. 

HUDSON—’53 Jet 4-dr., $355. °52 Wag 
2-dr., $220*. °51 Hornet 4-dr., $165*, 
$110*. 

KAISER—’52 Manhattan 4-dr., $190*, 4 
Deluxe 2-dr., $110; 4-dr., $100*. 

LINCOLN — ’'56 Premiere 4-dr., $2,89 
(ps). 

MERCURY—’56 Monterey station 
$2,060*° (ps); Montclair Sport coupe, $j. 
920° (ps), $1,815* (ps). '55 Monte, 
Sport coupe, $1,565* (ps), $1,540° (pa) 
"54 Custom 4-dr., $765*. 53 Montcigy 
4-dr., $530. ’52 Montclair conv., $455 
"51 4-dr., $375*, $305*. 

NASH—'55 Rambler Cross Country, §. 
425°, ‘54 Rambler Cross Country, $1. 
050*. '53 Ambassador 4-dr., $635* ; 
"52 Statesman 4-dr., $400, $295, ” 
Statesman 4-dr., $175, $125. "49 (60 
4-dr., $120. 

OLDSMOBILE—’56 (88) Super 4-dr., $2. 
030° (ps). °55 (88) Sport coupe, $1,79% 
(ps); 4-dr., $1,735°. °54 (98) Spon 
coupe, $1,550° (ps). "53 (88) Super 2-dr,, 
$780°. °51 (88) Super 4-dr., $345°*. 

PLYMOUTH—’57 Suburban (6) 2-dr., $2. 
250°; Belvedere Sport coupe, $2,505*; 
4-dr. Hardtop, $2,450°. ‘55 Plaza (8) 
station wagon, $1,315, 2 at $1,295, $1, 
170. '54 Savoy 4-dr., $585. ‘53 Sa 
4-dr., $415, "51 4-dr., $345. °49 4-dr, 
$150. 

PONTIAC—’56 Chieftain (8) 4-dr., $1. 
595. '55 Star Chief (8) Sport coupe, $1. 
540* (ps). ’52 Deluxe Sport coupe, $500*, 
‘51 Deluxe 4-dr., $305*°. °50 Delux 
Sport coupe, $260*; conv., $230*, $215, 
*49 Deluxe 4-dr., $125*. 

STUDEBAKER — ’'56 Power Hawk Sport 
coupe, $1,790*. '50 Champion 4-dr., $145, 
$130, $125, $120. 

MISCELLANEOUS — '56 Ford (6) Trang. 
port, $2,150; Volkswagen 2-dr., $1,300, 
’563 Ford %-ton pickup, $660 $650, "51 
Ford %-ton pickup, $395. '50 Ford %-ton 
pickup, $300. '40 Chevrolet 1%-ton chag- 
sis, $120. 


W. PEABODY, MASS. 


(Peabody .Auto Auction, Inc. Sale every 

Thursday. Prices are for sale of June 13.) 
(Sold 69 cars out of 96 consignments.) 

BUICK—’55 Special Riviera, $1,350°, "i 
Special 4-dr., $1,065*. °53 Super 4-dr., 
$595°. '52 Super 4-dr., $350°. '51 Riviera 
Hardtop, $210°. '50 Super 4-dr., $100*, 
"49 RM Hardtop, $120°. 

CADILLAC—’50 (62) 4-dr., $600*. "48 (62) 
4-dr., $110°. 

CHEVROLET—’'55 Two-ten (8) 4-dr., $1- 
045. '54 Bel Air 4-dr., $890; Two-ten (8) 
4-dr., $820; Two-ten (6) 4-dr., $605, "53 
Two-ten 4-dr., $665, $525. "52 SL Deluxe 
2-dr., $385°. 51 FL Deluxe 2-dr., $280; 
SL Deluxe 4-dr., $325, 

DeSOTO—’51 Custom 4-dr., $225*. '50 Cus 
tom 4-dr., $130. 

DODGE—’53 Coronet 4-dr., $595. °49 club 
coupe, $110. 

FORD—’55 Custom (8) 2-dr., $1,225, . 
4-dr., $1,255. ‘54 Main 2-dr., $505; + 
dr., $557; Custom (8) 4-dr., $870. ‘SS 
Custom (8) 4-dr., $575, 2 at $385; Coun- 
try sedan, $700; Main (6) 2-dr. $266, 
‘52 Custom (6) 4-dr., $400. ‘51 Custom 
(8) 4-dr., $285; 2-dr... $265; Deluxe (6) 
4-dr., $200. '49 Deluxe 2-dr., $100. 

OLDSMOBILE—’55 (88) Super 4-dr., §1,- 
410°. °54 (88) 2-dr., $1,210°. ‘53 (88) 
4-dr., $610°. ’51 (88) conv., $350°. 

PLYMOUTH—'53 Cranbrook 4-dr., $450; 
Cambridge 4-dr., $570. '52 Cranbrook 2 
dr., $300; 4-dr., $285. ‘51 Cambridge 
4-dr., $290. "50 Deluxe 2-dr., $100. 

PONTIAC—’53 Custom (8) 4-dr., $810°. 
"52 Catalina (8) 2-dr., $310; sedan, $200, 
"51 station wagon, $320. '49 4-dr., $135; 
2-dr., $120°. 

STUDEBAKER—’52 Champion 2-dr., $255, 
"51 Commander 4-dr., $280; 2-dr., $125. 

MISCELLANEOUS — '50 Chevrolet %-ton 
stake, $260. °49 Studebaker %-ton pick- 
up, $125. 

* * * 


— Auctions in Brief — 


BEL AIR, MD. 

Bel Air Auction. Sale every Thursday 
(June 13). Dealers brought 125 cars to the 
auction today. There is still a need for 
good, clean cars. The percentage af car 
sold today was excellent. 

o * * 
INDIANAPOLIS 

Ken Schaefer Auto Auction, Inc. Sak 
every Thursday (June 13). Trading held 
its brisk pace today. All cars held their 
prices with extra clean cars demanding 4 
premium. 

* . * 


SYRACUSE 

Syracuse Auto Auction. Sale every Wed- 
nesday (June 12). Sale of June 12 was of 
On cars, probably because June 5 received 
part of the June 12th business, Sold 53 can 
out of 77 consignments. 

* * 
WINDSOR, VA. 

Windsor Auto Auction. Sale every Thurs 
day (June 13). We had a very good sale 
today, with over 80 percent of the cars be 
ing registered changing ownership. There 
Was an excellent variety of all makes ané 
mBdeis being represented. 


Ambalance, Hearse or Family Car— 


The Professional, a Chrysler station wagon which converts from ambulance or hearse 
use to a family car in five minutes, is being shown to funeral directors and hospital 


airplane-type draw curtains.’ Goodyear Captive-Aire tires are standard equipment. 
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Thousands of new 1957 car owners are driving with 


New AssuraliCe ox SUPER HIGHWAYS! 
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This great increase in turnpike-speed safety is just one of the dramatic advances 
of the new U.S. Royal Safety 8. This brand-new tire is equally advanced in skid 
protection, puncture resistance, tire mileage. Today, on the finest of new. 1957 


‘cars, it is bringing new assurance to thousands and thousands of car owners! 
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AVAILABLE NOW! INFORMATIVE NEW FILM 
—tells the full story of the new U.S. Royal Safety 8. Call your U.S. Royal Tire 
District Office to arrange a showing at your place of business. 





United States Rubber 


ROCKEFELLER CENTER * NEW YORK 20, NEW YORK 
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Technical PERSONNEL CHANGES 





Wolverine Tube Appoints 


Luetzow, Kaspark, Cameron 
Three appointments have ~been 
announced by Wolverine Tube -divi- 
sion of Calumet & Hecla, Inc. 
Howard J. Luetzow has been ap- 
pointed technical sales representa- 
tive in the Chicago area; R. 
has been named manager 





33 years, has been appointed assist- 
ant general manager of Ionia Mfg. 
Co., a division of Mitchell-Bentley 
Corp. He will be in charge of manu- 
facturing. 

Hook joined GM in 1924. He has 
served as plant manager of the 
Fisher Body station wagon body 
plant at Euclid, O., and as plant 
manager of the Fisher stamping 
plant at Hamilton, O. 


Kaspark 
of technical sales, and James C. 
Cameron has been appointed man- 


ager of market research. 
2 > a7 


Mitchell-Bentley Names 


Hook in Manufacturing 
F. R. Hook, who has been associ- 


ated with General Motors Corp. for 
New Furnace Called 


‘Major Breakthrough’ 
PITTSBURGH. — A new fur- 


Chrysler Ups Butter field 
In Missile Operations 

John P. Butterfield, chief engi- 
neer in Chrysler 
Corp.’s missile 
operations, has 
been named exec- 
utive engineer in 
charge of all mis- 
sile activities. 

In his new as- 
signment, Butter- 
field reports to C. 
Allen Brady, oper- 
ating manager of 
missile operations, 
J. P. Butterfield and is responsible 
for missile product planning re- 
search design, missile systems 
design, laboratories and field opera- 
tions. 








gheny Steel Corp. 
tromelt Furnace division of 
Titanium 


McGraw - Edison and 


Chrysler Boosts Zelten 
They said the development 
means the “toughest metals 


known to man” have moved a pointed division comptroller for 


Chrysler Corp.’s Engine division, 
which builds Plymouth V-8 and 
marine and industrial engines. He 
formerly was assistant comptroller 
for Chrysler division. 

on > o 


Allegheny Names Crede; 


Lena, Southern and Levis 
Allegheny Ludlum Steel Corp. has 


new! PALNUT 


free of 








Self-threading Nuts 





announced appointment of John H./| ated position of manufacturing 


Orede, formerly associate director 
of research for magnetic materials, 
as manager of development and 
technical services 

Dr. Adolph J. Lena, who has been 
associate director of research— 
physical metallurgy, will fill the’ 
newly created post of manager of 
basic research department and 
Raymond L. Southern, who has 
been an administrative assistant 
for engineering, is manager of lab- 
oratory services department. G. E. 
Levis, administrative assistant for 
staff services, is assistant to the 
director of the laboratory. 


* 7” + 
National Oil Seal Promotes 


Corsi, Van Nest and McGuire 

Three major personnel changes 
in district sales offices were an- 
nounced by National Seal division, 
Federal - Mogul - Bower Bearings, 
Inc., Redwood City, Calif. 

George Corsi, formerly chief ap- 
plications engineer in the Detroit 
area, has been transferred to the 
Chicago office replacing James 
Dickey. Dirk Van Nest, formerly a 
field engineer, moves up to head the 
engineering-sales district at New- 
ark, N. J., replacing James Dunlap, 
and A. W. McGuire has assumed 
responsibility for original equip- 
ment sales in Colorado, Idaho, Mon- 
tana, and portions of Nebraska, 
New Mexico, Utah and Wyoming, 
but will continue to serve custom- 
ers in Oregon and Washington. Mc- 
Guire replaces Ward Willis. 
= ” . 


Arthur J. Zelten has been ap-|Kancian and Monson 


Promoted by AMC 

Two promotions at the Kenosha 
plant of American Motors Corp. 
have been announced by J. W. 
Mueller, works manager. 

William G. Kancian has been ap- 
pointed general superintendent of 
the body, sheet metal and paint 
divisions, and Donald H. Monson 
has been named to the newly cre- 








quickly on studs of Nameplates, Medallions, Moldings, etc. 

















Thread-forming teeth 
exert powerful vibra- 


w... low-cost, plain studs become strong, 
vibration- proof threaded assemblies by 


tion-proof grip on 
studs. 













Full contact 
(360°) on work 
surfaces, flat 
or irregular, on 
perpendicular 
or off-angle 
studs. 





Also available with “bonded-in” 
Plastisol compound to seal out water 
and dust. Shown above is Grounding 
Type with notched base which pro- 


with standard tools and vides electrical grounding through 
PALNUT Self-threading Nuts are made of non-conductive coatings. 
spring-tem steel, comprising a thread- Write for free samples 
ee estas cote descriptive literature 
Parts are pulled up ti a resilient spring 

locki i det ill act 1 oo Pi ee 
Available in sizes for 4%", 3%" and 4” un- ia Gten ead, aa, Moonta rT 








engineer. 

Kancian joined Nash in 1944, 
Monson, former chief inspector, 
joined the company in 1940. 

* 


Timken Appoints Brownyer 

Timken-Detroit Axle division, 
Rockwell Spring and Axle Co., De- 
troit, has announced the appoint- 
ment of N. R: Brownyer, vice-presi- 
dent, engineering, as director. 


Michigan Appoints Drader 
Research Vice-President 


J. C. Drader, present vice-presi- 
dent, Michigan Tool Co., Detroit, 
has been named 
research yice- 
president, a new 
post created by 
the company’s ex- 
panding work in 
the gear develop- 
ment field. 

Drader was one 
of the first em- 
ployes of the com- 
pany, joining 
Michigan as a 
lathe hand in 1916 
soon after it was formed, He was 
appointed general manager in 1939, 
and in 1941 was elected a vice- 
president. 

+ oz 


Gay Named Staff Engineer 
At Bendix-Westinghouse 
Norman R. Gay has been ap- 
pointed staff engineer for Bendix- 
Westinghouse Automotive Air 
Brake Co., Elyria, O. 
Gay joins Bendix-Westinghouse 


4. C. Drader 


after 15 years association with the| ’ 
refrigeration, air conditioning and| 7 


heating industries. During this pe- 
riod he served jointly as associate 
professor at Cornell University and 
as research consultant to air condi- 
tioning manufacturers. 

> > > 


Fisher Promotes Ogden 


Jack Ogden has been appointed 
senior engineer in charge of the 
process development department at 
Fisher body division, General Mo- 
tors Corp., Detroit. 

as os > 
Four Trustees Appointed 
By Designers’ Institute 

The Detroit chapter of the Indus- 
trial Designers’ Institute has ap- 
pointed four trustees. They are: H. 

m Doner, director of design 
and color, Libbey-Owens-Ford Glass 
Co.; W. B. Ford I, president, W. B. 
Ford Design Corp.; Aarre K. 
associate professor of design, Uni- 
versity of Michigan, and John Naj- 
jar, _ Lincoln stylist, Ford Mo- 

r Co. 


Vickers Appoints Dupuis 


Manufacturing Manager 

Russell Dupuis, formerly Omaha 
plant manager of Vickers, Inc., 
Detroit, has been made manufac- 
turing manager of 
the machinery hy- 
draulics division. 

Dupuis will 
manage machin- 
ery hydraulics 
production in the 
division’s plants 
at Omaha, Water- 
bury and El Se- 
gundo, Calif, Also 
announced were 
the appointments 
of John Slack to 
succeed Dupuis as plant manager 
at Omaha; Thomas O. Brown, plant 
manager at Waterbury, and A. W. 
Agnew, plant manager at El 
Segundo. 

= * + 


B-L-H Promotes Porter 


W. John Porter jr., engineer for 
Hamilton. division, Baldwin-Lima- 
Hamilton Corp., has been assigned 
to the B-L-H New York district 
sales office. He will direct press 
sales in eastern New York, Long 
Island, Connecticut and northern 
New Jersey, and will correlate the 
work of dealers in Boston, Roches- 
ter, Syracuse, Buffalo, Philadelphia 
and Baltimore, 

* 


Firth Sterling Boosts 3 
Firth Sterling, Inc., Pittsburgh, 
has named Malcolm F. Judkins di- 
rector of new product development. 
J. Mabon Childs has been appointed 
a@ product manager in the steel divi- 
sion of the com s sales de- 


pany’ 
partment, and William J. Ulm, | Calif. 











manager, customer service, hag 
sumed the additional responsibil}. 
ties of assistant to the sales Vics 
president. . 


Robertshaw Promotes 2 


Two appointments in the salg 
department of Fulton Sylphon diy. 
sion of Robertshaw-Fulton Co. 
trols Co. have been announce 
Marvin G, Calhoun was name 
supervisor of the bellows sales diyj. 
sion, and J. H. Fielden was 4. 
pointed applications -onainecer. 


Stewart Appointed 

H. W. Buchanan, sales manage 
of Metal & Thermit Corp.’s chemi. 
cals, metals and plating produc 
division, announces the appoint, 
ment of R. A. Stewart as a sale 
engineer, Stewart formerly was with 
Western Electric &. ‘ 

> 


Annis Moves Up 
V. H. Peterson, vice-president— 
Fairbanks, 


> Morse & 
Co., announces the appointment 
of R. 


K. Annis to the 

ring division as develop- 
ment engineer. He formerly was 
assistant to the manager of the 
ees 


Formsprag Ups Daniels 
To Chief Engineer 

Roger L. Daniels has been ap 
pointed chief manager of Form- 
sprag Co., Van Dyke, Mich. Daniels 
was previously 
project engineer 
for the company. 

Previous to 
joining the Form. 
sprag in 1% 
Daniels had been 
associated with 
Timken ~. Detroit 
Axle division 
Rockwell Spring 
and Axle com. 
pany as technical 
service manager 





R. L. Daniels 
of their field sales and service en- 
gineering department. 

> 


Norris, Neale Promoted 
By Denison Engineering 
Two major executive promotions 


have been announced by Denison 
(Continued on Page 56, Col. 3) 


Plastics Industry 
Claims Sales Gain 
In First Quarter 


NEW YORK.—Sales of reinforced 
plastics for the first quarter of 1957 
were between 20 and 25 percent 
ahead of last year, it was announced 
by Clare E. Bacon, general chair- 
man, reinforced plastic division, 
Society of the Plastics Industry, Inc, 

Industry production for the 2 
months of 1956 was 140 million 
pounds. 

Bacon, manager of sales to mold- 
ers for Owens-Corning Fiberglass 
Corp., said an important factor is 
this advance was the interest om 
the part of the boating public is 
reinforced plastic boats. 

In fact, after this year’s bos 
shows, the industry was caught with 
orders in excess of production c& 
pacity, he said. As a result, the 
effects of this demand for mold 
boat hulls will not be felt until nest 
season when expanded molding fe 
cilities now in construction will bk 
in production. 

Other factors in the 
sales of reinforced plastics include 
greater use of pre-mix compounds 
for automotive parts such as aif 
conditioner and heater housings, 
and glove compartments, he said. 

These pre-mix materials offet 
volume producers such as the auto 
mobile and appliance manufacturef 
the advantage of large, intricate, 
one-piece parts that materially re 
duce the labor costs involved 
assembling multipart metal u 

Bacon said the improved bh 
resistance being built into 
forced plastics also is opening n 
fields to these materials. 
for example, is using reinforce 
plastics transmission gears th 
operate totally submerged in hot ¢ 

Bacon is beginning his seco 
term as chairman. Other officers i 
clude three regional chairmen 
the division: Dan B. Hains, co 
sultant of Bayville, N. Y.; Sam 
A. Moore, Interchemical Co 
Cleveland, and George R. Huism 


Filon Plastics Corp. El Segun 
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ti 
AS a. . e 
sib. fF Affecting Factories and Dealers .. . 
3 Vice. 
Auto Ad isi 

2 uto Advertising 

Sala 
n divi. By Martin L. Whitmyer symbol is being taken over by a lot 

Con. Staff Writer of other things — home swimming 
uncel, James Moran, president of Cour-| pools, boats, membership in two or 
— tesy Motor Sales (Ford), Chicago,| three country clubs, etc., but the 
S div. “the days of automation in|importance of the car as a status 
‘Sap. symbol is still very strong. 


automobile selling are gone.” 
at the eighth annual 
Tribune Forum on Dis- 
tribution & Advertising, Moran 


nage | said such days “might have 
chemi. § existed at the time when cars 
oducts | were in short supply and all the 
point | salesman had to do was sit 
sala there with his feet up on the 
s with | desk waiting for Mr. Right to 


come in. 

“Unfortunately, I wasn’t in the 
automobile business in those days 
and I had to spend my time on my 
feet talking to customers in order 


























































= to sell automobiles. Our big secret 
anys is that we're still on our feet and 
elop- still selling. 
was “And selling to us means helping 
t the the customer to decide. Each 
it, transaction must be tailored to the 
buyer, and the secret of this is 
manpower.” 
Clarance Hatch jr., executive 
vice-president of Campbell-Ewald 
n ap §Co., Detroit advertising agency, 
Torm- fsaid that during the past 10 years 
anielg fownership of automobiles has be- 
iously Jeome less of a status symbol. 
gineer “Cars are a dime a dozen these 
pany, | days; everybody has one, and it is 
's to | hard to tell them apart,” said 
Form § Hatch. Chevrolet looks like 
195 § Cadillac; th looks like Im- 
been jf perial, and Ford looks long 
with § enough to be a 
etroit “The role of the car as a status 
sic assttsrtrt ( sti‘(‘i‘Cet;t 
pring Dealer in Auto Crash 
inical | Sued for $101,750 
nager WICHITA.—Don Schmid, opera- 
 @- @tor of Don Schmid Motors, Inc., 
was sued last week for $101,750 as 
the result of an auto collison last 
March 25. 
The suit was filed by Opal L. 
Warner, who was a passenger in 
otions Ba car struck by one driven by 
nison Schmid. The suit said she suffered 
___ |epinal injuries. Schmid is one of 
the two Wichita used-car dealers 
who sued a group of franchised 
y dealers for $6,150,000 and settled 
. out of court early in March for a 
un reported $225,000. 
orced 
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recent 
need 
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“One of the reasons is that a 
car is mobile. It goes around with 
you, just as your clothes do, where- 
as the home stays put.” 

. * * t 


$10.5 Billion in Ad Billings? 


Robert M, Ganger, chairman of 
D’Arcy Advertising Co. New York, 
sees advertising billings jumping 
from $10 billion in 1956 to $10.5 
billion this year. 

at the 53rd annual 
convention of the Advertising 

Federation of America in Miami 
Beach, Ganger said that while 
most corporate sales are at or 
near an alltime high corporate 
net profits declined from 144 
percent of net sales in 1948 to 
9.6 percent currently. 

“Therefore,” he said, “it seems ob- 
vious that from here on out we 
must increasingly share with client 
management the full responsibility 
for this major investment in ad- 
vertising. We must take it as our 
personal responsibility to get more 
dollars of sales out of pennies in- 
vested in advertising.” 

He said that up to the present 
the primary role of advertising 
has been to move merchandise at 
a profit. 

“That,” he said, “will always be 
our primary function. However, 
from now on out biggest challenge, 
in my opinion, will be to find ways 
to improve constantly the dollar 
return on our ever-mounting ad- 
vertising investment.” 


> . > 


Radio Clinic Oct. 8-9 


The third annual National Radio 
Advertising Clinic, conducted un- 
der the auspices of the Radio Ad- 
vertising Bureau, will be 
Oct. 8-9 at the Waldorf-Astoria 
Hotel, New York. 

The agenda will feature disclo- 
sure of the mechanics of successful 
radio advertising campaigns, with 
the details supplied by representa- 
tives of the advertisers and agen- 
cies concerned. Panels on radio 
copy, marketing techniques and 
media research needs will be con- 
ducted by and for national adver- 
tisers and their agencies. 

+. oe > 


MJ & A Personnel Changes 
Broadened Supervisory responsi- 
bilities in the management staff of 
the Pontiac account have been an- 
nounced by Ernest A. Jones, presi- 
dent of MacManus, John & Adams, 
Inc., Pontiac’s advertising agency. 
The following changes were an- 
nounced: Hovey Hagerman, senior 
vice-president and Pontiac account 
executive becomes account super- 
visor; James H. Graham, assistant 
account executive becomes account 
executive, and Colin H. John, ac- 
count manager, becomes associate 
account executive. 
ae > = 


Data on TV Films 


The Television Bureau of Adver- 
tising’s Cooperative Advertising de- 
partment has issued a comprehen- 
sive list of 25 product categories 
offering films for co-op Television 
use. 

Of a total of 203 companies offer- 
ing films for co-op use, 43 are in 
the household appliance category, 
17 in the toilet requisites category 
and 14 in food products. Complete 
information is available through 
TvB 444 Madison Ave., New York 
22, N. Y. or its members. 

: +. = 


New AMC Promotion 


A direct-mail promotion which 
offers every Nash and Hudson 
dealer his own individualized news- 
paper for mailing to customers and 
prospects has been launched by 
American Motors. 

The eight-page tabloid-sized 


newspaper features the dealer’s firm 


name, his photograph, address and 
telephone number just over the 
masthead. 

Fred W. Adams, director of 


. automotive advertising and mer- 


chandising, said reports from 
dealers after the first issue of 
“American Motors News Illus- 


trated” indicate that the new idea 
will be one of the most successful 
merchandising pieces developed by 
the auto industry in recent years. 

The newspaper, which will be 
published 10 times a year, is ex- 
pected to exceed more than 400,000 
copies per issue, Adams said, It will 
carry product news, photographs, 
motoring hints and other informa- 
tion of interest to owners of 
Ramblers, Nash, Hudson and Met- 
ropolitan automobiles. 


+ * * 
Station Wagon Hailed 
The Oakland (Calif.) Tribune 


published a 14-page “Vacation with 
a Station Wagon” Sunday section. 


Ads, pictures and stories were 
keyed to advantages of vacation 
trips in station wagons. 

* - + 


Names 


John D. Paulus, Pittsburgh, has 
been appointed public relations di- 
rector of Firestone Tire & Rubber 
Co., succeeding William D. Hines, 
who is retiring. 

Paulus formerly was with Jones 


Buy Through Dealers, 
Lewis County Asked 


LOWVILLE, N. Y.—A group of 
Lewis county automobile dealers, 
appearing before the Lewis county 
board of supervisors, asked that 
the county’s practice of buying 
vehicles for county use from local 
dealers on a competitive bid basis 
be reinstated. The county has been 
purchasing its vehicles from the 
manufacturer through the state 
purchasing agency. Dealers who 
appeared before the board included 
Richard Farney, James Finn, Her- 
man Buckart, Henry Nortz, Frank 
Donaldson, Thomas Nortz, Edward 
Doviak, Frank Virkler, Bryne 
O’Connor and Roy Menard. A com- 
mittee was appointed by the board 
to discuss the issue with the dealers. 





STEWART mobile homes. 


ACCEPTED LINE 
Stewart Mobile Homes...seen and 


bought everywhere... are accepted as 
one of the very best manufactured to- 


day. A complete line of coaches, with 
merchandising aids that back you up, will 
assure you, as an exclusive Stewart dealer 
in your area, of real sales potential. 











Today Stewart Mobile homes are seen 
and bought everywhere...and they can 
be sold from your showroom or used 
car lot. You, who have the proven 
ability to sell...and with practically 
no increase in personnel or facilities 
-..Can now get plus profits from selling 
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account executive on the automo- 
tive classification. 
* * 


* 

William Kennedy, former editor 
of the Dixie edition of Farm & 
Ranch, has been named to manage 
the e’s new office in the 
National Press building, Washing- 
ton. 


& Laughlin Steel Corp., where he 
was director of public relations and 
advertising for the past six years. 

+. 


William Shaw Knapp, formerly 
account executive with Farson, 
Huff & Northlich, Louisville, has 
joined the general advertising staff 
of the Los Angeles Mirror-News as 
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484,276 Shares 


The Timken Roller Bearing 
Company 


Common Stock 
(Without Par Value) 


The Company is offering to the holders of its Common Stock 
the right to subscribe for the above shares at the Subscription 
Price of $40 per share. The Subscription Offer will expire at 
3:30 P.M., Eastern Daylight Saving Time, on July 1, 1957. 


Both during and after the expiration of the subscription 
period the several underwriters may offer Common Stock at 
prices and on terms as set forth in the Prospectus. 


Copies of the Prospectus be obtained im 
these i compliance with the 


securities in 


Hornblower & Weeks 
Blyth & Co., Ine. Eastman Dillon, Union Securities & Co. 
Glore, Forgan & Co. Goldman, Sachs & Co. Harriman Ripley & Co. 
Kidder, Peabody &Co.  Lesard Fréres&Co. Lehman Brothers 
Merrill Lynch, Piesce, Fenner & Beane Smith, Barney & Co. 
Stone & Webster Securities Corporation White, Weld & Co. 








VAST MARKET 


Nearly two million Americans are residents 
of mobile homes. in 1956, approximately 
115,000 coaches were sold at a retail 
sales figure of nearly $500,000,000. 
Why don't you share in this great morket? 
Be a franchised Stewart dealer and cash 
in on plus profits month after month. 


EASY FINANCING 


Stewart Coaches are recognized by all 
well-known trailer financing firms. Re- 
quirements as to sturdiness, long life, high 
resale value, and backing by a well 
established financially responsible manv- 
facturer, have been fully met. For qual- 
ified dealers, we can arrange financing. 





For details, write, wire or call today. 


STEWART COACH INDUSTRIES, INC. 
Department AN 


Bristol, Indiana 
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Technical 


Personnel 





(Continued from Page 54) 


engineering division, American 
Brake Shoe Co., Columbus, O. 

They are: Paul W. Norris ap- 
pointed vice-president and genetfal 
manager, and Denison Neale pro- 
moted to sales director. 


a ” * 
Chrysler Names Johnson 
Earl Johnson has been appointed 
production manager and Earl Cant- 
lay his assistant at the Chrysler 


Corp. Los Angeles plant. 
- > = 


Erskine and Gunther 


Promoted by Vickers 


Robert A. Erskine has been ap- 
pointed chief engineer, industrial 
department, and Carl E. Gunther, 
chief engineer, marine and ord- 





©. E. Gunther R. A. Erskine 


nance department, by Vickers, Inc., 
Detroit. 

Erskine, formerly staff assistant 
to the engineering vice-president 
and director, will be located in 
Vickers Detroit offices. Gunther 
will be located in the Waterbury 
(Conn.) plant, where Vickers ma- 
rine and ordnance activities are 
concentrated. 

- o 
Hanselman Advances 


Appointment of Richard M. Han- 
selman as manager of the plant 
engineering department of Mercury 
division is announced by L. E. 
Kreig, assistant manufacturing 
manager. He succeeds Lindsley E. 
Gay who has retired after 39 years 
with Ford Motor. 

* * “* 
Directs Mack Output 

P. O. Peterson, president of Mack 
Trucks, Inc., announces that Helmer 
Peterson has rejoined the company 
and will serve as director of pro- 
duction at Mack’s Sidney (O.) di- 


vision. He was general manager of | pointed chief engineer for the elec- 


operations for Mack in 1953. 


* * * 


Ford Appoints Niles 

John Niles has been named su- 
perintendent of glass manufactur- 
ing operations at Ford Motor Co.’s 
assembly plant in St, Paul. Niles 
joined Ford in 1935 at the com- 
pany’s Detroit glass plant. He came 
to St. Paul in 1937. Niles replaces 
C. O. Slater, who has retired, 

” > o 


Seymour and Waltz Join 


Nankervis Sales Staff 


L. J. Seymour and K, R. Waltz 
have joined the sales engineering 
staff of George L. Nankervis Co., 
manufacturer of testing instruments 
and equipment. 

Seymour has been with the firm 
six years as a project engineer and 
Waltz has been on the staff since 
1951 as a designer of jet-engine 
testing equipment. 

. : 


9 Sheffield Executives 


Promoted in 2 Divisions 

Sheffield Corp., Dayton, has pro- 
moted nine executives in two of 
its divisions. E. M. Hakanson was 
appointed manager, and C. H. 
Laemmel was named assistant 
manager of the Machine Tool di- 
vision. 

Promoted in the Autometrology 
division were D. H. McConnell, ap- 
pointed manager; Henry Boppel and 
Arthur Wiseman, assistant man- 
agers; Robert Esken, supervisor of 
mechanical engineering and sales; 
Charles Brooks, assistant super- 
visor; Robert Youngberg, super- 
visor of electrical engineering, and 


by President H. Sinclair Kerr. 
William C. Brenner, formerly gen- 
eral manager, was elevated to vice- 
president and general manager. 
Chester A. Lawton jr., former sales 
manager, was named vice-president 
and sales manager. Thomas Dagney, 
the firm’s office manager, was ap- 
pointed assistant treasurer. 
* * * 


Ziegler Joins Zac-Lac 


Walter L. Ziegler has been ap- 
pointed to the executive staff of 
Zac-Lac Paint & Lacquer Corp., 
Atlanta, as technical director in 
charge of plant operations. He joins 
Zac-Lac after 22 years with R. A. 
Becker Co., Cincinnati. 


* * * 


Cross Selects Riddell 


Vernon E. Riddell has been ap- 
pointed general superintendent of 
Cross Co.’s new plant in Fraser, 
Mich. Riddell formerly was plant 
manager of Vinco Corp., Detroit. 

+ 


* * 


Potter & Brumfield Names 


Gentz Manufacturing Chief 


E. W. Gentz has been appointed 
director of manufacturing for Pot- 
ter & Brumfield, Inc., Princeton, 
Ind., a subsidiary of American Ma- 
chine & Foundry Co. 

Gentz formerly was general man- 
ager of the automotive division of 
Sparks Withington Co. At P&B, he 
succeeds Howard Meuche, who re- 
signed to become president of Uni- 
versal Scientific Co., Vincennes, 
Ind. 

>= = = 
Timken Appoints Williams 
Assistant Chief Engineer 


Timken Roller Bearing Co., 
Canton 6, O., has announced the 
promotion of R. L. Williams to 
assistant chief engineer of the 
automotive division. Williams, who 
is presently district sales manager 
for the Timken industrial division 
in Columbus, O., started with the 
company in 1938 as a sales trainee, 
serving first in the Cleveland office. 
He assumed his Columbus post in 


1955. 
* & es 


McGill Appotnts Bouvier 


Electrical Division Engineer 
Ray A. Bouvier has been ap- 


\trical division, McGill Manufactur- 
ing Co., Inc., Valparaiso, Ind. 
Prior to accepting his new posi- | 
tion, Bouvier served as industrial 
engineer with New Haven Clock 
Co., New Haven, Conn., and as proj- | 
ect engineer with Landers-Frary 
& Clark, New Britain, Conn. 
> 


* . 





Westinghouse Names Rowley | 


| 


Metals Plant Manager 


} 
R. D. Rowley has been named) 
manager of the Westinghouse| 
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Blairsville (Pa.) metals plant, sug. 
ceeding Warren M. Trigg, who hag 
been named manager of the com. 
pany’s motor department at the 
motor and control division, Buffal, 

At the same time, Rowley a, 
nounced the appointments of E,q 
Bishop as manager, alloy produc 
and J. Q. A. McClure as manage 
of fuel products. 

* * ®@ 


Mears Promoted 


Edward L. Mears has been ap 
pointed general manager of cop. 
tainer and chemical specialties diy). 
sion of the Dewey and Almy Chem. 
ical Co. division of W. R. Grace % 
Co. He formerly was manager of 
the firm’s central services division, 

* * * 

Hughes, Wilkins Appointed 

Marvin K. Hughes has beeg 
named general production superin. 
tendent, and Leonard O. Wilkins 
production manager of Mercury's 
St. Louis plant. 


Westinghouse Names Trigg 


Motor Department Chief 


Warren M. Trigg has been ap 
pointed manager of Westinghouse 
Electric Corp.’s motor department, 
Buffalo. 


Eaton Promotes Moretti 


Thomas A. Moretti, acting plant 
manager of the Marion (O.) forge 
division of Eaton Mfg. Co. since 
early this year, has been named 
plant manager of this division. 

* * * 


Brown-Lipe-Chapin Tells 


Four Changes in Staff 

Brown - Lipe- Chapin division of 
General Motors Corp., has an 
nounced the following staff changes; 

Stanford Landell has been named 
works manager; Wayne A. Smith is 
director of sales and product en 
gineering; John F. Findling suc 
ceeds Smith as Elyria (O.) plant 
manager, and William I. Snover re- 
places Findling as director of pro 
duction engineering. 

* * ° 


Fedders-Quigan Names 


LaPorte in Buffalo 


Fedders-Quigan Corp. has an- 
nounced appointment of Gerald E. 
LaPorte to a new position of as 
sistant director of engineering. 

Robert H. Meyerhans, director of 
engineering, is being transferred 
from Buffalo to the executive of- 
fices in Maspeth, L. I. Howard G, 
Williams, Buffalo, vice-president of 
manufacturing, also has been trans- 
ferred to Maspeth. 

= = 
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LaSalle Steel Promotes 


McMinds, Kyle and Guse 


LaSalle Steel Co., Hammond, Ind, 
has announced three promotions in 
its operating department. 

Howard McMinds, formerly re 
sponsible for plant scheduling, has 
been appointed manager of indus 
trial relations. General foreman ap- 
pointments were given to 
Kyle and Kenneth Guse. 
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Eugene Brinck, estimator and serv-| Champion Cited for Safety— 


ice supervisor. 
> ” s 


Star Advances Three 


Promotion of three officers of 
Star Porcelain Co., manufacturer of 
is announced 


industrial ceramics, 


The unique safety program of Champion Spark Plug Co., Toledo, in which rat 
500" speak to high school students on the subject o 
safe driving, has earned the campany the National Safety Council's Public Intere#t 
Award, R. A. Stranchan jr., left, Champion president, and James F. Lewis jr., right 


drivers from the Indianapolis 


purchasing and advertising vice-president, 


to safety" from Ollie Czelusta, Toledo mayor. 
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receive the award for ‘‘exceptional servic® 













(Continued from Page 1) 
h make as overseas production 
is stepped re 
TICE outlined current im- 


portation plans in a letter to 
distributors and dealers. 
































n fi 
“ He told them that “a great deal 
3 divi. thought has been given to the 
hem. Fdevelopment of the most practical 
ace & ” for distribution of the two 
er of Blines in the American market. 
vision, There are many details yet to 
be worked out in the merchan- 
ted dising program, Curtice admitted. 
| “As soon as they are completed,” 
been ihe said, “Buick and Pontiae divi- 
oerin- Egions will notify their dealers that 
ilkins Ithey are prepared to receive and 
ourys Eeonsider applications for these 
oreign-car franchises.” 
Problems, Curtice said, include 
eg efficient distribution by experi- 
nced personnel at the wholesale 
l, and adequate sales and serv- 
n ap representation at the retail level 
house insure customer acceptance and 
ment, tisfaction.” a. 
Advanced Styling’ 
ti HE cars, Curtice said, would 
plant “retain those features that are 
forge tial in foreign markets, but 
since th will offer advanced styling and 
amed fineering features which have 
yn n to be highly acceptable in 
z r American products.” 
He said that the addition of the 
J. 8. to other world markets served 
y Vauxhall and Opel was made 
pssible by expansion of manufac- 
on of Buring facilities at the two firms. 
4 os in 1954,” he said, 
“ong-range plans were under- 
amed § taken by General Motors Foreign 
ith it f Operations in England and Ger- 
t em BF many to serve the expanding 
Suc § markets for their products. These 
plant plans entailed an important ex- 
gh pansion of their manuf 
| Pro 'T facilities and the redesigning of 
their Y 
This program, he said, is now 
ching its fulfillment. 
Industry observers interpreted 
GM move as a concession by 
o> world’s largest auto manufac- 
id E. r that the foreign car is “here 
f as stay” in America. An unbroken 
8. n of steadily increasing foreign- 
or of sales—which has accelerated in 
erred past three years — was con- 
e of- pred the convincer, as far as GM 
rd G, concerned. 
nt of “oa 
rans- ANY persons within the in- 
"4 dustry felt that the GM move 
the door—at least for the 
ble future—on domestic de- 
opment and manufacture of a 
, American car. - 
Ind, | GM, which has carried out much 
ns in mental work in the small-car 
d (notably the postwar develop- 
y Te nt of the Chevrolet Cadet and 
, has Motorama revision of the La- 
ndus- le), has never actually brought 
n ap. ch 






a vehicle to market. 
American makers which have 
Tomanced with small cars of their 
own have found the honeymoon 
brief and costly. Henry J, the 
Hudson Jet and Willys are 


notable examples. 
Interest in American-made small 
burned most brightly in the 
liate postwar years, but such 
developed and well-designed 
Mferings as the Playboy and Davis 
Rever got off the ground. 

: * * “ 
~W. S. Model Shelved 


S DECISION to import two 
of its foreign lines was con- 
@ in most quarters - 
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M's lead in this 
Uf most interest to many observ- 
was GM’s decision to enter the 
l-car” field, even if it means 
ting the product. 
p p of its sheer dominance 
the U. S. market, GM is con- 
ed a leader in crystallizing 
p taste in auto design. 
GM bowing to the small 
r, these observers asked, will not 
Americans be led to reshape 
choice of new cars? 
h rae? The matter of additional compe- 
iect {tition provided by Vauxhall and 
ntere#t Opel for other GM dealers led some 
_ righty ervers to question whether GM 
servi® Might not later import the 
n-built Holden to be 
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Dpel Duals with Buick, Vauxhall with Pontiac... 


GM Imports Alter Market Pattern 


handled by Chevrolet or Oldsmo- 
bile dealers. 


* * + 

a a reported year-long wait 
for delivery in Australia, the 
Holden is probably the most sought- 
after of any GM auto, Scarcity, of 
course, precludes importation of the 

Holden at the moment. 
American motorists who have had 
experience with the Holden have 
often expressed a desire for GM to 





Vauxhall Increases 
Price Tag on Victor 

LUTON, England. — Price in- 
creases of 2.5 to 3 percent on its 
cars and trucks were announced 
last week by Vauxhall Motors, 
Ltd., British subsidiary of Gen- 
eral Motors. 

The Vauxhall Victor, sedan 
slated for import to the U. S. this 
fall, went up $36, from $1,358 to 
$1,394, not including the 50 per- 
cent Government tax. 





import the car. Because of strin- 
gent motoring conditions in 
Australia, the Holden is built to 
heavy-duty specifications and is 
said to have an enviable record of 
steady performance. 

Slightly larger than the Vaux- 
hall or Opel, the Holden is a six- 
cylinder, four-door sedan. 

Dealers who will eventually sign 
up to handle Vauxhall and Opel are 
curious as to the discount struc- 
ture. No prices will be announced 
by GM until the cars are intro- 
duced. 

A factor to be taken into con- 
sideration is the U. S. tariff on 
imported autos, which will drop 
from 9% to 9 percent on July 1, 
and be cut to 8% percent on July 
1, 1958. 

The 10 percent Federal excise 
tax levied against all U. S.-built 
— also assessed on imported 
u 


* > 
Chrysler Rumor 
|= move leaves Chrysler Corp. 
as the only U. S. maker whose 
dealers do not have a foreign-made 
auto to merchandise. 


Ford Motor Co. has renewed 


Benz. 

A perennial Detroit rumor has 
had Chrysler Corp. dickering with 
various European firms for a man- 
ufacturing or merchandising agree- 
ment, but such a deal has yet to 
pass the rumor stage. 

o = * 


(= BY limiting the introduction 
of Opel and Vauxhall to coastal 
regions, is following a geographical 
merchandising pattern established 
by other foreign makes. 

The bulk of foreign-car sales 
has been made in California and 
the New York City and the New 
England areas, although interest 
= been booming in other sec- 
ns. 


There seems little doubt in the 


Inquest Planned 
After Dealer Dies 


MILWAUKEE.—An inquest was 
scheduled for July after an autopsy 
showed that Alfred Klug, 36, auto 
dealer and former Marquette Uni- 
versity and professional football 
player, died last weekend of a skull 
fracture and brain hemorrhage. 

Klug, who operated a Ford 
dealership, was found dazed on 
the street and taken to a hospital. 
He died 12 hours later. 

Police were told that Klug was 
ordered to leave a Milwaukee 
tavern but refused. The bartender 
and a liquor salesman told of eject- 
ing Klug but said they did not 
strike him 


They said they heard a noise out- 
side the door, like someone falling, 
after they ejected Klug but that 
they did not go out to check. 

Klug was found on the 
curb by a cab driver-friend who 
took him -to~a hospital. 





minds of observers that GM’s move 
was prompted by the success of 
other foreign makes in invading 
U. S. markets. 

Prior to World War II, only a 
handful of foreign cars were im- 
ported into this country by wealthy 
persons who were struck by their 
snob appeal. 

* aa + 
io THE sellers’ market folloWing 
the war, however, British manu- 
facturers leaped into the U. S. auto 
wars and brought the imported auto 
within the reach of the average 
buyer. 

Opening the door were the 
buzzing, high-wheeled MG and 
the flowing-lined, high-perform- 
ance Jaguar. The utilitarian Hill- 
man and Austin and other Eng- 
lish cars soon joined their ranks. 

Sales ranged from 15,000 to 30,000 
a year between 1948 and 1954, with 
most American makers regarding 
the upstart foreigners as a fad of 
no consequence. 

Then came Volkswagen, and the 
U. S. market for foreign cars was 
cracked wide open. Hitting its 
stride in the U. S. in 1955, Volks- 
wagen sales pushed the foreign-car 
total to 51,658. In 1956, foreign sales 
jumped to 91,042, to account for 
1.53 percent of the market. 

> > * 


Major Sales Drives 

OLLOWING on the heels of 

Volkswagen's success, British 
makes, the Swedish Volvo and 
the French Renault launched ma- 
jor sales drives in the U. 8. 

As a result, total foreign-car 
sales in the U. S. for the most 


recent reported period of 1957 
have amounted to 2.35 percent of 
the market. 


At the current rate, foreign-car 
sales in the U. S. this year should 
top 150,000 units. 

As compared with a score of 
other foreign makes, neither Opel 
nor Vauxhall is well known in the 
U. S. Neither make has ever been 
sold in this country, and the only 
ones imported have been a few 
purchased abroad and brought in 
privately. 

Whether the lesser-known Opel 
and Vauxhall can cut into the mar- 
ket for the better-established for- 
eign makes, or whether they will 
carve still-greater slices from the 
domestic makes’ traditional shares, 
remains to be seen. 

If 1,000 units of each make are 
sold monthly, Opel and Vauxhall 
will land among the best sellers in 
foreign-car registrations. In the 
most recent month recorded, top 
foreign-car registrations included 
Volkswagen, 6,335; Renault, 1,445; 
MG, 1,309; English Ford, 1,102, and 
Metropolitan, 852. 

Both Opel and Vauxhall follow 
U. S. engineering and design prac- 
tices more closely than do other 
foreign cars. 

> . > 
NDUSTRY observers Had sus- 
pected for some time that some- 


thing was brewing at GM in regard! 


to foreign-car importing. They 
noted that in recent weeks scat- 
tered GM dealers— particularly 
those handling Buick—had been 
permitted to establish foreign-car 


City 
Although the Opel and Vauxhall 
are comparative strangers to 
Americans, they have topflight rep- 
utations in other countries, 
particularly, has been exported to 
many nations. 
. 7 * 


Old German Maker 


Adam Opel A. G., one of the oldest 
auto makers in the business. 
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overall length of 13 feet 10 inches. 
It is about midway in size be- 
tween Volkswagen and Rambler. 

The Victor is assembled at Vaux- 
hall Motors, Ltd., Luton, England. 
The company takes its name from 
Vauxhall Ironworks, which was 
making marine engines in 1857. It 
turned out its first auto in 1903. 
Vauxhall was taken over by GM 
in 1926. 

+ 


* + 
E Vauxhall Victor is a four- 
door sedan, just under 58 inches 
high, with panoramic windshield 
and new-type rear windows. It has 
a 98-inch wheelbase and is 13 feet 
10% inches long. 

Body and chassis are an in- 
tegral unit of all-steel, all-welded 
construction. 

The Victor’s four-cylinder engine 
is rated at 52 to 55 horsepower. GM 
said that on a 250-mile road test in 
Britain, the Victor averaged 34.6 
miles per gallon. 


A Real Metropolitan Load— 


The family of Mr. and Mrs. Glen King, Berea, O., are 
in which they recently made a round trip to Florida. 
well filled with the 280-pound King, his wife, Ruth, 
Ann, standing, and on the hood, from left, Joyce 


Ex-Dealer Faces 
U.S. Court Action 
On Bankruptcy 


MILWAUKEE. — Klein Lincoln- 
Mercury has been ordered by Fed- 
eral court to show cause why it 
should not be declared bankrupt 
and placed in receivership. 

The firm’s dealer and sales fi- 
nance license was revoked by the 
State last January. The City, a bank 
and an individual creditor filed an 
involuntary bankruptcy petition. 

The petitioners claimed the firm 
has debts in excess of $100,000. 
They charged the company com- 
mitted an act of bankruptcy when 
it gave certain creditors preference 
over others. 

After the license revocation, the 
company moved and continued to 
repair and service cars. 





Ford Researcher Sounds Warning a a 


U.S. Running Out of Gas? 


ANN ARBOR, Mich.—American | 
production of natural petroleum is) 
likely to “peak out” within the next) 


hold no technical promise for the 
automotive industry .. . 


“When I talk, therefore, of the 


20 years, compelling the country to fuels and substitute fuels for the 
turn to substitute fuels and to auto-| automotive industry, I am really 
mobiles with greater fuel efficiency,| talking about petroleum and sub- 


according to Dr. Donald Frey, direc- 
Motor Co. 


Frey, formerly of the Univer- | 
Engineering 


sity of Michigan 

lege, also told a campus group 
that a growing scarcity of such 
metals as chromium, nickel and 


aluminum, iron, man- 
ganese and (to a lesser 

because of the difficulty of extrac- | in 
tion) titanium. 


“There does not seem to be any- 
thing on the technological horizon 
to indicate that we are going to find 
a usable substitute (for liquid fuels) 
of a nonliquid nature,” Frey said. 
“That is to say, atomic energy or 
the use of solid fuels such as coal 


1,000 Fiats Arrive 
On West Coast 


LOS ANGELES. — The Italian 
motorship Italterra, a “floating gar- 
age” carrying 1,000 Fiat automo- 





Opel, | biles, has arrived here. Seven hun- 


dred cars were unloaded here and 
300 in San Francisco. 

The West Coast run was the 
maiden voyage for the novel ship 
whose box-like hold extends above 
the deck. 

The Italterra is one of a fleet of 
20 ships owned by Societa Italnavi 
Assn., a Fiat subsidiary. 


Fire Hits Mallory 


Mallory, Mallory 
Plymouth), said his loss was $75,000. 


| stitutes for petroleum, for today our 
| tor of engineering research for Ford | only source of liquid fuels is natural 


petroleum.” 
Frey predicted that after this 


Col- | nation’s petroleum supply peak is 
| reached, there still will be lots of 


petroleum in the ground, but it will 


| become too expensive to pump it 


prices. 
Frey said the price boost would 
be based on four factors—the com- 
petitive situation brought about by 
increased 


coa and agricultural 

Turning to what the automotive 
industry could do to help alleviate 
ee ee ee eee 


1. That industry could design 
more efficient powerplants, capable 
of increasing gas mileage up to 30 


l shale 
cts. 





Despite April Decline . . . 
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Canadian Car Sales 
Top °56 by 8.6 Pet. 


By M. L, Schwartz 
Staff Correspondent 

OTTAWA. — Canadian new-car 
dealers sold 137,307 new cars in the 
first four months of this year, a 
gain of 8.6 percent over the 126,467 
sold in the same period of 1956, ac- 
cording to a Government source. 

The increase was achieved 
despite an 8 percent decline in 
April, when sales amounted to 
46,045, compared with 49,757 in 
April, 1956. 

Sales of new commercial vehicles 
in April increased 4 percent to total 
9,013, compared with 8,697 in the 
1956 month. 

That put the four-month total at 
27,932 units, compared with 25,176 in 
the year-ago period. 

Sales of all new motor vehicles in 
the four months amounted to 165,- 
239, up 9 percent from the year-ago 
total of 151,543. 

Financing of new cars increased 
to 51,799 units in the first four 
months from 48,358 last year, a 
gain of 7.1 percent, The amount 
financed was up 9.7 percent, from 
$104,664,000 to $114,832,000. 

The number of new commercial 

vehicles financed rose 22.8 percent, 
from 8,010 to 9,835. The amount 


Hundley Accused 
Of Making Own 


Snow Tires 


WASHINGTON.—Hiram B. 
Hundley, who operates as Ben 
Hundley in Washington, has been 
accused by the Federal Trade 
Commission of doctoring ordinary | 
tires and selling them as snow tires. | 

The FTC said Hundley cuts ad-| 
ditional grooves in ordinary new | 
tires and advertises them as brand- 
new, factory-built, snow and slush | 
tires. 


He is also charged with telling 
customers that the District of 
Columbia requires chains or snow 
tires when driving on certain | 
streets when it snows. This is not 
true. Last September Hundley was 
charged by the FTC with using) 
false advertising. 

In another FTC complaint, Airtex 
Products, Fairfield, Ill., was charged 
with discriminating against some 
of its customers on its automotive 
replacement parts prices. 

It was alleged that wholesalers 
whose annual purchases do not) 
exceed $1,500 annually received an 
8 percent discount while wholesalers 
who do exceed this figure receive 
an 18 percent discount. Wholesalers 
who join group buying organiza- 
tions also receive the larger dis- 
count. 





financed increased 26.5 percent, 
from $24,839,000 to $31,431,000. 

While other motor-vehicle sales 
dropped in April, sales of European- 
made new cars rose to 5,815 from 
4,068 last year, a gain of 42.9 per- 
cent in contrast to the overall loss 
for all cars. 


Producers Tell 
How New-Car 
Sales Are Going 


DETROIT. — Manufacturers last 


week again issued reports on cur-| 


rent sales performances. 
them were the following: 


British Industry 


A record number of 5,638 British- 
built new cars were sold in the U. S. 


Among 





during April, according to the Brit-| 


ish Automobile Manufacturers 
Assn. 


This represented an increase of) 


142 percent over the same month 
of last year, the association said. 
April figures brought total Brit- 
ish car sales in the U. S. for the 
first four months of the year to 


17,300 units, an increase of 154 per- | 


cent over the 6,815 units sold in 


the comparable period of 1956, the! 


association said. 


Rambler 


Rambler sales in the first 10 days 
of June soared 101.1 percent over 
the comparable period of last year, 
Roy Abernethy, vice-president of 


automotive distribution and market- | 


ing of American Motors Corp, an- 
nounced. 
Rambler deliveries in the 10-day 


period totalled 2,948 units. against | 


1,466 in the like 1956 period, 

Sales of new Ramblers in the 
current fiscal year are running 26.7 
Percent ahead of the preceding 
fiscal year, “which makes a new 
yearly sales record a virtual cer- 
tainty,” Abernethy said. 


So far in this fiscal year, which 
began Oct. 1, 1956, the company’s 
dealers have delivered 57,769 Ram- 
blers, compared with 45,610 in the 
comparable period of the preceding 


fiscal year. 


Metropolitan 


Retail sales of Metropolitan in- 
creased 114.6 percent during the 
first 10 days of June over the com- 
parable period last year, according 
to J. W. Watson, Metropolitan sales 
manager. 

AMC dealers sold 382 Metropoli- 
tans during the period, compared 
with 178 a year ago, Watson said. 

So far this year, they have sold 
4,771 Metropolitans, compared with 
2,561 in 1956, for an increase of 
86.3 percent, he said. 








Lead Dealers in New Hampshire— 


New officers of the New Hampshire Automobile Dealers Assn. are shown with 
R. Scott Mcleod, newly appointed U. S. ambassador to Ireland, who was the featured 
speaker at the association's annual meeting. From left are Walter B. McGregor, Man- 
chester, treasurer; Gordon Wentworth, West Ossipee, vice-president; Arthur F. Bergeson, 
Keene, president; Mcleod; Frank Costello, Portsmouth, retiring president, and Thomas 
F. McKoan, Pittsfield, executive vice-president. 








Reynolds’ New Aluminum Reduction Plant— 


Shown above is a drawing of Reynolds Metals Co.'s $88 million aluminum reduction 
plant now under construction at Massena, N. Y. It will be in production in 1959 and 
will have an estimated annual capacity of 200 million pounds of aluminum. A sub- 
stantial amount of the plant's output will be used in automobile parts in an adjacent 
foundry to be built by Chevrolet. Speaking at ground-breaking ceremonies, Richard 
S. Reynolds jr., Reynolds president, said that all of the announced expansion projects 
in the aluminum industry are needed. “Careful studies of aluminum markets show 
that demand in 1960 will just about balance supply,” he pointed out. Another speaker, 


E. N. Cole, Chevrolet general manager, 


scid that new manufacturing techniques 


indicate that the rate of increase in aluminum usage by the automotive industry 


will probably be accelerated. 


Auto-Lite Hits Sawdust Trail .. . 





Showmanship in Selling 


TOLEDO—‘Selling in today’s; salers and their salesmen, Blank 


automotive market is a challenge 
that places a premium on creativity 
and vigorous promotionship,” ac- 
cording to W. E. Blank, marketing 
director for Electric Auto-Lite Co., 
in his announcement of Auto-Lite’s 
formula for its fall sales program. 

Called Auto-Lite Sellerama ’57, 
the program puts the accent on 
both of these qualities in a com- 
bination of showmanship and 
salesmanship created to give 
added selling support to whole- 


Obituaries 


George L. Jones 
TOPEKA, Kans.—George L. Jones, 64, 
active in the automobile business here from 
1925 to 1942, died June 10 of a heart at- 
tack at his home. 
. 


* * 
Everett M. Schultheis 
BUCHANAN, Mich.—Everett M. Schul- 
theis, 63, a pioneer in the auto industry | 
and for 41 years an active member of the 
Society of Automotive Engineers, died June 
8. He was a consultant to the president of | 


Clark Equipment Co. at the time of his 
death, a position he assumed in 1956 after 
serving as sales vice-president since 1947. 
Mr. Schultheis started in the auto industry 
as a boy of 15, working from 1908 to 1918 
with Marmon-Nordyke Co, and Cole Motor 
Co. In 1918 he moved to Premiere Motor 
Co., where he worked two years before go- 
ing to Aluminum Co. of America. Prior to 
joining Clark in 1936, he was with White 
Motor Co. and Timken Roller Bearing Co. | 
* * * | 
Ray B. Hazelip | 
BALTIMORE.—Ray B. Hazelip, 63, a 
partner in DS&D Motors (Dodge-Plymouth), 
died here of a heart attack. He organized 
the firm in 1922 and was active in the busi- 

ness with his four brothers. 

* * * 

Harry West Abbitt Sr. 
WILSON, N. C.—Harry West Abbitt sr.,| 
who opened the first Ford dealership here 
in 1911, died June 11. He handied many 
other makes of cars after his early start) 
with Ford. 
* * * 
P. B. Spence 
BURLINGTON, N. C.—P. B. Spence, 
who was conected with Spence Motor Co. 
for a number of years, died June 8 at the 
age of 62. 


Ralph R. Knapp 
LOCKPORT, N. Y.—Ralph R. Knapp, 
66, operator of Knapp Motor Sales here 
since 1934, died June 13 after a long ill- 
ness. He had been in the auto sales busi- 
ness since 1923. 
7 ” * 
James A. Daugherty 
LOS ANGELES.—James A. Daugherty, 
85, pioneer in the auto industry, died here 
June 11. He had retired in 1929 as vice- 
president of Robbins Body Corp. Previously 
he had been foreign sales manager for 
Nordyke and semen, Body Works. 
* 


Colin J. Campbell 
OMAHA.—Colin J. Campbell, 67, former 
owner of Campbell Motor Co. (Hudson) 
and past president of the Omaha New 





Car Dealers Assn., died June 10. He started 
in the auto business in 1909 and retired 
in 1950. 


* * * 
Jimmie D. Whisler 

ROCK SPRINGS, Wyo. — Jimmie D. 
Whisler, 24, partner in Whisler Chevrolet 
Co. (Chevrolet-Oldsmobile-Cadillac) here, 
was killed May 30 in a headon crash with 
a truck, His father, Glenn M. Whisler, 
with whom he had purchased the dealer- 
ship 15 months ago, was injured in the 
accident. 

* - - 


Carleton Earl Williams 
WARREN, O.—Carleton Earl Williams, 
61, service manager for Stewart Chevrolet 
here for the last five years, died June 11 
from a heart attack. He formerly was 
service manager for James A, Henderson 
Co., Youngstown, O. 


said. 


Auto-Lite has designed a special 
traveling theater to give an added 
flair to the introduction of the pro- 
gram to wholesalers and salesmen 
attending the introductory meet- 
ings. Complete with a live orches- 
tra, a specially built stage that 
travels in its own separate trailer 
truck and wide screen projection, 
the presentation runs 3% hours. 


The show was kicked off in 
Detroit and has since been re- 
peated at nine major cities in the 
East and South. 


Today (June 24) it will be in St. 
Louis. The rest of the itinerary is 
as follows: June 25, Cincinnati; 
June 26, Pittsburgh; July 8, Chi- 
cago; July 9, Minneapolis; July 10, 
Des Moines; July 13, Portland, Ore.; 
July 15, San Francisco; July 17, Los 
Angeles; July 19, Houston; July 20, 
Dallas; July 22, Oklahoma City; 
July 23, Kansas City, and July 25, 
Denver. 


Ex-Dealer Faces 
Seven Charges in 


Alabama Car Sale 


NASHVILLE. — Russell Willis, 
former Nashville automobile dealer, 
has been released from jail in 
Montgomery, Ala., after posting a 
$3,000 bond following his arrest on 
six charges. 

Willis was taken into custody on 
warrants sworn to by his former 
partner in a Nashville dealership, 
Roy E. Duncan, new owner of West 
Nashville Motor Co. 

Willis was charged with false 
pretense, passing bad checks, re- 
moving mortgaged property and 
disposing or secreting mortgaged 
property 

Police authorities in Montgomery 
said Duncan accused Willis of buy- 
ing $22,000 worth of automobiles 
from him with bad checks and tak- 
ing the automobiles to Montgomery, 
where he sold them to used-car 
dealers. 

Another warrant against Willis, 
larceny by trick involving another 
automobile, was obtained by Dun- 
can in General Sessions Court here. 

Automobile dealers in Montgom- 
ery were quoted as saying Willis 
was operating on his own in the 
purchase and sale of automobiles. 
His bond originally was set at $30,- 
000, but was reduced to $3,000 after 
a hearing. 

In 1955, Willis and Duncan were 
locked in court suits here. Willis, 
then president of Russell Willis, 
Inc., charged Duncan, his partner 
then, with grand larceny of $15,000 
in notes and six automobiles valued 
at $10,000. 

Duncan countered with an in- 
junction against Willis, prohibiting 
Willis from operating the dealer- 
ship. The partnership was later dis- 
solved and the cases were dropped 
without court action. 








Gripes Expressed. 
By Tire Dealers 


Company Stores Lead 
List of Complaints 


CLEVELAND. — Direct compe, 
tion from company-owned stores 
and cut-price programs, alle 
initiated by tire manufacturers, an 
two of the greatest complaints ¢ 
independent dealers and distriby. 
tors, according to Pennsylvanig 
Tire Co. 

The company said these com. 
plaints were cited most frequently 
by entrants in its $5,000 compe. 
tition based on the question; 
“What's wrong with the tire busi. 
ness, and what can we do abou 
it?” 

The winning letter was writte, 
by Thomas A, Taber, a partner ip 
Muskegon General Tire Service, 
Muskegon Heights, Mich. Tabers 
1,500-word letter won him a $500 
check which was presented by 
James H. Hoffman, Pennsylvania 
Tire president. 

Twenty-five percent of the con- 
testants protested against what they 
called inequitable advantages ep- 
joyed by company-owned stores 
and the same percentage assailed 
price-cutting. 

The independents asserted that 
manufacturers used the cut-price 
technique to move overproduction 
of tires and thus maintain their 


| competitive position, volumewise, 


The next most-mentioned com- 
plaints were the promotion and 
sale of downgraded tires as first- 
line merchandise and the lack of 
Sales ability at the retail level. 

Downgraded-tire abuses were 
cited by 23.5 percent of the con- 
testants, and lack of sales ability 
by 23 percent. Both manufacturers 
and dealers were accused of mis- 
labeling tires. 

Some 21.5 percent of the conte 
ants complained about misleading 
advertising, and 18.1 percent 
sailed chain-store and discount- 
house competition and stressed the 
need for a dealer-training and mer 
chandising program. 

Another 14.2 percent said there 
are too many types and sizes of 
tires for the average dealer to stock. 

Among the remedies mentioned 
by the dealers were: Eliminate 
third-line tires (13.7 percent); set 
up a sound adjustment program 
(11.7 percent), and abolish both 
dealer and code price lists (11.2 per- 
cent). 

A total of 11.2 percent of the 
contestants said the manufac- 
turers create most of the prob- 
lems. 

They felt that if manufacturers 
would eliminate annual rebates and 
set up protected franchises, dealers 
would be able to merchandise their 
tires more effectively in their own 
trading areas. 


Chrysler Assigns 
Cope to Marketing 


DETROIT.—E. C. Row, adminit 
trative vice-president, Chryslet 
Corp., has appointed James Cop 
as vice-president-corporate mé 
planning. Named director of publits 
relations succeeding Cope w# 
James A. Baubie, former directot 
of public relations services. Baubie 
is succeeded by Joseph E. Consdl- 
magno. 

Appointment of Cope to the cot 
porate staff position, according 
Row, assigns him responsibility t 


af 





James A. Baubie 
advise with the administrative vice- 
president and the administrative 
committee on general marketing 
policies, long-range sales objectives, 
market trends, planning and re 
search, promotion and advertising 
of all products of the Chrysler 
Corp., domestic, Canadian and ex- 
port, 

Baubie has been with the cor 
poration since 1951. 


James Cope 
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Shicago Dealers Respond .. . 


BBB Gets 


CHICAGO.—For the second time 
in recent weeks, the Chicago Better 
Business Bureau has reported “co- 

ration” by local automobile 
dealers in “correcting” confusing or 
misleading advertising or selling 
practices and helping the bureau 
“to restore and maintain confidence 
in the automobile trade.” 


One Ford dealership “corrected” 
advertising copy which offered 
brand-new 1957 Fords, $125 Down 
with est. credit, $49.95 per month,” 
but did not state that the terms 
excluded finance charges, “which 
would be added to the time-pay- 
ment terms,” the bureau said. 

In another instance where a 
dealer has agreed to publish an ap- 
propriate “correction,” the BBB re- 
ported salesmen had misrepre- 
gented sale prices on advertised 
used cars. Investigating advertising 
which offered “Up to 36 Months to 
Pay Balance,” followed by a list of 
wsed cars and prices including a 
“56 Ford 4-dr. Wagon $1,487.00” 
and a “’56 Ford Vic. Pwr. $1,469.00,” 
the Bureau said it found the deal- 
er’s salesmen quoted actual selling 
prices of $1,695 for the ’56 Ford 4- 
dr. and $1,795 for the ’56 Ford Sta- 
tion Wagon, “explaining the lower 
advertised prices as a ‘balance due’ 
after downpayment on each car.” 

The bureau said a principal of 
the firm said the salesmen “erred” 


Humphrey Defends 
Tight Money Setup 
As Inflation Curb 


WASHINGTON. — Treasury Sec- 
fetary George M. Humphrey was 
the first witness last week as the 
Senate Finance Committee opened 
its lengthy study of the Adminis- 
tration’s fiscal policies and the 
monetary situation of the U. S. 

Humphrey defended his so-called 
tight-money policy as the only 
practical way to block a new round 
of inflation, He conceded that, 
despite this policy, the threat of 
Tenewed inflation is perhaps “our 
Most serious domestic economic 
problem,” and agreed that price 
increases in the last year have been 
“more than I like to see.” 

He presented a 56-page statement 
defending the Administration's pro- 
cedures. He. contended they have 
been a major factor in the nation’s 
present “unequaled prosperity,” 
and listed six alternatives to the 
tight-money policy. , 

They were: Credit controls, com- 
pulsory savings, price and wage 
controls, higher taxes, voluntary 
restraints and a return to Federal 
Reserve support of the Government 
bond market. 

The use of any of the first three 
in peacetime, Humphrey said, would 
have been “inequitable, impractical 
and inconsistent with our traditions 
of freedom.” Higher taxes, he 
added, would not have been ac- 
ceptable, and voluntary restraints 
could help immeasurably, but can 

achieved only if other policies 
are effective. 

Thus, he said, as a practical 
Matter, the real choice is between 
“the anti-inflationary course which 
We have pursued and a new round 
of inflation.” 


Dearborn to Host 
Classic Car Event 


DEARBORN.—The plush cars of 
Yesteryear, nearly 200 strong, will 
Converge on Greenfield Village July 
18. They will be here for the Mid- 
West Grand Classic sponsored by 
the Classic Car Club of America. 

A parade through the village at 
11:30 am. will start the day’s 
@vents, followed by judging for 
Mechanical performance and gen- 
eral appearance. The latter includes 
body, engine, roof or top, uphol- 
Stery, bright work, paint and de- 
gree of authenticity of restoration. 
So meticulous are the judges that 
& wrong shade of paint may cost 





an owner important points. 


A Midwest champion will be 
named, as well as winners in seven 
in each primary and senior 
Competition. The senior group is 
composed of winners from previous 





‘Cooperation’ on Ads 


in quoting the higher prices and 
agreed to publish a correction, 

“A used 1954 ‘English Standard’ 
foreign car, mislabeled in adver- 
tising as an ‘Anglia '55 4-dr.’” was 
responsible for the bureau asking 
for a “correction” from a Nash 


Newspaper Loses 
High-Court Plea 


WASHINGTON.—The U. S. Su- 
preme Court last week declined to 
review the conviction of the Kansas 
City Star on charges of monopoliz- 
ing the dissemination of news and 
advertising in the Kansas City area. 

The court also refused to review 
the conviction of Emil A. Sees, the 
paper’s advertising manager, on a 
charge of attempted monopoliza- 
tion. 

In a Government indictment early 
in 1953, the paper was accused of 
threatening to refuse to publish 
advertisements when the advertiser 
proposed to use other media or had 
bought a larger amount of space 
in another media. The Star also 
was accused of requiring its adver- 
tisers to buy space in its morning 
edition, the Times. 


Pelunis Shows Way 


CLEVELAND.—A. D. Pelunis| 


(DeSoto-Plymouth), Lakewood, has 
led all automobile dealers in new- 
car registrations in Greater Cleve- 
land in April and May, according 
to Cuyahoga County registration 
figures. Pelunis has been a DeSoto- 





Plymouth dealer for eight years. 






“Wagon’ Sales 


By Ira Alexander 
Staff Correspondent 
DENVER.—This city is experi- 
encing a station wagon boom, ac- 
cording to local automobile dealers. 
A survey of major dealers showed 
that station wagon sales are run- 
ning up to one-fourth of all sales of | 
new automobiles. 
The boom got under way in 
1955, tapered off a little last year 
and now is breaking all records. 


Tom Braden, executive vice- 





Station Wagon Boom 


Ups N. Y. Registrations | 


ALBANY.—New York motor 
vehicle registrations through: 
March totalled 4,276,078, an in- 
crease of 28,356 over the same 
period a year ago. Joseph P. 
Kelley, motor vehicle commis- 
sioner, said station wagons made 
the gain possible. 

Car and commercial registra- 
tions showed declines while sta- 
tion wagon registrations were up 
41,052 to 232,370. A decrease in 
auto registrations was expected 


Breaking All Records ... 





because of new compulsory in- 
surance and safety inspection 
programs, 





Designers’ Institute seventh annual Design 
Chrysler Corp. cars. Sharing honors with 
Clifford C. Voss, chief of exterior styling; 


Designers Cite Chrysler Corp. Styling— 


Virgil M. Exner, above, Chrysler Corp. 


dealer, who confirmed the BBB’s 
investigation and agreed to correct 
the error. 

The bureau said another used- 
car dealer has agreed to publish 
a comprehensive ‘correction,’ ad- 
mitting various advertised used 
cars were erroneously represented 
as ‘sold’ by the firm’s salesmen.” 

The bureau said its investiga- 
tions had revealed a “sold and 

switch” sales pattern, when shop- 
pers asked for used cars, adver- 
tised at specific prices. 


Ford Debuts Film 
On Auto Styling 


DEARBORN, — Ford Motor Co. 
has introduced its new motion pic- 
ture, “The Stylist,” before some 
125 Detroit-area educators, com- 
mercial artists, and representatives 
of the press, radio and television. 

The 30-minute color, sound film 
shows how the automotive stylist 
escapes from the modes of today 
to design new shapes for the car 
of tomorrow. One of 42 educational 
and general interest Ford films, 
“The Stylist” features new color- 
lighting techniques. 

“The Stylist” will be available 
for loan to groups in July. Like all 
other Ford films, which are avail- 
able free of charge, it may be ob- 
tained by writing to any of the 
company's three film libraries at 
The American Road, Dearborn, 
Mich.; 16 E. Fifty-Second St., New 
York 22, N, Y., or 4303 Telegraph 
Ave., Oakland 9, Calif. 





Up in Denver 


president of the Metropolitan Den- 
ver Automobile Dealers Assn., said 
the boom in station wagon sales is 
a natural outgrowth of the trend 
toward suburban living and the 
fact that many families have three 
or more children, 


Florian Barth, sales manager of 
Kumpf Motor Car Co., said the rise 
in demand for station wagons has 
been “tremendous—fabulous.” 

“Most of my wagon customers 
are married men with two, three or 
more youngsters,” declared one 
leading Plymouth dealer here. 

Since Jan. 1, a total of 812 sta- 
tion wagons have been sold in Den- 
ver alone. Sales in the suburbs are 
reported just as high. 

Chevrolet is giving Ford a 
battle for station wagon leader- 
ship in Denver and so far is in 
the lead in Denver County this 
year. 

Denver just completed its first 
station wagon show with a five-day 
run on the Mall at the Cherry 





Creek Shopping Center. On display 
were all models of 1957 station 
wagons built by Buick, Chrysler, 
Oldsmobile, Ford, Rambler, Mer- 
cury, Plymouth, Pontiac and Chev- 
rolet. 





styling director, received the Industrial 
Award medal for the design of the 1957 
Exner were members of his design staff, 
Henry T. King, chief stylist for Plymouth, 


Dodge and special bodies, who retired on May 31; Harry T. Bannister, chief of product 
development—-styling; Robert E. Bingman, chief stylist, special projects, and Carl 


Reynolds, chief of interior design. 








Factory Officials Cite DeSoto Dealers— 
DeSoto registrations in Cuyahoga County, O., are discussed by DeSoto executives 


and members of the Greater Cleveland 
saluted at a luncheon for recording a 24 


DeSoto Dealers Assn. The dealers were 
percent increase in registrations since the 


introduction of the 1957 model. Among those present were, from left, A. D. Pelunis, 
Lakewood; E. Gerzeny, Parma; L. Irving Woolson, DeSoto president; J. B. Wagstaff, 
DeSoto sales vice-president, and A. A. Ferrante, Cleveland. 





Florida Curbs Interest Rate 


Dealer Group Pi aises Installment Regulation; 
Legislature OK’s Vehicle Sales Tax 


TALLAHASSEE, Fla.—The Fior- 
ida Legislature has passed a bill 
limiting interest charges and other- 
wise regulating installment sales 
contracts on motor vehicles. 

The Florida Automobile Dealers 
Assn, called the measure “one of 
the finest pieces of legislation 
ever introduced in the Legisla- 
ture.” 

The law protects the public 
against excessive interest charges 
and protects dealer reserves, FADA 
said. 

Interest charges on new motor 
vehicles in the current model year 
are limited to 8 percent by the law. 
Those on other new cars and used 
cars not more than two years old 
are limited to 11 percent. 

Maximum interest on three and 
four-year-old car vehicles is 15 per- 
cent. On vehicles more than four 
years old the maximum is 17 per- 
cent. 

The law also requires licensing of 
finance companies, prohibits the 
signing of blank contracts, requires 
that all key details of the trans- 
action be on the contract, requires 
a fair rebate in event of prepay- 
ment of the debt and sets up rules 
governing repossessions. 

Dealers face fines up to $500 and 
revocation of their licenses, if con- 
victed of violating the law. 

The Legislature also passed a 


AMC Anticipates 
50 Percent Gain 
In Fleet Sales 


DETROIT. — A 50 percent in- 
crease in sales is expected this year 
by the government and fleet sales 
division of American Motors, ac- 
cording to W. B. Ramsey, director. 

Last year’s sales were double 
those of 1955, the year the division 
was formed, he said. 

Ramsey attributed the sales gains 
to economy of operation and resale 
value of the Rambler. 

In citing case histories, Ramsey 
pointed to a car-rental firm which 
added 100 Ramblers to its fleet and 
then made careful studies of ex- 
penses in comparison with other 
low-priced cars. 

After nine-months’ use, when the 
firm regularly replaces its cars, the 
Ramblers had depreciated an aver- 
age of only $150 per unit, compared 
with depreciation on other low- 
priced models of $550 and $600. 
Ramsey said. 

The Ramblers also gave from six 
to eight miles more per gallon of 
fuel, which allowed the firm to 
charge a lower rental rate, and re- 
pair costs were 25 to 50 percent 
lower than for the other makes, he 
added. ‘ 

“As a result of this company’s ex- 
perience, it has virtually doubled its 


bill putting a one percent tax on 
the sale of vehicles. The tax is 
computed on the sale price less 
tradein. 

The law provides that the pur- 
chaser, and not the dealer, must 
pay the tax. No title certificate can 
be issued until the tax has been 
paid. 

FADA opposed the tax. Its 
spokesmen were told that Florida 
was the only state which had a 
sales tax on some transactions but 
none on vehicle sales. 

Bills were introduced to place 
the vehicle sales tax at 3 and 2 
percent, A conference committee 
from the House and Senate finally 
set the tax at one percent and 
FADA hailed the lower rate as a 
victory. 


Better Checking 
Of Credit Called 
Bankruptcy Bar 


ST. LOUIS. — Credit managers 
may get a tip from the recent sur- 
vey by Carl Dauten, professor of 
finance and banking, who directed 
a study of personal bankruptcies 
for the Washington University. 

It was concluded that a greater 
exchange of credit information 
among retailers would go far to 
prevent overspending by individuals 
and the resulting financial disaster. 

Most of the bankruptcies oc- 
curred in lower income brackets 
and most of them were caused by 
pressure of competition, according 
to Dauten. 

The 203 case histories in St. Louis 
and 200 in Kansas City showed 
that some persons were in default 
to as many as 16 firms before seek- 
ing relief in the bankruptcy courts. 

The main point developed was 
that by counter checking that credit 
managers could have determined 
that the applicant was tottering on 
the brink. 

A stenographer, earning less than 
$3,000 a year, wound up owing 11 
institutions a total of $11,000 and 
$4,606 in short-term loans. 





South Dakota Dealers 
To Hear Bell by Phone 


Rambler order this year,” Ramsey| him. 


said. 
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Over 25 Models List Below $2,000 . . . 


Foreign Cars Run Price Gamut 


(Continued from Page 2) 
Vauxhall Victor will be retailed 
by Pontiac dealers. 

Prices may only be estimated at 
this time. The Opel Rekord is a 
four-cylinder, two-door sedan 
which could carry a New York 
port-of-entry price of less than $2,- 
000 


The Vauxhall Victor, also a four- 


cylinder model, is a four-door sedan 
on a 98-inch wheelbase. Its port-of- 


What Dealers 
Would Like to 
See on °58 Cars 


(Continued from Page 2) 


he wanted souped-up performance 
for next year. 





Oe dealer suggested that the 
time has come to make auto- 
matic transmissions standard on 
all cars. “Too much extra-equip- 
ment charge,” he said succinctly. 

A California volume operator 
wrote on his questionnaire: “Not 
enough room to answer, but we 
want some quality with appearance 
appeal now that we are dealing 
with a disloyal, fickle buying pub- 
lic.” 

Dealers were thoroughly divided 
as to when they would like to see 
new models hit the market. 


About half said they would like 
introduction dates in late Octo- 
ber or early November. Early 
October was the next most-popu- 
lar selection. 


September drew about 10 percent 
of the votes, with a scattering for 
December and January. 

Another 10 percent said “early” 
or “early as possible,” while one 
dealer said curtly, “Sooner the 
better.” 

A Texas Ford dealer said he 
would like to see Ford and Chev- 
rolet bow within a week of each 
other, no matter what the date. 

—Rosert M. Lienert. 


Plastics Firm Tied 
To Dayton Rubber | 


DAYTON, O.—Dayton Rubber 
Co, and Cadillac Plastic & Chemical 
Co. Detroit, have completed a 
merger through an exchange of | 

, it was announced last week 
by A. L, Freedlander, Dayton Rub- 
ber president, and Robert B. Jacob, 
Cadillac Plastic president. 

Cadillac Plastic will retain its) 
corporate name and will continue to 
operate under its present manage- 
ment and personnel as a wholly 
independent subsidiary of Dayton 
Rubber. 

The Detroit firm is a large ware-| 
house distributor of plastic sheets, | 
rods, tubes and other materials. It 
has warehouses in eight cities 
serving more than 25,000 accounts 
and is a large source of fabricated 
plastic automotive parts. 








Joins Jeep "Forward Control’ 
Built for 


both over-the-road and off-the-road, 


entry price may be in the $1,600- 


$1,900 range. 

A healthy newcomer to the im- 
port market this year is the tiny 
Isetta 300, built by Bavarian 
Motor Works, Germany. Its single 
door opens from the front of the 
vehicle. 

The Isetta appeared in the U, S. 
last December and the company 
hopes to sell 7,000 to 10,000 here 
this year. A five-passenger model 
with a front door and a side door 
is to be introduced later this year. 

+ > * 

ENAULT, Citroen and Simca 

head the French delegation to 

the U. S., and Sweden is represented 
by Volvo. The Swedish firm hopes 
to register 10,000 this year, Its price 
leader igs a two-door at $2,170. 

Renault offers two models to 
American buyers—the 4CV at $1,345 
and the Dauphine at $1,645. The 
1957 registration goal is 25,000, and 
there reportedly is a three-week 
wait for delivery. 

Simca lists 10 models and Citroen 
four. Citroen’s price leader is the 
two-cylinder 2CV at $1,298, It is a 
four-door sunroof model and is 
equipped with overdrive, 

Simca prices start at $1,595 for 
the Aronde Deluxe four-door sedan 
and climb to $2,888 for the Aronde 
Oceane convertible. The six Arondes 
are four-cylinder models, and 
there also are four Vedette V-8s. 

In the luxury class are the sleek 


Dealers Elect Ripple 


WILLMAR, Minn.—R. L. Ripple 
was elected president of the Will- 
mar Automobile Dealers Assn. 
Roland Swenson is the new secre- 
tary. 


Dealers 


Mercedes-Benz models, built by 
Daimler-Benz of Germany and 
now marketed through the Stade- 
baker-Packard dealer organiza- 
tion. 


The line consists of 12 sedans, 
coupes, convertibles and roadsters, 
and prices range from $3,240 for 
the 180 four-door sedan to $12,272 
for the 300-SC convertible or road- 
ster. Eight of the models are priced 
below $5,500. 


Dealers Cheered 
By Results of 
Canadian Vote 


OTTAWA.—New-car sales in first 
week of June were up sharply and 
dealers were jubilant, though sec- 
ond-week sales started a downward 
trend. 


Still, dealers are extremely happy 
over election results because they 
believe now that tax cuts are a 
certainty, since the winning party 
has promised a complete revision 
of tax structure, including reduc- 
tions as a strong possibility in ex- 
cise taxes. 


“We believe tax cuts will help 
new-car business before the year is 
out,” said a prominent dealer here, 
adding that the “new deal” await- 
ing dealers from a change of gov- 
ernment will stimulate sales be- 
cause tax cuts bring more car 
buyers into the showrooms. 


Other dealers held the same view 
but some of them noted, too, that 
the “new deal” in Ottawa will also 
ease the tight-money policy fol- 
lowed at present. They pointed out 
that the “new deal” includes 
changes that will help small busi- 
nessmen such as car dealers, who 
have been suffering from credit 
restrictions lately. 


Tell Me 





(Continued from Page 3) 


prospect never was quoted by 
competition. 


If you find the price is really) 


lower, then find the reason for it. 
There is generally a loophole, Be 
sure your competitor is offering the 
same make and model, the same) 
body style and in equal condition. 
Your cut-price competition often is | 
not figuring on the same car. 

Sell what you have; sell the fea- 
tures on the car that you offer. 
Don’t get involved by talking about 
the competitor's car. 

Then you always have the chance 


to sell the complete package. Tell | 


how the one short form includes 
finance and insurance and how it 
is to the customer’s advantage. 
Make the customer realize that 
someone can always sell an inferior 
car to fit a price, but that inferior 
merchandise is never a bargain. 
You can cite examples effec- 





Series— 


the “Forward 


heavy-duty hauling 
Control” Jeep FC-170 is joining the new series of cab-forward Jeep models offered 
- by Willys. The new four-wheel-drive vehicle has a gross vehicle weight rating of 





tively, too, to give the buyer a 
healthy fear of lower price by 
telling of the sad experiences of 
people who bought on price alone. 

Then always sell your dealership. 
| Emphasize the good points about 
your company, its history, its repu- 
| tation. 

Remember, superior salesmanship 
can win over price. 
> > > 


Advertise Value, Not Price 
DEMONSTRATION combats 
price, too. If the prospect has 

been to a competitor, he probably 

didn’t get a ride. Talk benefits from 
the standpoint of the customer. 

Here it is easy to demonstrate the 

difference between price and value. 
Then think of the impact of 

cutting the price. You are break- 
ing down your market. You are 
losing the confidence of the cus- 
tomer. Consider the ethics and 
future implications when you cut 
prices. Remember every discount 
from your price can come from 
nowhere except your net profit. 

And, finally, don’t get mad if the 
customer decides to buy on price 
alone, Always leave a good impres- 
sion. Ask him to come back again 
when he has future business and 
send his friends. 

Our current used-car advertising 
has made the public so price con- 
scious that I could not refrain from 
pointing out the above methods to 
overcome the price hazard. 

But we create this hazard our- 
selves by advertising price. We pay 
real money to do it—$200 million 


@ year. 
Just think how much of this 


The purpose of your copy is to 
sell used cars, to bring people in 
who are already favorably inclined 








New Officers Installed— 


H. Cowan Munroe, center, has been named to succeed Thomas P. Caldwell, right, 
as president of the Miami (Fia.) Automobile Dealers Assn. T. B. McGahey jr., 


is the new treasurer. 





States Get Right to Prohibit 
Organizational Picketing 


(Continued from Page 4) 


picketing and not involving a cur- 
tailment of free speech. 

Justice William O. Douglas, 
joined by Chief Justice Warren 
and Justice Hugo L. Black, 


cide whether to permit or sup- 
press any particular picket line 
for any reason other than a 
blanket policy against all picket- 
The dissenters also said “the 
court has now come full circle” and 
had surrendered the free speech 
protection enunciated in the first 
of a long line of picketing decisions. 
> - 7 


Union Practice OKed 


i. ANOTHER judicial decision on 
picketing, the Marion County 
(Ore.) circuit court has ruled that 
it is legal to record the license 
numbers of a dealer’s customers 
and to send letters to them about 
the strike. 

Involved in the case were Loder 
Brothers, a Salem (Ore.) dealership, 
and Local 1506 of the Machinist 
Union. 

Loder had contended that the 


_union practice of recording the 


Drought-Belt Rain, 
Road Work Seen 
Boosting IH Sales 


NEW YORK.—In the face of de- 
clining sales this year, International 
Harvester is looking with optimism 
on sales prospects for the next 
fiscal year. 

J. L. McCaffrey, 
board chairman, 
told the New 
York Society of 
Security Analysts 
that heavy spring 
rains in many 
drought areas 
have “completely 
changed the men- 
tal attitude” of 
the farmer. 

He looked for 
farmers to begin replacing in 1958 
the large amounts of equipment 
bought after World War IL. He said 
the rains came too late to stimulate 
sales for this season. 

McCaffrey predicted IH sales of 
big crawler tractors and new re- 
lated equipment would total $500 
to $600 million in 1958 and 1959 
when the Federal highway program 
is expected to be in high gear. 

The company’s total road equip- 
ment sales for last year were $208 
million. 

Total IH sales for the first half 
of fiscal 1957, ended Apr. 30, were 
$553,115,000, compared with $609,- 
396,000 in the comparable period of 

956. 





J. L. MeOaffrey 


to do business with you. The kind/| fiscal 1 


of people with whom you can deal 
at a profit. 

Tll give you, in future columns, 
some examples of dealer used-car 
advertising that minimizes price, 
but has proven profitable. 


Net income fell from $24,459,000 
to $19,495,000 for the six-month 
period. McCaffrey told the analysts 
that it is too early to discuss earn- 
ings prospects for the last half of 
fiscal 1957, 
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left, 


license numbers of its customers 
and writing to them constituted 
a type of intimidation and should 
be restrained, 

The court said this contention 
was contradicted by the actual pur- 
pose for which the numbers were 
used. The letters sent to the cus- 
tomers merely explained the 
union’s reasons for the strike and 
were devoid of any suggestion of 
threat or intimidation, the opinion 
said. 


Ballots Counted 


EANWHILE, a count of the 

impounded ballots from an 
election among the salesmen at 
Gillogly Chevrolet in Buffalo re- 
vealed that they voted 6-1 against 
representation by Local 55 of the 
United Auto Workers. Three votes 
were challenged. 


The NLRB regional office im- 
pounded the ballots after the 
union charged that the company 
had interfered with the election 
procedure. Present at the count- 
ing were Fred Gillogly, president 
of the dealership; Marcel Skotar- 
cezak, UAW business representa- 
tive, and Bryce McFeggan, labor 
consultant. 

In Fargo, N. D., the possibility 
of a strike loomed as the repre- 
sentatives of the Fargo-Moorhead 
(Minn.) Automobile Dealers Assn. 
and the local unions continued to 
meet without reaching a settlement 
on the unions’ wage demands. 

All other terms of the proposed 
contract have been accepted by 
both sides, but there is still a sub- 
stantial difference between the deal- 
ers’ wage offer and the union de 
mands. Strike authorization has 
been secured by the unions. 
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"Blood Brothers’'— 


George W. Walker, left, styling di- 
rector, Ford Motor Co., was honored a 
a special Oklahoma Semi-Centennid 
dinner at Oklahoma City when he was 
prociaimed “Chief Thunderbird” of the 
Kiowa Tribe. Presentation of the wor 
bonnet, symbolic of the honorary adop- 
tion into the tribe, was made by Chief 
Jasper Saunkech. The name “Chief 
Thunderbird" was given Walker in recog- 
nition for his leadership in designing 
the Thunderbird car. Walker said he was 
particularly proud of this honor because 
his great-grandmother was Cherokee. 
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Car, Truck Output Estimates 


By Automotive News 
PASSENGER CARS 
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DeSoto, Buick to Close .. . 


Car Output of 118,515 
Sinks to 3-Week Low 


(Continued from Page 1) 


the previous week resulted from 
a strike at Ford division’s Dallas 
plant and the closing of Lincoln 
and Mercury’s Wayne (Mich.) 
assembly plant during the entire 
week. 

The five-day shutdown of the 
Wayne plant curtailed all Lincoln 
output for the week, since that divi- 
sion no longer is producing cars on 
the West Coast. Lincoln turned out 
911 cars at the Michigan plant the 
previous week. | 

* = * 

es which worked its St. 
Louis, Los Angeles and Me- 
tuchen (N. J.) plants five days, 
turned out 3,000 cars last week, 
compared with 3,280 units a week! 
earlier, when the division’s Wayne | 
plant worked five days and its St.| 
Louis unit four days. 
The strike at Dallas cut close | 





and Packard down from 10 to 
five units. 

Truck output last week totalled 
22,501 units—a slight decline from 
the 22,692 vehicles turned out the 
previous week, but a 4.3 percent 
improvement over the same week a 
year ago, when the manufacturers 
rolled 21,570 trucks off the lines. 

Canadian vehicle output totalled 
9,751 units last week for a 28.9 per- 


cent improvement over the previous | 


week’s 7,564 cars and trucks. 

Ford of Canada worked only two 
days the previous week due to an- 
nual inventories. The same week a 
year ago saw the Canadian manu- 
facturers roll 12,891 cars and trucks 
off the lines. 

+. = = 


Factory Sales in Canada 
Up 15,000 Units Over ’56 


OTTAWA.—Factory shipments of 





















Week Week Jan. 1 dan. 1 

Ended Same: Ended Output, To To 
June 22 Week, June 15, une, June 23, June 22, 

1957 1956* 1957* ToDate  1956* 1957 
TERICAN MOTORS 2,420 329 2,551 7,474 59,290 53,059 
DOTR  ccecesccccescscscescnseess 45 114 44 137 4,178 1,313 
BEML. . scorecserscececcecesoveoseese 145 215 184 484 10,782 3,471 
Beamer onan. ee esses ae coed 2,323 6,853 44,330 48,275 
27,350 15,898 29,056 82,818 456,875 690,211 
Charysber oun... cece 2,250 1,667 2,900 8,231 56,760 69,432 
Imperial ..................... 850 145 990 2,965 5,382 23,316 
DOD ncccccccereseccccccssesese 2,250 1,901 2,452 6,594 55,177 712,329 
BMIDD — oace-cecsec.cescsesvesesoseseced 6,000 4,130 7,288 18,930 104,259 162,179 
Plymouth .................... 16,000 8,055 15,426 46,098 235,297 362,955 
FORD MOTOR. ............... 32,200 30,961 36,740 109,458 836,192 976,911 
~ Continental eee 1,014 444 
EEE dicuastverscevvcess 25,478 32,549 95,552 675,270 787,897 
Lincoln 733 911 1,621 26,526 22,599 
Mercury — ee 4,686 3,280 12,285 133,382 165,971 
GENERAL MOTORS... 55,500 56,197 55,149 169,241 1,677,929 1,488,694 
Buick .... —— 9,571 6,647 20,780 314,996 232,437 
IEEE : iinistcihinenecevesmacses 3,360 3,168 3,334 10,059 $1,885 $1,701 
Chevrolet. ...................... 30,900 29,678 31,970 95,800 848,921 761,362 
Oldsmobile .................... 7,588 7,992 6,748 22,621 245,484 220,808 
SEED secsseressusecssseeccanens 6,700 5,788 6,450 19,981 186,643 192,386 
BEEP CIEE © seccccccsnccecesscsevece 1,045 1,763 1,450 3,987 59,309 36,720 
a 5 601 10 25 12,852 6,070 
Studebaker .................. 1,040 1,162 1,440 3,962 46,457 30,650 
Total Cars, U. S........... 118,515 105,148 124,946 372,978 3,089,595 3,245,595 





to 500 units a day from Ford divi- | Canadian-made motor vehicles for 
sion schedules and reduced out- | sale in Canada or for export rose 
put from 32,549 cars the previous | to 175,725 units in the first four 
week to an estimated 29,200 last | months this year from 160,824 last 
week. Ford’s Mahwah (N. J.) | year, due mainly to larger sales in| 
plant worked Saturday to help | January and March, the Canadian | 
offset the loss. en ee : 
The Ford division and Lincoln- our-month shipments of pas- 
Mercury declines, however, dropped testa cars rose to 146,507 units, | 
Ford Motor output from 36,740|‘mcluding 138,423 for sale in Can- 


: ada and 8,084 for export, -in con- 
ts a week earlier to an estimated . 
32.200 1 t a | trast to 130,353 last year. Wowever, | 


ae | commercial vehicles shipped fell to| 
29.218 includi .659 in | 
M’S 351-unit increase over the| ——— ae See 
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Canada and 2,559 for export, com- 
pared with 30,471 last year. 

This year shipments of vehicles 
imported from the U. §, totalled 9,- 
787 units, including 8,806 passenger 
cars and 981 commercial vehicles. 

* * * 


Ford Motor Output Up 
19,000 Units in California 

LOS ANGELES.—Ford Motor Co. 
produced 13,005 cars and trucks in 
Southern California during May for 
a five-month total of 71,442 units. 
That compares with 8,879 vehicles 
during May of last year, and 52,413 
units during the first five months a 
year ago. 

The breakdown showed Ford 
division producing 9,293 cars in May 
and 50,109 in the first five months 
of this year, compared with 5,783 
in May and 35,424 during the 
| January-May period of 1956. 





| The division also turned out 2,200 
trucks in May of this year, as com- 
pared with 1,717 during May a year 
ago. It produced 11,001 trucks dur- 
ing the first five months of this 
year, compared with 8,115 during 
the same period a year ago. 

Mercury’s five-month total was 
10,332 cars, compared with 8,874 a 
year ago. Its May output totalled 
1,512 units, compared with 1,379 a 
year ago. 


> 


Ford’s Atlanta Plant Ups 


Vehicle Output Over ’56 


ATLANTA.—The Ford division 
assembly plant here produced 7,929 
cars and trucks during May, or 
915 more vehicles than were as- 
sembled during the same month 
last year. 

The Atlanta plant built 38,855 ve- 
hicles from January 1 to the end 
of May, an increase of 3,630 units 
over the same five-month period of 
1956. 





previous week’s operations re-| 
sulted from output hikes at all divi- 
sions except Chevrolet. 

Buick hiked its output from 
6,647 units the previous five days 
to 6,942 last week; Cadillac was 
up from 3,334 to 3,360 units; Olds- 
mobile jumped from 6,748 to 7,598, | 
and Pontiac increased its projec- 
tions from 6,450 to 6,700 cars. 

Chevrolet, which turned out 31,-| 

970 cars a week earlier, skidded to 
30,900 units last week. 


MACKINAC ISLAND, Mich. — 
| Plans for “go slow,” calculated in- 
troductory advertising for the Ed- 
sel were outlined here last week by 
Robert F. G. Copeland, assistant! 
general sales manager. 























"Revised. 
COMMERCIAL CARS 
(U, S. PRODUCTION ONLY) 
Week Week Jan. 1 Jan. 1 
Ended Same Ended Output, To To 
June 22, Week, June 15, June, June 23, June 22, 
1957 1956* 1957* To Date 1956* 1957 
CHEVROLET ................ 7,400 7,095 6,995 21,664 190,819 179,503 
DIAMOND T .................. 120 106 118 360 2,447 2,361 
DIVCO 40 80 48 152 2,099 1,766 
.. 1,600 1,905 1,309 4,308 44,029 40,546 
6,500 5,811 7419 21,563 154,536 177,341 
GMC a 1,566 1,142 3,426 49,308 33,743 
INTERNATIONAL ....... 3,164 2,433 3,059 9,316 70,936 55,975 
MACK nihil ccaianiateiadinene 375 383 326 1,043 9,243 8,740 
REO ..... . snc dtbtanninn 140 838 135 379 1,859 1,904 
STUDEBAKER ..... 160 314 197 548 6,984 5,698 
WHITE mise 290 365 293 863 9,328 7,973 
WILLYS . isieiaileoumaaibansiiine 1,480 1,377 1,558 4,594 29,950 31,636 
MISCELLANEOUS*** 92 47 93 246 1,720 1,459 
Total Trucks, U. S..... 22,501 21,570 22,692 68,462 573,258 548,645 
Total Cars, Trucks, 
i enanacdiilinhidinniancseds 141,016 126,718 147,638 441,440 3,662,853 3,794,240 
9,751 12,891 7,564 27,865 261,650 251,279 





U. S. and Canada....150,767 139,609 155,202 469,305 3,924,503 4,045,519 








“Revised. Miscellaneous includes Corbitt, Marmon-Herrington, Federal, Four Wheel 


Drive, ete. 


N.B.: All U. 8. totals include cars and trucks for military orders. 
**Autocar, Freightliner and Sterling are included in White totals; Brockway included 


in Mack totals. 





In AMA Handbook... 


Truck Story in Statistics 


DETROIT.—At latest count, there 
ere 10,750,000 trucks in use in the 
U. S—nearly half the world total— 
according to Motor Truck Facts, 
biennial statistical handbook of the 
Automobile Manufacturers Assn. 
The 56-page booklet notes that 
it takes seven million persons, 
six million drivers, to 
keep the huge fleet rolling. 
is about 10 percent of all the 
nation’s workers, the book says. 
Among other truck facts in the 
book: 


Trucks travelled approximately 





Dealers Lose Proposal 
For Daylight Saving 


WHITEVILLE, N. C.—The 
Whiteville Merchants Assn. has 
rejected a proposal of local auto- 
mobile dealers that its members 
operate on daylight saving time 

the summer. 

It said a poll conducted at the 
request of the auto dealers showed 
that 40 percent of the merchants 
were against the plan, 21.7 per- 
cent were for it and 38.3 percent 
for it only if it was in effect for 
the remainder of the state. 











240 billion ton miles between cities 
in 1956. 

They were the source of special 
tax revenues totalling $2,140 million 
in 1956. 

U. S. truck registrations have 
doubled since 1945. 

The U. S. produced 1,107,796 
trucks and 4,206 buses in 1956, or 
45 percent of total world output. 
The wholesale value of American 
trucks and buses built and sold dur- 
ing the year exceeded $2 billion. 

Truck miles travelled have dou- 
bled and gross national product has 
increased approximately 40 percent 
since 1946. 

The truck accident rate in the 
U, S. has declined 71 percent 
since 1934, In 1933 and 1934 the 
rate was 5.7 accidents per 100,000 
vehicle miles travelled, In 1955 
and 1956 a rate of 1.63 per 100,000 
miles was achieved. 

More than 28 percent of the na- 
tion’s trucks are on farms. 

Eleven percent of trucks in use 
are prewar models. 

Mexico, Venezuela and Brizil are 
the largest export markets for U.S. 
trucks. One out of every five trucks 
produced was exported last year. 

California led the states in truck 
registrations last year with 940,000. 
Texas ranked second with 818,000. 


* * * | 


UICK announced that 11,000 
hourly-rated employes will be 
furloughed while the plant is out of 
production. 


Although the lines will be down 
until July 15, Buick will lose only | 
six work days, officials said. It | 
will lose only the five work days | 
during the week ending July 13 
and the preceding Friday, since 
the Fourth of July is a legal 
holiday. 


Inventories, the return to a five- 
day schedule by Chrysler division | 
and 90-degree temperatures in De- 
troit were the chief factors in drop- 
ping Chrysler Corp. output from) 
29,056 units a week earlier to an) 
estimated 27,350 assemblies last 
week. 





ON Plymouth, which scheduled 
six-day operations, showed an 
increase over the previous week. It 
produced 16,000 cars last week, com- 
pared with 15,426 a week earlier. 


A breakdown of other Chrysler 
Corp. operations showed DeSoto, 
Which didn’t work its Detroit 
plant Monday due to the taking 
of inventories, was off from 2,452 
units a week earlier to 2,250 last 
week; Dodge, which was ham- 
pered by the weather and other 
difficulties, dropped from 7,288 to 
6,000 units; Chrysler division was 
down from 2,900 units the pre- 
vious week to 2,250 last week, and 
Imperial, likewise on a five-day 
schedule, was off from 990 to 850 
units. 

Both members of the Little Two 
also showed declines — American 
Motors off from a corporate total 
of 2,551 units a week earlier to 
2,420 last week, and Studebaker- 
Packard off from 1,450 to 1,045 
units. 

» * * 
BREAKDOWN of AMC opera- 
tions showed Rambler off from 
2,323 to 2,230 units; Nash off from 
184 to 145, and Hudson up one unit 
from the 144 cars produced a week 
earlier. 


S-P’s breakdown showed Stude- 
baker off from 1,440 units the 
previous week to 1,040 last week, 


j|have as many 


| said. “One of the 
| worst things we 





Speaking at a meeting of the 
National Advertising Executives 
Assn., Copeland said not all media! 
would be used in 
the early months 
of what he saw 
as a year-long in- 
troductory period. 

“We will not 


cars available as 
we would like at 
the start,” he 





could do would be 
to ‘over-generate’ 
demand or enthusiasm that could 
not be coddled and kept alive.” 

Speaking specifically of news-| 
paper advertising, he added that! 
not all markets would be used be- 
cause there will be no Edsel dealers 
in some areas at the outset. 

Copeland said Edsel’s introduc- 
tion plans are built around the | 
idea of starting a new business, 
and not around the introduction | 
of a new-model car. 

He said advertising must do five 
things for Edsel and do them) 
quickly and well. They are: 


“1. There are no Edsels on the 


R, F. G, Copeland 





Plymouth Names 
Ad Manager 


DETROIT.—William A, Ham- 
mond, a 33-year-old Detroiter with 
1l years of experience in automo- 
tive advertising, 
has been named 
Plymouth adver- 
tising manager. 

Hammond for- 
merly was media 
director in the 
Detroit office of 






a ee 


a automotive adver- 
» tising includes 

W.A.Hammend four years with 
Lincoln-Mercury in dealer adver- 
tising. He reports to Louis T. Hago- 
pian, director of advertising and 
sales promotion. 


Edsel’s Introductory Ads 
Will Be on ‘Go-Slow’ Pace 


road. Our advertising must make 
them familiar. 

“2. No one knows where the Ed- 
sel fits. Our advertising must place 
it in the status scale. 

“3. No one knows what the Edsel 
costs. Our advertising must help 
select its market. 

“4. No one has any idea what 
the Edsel can do. Our advertising 
must ‘demonstrate’ with facts. 

“5. There has never been any 
such thing as an Edsel before. 
Our advertising must make it real.” 

Copeland said the five points “put 


| the case of Edsel’s dependence of 


advertising just as plain as I know 
how to say it.” 

He added that Edsel has “a 
golden, once-in-a-lifetime chance” 
to win customers this year because 


| it will be the only new line on the 


market. He said more advertising 
money and more media would be 
used to capitalize on this advan- 
tage than on any other introduc- 
tion of a brand new car. 

Copeland said there would be 
shifts in Edsel advertising as the 
year-long introduction went along. 
No firm figure has been set for the 
advertising budget for the full year, 
he added. 

He said outdoor advertising 
will probably be more important 
in the early part of the model 
year when Edsel has “no car 
population or any ‘loyal owner 
image.’” J 
“We may decide that direct mail 

will be of more value to us later 
in clinching an impression first 
started by news stories and other 
media,” Copeland said. 





Hearings Slated July 1-2 
On Trucking Industry 


WASHINGTON. — The Senate 
Small Business Committee will 
hold hearings July 1-2 on what is 
described as the “possible growth 
of concentration” in the truck- 


Grant Advertis-| ing industry. 
ing, Ine. His Senator John Ala- 
background in| bama Democrat and committee 


chairman, said the unit would 
hear a report on the industry 
prepared by two Michigan State 
University economic professors, 
Walter Adams and James B. 
Hendry. 
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Ads Touch It Off ... 


‘Cleanup’ Under Way 
At Dealership Level 


(Continued from Page 8) 


Perry Motor Co. (DeSoto- 
Plymouth), Huntington, W. Va, 
brought an offer of DeSotos at “cost 
plus $40 while stock lasts .. . save 
$617 to $1,121.50.” 
+ + * 
IHEVROLET dealers in the St. 
Louis area spoke of a “swappin’ 


U.S. Safety Code 
For New Cars 


Urged at Hearing 


(Continued from Page 8) 

in the American economy, and 
they are at the mercy of the 
whims and preferences of the 
buying public,” he declared. “Un- 
fortunately, any or most of the 
safety features ecither have no 
sales appeal or negative sales 
appeal.” 

As a result, he contended, the 
leader in safety development—plus 
his dealers—could lose sales to 
rivals or suffer through the in- 
creased costs it entailed. This would 
penalize the most earnest safety 
seekers and “doom self-regulation 
to failure,” he declared. 

The legislator opined that the 
makers would glady cooperate in 
adhering to a fair and reasonable 
set of safety standards established 
by the Secretary of Commerce, 
making heavy penalties for viola- 
tions unnecessary. 

> > > 
— Department of Commerce 
and Bureau of the Budget op- 
pose the Bennett bill on the ground 
that legislation of this type should 
be held in abeyance until the re- 
sults of a highway safety study 
are made known in March, 1959. 
The Department of Commerce was 
directed to make the study under 
the terms of the Federal Aid 

Highway Act of 1956. 


In its report early this year, the 
safety subcommittee made no 
recommendation for Federal legis- 
lation but did urge that “all known 
and tested safety devices” be in- 
corporated as standard equipment 
on all cars. 

In a statement filed for the 
record, James P. Economos, di- 
rector of the traffic court program 
of the American Bar Assn., said 
ABA has not yet taken a stand on 
the Roberts bill of Federal aid to 
states for high school driver edu- 
cation, but added that he personally 
indorsed such a step. He said many 

1 boards are displaying “in- 
ertia” in setting up training courses, 

The Federal-aid bill is sponsored 
by Rep. Kenneth Roberts, Alabama 
Democrat and subcommittee chair- 


* * * 


bill drew the support last 
week of Aetna Casualty and 


| 


The American Automobile Assn. 
decided to take no stand on 


purchase of equipment to 5 per- 
cent but Roberts indicated he 
may revise the clause. 


At the outset of the hearings, 
Roberts commended the Automo- 
bile Manufacturers Assn. for its 
resolution urging an end to spon- 

of racing and the soft- 


pedaling of speed and horsepower 
advertisi 


ng. 

Rep. Edward Rees, Kansas Re- 
publican, also praised the resolu- 
tion. 







ments for one year” which was 
made in June, 1956, by four Chev- 
rolet dealers in Connecticut. 
> = * 

ONTINUING on the discount 

theme were Moody Pontiac, 
Fort Lauderdale, Fla., and Dumas 
Milner Pontiac Co., Little Rock, 
Ark. Moody’s price was $2,195; Mil- 
ner’s was $2,136. Lowest suggested 
price on a Pontiac is $2,463, plus 


spree.” The ad included pictures of | freight and local taxes. 


16 dealers. 

A “vacation cash bonus” was used 
by Mike Persia Chevrolet, Inc., 
Houston. “Get the difference in 
cash,” the ad said, “if your car is 
worth more than the downpayment 
on a ’57 Mike Persia Chevrolet.” 

The ad mentioned, “No pay- 
ments until September,” a device 
that also was popular in Cin- 
cinnati, Columbus and Norwood, 
oO. 
It was “no payments till Oc- 
tober” at Dan Royhans Ford, 
Columbus, and Foster’s Dodge City, 
Cincinnati, and “ride free for 90 
days” at Economy Chevrolet, Nor- 
wood. 

However, none of the free rides 





In the Pittsburgh area, Massey 
Buick and Bauman Chevrolet 
mentioned the difference rather 
than the full price. Both were 
contingent on the buyer having 
an “average” 1954 tradein of spe- 
cified makes. 

Massey’s price was $1,895 for a 
Special two-door hardtop with 
radio, heater and automatic trans- 
mission, and Bauman offered a 
Two-Ten two-door sedan with auto- 
matic transmission for $1,277. 


Air-conditioned Fords showed up 
in ads in Beaumont and Port Ar- 
thur, Tex. Two-door Custom V-8s 
were offered for $2,169 by Linn 
Motor Co., Port Arthur, and Kin- 


has matched the offer of “no pay-| sel’s Beaumont. 





Dealers Must Sign Se8 





Paper Adopts Ad Code 


CHICAGO.—Starting July 8, all] taxes, license fees and monthly pay- 
new and used-car advertising in the | ments. 


classified columns of the Chicago 
Daily News will be governed by an 
“Honestly Advertised Car Code.” 

The code reads as follows: 

“Every car advertisement 
placed by a dealer in the Chicago 
Daily News has been checked by 
the Daily News for accuracy of 
statements and claims, The Daily 
News maintains a staff which 
personally investigates every car 
ad submitted by a dealer before 

it appears in this paper. 

“Readers using News ads in 
making their car selections may be 
certain that the Daily News has 
done its best to assure truthful 
advertising statements and claims. 
Car advertisers have agreed in 
writing that their cars honestly 
advertised in the Daily News will 
be: 
“1. Honestly described. Any 
description given in an ad by a 
dealer on a specific automobile will 
be accurate. 

“2. Honestly advertised. Any car 
advertised will be at the location 
advertised on the day of publica- 
tion, or a bona fide bill of sale will 
be in the possession of the dealer 
to account for the absence of any 
car. 


“3. Honestly priced. When full 
selling price, cash or terms are 
mentioned in a dealer's adver- 
tisement, it will be the amount the 
car will be delivered for, except 
for taxes and license fees. 
“When a downpayment is men- 
tioned, it will be the amount the 
car will be delivered for, without 
any other considerations, except for 





The Winner— 


Charlies Bridwell, Georgia district sales- 
man for Thomas S. Perry Co., accepts the 
congratulations of |. W. Klein, Gabriel 
Co. sales vice-president, upon winning 
the first prize in Gabriel’s AjustOmatic 
shock absorber national sales contest 
for distributor salesmen, a Thunderbird 
equipped with AdjustOmatics. A second- 
place prize went to Glenn Monroe, of 
A & B Automotive, Okichoma City. 


“If any automobile advertisement 
violates any part of the News’ 
Honestly Advertised Car Code, 
readers are urged to call: The 
classified advertising department, 
the Chicago Daily News. 

“Except for private owners, the 
News limits the use of its automo- 
bile columns to licensed dealers who 
agree to abide by all conditions of 
this code.” 

The statement each dealer signs 
reads as follows: 


“I/We agree that the attached 
copy, and any copy 
concerning cars which is to be 


Daily 
LeRoy G. Tabbert, classified ad- 
vertising manager of the paper, 
said, “We feel that dealers will 
enjoy even greater results from 
their Daily News advertising be- 
cause of this ‘Honestly Advertised 
Car Code’ because readers will go 
to them with complete confidence.” 


14 Parts Managers 
Hold Powwow 


With Ford Aides 


DEARBORN. — Fourteen parts 
sales managers representing the 
7,000 Ford dealers throughout the 
U. S. met here last week with Ford 
division officials to jointly review 
the parts and service operations 
and discuss future plans. 

The 14 delegates compose a sub- 
committee of the National Ford 
Dealer Council, which meets peri- 
odically with the division to ex- 
change ideas on future courses of 
action. : 

A record of the proceedings of 
the dealer parts manager’s council 
will be distributed to all Ford 
dealers. 

The 14 members include: 

Andrew Murphy, Condon Motors, 
Inc., Brooklyn; Dan Pinholster, A. 
A. Swenson, Inc., Philadelphia; 
Reed Cundiff, Paul Miller Ford, 
Lexington, Ky.; Don Carlson, 
Hoeffel Goy, Inc., Chicago; Paul J. 
Depke, Roeper Dans, Inc., St. Louis; 
W. C. Bartlett, McLiwain Motors, 
Abilene, Tex.; Oscar Renstrom, 
Griswold & Wight, Modesto, Calif.; 
Ernest Ward, Lalime & Partridge, 
Inc., Boston; Jim McKnight, O. Z. 
Hall Motors, Inc., Birmingham, 
Ala.; Jerry Kirkpatrick, Bir- 
kett L. Williams, Cleveland; Wayne 
White, Tenvoorde Motor Co. St. 
Cloud, Minn.; James G. Greene, 
Kelley-Williams Motor Co., Kansas 
City, Kans.; Charles Powell, Lloyd 
Ford Co., Inc., Jackson, Miss., and 
John Fisher, Holmes Tuttle, Inc., 
Los Angeles. 

Representing the National Dealer 
Council was Robert Battat, Walker 
& Battat Motors, Newark, O. 
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HELP WANTED 


PARTS MAN, Fast growing Mopar whole- 


saler needs experienced counterman. 
Good pay, good location, good opportuni- 
ties. Write references and background to 
Arizona Motor Parts, P. O. Box 2415, 
Phoenix, Ariz. 


MANAGER — AGE 30-45. 
Chrysler Corp. car and truck franchise. 
Upper Ohio Valley industrial area, 50,000 
population. 200 units per year. Attractive 
Proposition with opportunity to buy in 
if desired. Submit photo and past experi- 
ence. All replies confidential. Box 7221, 
c/o Automotive News, Detroit 26. 


SELL FORD CARS AND 
TRUCKS, also used cars and trucks, we 
have an opening in a well established 
dealership in prosperous western New 
York state. We want a man who can 
Prospect, appraise his trade-ins and close 
his own deals. We operate on a twenty 
percent washout basis with a guarantee 
of fifty dollars on any new car you sell. 
This is a position af the future as well 
as present. We have insurance benefits, 
paid vacations and a Christmas bonus 
plan. We will pay a drawing account and 
sell you two new demonstrators at near 
invoice per year and help you finance on 
a salesman’s plan. If your present job is 
not paying you at least ten thousand 
dollars a year, write us giving us your 
background with all pertinent facts and 
a picture of yourself. We'll arrange an 
interview and we will not contact your 
Present employer without your permis- 
sion. Box 7253, c/o Automotive News, 
Detroit 26. 





Own Your Own 
BUSINESS 


AMERICAN SURE-CAR CORP. 
Main Office: Dept. E, Sea Cliff, N. Y. 
(See ovr advertisement on Page 29) 





HELP WANTED 


NSN 
SALES REPRESENTATIVE. Equipment 
manufacturer desires wheel alignmen 
specialist to cover substantial territory, 
Knowledge of front end and alignment 
procedure necessary. Include complete 
resume of background, experience, edy- 


cation and age in first letter. Box 7242 
c/o Automotive News, Detroit 26. 





SALES MANAGER, aggressive, hard 
worker, wishes position in San Fran- 
cisco, Oakland Bay, Peninsula area, Ten 
years with Dodge-Plymouth, 15 years 
with Chevrolet, experienced ma 
new cars, trucks, parts, service. In vig- 
orous health—also civic worker. Boz 
7223, c/o Automotive News, Detroit 26, 


GENERAL OR SALES manager available, 
Excellent top level, proven experience as 
sales manager of one of the largest vol- 
ume Oldsmobile dealers in New York, 
Particularly competent to assume full 
responsibility for sales, service and busi- 
ness management, Familiar .with whole 
sale, retail and appraisal of used cars, 
Will manage GM, Ford or Chrysler Corp, 
dealership in New York—Nassau or Suf- 
folk County. Resume on request. Age 40 
years. Box 7226, c/o Automotive News, 
Detroit 26. 


OFFICE MANAGER, ACCOUNTANT—GE 
or Chrysler. Motor accounting experience, 
Daily operating controls, complete finan- 
cial statements. Will relocate. Absolutely 
dependable. References. Box 7224, ¢/o 
Automotive News, Detroit 26. 


SERVICE FOREMAN, Parts. GM experi 
enced. Sober. Box 7243, c/o Automotive 
News, Detroit 26. 


GENERAL MANAGER or sales manager 
with six years’ factory sales experience. 
2% years sales manager in volume Ford 
point hiring, training, supervising 16-19 
salesmen. 2% years as owner-operator of 
middle price car franchise. 36 years old, 
college degree. certificate in accounting 
and particularly fine knowledge of busi- 
ness management. Prefer southern or 
eastern location. Box 7244, c/o Automoe 
tive News, Detroit 26. 





HELP WANTED 


DISTRICT MANAGER FRANCHISES 


Auto inspection and | year warranty service . . . now 
sweeping the country . . . $25,000 to $50,000 earnings. 


Many territories still open 


. . . successful automotive 


sales background necessary. 
UNITED STATES CAR TESTING CO. 


5327 W. Third St. 


Dayton 7, Ohio 


DEALERSHIPS AVAILABLE 


Outstanding Michigan dealership 
available handling Buick. 
Will need approximately $35,000 


down. Factory approval required. 


Box 7257, c/o Automotive News, 
Detroit 26. 
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POSITION WANTED 


MLLECTION MANAGER. 20 years’ ex- 
werience in every phase of this field. I 
‘4 them after others give up. Write Box 
45, c/o Automotive News, Detroit 26. 






“ENERAL MANAGER—plenty experience, 
ell educated, excellent organizer, knows 
1] phases of running a dealership, plus 
wheavy experience in volume used-car 
wholesaling. Age 39, with family, Per- 
‘manency of deal, sales potential, incen- 
‘tive will govern relocation. All replies 
will be treated confidentially and hon- 
ored with an answer. Box 7246, c/o 
‘Automotive News, Detroit 26. 


DEALERSHIPS AVAILABLE 


ORIDA DEALERSHIP HANDLING 
CHRYSLER-PLYMOUTH near large met- 
ropolitan area in town of 45,000, reason- 
able rental and lease with used car lot. 
$14,300 cash required for stock, furniture, 
fixtures and equipment. Box 7252, c/o 
Automotive News, Detroit 26. 











HANDLING BUICK, PONTIAC in small 
modern city of 3,500. Central Texas in 
heart of hill country and lake area. will 
sell for inventory—approximately $20,000. 


Will lease or sell modern brick building. 
Box 7251, c/o Automotive News, Detroit 
26. 


ee 
pUAL HANDLING CHEVROLET-BUICK. 
Will sell building and inventory or just 
inventory and lease building. Potential 
180 to 300 cars and trucks, Farming and 
industrial town of 6,000. Must have Gen- 
eral Motors’ approval. Reason selling is 

and health. Box 7250, c/o Automo- 
tive News, Detroit 26. 


NEALERSHIP HANDLING FORD in Mary- 
land. Excellent setup. No used cars, no 
accounts receivable. Priced to sell. Box 
7249, c/o Automotive News, Detroit 26. 


9LD ESTABLISHED DEALERSHIP. Re- 
tiring after 40 years’ profitable operation. 
Lease or sale; property for expansion 
available. 65,000 population trade area; 
office equipment; show and parts rooms; 
separate grease rack and oil storage; ap- 
proximately 100 x 100 floor space, In- 
gulated, oil heat. Suitable for auto deal- 
ership, manufacturing plant or wholesale 
business. C. L. Grinnell’s, 50 Friendship 
St., Newport, Rhode Island. 


STABLISHED EXCLUSIVE TRUCK 
dealership available for Los Angeles and 
gouthern California. Box 7254, c/o Auto- 
motive News, Detroit 26. 








DEALERSHIP HANDLING PONTIAC 
Westchester County, N. Y. 200-250 car 

1, modern building, trading area 
40,008 population. No real estate, used 
cars or receivables. Other interests rea- 
gon for selling. Box 7255, c/o Automo- 
tive News, Detroit 26. 


[RSHIP HANDLING CHEVROLETS 
in West Texas. Excellent setup. Selling 
about 400 mew cars per year. Box 7190, 
e/o Automotive News, Detroit 26. 





DEALERSHIP AVAILABLE. Established 
leading middile-priced dealership for sale 
—Honolulu., Will sell corporation only, 
with guaranty against undisclosed lia- 
Dilities and tax assessments. $150,000 
will handle. Inquiries invited. Box 7229, 
c/o Automotive News, Detroit 26. 


ONDERFUL OPPORTUNITY to  pur- 
chase small dealership, handling Chevro- 
let, in fastest growing section of north- 
east Georgia—-selling 125 to 150 new cars 
annually. Good parts and service sales, 
no accounts or used cars, very reasonable 
lease on building, factory approval neces- 
sary. Box 7230, c/o Automotive News, 
Detroit 26. 


DEALERSHIP HANDLING L-M in subur- 
ban New Jersey. Must be sold because 
of health, Complete facilities in one lo- 
tation. High service absorption with well 
quipped shop. 300 new car potential. 
Buy assets only. Inquire Box 7231, c/o 
Automotive News, Detroit 26. 


rE) 












L FLORIDA HANDLING Lincoln- 
Mercury. Outstanding potential—150,000 
trade area. No property to buy. Good 
location. Can buy half interest. One 
partner will stay. $35,000 all—$17,500 
half. Box 7232, c/o Automotive News, 
Detroit 26. ~ 


VEALERSHIP HANDLING OLDSMOBILE. 
Industrial city in Wisconsin, 45,000 pop- 
wlation, 250 car potential. Completely 
equipped. Box 7236, c/o Automotive 
News, Detroit 26, 


VOLVO 


FRANCHISE AVAILABLE 


Sweden's “hot new model sports sedan 
with 8 h.p.—the family car with speed, 
comfort and economy. Swedish built-to- 
last precision, sports car handling and 
Performance. VOLVO dealerships now 
available in our territory: Alabama, Ar- 

s, Kansas, Louisiana, Mississippi, 
Missouri, Oklahoma, Tennessee and Texas. 
For information write or wire: 


SWEDISH MOTOR IMPORT 
2221 Milam Telephone CA 4-9456 
Houston, Texas 


































DEALERSHIPS AVAILABLE 


DEALERSHIP NOW HANDLING MER- 
CURY for sale, New York area, clean 
low cost operation. Personal reasons for 
wanting to sell. Write full details. Box 
7258, c/o Automotive News, Detroit 26, 
Mich. 


POTENTIAL MONEY MAKER. Agency 
handling Oldsmobile. City of 16,000, 
Piedmont, North Carolina, Industry and 
farming. Buy parts, tools, supplies, etc. 
$22,000, rent modern bidg. and used car 
lot. Low overhead, Terms or will trade 
for improved real estate. A. W. Archer, 
Box 1103, Sheiby, N. C. 


HANDLING CHRYSLER, Plymouth and 
Imperial. 250-300 car deal and thriving 
town 40,000 and 10,000 air base. No real 
estate, used cars or accounts receivable. 
Business showing good profit. Good rea- 
son for selling. Box 7247, c/o Automotive 











News, Detroit 26. 
DEALERSHIP—GOING business, Forced 
to sell due to health, Buick dealer 12 


years. Town of 5,500. Address replies to 
Whitaker Buick Co., Brinkley, Ark. 
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DEALER SERVICES 





SALES DOWN? 


Fire up your sales force and generate real 
selling steam with one of these 10 sales con- 
tests designed to put Vim! Vigor! and Vitality 
into your sales activity. 
Send Today! 
All Ten Contests 
$5.00 


SALES CONTESTS 


P. O. Box 417 Flint, Michigan 





DECAL TRANSFERS 





DEALERSHIP HANDLING Lincoln-Mer- 
cury. Good location, Sell parts and equip- 
ment at bargain. Lease real estate. Cald- 
well Auto Sales, New Castle, Ind. 

FOR SALE OR LEASE, Dealership, han- 
dling Chrysler-Plymouth, in small south- 
western Pennsylvania town, Large trade 
area. No Chrysler Motors dealer close. 
Box 7248, c/o Automotive News, Detroit 
26. 


DEALERSHIP WANTED 


WANTED: WESTERN STATES GM or 
Ford products, Any size, any price. Cash. 
I have factory approval and guarantee; 
your reply kept confidential even from 
factory. Box 7181, c/o Automotive News, 
Detroit 26, Mich. 


BUSINESS WANTED 





ATTENTION 


CAR LEASING COMPANIES 
NEW ENGLAND & NEW YORK AREAS 
We are interested in buying all or part of 
your business. All replies in strictest confi- 
dence. Write to 
S. M. ROSE, Pres. 
FLEET TRANSPORTATION, INC. 

201 East 184th St. Bronx 58, N. Y. 





BUSINESS OPPORTUNITIES 








FOR SALE 


20,000 sq. ft. building 
Heart of Chicago's finest automobile row. 
Air conditioned — Sprinklered 
BEAUTIFUL SHOWROOM 


7320 Stony Island 
Phone: Wm. Shopiro, HY 3-5200 








AMBULANCE & HEARSE 
DEALERSHIPS 


Protected state franchises available. Requires 
sufficient cash or credit for financing demon- 
strators and inventory of traded-in used units. 
Profits and success limited only by personal 
limitations as products already widely recog- 
nized and accepted. Excellent opportunity. 
Must have background and references in ini- 
tial reply to be considered, All confidential. 
Box 7256, c/o Automotive News, Detroit 26. 





DEALER SERVICES 


EXPERIENCED AUTOMOTIVE auctioneers 
to liquidate your entire garage, shop, 
tools, automobiles, etc. If you live any- 
where in the northeastern U. 8. and want 
confident service, write, wire or phone 
Associated Auctioneers at 9 Airport Rd., 
Scotia, N. Y., or Tel, Sch’dy, DI 6-6666 
or EX 9-3102. 


AAA DRIVEAWAY, INC. 
CHICAGO 


DRIVERS TO ALL POINTS 
ONE CAR... or a FLEET 











@ Analysis of Methods and Procedures 
Full time experts. No pick-up part time help. 
Call or write for service details 


Automotive Inventory Service Co. 
10040 Freeland Detroit 27, Mich. WE 3-6445 





DEALER SERVICES 















dealers? 


AUTOMOTIVE 


10600 Puritan Ave. 









“INCENTIVE COMPENSATION — 
USED CAR SALESMEN”’ 


Are you constantly forced to wholesale perfectly good used cars at a substan- 
tial loss because your used car department fails to sell them at retail? 

Thousands of dealers are forced to do this, thus dissipating large chunks of 
new car gross. Why not attract powerhouse used-car men with our “Incentive 
Pay” plan just completed as the result of nation-wide research with successful 


Dealers order today on your letterhead enclosing check for $4.75 in full pay- 
ment for immediate mailing, postage paid. 


Retail Research Specialists 


ENTERPRISES 
Detroit 38, Michigan 





907 E. Pike St. 


TRUCK DECALS; no charge for sketch; 
durable, brilliant colors, Write for sam- 
ples. Allied Decals, Inc., 8456 Hough, 
Cleveland 3, Ohio. 


CARS FOR SALE 





Lloyd - Wagen 
GERMAN WONDER CAR 
$1,295 P. O. E. 


Dealers Inquire 


Gallagher Motors, Inc. 


Importers 
West of Mississippi 
Seattie 22, Wash. 


ATT’N DEALERS! 
1956 


FORDS 
AND 


PLYMOUTHS 


ANY QUANTITY! 
PRICED TO MOVE! 


All 4dr. ex-taxis with heater / defroster, 
good tires, clean inside and out. All in 
excellent operating shape; most in service 
only 810 months. Many available with 
power steering and automatic transmission. 


Don't walt . . . call, wire or write 


CURRY CHEVROLET 


DODGE-PLYMOUTH-FORD 
EX-TAXIS 


Painted Stock Car Colors 
PRICED RIGHT 


Automatic Transmission, Heater, De- 
froster, All Good Rubber, Some With 
Power Steering. 

Quantities from 5 to 500. 


Straight Bodies, Good Grilles 
EASY TO CONVERT 


Write—Wire—or Phone 
Harold Peterfreund or 
Manny Mouber 


FUTURE MOTORS INC. 


37-01 Queens Bivd. 
Long Island City, N. Y. 
ST 46351 
N. Y.'s Largest Yolume Taxi Dealer 


West Coast Representative 
AUTOTERIA 
E. 3104 Sprague Ave., Spokane, Wasb. 
Phone: Keystone 5-1639 





CARS WANTED 


SEVEN PASSENGER CADILLAC limou- 
sines, ambulances and hearses. Must be 


sharp. Ridgway, Belmont 4-6611, 2836 
N. E. Sandy, Portland 12, Ore. 
WANTED—SHARP ‘48 to ’'55 CADIL- 


LACS, all models. Send prices and 
description. Also sharp 1937 black Cadil- 
lac 7 passenger for sale. Send offer. Sen- 
dell Motors, Inc., Cadillac - Pontiac 
pentane, 33 E. Pittsburgh St., Greensburg, 


1956 CONTINENTAL for $5,500. Any loca- 
tion, George Viner, La Jolla, Calif. 


CARS WANTED 


WANTED: NEW MERCEDES-BENZ, 190- 
SL Coupe convertible. Will consider used 


one with low mileage. Price must be 
right, Radford Buick, Inc., P. O. Box 
546, Lake Charles, Louisiana, 


PARTS FOR SALE 


BUICK PARTS 


UP TO 50% DISCOUNT 


Fast C.0.D. Shipments 


Rea Keech Buick 


3333 Frederick Ave. 
Baltimore 29, Md. 
Phone EDmondson 6-4400 


MERCEDES -BENZ 


PARTS 


(Replacement) 


aaa 


COLUMBIA MOTOR CORP. 


245 West 56th Street 
New York City 


Cl 6-4844 








SHOP EQUIPMENT WANTED 


Wanted to Buy 


Complete garage equipment for 300 
Mail 
make of equipment and prices to— 


car deol. inventory, age and 


Box 2749 


Beaumont, Texas 


SHOP EQUIPMENT FOR SALE 
CLAYTON DYNAMOMETER passenger car 


or car in payment. The M-G-K Motor 
Co., Cumberland, Md. Phone: PArkview 
2-2300. 


ANTIQUE CARS FOR SALE 





1911 BUICK 
miles—perfect condition. Leather 


owner, Reason for selling—have sold Buick 
dealership. 








TRUCKS FOR SALE 


FOR SALE—HOLMES WRECKER W35 
heavy duty with towing cradle, Chgvro- 
let two-speed, 750 x 20 tires, low mileage, 
good condition with extras, John Sevier 
Motor Co., Sevierville, Tenn. 











Ramsey, 


. Brass 
Signs Purpose. Jim 
Inc., 175 Jefferson, Lexington 
CASH FOR RADIATOR NAMEPLATES 

from orphan cars, Gegen, 3160 N. W. 
2nd St., Miami, Fila, 











BLUE ® CHIP 
TOW-PILOT 


WITH LUBRICATED 
AUTOMATIC BRAKE 
& GUIDE CABLES 


MEETS ALL I.C.C. 
REQUIREMENTS 


DEALERS’ SPECIAL (F.O.B8. Factory Net) 
$52.35 Fed. Tax Included 


WITH AUTOMATIC BRAKE 


AND BRAKE CABLE 
Less Guide Cables 


GUIDE CABLES 
DEALERS’ SPECIAL (F.0.8. Factory Net) 
$9.90 Fed. Tax Included 
& gs 
THE FAMOUS 
MOTO-MATIC 


TOW - GUIDE 


Four Clamp Hook-Up 
DEALERS’ SPECIAL (F.0.8. Factory Net) 


$44.85 Fed. Tox included 
Meets 1.C.C. Strength Requirements 


Liberal Quantity Discounts 
To Distributors 


Write for Illustrated Catalog 
Factory Sales Division 


PILOT DISTRIBUTING CO. 
BATTLE CREEK 9, MICH. 
Phone WO. 2-5257 All Dept's 


“Leaders in the Industry 
Since 1939" 


Automatic BraKinG 


WITH BRAKE HOOK-UP 


ONLY... $5945 
COMPLETE with $614 


Guide Cables and 
BRAKE HOOK-UP... 

$35.00 
TowKinG i000, °45° 


QUICK-TOW Bumper- 
Tow Bar Sales Co. 


Exclusive Factory Distributers 
AS NEAR AS YOUR PHONE 
DE 2-0700 AN 3-8888 Nites: BA 1-8717 


Call Collect ."5,05%0 ==... 
40 So. Clinton St., Chicage 6, Il. 


TRI-KING 3-Point Hook- 


STATION WAGONS 
You can't afford not to replace that rot- 
ting wood with our fiberglass trim on 
any model of Ford or Mercury wagon, 


1949-1954. Dealer inquiries invited. 
EUBANKS INDUSTRIES 


3151 N. W. 36th St. 
Phone: NE 4-033! 


Miami, Fla. 
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New Subscription Order 


Send Automotive News to Address Below 
U. S., Canada and U. S. Possessions 
One Year $8 [] or Two Years $14 [J 


All Other Countries — One Year $12 [] or Two Years $20 [] 





AUTOMOTIVE NEWS, PENOBSCOT BLDG., DETROIT 26, MICH. 


CoCo rere seccccccccesecereceeeeereeseeceeeeeesecceccececccceceeeseees 


Cy. cccccccccccccccccccccccccccccccccccccccccs MMBsccccccccescccve 


TRADE CONNECTION: 


Car Dealer [] Truck Dealer [] Manufacturer 1 
Jobber [] Insurance [] Financial [) Supplier () 
6-24-57 











Pe er YS SSE 


Chane agin proof Sealed Power leads in 


RESEARCH » DESIGN * ENGINEERING * PRODUCTION CONTROL . 





Three undeniable material advantages: 


] Sealed Power stainless steel holds room-temperature 
tension at engine = ty si temperatures. Carbon steels 
lose tension at such heat. 





9 Highly resistant to corrosive elements found in internal 
combustion engines. 


$S-50U 3 This stainless steel hardens and develops more resist- 
ance to wear in use. This means longer life than carbon 
steels deliver. 


Stainless Four important design advantages: 


] Uniform high radial pressure against the cylinder wall 
assures efficient oil distribution, maximum oil control. 


Ste el 9 Axial pressure of the stainless steel expander forces 
side rails snugly against side of groove. This prevents 


oil waste due to high vacuum, makes the ring side- 


e * sealing. 
3 Circumferential pressure of the expander makes the 
ring conform to the bore without touching bottom of 
groove. 
‘ 4 Quick seating assured by Sealed Power’s method of 
chrome-plating steel side rails. Breaks in fast, gives 


: : more than double normal ring life. 
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